�


� INCLUDEPICTURE "D:\\CPAC Logos\\CPAC_ef_rgb.jpg" \* MERGEFORMATINET �























CORPORATE CULTURAL DIVERSITY PLAN





2003 ANNUAL REPORT























Submitted to the Canadian Radio-Television and Telecommunications Commission











January 23, 2004





�
 


Introduction





As part of its most recent licence renewal, the CRTC requested that CPAC file an annual report on its corporate cultural diversity plan. 





As the Commission is aware, CPAC is in a unique position, thanks to the nature of its programming mandate, to:





Provide a balance in coverage of issues


Seek a variety of voices


Provide the opportunity for all participants to make their point, and 


Seek to inform rather than challenge.





Via its unfiltered coverage of proceedings of Canada’s Parliament, its long-form programming of a multitude of events from coast to coast to coast as well as its hosted public affairs programs, CPAC is able to reflect Canada's diversity by following its guiding principle that Canadians are best served by a wide variety of opinions expressed by a diversity of people.





In the pages that follow, we will outline the progress achieved to date on our corporate cultural diversity plan and showcase the range of diversity featured in CPAC's unfiltered and unhosted long form coverage and in its complementary hosted public affairs programming.





In the production of all CPAC-produced programs, CPAC strives to maintain high standards of neutrality, balance and editorial diversity.  This is a fundamental principle for CPAC.  Indeed, we believe that in better reflecting Canada's cultural diversity in our programming, we will also have an opportunity to reach untapped audiences - audiences who wish to see themselves reflected in programming that does not necessarily speak only to specific minority or cultural issues.





CPAC is very proud of its achievements in representing Canada's diversity in a variety of programs.  As requested in the Commission's letter dated 


November 21st, 2003, the report which follows will, when applicable to CPAC, respond to the evaluation questions provided.


�
Corporate Accountability





(i)	Senior Executive in Charge of Diversity:





(A)	Has a senior executive been identified in the corporate plan?





CPAC is committed to creating a corporate culture that recognizes and reflects Canada’s multicultural reality.





To that effect, in its corporate plan on cultural diversity, submitted to the Commission in February 2003, CPAC indicated it would hire a senior executive that would be accountable for diversity practices.  The Director, Business Affairs was hired effective April 1st, 2003 and is accountable, among other files, for leadership on issues of cultural diversity in CPAC's programming and its employee base.





(B)	What specific responsibilities have been identified in the corporate plan?





The Director, Business Affairs has management accountability and budget for cultural diversity at CPAC.  Related responsibilities include the following which were outlined in the corporate plan:


Monitoring of cultural diversity objectives, and


Analysis of management reports on diversity.





(C)	What has the senior executive responsible for diversity accomplished in this reporting year, particularly with respect to ensuring that management becomes more reflective of Canada's multicultural reality?





Together with the Director of Finance and Administration, the Director, Business Affairs accomplished a number of initiatives in this reporting year.  These can be summarized as follows:


Inclusion of cultural diversity objectives in performance objectives for all hiring managers effective September 2003.


Coordination of a cultural diversity seminar for all managers and producers.


Monitoring and analysis of the first quarter's programming statistics as they relate to cultural diversity.





CPAC's Management team is comprised of 8 people, 5 of which are women.   When a vacancy occurs, CPAC will implement a national search via varied mediums to attract qualified candidates from the various designated target groups.





�
(D)	If applicable, please describe any new initiatives, including those that might have resulted from work in this area.





As a result of the cultural diversity awareness workshop held in September [please see the section entitled "Diversity Training for Management" at (iii) below for more detail], the Director, Business Affairs will implement the following additional initiative in early 2004:





A Diversity Committee consisting of a representative from the following areas/departments will be created and will be charged, among other things, with planning mentoring activities.  The Committee will also meet on a quarterly basis to review progress on the achievement of CPAC's corporate plan and other subsequently identified objectives.


The Committee will include:


Director, Business Affairs


Director, Finance and Administration


One or two production staff.








(ii)	Clear Goals for Station Managers:





(A)	What goals for station managers have been identified in the corporate plan?


(B)	In this reporting year, which initiatives to meet those goals have been implemented?


(C)	What are the outcomes of those initiatives?


(D)	Please identify the timelines for those initiatives that have not yet been implemented.





