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LIMITED

Sent by Electronic Mail

January 19, 2006

Mr. Nick Ketchum

Director, English-language Radio & TV Policy

Canadian Radio-television and
Telecommunications Commission

1 Promenade du Portage

Ottawa, Ontario

K1A ON2

Dear Mr. Ketchum,

Re: CHUM Limited’s Annual Report Relating to the Drama
Incentive Program

Further to Broadcasting Public Notice CRTC 2004-93 (the “Public Notice”),
CHUM Limited (“CHUM") is pleased to submit the attached report that details
how CHUM has taken advantage of the Commission’s drama incentive program
(the “Program?”).

CHUM'’s Commitment to Drama

Through its conventional television stations and various specialty services,
CHUM is one of Canada’s largest supporters of Canadian feature film and high-
end series drama. As is evident from the attached report, CHUM stations such
as CITY-TV Toronto, BRAVO! and Space: The Imagination Station aired a
considerable amount of dramatic programming in peak time during the 2005
broadcast year.

In addition, our A-Channel group of stations, which are not included in our report
because they did not reach the 26 hours baseline, also made a strong
contribution by airing cutting edge dramatic series such as Alienated and 11
Somerset and a wide range of Canadian feature films.

Discrepancy Relating to CITY-TV Toronto

Upon the release of the Public Notice in late 2004, CHUM examined the
programming on its various properties to assess whether or not it would qualify
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for the right to sell any additional advertising as specified under the Program. At
that time, we included Series One of The Collector, a thirteen-episode, one-hour
drama produced in Vancouver, British Columbia as part of the baseline hours for
CITY-TV Toronto and CKVU-TV Vancouver. Based on this decision, we
determined that both stations, which are part of the same conventional television
service as defined under the Program, would be entitled to an additional 9
minutes of advertising time during the 2005 Broadcast Year. As detailed in the
attached report, only CITY-TV took advantage of this flexibility, using 2.5
minutes.

During the final stages of preparing this report, we determined that an error had
been made. The Collector, Series One was in fact funded as part of our
commitments pertaining to CIVI-TV Victoria and, consequently, is not an eligible
“original program” under the Program. With this program removed, CITY-TV did
not meet the baseline in 2005. Therefore, it should not have aired 2.5 minutes of
additional advertising time. CHUM has now implemented the appropriate checks
and balances to ensure such errors do not happen in the future.

Given the fact that this error occurred in the past broadcast year and cannot be
corrected on a retroactive basis, we propose to deduct an equivalent amount of
minutes from the additional advertising minutes we expect to earn on our
conventional stations for the current year. We would welcome the opportunity to
further discuss this proposal with you.

Should the Commission require any additional information, we would be pleased
to provide it on request.

Sincerely,
g

Lot
%stein

Director, Regulatory Affairs
Radio & Television

CHUM Limited

att.

C. Nanao Kachi, CRTC



