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INFORMATION REQUESTED BY

CALL-NET ENTERPRISES INC.

Q.
a)
For Bell Nexxia, identify the "retail" services and the "competitor services" that the company sells.  (For purposes of responding to this interrogatory, "retail" services are the services that Bell Nexxia typically sells to large end‑users/major accounts, such as financial institutions, and "competitor services" are the services that Bell Nexxia typically sells to CLECs, ISPs or other carriers).

b) Provide a description of each tariffed service currently provided by Bell Canada to Bell Nexxia which Bell Nexxia uses to provide the "retail" and "competitor services" referred to in a) above.

c) Provide a description of each non-tariffed service provided by Bell Canada to Bell Nexxia which Bell Nexxia uses to provide the "retail" and "competitor services" referred to in interrogatory a) above.  Indicate the mark-up over incremental cost in the payments (if payments are charged) made by Bell Nexxia to Bell Canada for the non-tariffed services.

d) Reference the following statement on page 2 of Companies(CRTC)27Apr01‑802 PC:

Sound business practices require firms generally to price their products to at least cover incremental costs of supply. … to attract and retain investment, prices will have to exceed incremental costs by a sufficient mark up.

i) Has Bell Nexxia ever sold any "retail" services at a price that is below the tariffed rates charged by Bell Canada to Bell Nexxia for services identified in b) above?  If so, provide details.

ii) Has Bell Nexxia ever sold any "retail" services at a price that is below the non-tariffed rates plus mark-up charged by Bell Canada to Bell Nexxia for services identified in c) above?  If so, provide details.

e)
What measures, if any, does Bell Canada employ to ensure that Bell Nexxia complies with the sound business practices of ensuring that Bell Nexxia's retail and competitor services are priced to at least cover Incremental costs of supply plus a sufficient mark-up to attract investment?

A. Pursuant to the Commission's ruling dated 8 August 2001, the Companies are providing the following supplemental information to part d).

a)
The information requested is irrelevant and unnecessary for a decision in this proceeding.

b) See The Companies(GT)26Jun01-12 PC.

c)
See The Companies(AT&T)26Jun01-505 PC.

d)
Bell Nexxia pricing practices were provided in confidence to the Commission as part of the Part VII application by Call‑Net in 2000 on the pricing of interexchange voice services by Bell Canada and Bell Nexxia.  Release of this information on the public record would reveal the marketing practices of Bell Canada and its affiliates, thereby causing Bell Canada specific direct harm.


There may have been instances in the past where the Bell Nexxia pricing policy has not been followed.  However, the internal governance process, now in place for all retail bids, formally reviews each bid to ensure compliance with financial, legal, marketing and other corporate business directives.  Under this governance procedure, called the Sales Opportunity Sanction Process, bids which do not conform to Bell Nexxia's pricing policy are not condoned.

e)
When Bell Nexxia is acting as an agent for Bell Canada, it is obliged to charge the tariff rate for those services.  When Bell Nexxia is acting as a reseller, Bell Nexxia follows the pricing practices described in part d).  Bell Nexxia is obliged to pay the tariffed rate for services it acquires from Bell Canada.