CPAC is a not for profit, non-commercial, national cable to satellite programming undertaking and does not have station managers in the same sense as would other national television networks with multiple local or regional stations.





Guided by its core mandate and key programming principles, three of which are highlighted below, CPAC's programming, by its very nature, reflects Canada's cultural diversity.





CPAC's Programming Principles include:


CPAC will not present its own editorial position in any of the programming which it distributes.


CPAC will present a balance of diverse points of view and, in particular, represent the various views held by Canadians in the different regions of the country.


CPAC's programming must reflect Canada's dual linguistic nature.





Given CPAC's adherence to these principles, specific goals have not been identified.  





However, CPAC intends to:


maintain its focus on these programming principles


enhance its coverage of regional events


continue to seek conferences of interest to minority communities


generally continue to ensure all of CPAC's programming reflects Canada's multicultural reality.








(iii)	Diversity Training for Management:





(A)	What specific training initiatives have been identified in the corporate plan:





CPAC's corporate plan outlined the following training initiatives:


Annual cultural diversity workshops before the start of the broadcast season.


Workshops and/or presentations by aboriginal and cultural groups on media awareness of diversity matters for production staff.





(B)	In this reporting year, which training initiatives have been implemented?





Prior to the beginning of the 2003-2004 broadcasting season, all levels of CPAC Management together with Producers participated in an educational and professional development seminar focused on cultural diversity awareness.





(C)	For those training initiatives that have been implemented, please answer the following questions.


(i)	What kind of training has been received?


On September 5, 2003, CPAC held a Cultural Diversity Workshop attended by most of the network's managers and producers.  The goals and objectives of CPAC's corporate diversity plan were discussed and the objective of the workshop was to begin to develop more specific objectives at the departmental and individual levels.  Open dialogue was encouraged and potential obstacles to the implementation of CPAC's corporate plan as well as possible solutions were also identified.  While the half-day training event could not fully address all of CPAC's needs, it was the successful first step of what will become an ongoing process and internal dialogue within CPAC.





(ii)	Please indicate which levels of management have participated in the training and what proportion of management that this represents.


Together with the vast majority of CPAC producers, CPAC's President and General Manager attended the session as did CPAC's four senior management representatives (Executive Producer/Anchor, Directors of Finance & Administration, Communications and Business Affairs) and three of four middle managers (Technical Production Manager, Operations Manager and Manager, Special Programming).  This represents 90% management representation.  [It should be noted however that the only Manager that was not in attendance is not a hiring manager.  Therefore, 100% of hiring managers were in attendance.]





(iii)	What have been the benefits of this training?


The participants of the session had to deal with a tremendous amount of information presented in compressed form in a relatively short period of time.  However, everyone grasped the main issues underlying the strengthening of cultural diversity at CPAC, as well as key concepts for developing more measurable goals and objectives.  In addition, the group established some key short and medium term tasks that will assist with overall cultural diversity goals.





(D)	Please identify the timelines for those training initiatives that have not yet been implemented.





A workshop for all staff will be planned for September 2004 and a presentation by an aboriginal or other designated target group will be organized for production staff in 2005. 





(E)	If applicable, please describe any new initiatives, including those that might have resulted from work in this area.





Participation in September's workshop resulted in the identification of a need to strike an internal diversity committee to:


review the workshop report and recommendations


refine the objectives developed in the workshop to ensure they are specific, measurable, realistic and scheduled


prepare a plan and schedule for the implementation of the objectives that assigns responsibility for specific steps to specific individuals, distributes the workload realistically based on CPAC's realities and allows for the monitoring of implementation by the Director of Business Affairs


track and review progress towards achieving objectives, and


identify alternative measures when objectives are not being met.





Another major outcome of the session is the objective of expanding the office-wide contacts database to include additional contacts or guest sources from the various designated target groups.  This database is used by all production staff for researching stories, identifying interview guests or panel members for CPAC's in-house hosted public affairs programs and for special events such as leadership conventions etc.








�
(iv)	Staff Involvement in Plan's Progress:





(A)	What specific initiatives have been identified in the corporate plan?





Directly or indirectly, the majority of CPAC staff, with the possible exception of Administration personnel, will be involved in the achievement of CPAC's cultural diversity objectives via:


1)	their participation in annual cultural diversity workshops


2)	their work towards the continued provision of forums for diverse points of 


view via CPAC's long-form events and specials coverage as well as 


through its in-house hosted original public affairs programs.





