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Q.
Evidence of AT&T Canada, August 20, 2001, paragraph 5-13.

(a) Describe how the threshold of customers was determined.  Indicate whether it is related exclusively to local business customers, exclusively to residential customers, or a combination of the two.  


(b)
Apply the factors used by AT&T to the local telephone market in Calgary to determine the threshold number of customers for each category of customers.
A.
The incentives for competitors to continue to invest in their networks under AT&T Canada’s proposal are described in AT&TC(CRTC)31Aug01-3202 PC.  There are numerous circumstances that are typically taken into account when making a decision to build. The volume and density of customers in a defined territory are just two of those factors.  Other things being equal, a large number of customers grouped within a relatively modest geographic area will be a situation in which a competitor is more likely to build.  However, AT&T Canada did not suggest that it fixed a particular customer threshold that would be used to determine network construction. 

