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Highlights

: January was a banner month for Canada’s

mer chandise trade account. Thetrade
surplusreached $4.5 billion — the lar gest
monthly surplusin Canadian history.

. Export growth was strong in January, up

4.0%, the largest one month increasein
morethan ayear. In contrast, imports
dipped 1.8%.

. Increasesin exportsto the U.S., up 4.4%,

was at back of the strong trade
performance.

: Canada’strade surpluswith the U.S,, at

$6.9 billion in January, was up
significantly from December. The
improvement was driven by a combination
of strong auto exportstotheU.S. and a
decline in auto partsimportsfrom the U.S.

; Commodity prices, buoyed by rising oil

prices, increased 2.4% over December.
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Key Monthly Trade Indicators

(January 2000)
% change over
$ millions| previous | previous

month year
Exports 33,160 4.0 15.1
- Exports to U.S. 28,482 4.4 15.7
Imports 28,628 -1.8 9.9
- Imports from U.S. 21,588 -1.3 6.0
Trade Balance* 4,532 2,742 2,772
- Balance with U.S.* 6,893 5,410 4,249
Commodity Prices** 108.8 2.4 26.1
Canadian Dollar (US¢)* 69.2 69.3 66.2
Export Prices** 119.4 1.4 3.6

Import Prices**

ThisMonth’s Feature Report:
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Trade Team Canada— 1999, Year in Review

s Jennifer Brill, under the direction of Rick Cameron
= . = and Someshwar Rao.
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Canada’strade surplusreached a

| | | l
record $4.5 billion in January 30 | | i |
* January’ s record trade surplus was ‘é 25 i | i : i
significantly higher than December’s = | i | Exports
$2.7 hillion. 20 | ! ! L toU.S
* Total merchandise exports reached an = : : : : :
all-time high of $33.2 billion, fueled largely

by strong U.S. demand. 51

» January marked the fourth monthin a
row in which exports rose.
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 Imports declined slightly in January to

$28.6 billion.
Commodity pricesand the dollar =
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have begun to stabilize g | | | Commodity
g 1o, | | | Prices !

=~



,_._E;,._;:.__'.. i | il

[

A0 <= 09GN aar in Revisu

Automotive exports soared in 1999

 Auto exports grew 23.1% or $17.5 billion in 1999. As aresult, the Automotive trade surplus
increased to $9.2 billion in 1999, up from only $1.1 billion in 1998.

» Nearly 50% of the increase in Canada' s total merchandise exports in 1999 was as a result of
increased Automotive exports.

» Building Products also posted a significant improvement in its trade surplus, increasing nearly
$900 million from $2.6 billion in 1998 to $3.5 billion in 1999. Exports outpaced imports by a
significant margin (12.9% versus 9.0%).

* Inall other Team Canada Sectors, imports grew faster than exportsin 1999. Furthermore, only
three Team Canada Sectors managed to outpace Canada’ s total merchandise growth in 1999:
Automotive, Building Products and Environmental Products.

Merchandise Trade,
(Team Canada Sectors)

Exports | Imports || Balance

Acrospace & Defence | 12658]  13256] 47% 11123l 12838 159%|  1535] 368
Avr | 3414|3515 30%|  4023]  4234] 53%  -609| _-719]
Buiding Products | 16062 18134 120%|  13416] 14619 _9.0%  2646| 3515

Envionmental Products | 723l 80| 174%| 1244 1495 202%] 21| 646
et | 253600 27714] 93%| 46310l 51633 115%] 20,950 23,920
Total Merchandise Exports | 3185225 354,107.6] _11.2%| 2985453 319,900 7.0%] 19977.3] 341980




The U.S. continuesto be the most important market for Team Canada
Sector exports

* For all Team Canada Sectors, with the exception of Agri-food, the U.S. is the destination for more
than three-quarters of exports.

» Thisranges from 77.6% for Aerospace & Defence to 97.5% for the Automotive Sector.

» The European Union (E.U.) accounts for a significant portion of the more high-tech sector exports
such as Aerospace & Defence (13.2%), ICT (7.4%) and AMT (7.3%).

» Asia-Pecific is an important market for more resource-based exports such as Agri-food (16.1%)
and Building Products (5.9%).

» Latin America and Other destinations account for avery small share (about 5%) of Team Canada
Sector exports, with the exception of Agri-food (16.8%).