(B)	In this reporting year, which initiatives have been implemented?





Thanks to the half-day seminar held prior the beginning of the current broadcast year, continuing to reflect Canada's multiculturalism in its programming remains top of mind with CPAC's programming managers.  Also, CPAC has enhanced its programming software to better track which programs reflect cultural diversity.  As this is the first year of CPAC's current licence term, these statistics will be used as the basis for tracking increases in cultural diversity in subsequent years and to assist with setting performance objectives for production staff.





(C)	For those initiatives that have been implemented, please answer the following questions.


(i)	In this reporting year, describe the opportunities provided for staff assessment of progress in the area of cultural diversity


(ii)	How many staff participated in this assessment?


(iii)	Through these opportunities for staff assessment, have future challenges been identified?


While specific meetings or opportunities for all staff to discuss progress in the area of cultural diversity have not yet taken place, CPAC's management team meets regularly (bi-weekly) to discuss all ongoing projects and issues at the channel.





In the next calendar year, additional efforts will be made to carve out scheduled times for the specific discussion of progress on this file and to identify future challenges and potential solutions.  This will be lead by the internal diversity committee.





(D)	Please identify the timelines for those initiatives that have not yet been implemented.





A workshop for all staff will be planned for September 2004.





CPAC's diversity committee will meet quarterly beginning in the January/February 2004 timeframe to review progress on the achievement of our corporate plan's objectives and others which have since been identified.





(E)	If applicable, please describe any new initiatives, including those that might have resulted from work in this area.





The Committee will outline a series of possible opportunities for general staff involvement for review by CPAC's Management team with the view of providing at least one forum for all staff to communicate on the matter of diversity.  Management is best suited to assist in this process by determining the best timeframe for such a forum based on the programming/production schedule and available human resources.








(v)	Improving Employment Practices with respect to Visible Minorities:


Hiring:





(A)	What specific hiring initiatives have been identified in the corporate plan?





The following hiring initiatives were identified in CPAC's corporate plan:


When national recruitment is undertaken, CPAC will advertise positions in ethnic, aboriginal media and institutions most likely to reach designated target groups.


An annual review of employment systems will be undertaken to determine whether barriers exist to the employment of designated groups, particularly in the areas of recruitment, selection, hiring, career development and retention.


Seeking out mentoring and internship opportunities for visible minorities and/or co-op placements with aboriginal broadcasting institutions.


Institute on-the-job training or mentoring by senior staff.


Specific recruitment plans must be developed to achieve better gender balance and more cultural representation on air with the overall goal of improving upon our entire staff complement.





(B)		In this reporting year, which hiring initiatives have been implemented?





(C)		For those initiatives that have been implemented, please describe what has been accomplished.





Due to CPAC's fixed budget where wholesale fees from broadcast distribution undertakings are CPAC's only source of revenue, there are evidently limited opportunities to create new positions.  Recruitment at CPAC therefore typically occurs only on an as needed basis when positions become vacant.  





When such an opportunity presents itself, CPAC will advertise in various print media and post on appropriate websites or within institutions most likely to reach the target groups.





That being said, in the current broadcast year, one of CPAC's key objectives was to increase the amount of original programming produced by CPAC in the French language.  Therefore, in September, we launched a new daily one hour public affairs program originating in French, Revue Politique.  Recent recruitment of on-air talent therefore focused on hiring an experienced francophone journalist.





Behind the camera, CPAC had two staff vacancies to fill in 2003.  The first was our Receptionist position which was filled by Cristina Cairncross on September 2nd and the second was a programming staff position.  Effective September 5th, Shalindhi Perera was hired as CPAC's newest Producer for Talk Politics.  Both successful candidates are visible minority women.





(D)		Please identify timelines for those initiatives that have not yet been implemented.





Hiring with attention to attracting qualified candidates from the designated target groups will occur as vacancies occur on an ongoing basis.





A review of CPAC's employment systems will take place prior to the start of the next production season (i.e. before September 2004) in order to identify whether any barriers to hiring from the target groups exist.





Mentoring initiatives will be planned by CPAC's internal diversity committee for review by CPAC management in the first quarter of 2004.  Based on the availability of internal Mentors and Mentorees, every effort will be made to implement this initiative by the end of 2004.





