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Methodology

» Tourism and Parks awarded POLLARA INC. the contract to conduct a quantitative research
study, NIMA 2004.

» Telephone interviewing commenced in Bathurst on June 29 and was completed on July 8,
2004.

> A total of 1008 interviews were completed of respondents indicating they have taken an
out-of-town trip of one night or more within the past two years, producing results with a
margin of error of £3.0%at a 95% confidence level or 19 times out of 20.

» The sample was divided as follows:
» Prince Edward Island n= 50

> New Brunswick n=475
> Nova Scotia n=483
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Highlights

» More and more Maritimers have used the Internet to plan and even book vacations online;

» Children play a major role in Maritimers’ travel decisions as an equal amount of couples
and families with children report taking trips in the past two years;

» When Maritimers visit New Brunswick, they tend to bring their children;
» Customer service is extremely important to the Maritime traveller;
» There is opportunity to attracts Maritimers to New Brunswick in all four seasons.

> Maritimes love the outdoors and really feel they deserve their vacations
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Taken a vacation of 4+ days...

71%

Of those who took 4+ days vacations over the past
two year, the mean number of trips taken was 3.72.
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Taken a getaway of less than 3 days...

67%

Of those who took getaways over the past two

years, the mean number of trips taken was 4.33.
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Any of your trips taken in the Maritimes...

81%
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Did you visit...

82%

90%- 78%
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70%-
60%-
50%-
40%-
30%-
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0%-

separate question, therefore results

. Each province was asked as
will not add up to 100%..
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New Brunswick Nova Scotia Prince Edward Island
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TRIP "O" GRAPHICS

The Maritime Traveller versus
the Non Maritime Traveller
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Reasons for visiting New Brunswick...

30%-

26% 26% Respondents were given the opportunity in the
, form of a multiple response . As such results
25%] might not add up to 100%

20%-

15%-+

10%+

5%

VFR Other Vacation Getaway Touring Attractions Cities Shopping
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In the Maritimes, | travel with...

45%1 39% 280/

Couples With children Friends On your own Other
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50% 7

45% - 389,

40% - 34%
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Maritime travel: Are children a factor in your
decision...

90% - 76% Only respondents who take Maritime trips with

children were asked this question.
80% /
70%
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50%-
40% -
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45%: 40%

Couples Children Friends On your own



Bﬂm_& Nouvean k

rUunswic

AT N A DA

45% -
40% 35%
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Canadian travel:
Are children a factor in your decision...

80% - Only respondents who take Canadian trips with
60% children were asked this question.

70%
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50%
40%-
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Trip Planning Cycle...

60% -
49%

50%-

40%-

30%

20%-
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0%-

Spur of the 1 to 8 Weeks in 6 Months in One Year in
Moment Advance Advance Advance
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What Do YOU Refer to for Trip Information...

40% -
35%- 32%%

30%17 |
25%+7 |
20%17 |
15%17 |
10%17 |
5% 5% 5%
5% -
0% -
Internet Official Travel Newspapers Travel CAA Toll-freee Maps
Travel Association Agents Number of
Guides Brochures Destination
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With Respect to Internet Have You...

90%
80%-+
70%-
60%-
50%-+
40%-
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Booked Downloaded Travel Ordered Travel Downloaded Online
Vacations/Accomodations Information Literature Online Coupons
Online
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Has Advertising Influenced You to
Visit a Travel Web Site?

63%

70%
60%:
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40%:
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What do you want to do on a Maritime
vacation...

40% -
Respondents were given the opportunity in the
30% form of a multiple response . As such results
30% 41 might not add up to 100%
o
2% 22%  ygy

- 0 19% 19%

-

10% A

0% -
Beaches Attractions Parks and Shopping Touring Relax have VFR Golf
and camping fun
swimming
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Activities of Interest; Mean

National & Provincial Parks
Theatre and Concerts
Shopping

Visiting Cities

Visiting Public Gardens
Farmers Markets

Camping and RVing

Local Culinary

Sporting Events

Child Friendly Entertainment

Scores (Top 10)

16.63

3
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Outdoor Winter Activities

14,79

Themed Driving Tours

Agricultural Fairs |

Spa and Wellness
Winery Tours_ 4.52
Deep Sea Fishing_ 3.81
Birding | 3.57

Golf ] B.4

Snowmobiling_ 3.23

ATV Tours | 13.21

Scuba Snorkelling and Surfing_ . JP.98

2 25 3 3.5 4 4.5 5 5.5
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Importance of quality vacation products...