Trade Team Canada Sector Exports
Share by Destination, 1999

Building Products | 890 30| 59l 09| 11
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Canada’'s U.S. destined exports show the strongest growth

» Merchandise exports to the U.S. grew 14.2% in 1999 while exports to all other destinations
declined.

* All Team Canada Sectors posted positive rates of export growth to the U.S., with 7 out of the 10
Team Canada Sectors achieving gainsin excess of 10%.

* In comparison, Canadian exports to the E.U. were down. For Team Canada Sectors, the results
were mixed, with half posting large negative rates of growth. However, Aerospace & Defence and
ICT reported their highest rates of growth to the E.U., at 13.7% and 13.6%, respectively.

» Team Canada Sector exports to Asia-Pacific performed poorly, with 6 out of 10 sectors declining.
Although Automotive and EPE showed large positive gains, their growth was from an extremely
small base. Only Building Products made any significant inroads to Asia-Pacific in 1999.

* Exports of Team Canada Sectorsto Latin Americaand all other destinations performed worse
than exports to Asia-Pacific, only Health Products managing to achieve a positive rate of growth.

Trade Team Canada Sector Exports
Per centage Growth by Destination, 1998-99

Page 3




& L _E:.:i!:;_lél;:-l. | il

e Ll

Baklo e 1 00U car in, Revily

Ontario dominates Team Canada Sector exports...

* Ontario accounts for by far the majority of Team Canada Sector exports, with the largest share in 8 out
of 10 sectors — ranging from 26.5% in Aerospace & Defence to 92.5% in the Automotive sector.
Overall, Ontario accounts for more than 55% of Canada s total merchandise exports.

* Quebec hasthe largest share of Aerospace & Defence exports at 55.8% of the total. Quebec also
accounts for more than a quarter of exports of ICT, Health Products and Building Products.

» Team Canada Sector exports from the Prairie provinces are dominated by Agri-food, of which the
Prairies account for nearly half of the Canadian total.

* British Columbia has a disproportionately small portion of Team Canada Sector exports. Only
Building Products show a double digit share.

» The Atlantic provinces register arelatively small share of all Team Canada Sector exports. The only
exception being Health Products with a 12.0% share.

Trade Team Canada Sector Exports
Share by Province, 1999

aerospace a befence | 09| 558, 265 163 2.4
avr | o8 97| 700 43 53
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...but it isthe Prairie provincesthat stand out in terms of rates of
growth in 1999

 Overall, the Prairie provinces posted export growth of 69.5% last year — the highest export
growth rate of any region. The Prairies also registered the highest rates of growth in 9 out of 10
Team Canada Sectors.

» The Atlantic provinces also exhibited high rates of growth in many sectors, albeit from avery
small base.

* Quebec’s export performance was mixed. Nonetheless, two sectors — ICT and Health Products —
stand out as having both high shares as well as high rates of growth.

» Plastics and Aerospace & Defence were also notable, showing strong growth from alarge
base.

» Team Canada Sector export growth from Ontario was generally poor, with only three sectors —
Environmental Products, Automotive and Building Products — achieving double-digit rates of
growth.

Trade Team Canada Sector Exports
Per centage Growth by Province, 1998-99
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I n each region, exportsare highly concentrated in afew Team Canada
Sectors

* Nearly 65% of Team Canada exports from Ontario are in the Automotive Sector.

 Exports from Quebec are more diversified in high-tech sectors such as ICT (29.3%), Aerospace &
Defence (23.3%) and Automotive Sector (13.9%). Building Products also makes alarge
contribution (14.4%).

* Nearly 55% of Team Canada exports from the Prairies are confined to the Agri-food sector.

» Similarly, British Columbia s Team Canada Sector exports are dominated by just one sector —
Building Products (44.9%).

» Agri-food (26.1%), Automotive Sector (24.9%) and Building Products (20.1%) represent over
70% of total Team Canada Sector exports from the Atlantic Provinces.

» Team Canada Sectors accounted for 65.8% of Canada’s total merchandise exportsin 1999,
ranging from 31.1% in the Atlantic provincesto 78.1% in Ontario.

Distribution of Trade Team Canada Sector
Exports by Province, 1999 (Per cent)

avr | 19 11 21 o8 21 18
Environmental Products| 0.1 0.2l 05 02 02 0.4

Team Canada Share of
Total Exports 31.1 63.5 78.1 39.4 53.2 65.8
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