Internships will be sought for the spring Federal Election period and for the 


2004-2005 broadcast year.








Retention/training:


(A)	What specific initiatives, including training, have been set out to address retention of culturally diverse employees in the corporate plan?





The following activities related to retaining culturally diverse employees were included in CPAC's corporate plan:


Policies and procedures judged to create possible barriers to the recruitment of culturally diverse employees will be revised in consultation with members of the appropriate designated group.


New policies and practices will be reviewed as they are developed and implemented to ensure that they promote the goal of employment equity.


An ad-hoc Committee on employment equity will be convened on an as-needed basis to provide advice to the Director of Finance and Administration on employment equity issues, plans and policies.


Representatives of CPAC will participate in educational, training and professional development activities, including internal workshops, to increase awareness of current issues and trends in employment equity.





(B)	In this reporting year, which initiatives have been implemented?





A half-day seminar on cultural diversity was attended by CPAC's management and production staff.





CPAC's new Director of Business Affairs has focused significant time on the diversity file including studying associated reference documents, attending the Canadian Association of Broadcasters (CAB) conference in Quebec City, largely to familiarize herself with the CAB's work in the area of diversity and progress on its industry wide report from which we hope to learn best practices.  





The Director will continue to seek out development opportunities in this area and will attend the NAMIC (National Association for Minorities in Communications) conference in New York in the fall of 2004.





All hiring managers at CPAC attended the diversity seminar on September 5th and therefore had the opportunity to review CPAC's corporate plan and diversity objectives.  The overall objective of hiring and retaining qualified members of designated target groups are therefore top of mind.





(C)	For those initiatives that have been implemented, please describe what was accomplished.





Attendance to the seminar raised the level of awareness and sensitivity to CPAC's cultural diversity objectives.  We believe this will result in an ongoing balance of cultural perspectives in our programming.





The cultural diversity file is an important priority for the Director, Business Affairs who has begun to monitor and analyze programming statistics in addition to coordinating the implementation of CPAC's corporate plan.  All efforts, including the creation of an internal diversity committee will ensure continued success on employment equity and the improvement of CPAC's on-air representation of Canada's diversity over the medium to long term.





 (D)	Please identify the timelines for those initiatives that have not yet been implemented.





A staffing review and the potential creation of hiring targets will occur no later than September 20004.





A workshop for all staff will be planned for September 2004.





Policies and practices will be reviewed in the same timeframe as the employment system review also scheduled to occur before September 2004.





�
Reflection of Diversity in Programming





(i)	Diversifying News Sources:





(A)	What specific initiatives have been identified in the corporate plan?


(B)	In this reporting year, which initiatives have been implemented?


(C)	For those initiatives that have been implemented, please describe how each initiative has contributed to diversifying news sources.  N/A


(D)	Please identify the timelines for those initiatives that have not yet been implemented.  N/A





CPAC is not a news station per se.  Its mandate is to provide a platform for public policy discussion as well as a forum for in depth coverage of political and Parliamentary issues affecting all Canadians.





Most of CPAC's programming is unhosted, unfiltered, long form coverage of proceedings of the House of Commons, House and Senate Committees and gavel to gavel coverage of conferences, symposia, inquiries and other public affairs events.





Specific initiatives for the diversification of news sources were therefore not outlined in CPAC's corporate plan, nor have any such activities been implemented.





(E)	If applicable, please describe any new initiatives, including those that might have resulted from work in this area.





CPAC does, however, feel it can increase the number of culturally diverse contacts within its source database and that this effort can only assist with our ongoing objectives of reflecting Canada's cultural mosaic on air.  An intern will therefore be brought in to expand and broaden the diversity of CPAC's database of "news" sources.





We plan to complete this initiative prior to the end of 2004.








(ii)	Diversifying News Stories:





(A)	What specific initiatives have been identified in the corporate plan?





As outlined above, while CPAC's mandate is not news per se, CPAC did incorporate the following initiatives in its corporate plan:





Ensure long-form programming reflects cultural diversity objectives by continuing to provide a forum for diverse points of view.


Air additional regional programming to better reflect the mosaic and issues from all of Canada's regions, including the North.


Focus episodes of the Great Canadian Tour on cultural diversity in Canada.


Develop youth oriented public affairs program to promote dialogue on cultural diversity.