50%1 42% 39%

40%-

30%-

20%-

10%-

0%-

Extremely Important Somewhat Not at all
important important important
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Importance of Customer Service...

57%

400/0_ 33%

7%
10%- 1%

Extremely Important Somewhat Not at all
important important important
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How do YOU Define Customer Service...

90%-

80%-
70%-

60%-

50%-
40%-

30%-

20%-
10%-

0%-

Cleanliness Prompt Service Friendly Service Going the Extra All of the Above None of the above
Mile for my
Business
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How Do YOU Feel About...

7.05

S TN IIN®
NN N NN N

Maritime Maritime Spring Maritime NB is My First
Vacation Travel Apr-Jun  Getaways Choice in the
Maritimes
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Maritime Accommodations Used...

70%

60% -

50%

50% -

40% -

30%-

20% 11% 11%

NN N NN

7%

10%

0%-

Hotel/Motel Campground Cottage VFR B&B Inn
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Would YOU Travel to New Brunswick in the...

100%:- 85%

Winter Spring Fall
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PSYCOGRAPHIC PROFILE

WHAT MAKES MARITIMERS
TICK...
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| Like Variety In My Life...

70%- 1o

60% -

50%

40% -

30%

20%--

10%

0% -

Mostly Agree  Somewhat Agree Somewhat Mostly Disagree
Disagree
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| Like Learning About Culture & History...

70% -
57%

60% -

50%

40% 32%

30%

20%--

10%1 L 5%

0%
Mostly Agree  Somewhat Agree Somewhat Mostly Disagree
Disagree
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| Like Trying New Things...

70%1 60%
60%

50%

40% -

30%

20%--

10%

0% -

Mostly Agree  Somewhat Agree Somewhat Mostly Disagree
Disagree
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| Like An Element of Risk in My Life...

40% -
35% 31%
30%-

N
G
S

25% - 20%
20%+"|

15%-
10%
5% 1
0% -

Mostly Agree  Somewhat Agree Somewhat Mostly Disagree
Disagree
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Customer Service Is Important to Me...

100% -
90% -
80%
70%-
60% -
50% -
40% -
30%-
20%-
10% -

0%-

Mostly Agree Somewhat Agree Somewhat Mostly Disagree
Disagree
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100% - y
90%-/
80%
70%-
60% -
50% -
40% -
30%-
20%-
10%- 0% 0%

0%-

Mostly Agree Somewhat Agree Somewhat Mostly Disagree
Disagree
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| Like the Outdoors and Being With Nature...

90%-
80%-
70%-
60%-
50%-
40%-
30%- 21%
20%-
10%- 2% 1%

0%-

76%

Mostly Agree  Somewhat Agree Somewhat Mostly Disagree
Disagree
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Education

40% -

35% 30%

30% A
25% - 22%

19%

20%

=3

w
(=]
oF

15% 12%

10% -

4%
5%

=

Elementary School High School Technical/Vocational Community College Bachelor's Degree Graduate Degree
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Total Household Income

30%

21% 21%

20%: 17%

10%

10% 8%
6%

2%

0% -
Under $20,000to  $35,000t0  $50,000to  $75,000to $100,000to $150,000 +
$20,000 $35,000 $50,000 $75,000 $100,000 $150,000
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30%:- 289

25%:-
21%

20%-
15%

15%- 13%

10%-
5%
5%

0%-
18 to 24 25to 34 35to 44 45 to 54 55 to 64 65+
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Gender of Respondent

60%
70%-

60%-
50%-
40%-
30%-
20%:-
10%-

0,

40%

Male Female
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Genderation

40% -
35%-
30%-
25%-
20%-
15%
10%

5%

0%-

30%

Males 18 to Females 18 Males 35 to Females 35 Males 55+ Females
34 to 34 54 to 54 55+
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