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OUR PATRONS PRESENT.. .

NGC FOUNDATION NEWS

NOUVELLES DE LA FONDATION DU MBAC

Passersby cannot miss the majestic banners that hang outside the
National Gallery of Canada enticing them in to see the latest
exhibitions. These banners also proudly display the name of the
supporter[s] who helped to make this exhibition possible. The
National Gallery of Canada Foundation embraces every opportun-
ity to recognize and thank its partners.  

Our corporate partners believe that support of the arts is para-
mount and know that their contribution is essential to the realiz-
ation and success of the numerous exhibitions, programs and events
presented at the Gallery and across the country each year. The
National Gallery of Canada Foundation is always seeking new and
innovative ways to provide the Gallery with the additional finan-
cial support required to lead Canada’s visual arts community. 

Bell Canada has been a fine example of how one partner can
contribute generously to the Gallery in a variety of ways. From
helping to establish the NGC Foundation by joining the
Founding Partners’ Circle in 1997, to its support of the Audio-
guide program, Bell Canada has been a true patron of the arts.
Most recently, Bell has continued this special relationship by 
partnering with the Gallery to jointly commemorate two 125th
anniversaries – theirs and ours. The highlight of this celebration
was the historic presentation of last summer’s exhibition, Leonardo
da Vinci, Michelangelo, and the Renaissance in Florence.

American Express is another much-appreciated and long-stand-
ing patron of the Gallery and its Foundation. For more than two
decades, American Express has supported numerous exhibitions
such as The Great Parade: Portrait of the Artist as Clown (2004)
and CyberMuse, the Gallery’s online art education research site
(1996 to 2005). Other valued, long-standing corporate partners
include: AIM Trimark Investments, Imperial Oil, Investors Group,
Sotheby’s, TD Bank Financial Group, and the RBC Financial
Group.

With the support of such generous corporate partners, the
Gallery is able to present extraordinary exhibitions, programs, 
and events in Ottawa, across Canada, and around the world.

which you worked and created a number of collaborative projects in the early ’90s before
moving to New York. Can you comment briefly on the inclusion of Reflection in the exhi-
bition?
The Iwaki piece is a very important component of the exhibition. I can allow con-
tradictions to reside in my work because my profound understanding of the world is
that life is full of irreconcilable contradictions. As beautiful and as powerful as they
are, the other major pieces in the exhibition possess a passive quality that invokes
conflict and trouble. I felt that the exhibition had to include something a little more
active that would, perhaps, offer a glimpse into how art can overcome certain cultur-
al barriers as well.

The exploding cars in Inopportune: Stage One certainly seem to embody a notion of con-
flict – car bombs, terror, destruction – which is how these works were read when they were
first presented at MASS MoCA, North Adams, Massachusetts, in 2005. Yet through the
looped process that you mentioned earlier there would also seem to be a sense of regenera-
tion and rebirth in this work?
Our art is born out of today’s world and today’s time. We need to draw from this.
However, when you are making art you go back to the reason why this is art, and
why you make art. There must be a distance between the reality of everyday life and
what you are creating. The work references all the things you have mentioned from
the terror to the lights, the neon world in which we live, car culture, Hollywood – it
references many things. Yet art must maintain a distance to remain sober or unex-
plainable in some way. We can talk about terror; we live in a world full of terror.
There is much discussion and fear. However, if you present only that, you are not
providing a perspective. What if it is also something that is very beautiful and
dreamlike? Does that reflect something? I always come back to this point: that art
ought not just restate what we know and how we live; it must provide a perspective,
a distance.

Cai Guo-Qiang: Long Scroll appears at Shawinigan Space from 10 June to 1 October.
An illustrated catalogue is available in both English and French editions on-site, at the
NGC Bookstore or online at www.national.gallery.ca.

En passant devant le Musée des beaux-arts du Canada, vous
remarquerez les bannières majestueuses qui vous incitent à visiter
l’exposition en cours. Vous y apercevrez peut-être aussi le parte-
naire (ou les partenaires) qui a contribué à la réalisation de ce
projet. Le Musée et sa Fondation profitent de nombreuses occa-
sions pour souligner le travail de ses partenaires et leur dire, par 
la même occasion, merci.  

Nos partenaires croient fermement à l’importance d’appuyer le
domaine des arts. En effet, ces collaborations spéciales sont essen-
tielles à la réalisation des nombreuses expositions, programmes et

NOS MÉCÈNES PRÉSENTENT.. .

(continued from p. 19)

By presenting Emily Carr: New Perspectives this summer as well 
as Renoir’s Landscapes in summer 2007, Sun Life Financial has 
confirmed its commitment to an enduring partnership with the
National Gallery of Canada.
En présentant Emily Carr. Nouvelles perspectives cet été ainsi que 
Les paysages de Renoir en 2007, la Financière Sun Life a choisi de
renouveler son association avec le Musée des beaux-arts du Canada, 
un exemple concret de partenariat durable.

événements présentés à chaque année
au MBAC et partout au pays. La
Fondation du Musée des beaux-arts du
Canada est toujours à la recherche de
stratégies novatrices pour assurer l’appui
financier qu’il faut au Musée s’il veut
continuer à jouer un rôle de chef de fil
au sein de la communauté des arts
visuels canadienne. 

Le partenariat avec la société Bell
Canada, par exemple, illustre bien com-
ment un partenaire peut contribuer
généreusement et de façons différentes
au Musée. Depuis le rôle initial qu’elle a
joué dans l’établissement de la
Fondation, à titre de membre du Cercle
des partenaires fondateurs en 1997,
jusqu’au parrainage du Programme des
audioguides auquel elle a donné son
nom, la société Bell Canada assume
pleinement son rôle de mécène des arts.
Plus récemment, Bell a poursuivi ce
partenariat en collaborant avec le
Musée aux activités entourant les 125es

anniversaires respectifs de nos deux
institutions. La présentation historique
de l’exposition Léonard de Vinci, 
Michel-Ange et la Renaissance à Florence,
qui a eu lieu l’été dernier, s’est avérée 
un volet important des célébrations.

Le partenariat avec American
Express représente, lui aussi, une colla-
boration importante, laquelle remonte à
plusieurs années. Depuis plus de deux
décennies, en effet, ce partenaire offre sa
précieuse collaboration, en appuyant
une variété d’expositions et d’activités,
par exemple, La grande parade. Portrait
de l’artiste en clown (2004) et la source
virtuelle d’information et d’éducation en
ligne du MBAC, CyberMuse (1996 à
2005). D’autres inestimables collabora-
tions de longue date incluent des parte-
naires corporatifs tels que AIM Trimark,
Imperial Oil, Groupe Investors,
Sotheby’s, Groupe Financier Banque
TD et RBC Groupe Financier.

Grâce au soutien de ses partenaires
corporatifs, le Musée peut présenter des
programmes, des expositions et des
événements exceptionnels à Ottawa, au
Canada et même à travers le monde.

Cai Guo-Qiang, Reflection – Gift from Iwaki (2004). Collection of the artist
Cai Guo-Qiang, Reflet – Don d’Iwaki (2004). Collection de l’artiste
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