Ensure guests interviewed during CPAC's in-house hosted programming reflect Canada's cultural mosaic.





(B)	In this reporting year, which initiatives have been implemented?





All of the above noted initiatives have been implemented with the exception of the creation of youth oriented diversity program which was identified in the plan as an objective to be completed in the 2003 to 2006 timeframe.





(C)	For those initiatives that have been implemented, please describe how each initiative has contributed to diversifying stories.





While this is a base year for the analysis of this type of programming data, we believe that long-form programming at CPAC continues to provide an important forum for diverse points of view.





From March 1 through December 31, 2003, CPAC aired 530 episodes of Public Record which includes HOC and Senate Committees, conferences, speeches, symposia, leadership conventions etc.  Of these, 71 episodes representing 156.5 hours of programming focused specifically on topics of diversity and 192 episodes featured guests from the designated target groups even though the topic was not diversity*.





* Please note that these statistics represent first run hours only.  The number of hours of programming (including repeat airings) specifically related to the topic of diversity which aired on CPAC throughout from March through August 2003 is well in excess of 700 hours.  It should also be noted that software enhancements allowing us to track this data were made just prior to the start of the current broadcast season (i.e. September 2003) and while every effort was made to include programming data from March through August in the above, we believe the numbers may be slightly conservative.





In addition, over the last calendar year, CPAC aired programming from all of  the provinces and territories in Canada.  Going forward, every effort will be made to continue to ensure programming is aired from each and every province and territory on an annual basis.





CPAC will continue to be vigilant in finding conferences and forums that deal with issues of diversity in order to maintain a balance of viewpoints from all Canadians and in the years ahead, CPAC's goal will be to maintain and increase the level of diverse programming within the long form genre.  [Please see Appendix A for a sampling of diversity programs aired in the long form genre since March 2003, the effective date of CPAC's current licence term.]


The Great Canadian Tour series features a number of unique and varied culturally diverse stories about Canadians.  This season, 9 of 13 episodes of the series focused on diversity topics.  This is up from (2) two episodes a year ago.





Featuring members of the designated target groups on programs not necessarily focused on ethnic or minority issues will help ensure these groups are not compartmentalized.  We believe we have done a tremendous job in this area in CPAC hosted programming as well.  In fact, 164 episodes of CPAC's prime time in house public affairs programs featured guests from the designated groups when the topic of discussion was not diversity or minority issues.


Diversification on air can only continue to improve based on CPAC's existing track record.  The identification of additional contact sources from the various groups will help us maintain current statistics and improve upon them and ongoing internal dialogue on matters of diversity will ensure diversity topics continue to be sought.





(D)	Please identify the timelines for those initiatives that have not yet been implemented.





As outlined in our corporate plan, CPAC will develop a youth oriented program to promote dialogue on diversity issues before the end of 2006.





(E)	If applicable, please describe any new initiatives, including those that might have resulted from work in this area.





In its corporate plan, CPAC did not set specific targets in terms of the amount of programming on the topic of diversity or with respect to the number of guests featured from the designated target groups.





However, based on our significant achievements in this area to date, CPAC will endeavour to maintain and potentially improve upon the statistics identified in this section.








(iii)	Diversifying On-Air Personalities:





(A)	What specific initiatives have been identified in the corporate plan?


(B)	In this reporting year, which initiatives have been implemented?


(C)	For those initiatives that have been implemented, please describe how each initiative has contributed to diversifying on-air personalities.





CPAC's on air guests are extremely varied and frequently reflect Canada's multicultural reality.





CPAC's on-air personnel per se currently represents 7 people.





Due to a limited and fixed annual budget, which is CPAC's only source of revenue, there exist limited opportunities to create new positions at CPAC.  Hiring therefore usually occurs to fill vacancies that arise.





For all of the above noted reasons, it is extremely difficult to set targets in this area.  This being said, as soon as a vacancy in management or on-air personnel occurs, national recruitment initiatives, as outlined in CPAC's corporate plan, will be launched. 





(D)	Please identify the timelines for those initiatives that have yet to be implemented.





Every effort will be made to hire a qualified in-house on-air personality from one of the designated target groups as vacancies occur.








(iv)	Equitable Distribution of News Beats:





(A) 	What specific initiatives have been identified in the corporate plan?


(B)	In this reporting year, which initiatives have been implemented?


