AT&T(The Companies)31Aug01-11 PC


Page 2 of 1

AT&T Canada 
Response to Interrogatory

13 September 2001
AT&TC(The Companies)31Aug01-11 PC


Page 1 of 1

Information requested by 

Aliant Telecom Inc., Bell Canada, MTS Communications Inc., 

and Saskatchewan Telecommunications 

(The Companies)

______________________________________________________________________________

Q.
At paragraph 3‑30 of its submission, AT&T states that "[t]he combined effect of mandated price reductions for business services and the frozen competitor services rates has been to squeeze competitor margins to the point where it is impossible under current circumstances for any competitor to become profitable."

a)
Provide AT&T's definition of margin.

b)
Based on AT&T's estimate of its marginal cost to serve its customers, for each year from 1998 to 2000, provide the average margin for business local exchange customers served by AT&T.  Contrast this margin with the margins from its other lines of business, i.e., long distance services, data services, e‑business services and other services.  Specify what is included in "other".

c)
For each year from 1998 to 2000, provide the average margin for "on‑net" business local exchange customers served by AT&T and for the same period the average margin for "off‑net" business local exchange customers served by AT&T.

A.
a)
AT&T Canada's definition of margin – accounting revenue less direct costs. 


See also AT&TC(Dir)31Aug01-4 PC.

b) and c)


The requested information relating to AT&T Canada's average and service specific margin is confidential.  Release of this information would provide existing and potential competitors with detailed financial analysis regarding AT&T Canada and allow them to develop more effective business and marketing strategies thereby causing AT&T Canada specific direct harm.
