PRESIDENT AND CEQ'S MESSAGE

The broadcasting industry thrives on creativity, renewal and risk-taking, and 2005-2006
offered plenty of each. From new programs and personalities, to new technologies and
platforms, the past year was one of tremendous change and I am very proud to say that
CBC| Radio-Canada was at the forefront of much of the most exciting broadcasting news
for Canadians.

) In December we launched the satellite radio service Sirius Canada, expanding our reach to
audiences in the US and to all Canadians, no matter where they live in this country. Of the

10 Canadian channels carried by the service, six are provided by CBC | Radio-Canada;

) In February, our Television services provided more than 1,300 hours of coverage of the
2006 Turin Winter Olympic Games including, for the first time in Canada, content that was
available for viewing on cell phones;

) Our Radio services maintained their leadership positions in markets across Canada and, as in the case
of CBC Radio One, we enhanced our presence in a number of local markets, providing more
Canadians with the local information service they require. In May 2005, Radio de Radio-Canada’s
BBM results marked the first time that the Premiére Chaine’s audience reached one million listeners;

) Our French Radio service Espace musique had a remarkable first year on air with Fall BBM results
of 2.5 per cent, confirming the appetite Canadians have for the kind and range of musical diversity
that only a public broadcaster can deliver;

) While CBC.ca and Radio-Canada.ca remained among the country’s top news and information
websites, they also became one of the places Canadians go to download some of their favourite
programs for listening to on their iPods or MP3 players. These devices are attracting large new
audiences to CBC | Radio-Canada. In fact, this year there were one million individual podcast
downloads of CBC Radio information and music programming, primarily from the 18-to-34-year-
old group.

While these are just a few of the things we have to be proud of this year, they serve to reflect our efforts
to evolve with — if not ahead of — the changing needs and interests of our audiences. To stay relevant we
must continue to provide them not just with more of the Canadian News, information and entertainment
programming they want, but also to provide it to them when, where and how they want it.

Our ability to do that, of course, is in part linked to the resources we have. Securing stable, multi-year
funding for CBC | Radio-Canada remains one of our greatest challenges. Unfortunately, this comes at a
time when the Corporation is faced with uncertainty around a number of key revenue sources. In
2005-2006, we continued to do our part to find funding internally through operating efficiencies and
new revenues. But it is not enough.

While efficiencies and adequate funding are just two of the conditions required for our future success
we must also renew the ways in which we operate. To that end, in February 2006, CBC Television
announced a new approach to program development and commissioning with the objective of making
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