(C)	For those initiatives that have been implemented, please describe how each initiative has contributed to diversifying news beats.


(D)	Please identify the timelines for those initiatives that have not yet been implemented.





Specific news beats are not a reality at CPAC and therefore specific initiatives in this area were not outlined in CPAC's corporate plan.





However, to fulfill its public affairs mandate, CPAC always ensures that a variety of voices are covered in both its in-house hosted programs and in its long form coverage of events.








Non-news programming:


(i)	Diversifying Casts:


CPAC is not licensed to produce or carry the type of programming that would require casting actors.  This question is therefore not applicable to CPAC. 





(ii)	Diversifying Scripts:


CPAC is not licensed to produce or carry the type of programming that involves writing scripts.  This question is therefore not applicable to CPAC. 





(iii)	Diversifying Acquisitions:





(A)	What specific initiatives have been outlined in the corporate plan?


(B)	In this reporting year, which initiatives have been implemented?


(C)	For those initiatives that have been implemented, please describe how each initiative has contributed to diversifying acquisitions.


(D)	Please identify timelines for those initiatives that have not yet been implemented.





CPAC acquires very little programming from outside sources or independent producers.  In fact, in the current broadcast year, only one 10-episode series of 30:00 programs was acquired and in the previous year a very limited amount of programming such as a five part series on François Mitterand was acquired from independent producers.  On occasion, CPAC also acquires gavel to gavel coverage of events of international interest from Parliamentary services in countries such as France, Italy, Israel and the United States.  This type of programming, however, never exceeds CPAC's foreign content caps.





Indeed, the vast majority or more than 95% of CPAC's programming is produced in-house.  Specific initiatives for diversifying CPAC's acquisitions were therefore not outlined in the corporate plan and this question largely does not apply to CPAC.





This being said, while CPAC may not be involved in the production of programs or documentaries it may acquire in the future, if it were possible to view the programming in advance of its purchase and CPAC felt the portrayal(s) of any minorities (if applicable) was biased or inaccurate, it would choose not to acquire and/or air them.








Community Involvement:





(i)	Community Input and Feedback:





(A)	What specific initiatives have been identified in the corporate plan?


(B)	In this reporting year, which initiatives have been implemented?


(C)	For those initiatives that have been implemented, please answer the following questions


(i)	What kind of input and feedback has been solicited?


(ii)	Please indicate the communities and/or groups from whom input and feedback has been received.


(iii)	Who within the organization reviews this input and feedback?


(iv)	How is the input and feedback being used?


(D)	Please identify the timelines for those initiatives that have not yet been implemented.





CPAC did not identify specific mechanisms related to community input and feedback in its plan.  However, CPAC encourages and solicits viewer feedback on all of its programming via promotional spots on air and on CPAC's web site.  Viewers can contact us by telephone, on line or in writing.





The Director, Business Affairs reviewed monthly viewer enquiry reports for the last 12 months.  These include a cross-section of viewer comments on various programs as well as a summary or tally of all enquiries.





From January to December 2003, more than 3,000 telephone calls, 4,000 


e-mails and 20 letters were received from viewers.  The enquiries ranged from dub requests and programming comments to general information questions and special requests.  Based on our review of these condensed monthly reports, less than half a dozen comments were received regarding diversity topics or guests in CPAC programming and all were positive.  





CPAC's Viewer Relations Coordinator reviews all input and feedback received and whenever warranted, provides questions, comments or concerns to applicable CPAC Producers or Managers for follow up.





It should also be noted that in the case of CPAC's long form programming, the groups or associations in question normally produce the event, conference or convention themselves including planning the agenda and arranging speakers.  The reflection of their cultural group, if applicable, is therefore entirely in their hands.  





In our view, based on the type of programming that CPAC produces, it is not necessary for CPAC to implement focus or feedback sessions for members of particular target groups regarding our programming.





(E)	If applicable, please describe any new initiatives, including those that might have resulted from work in this area.





Going forward, the Viewer Relations Coordinator will provide a copy of any feedback received which is deemed related to issues of diversity to the Director, Business Affairs.





The Director will assist with follow up on these matters if necessary and will maintain a file containing all of the input so it can be tracked annually beginning January 2004.





We trust all of the above responds satisfactorily to your questions.





Yours truly,














Colette Watson


President & General Manager





