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INFORMATION REQUESTED BY

AT&T CANADA CORP. and

AT&T CANADA TELECOM SERVICES COMPANY

Q. Provide actual/forecast competitor market share estimates for each of the years of the current price cap period (i.e., 1998 to 2001 inclusive) for each of the following market segments:

a) Residential local exchange service (by applicable rate band and in aggregate);

b) Single/multi-line business local exchange service (by applicable rate band and in aggregate);

c) Residential long distance service; and

d) Business long distance service.

Fully explain the methodology and assumptions used in each case.

A.
Pursuant to the Commission's ruling dated 8 August 2001, the Companies are providing the following supplemental information to parts a) and b).

a) Estimates of competitors' facility-based residential local exchange service market share by band and in aggregate for each of the Companies, except SaskTel, are given in Table 1.  Band‑level market share estimates for SaskTel are not available, hence only the aggregate market share estimates are provided.

b) Estimates of competitors' facility-based single/multiline business local exchange service market share by band and in aggregate for each of the Companies, except SaskTel, are given in Table 2.  Band‑level market share estimates for SaskTel are not available.  Hence only the aggregate market share estimates are provided.

Table 1 – Competitor Market Share (Residence)

Company
1998 (%)
1999 (%)
2000 (%)
2001 (%)

IslandTel





  Band A
0
0
0
5.0

  Band B
0
0
0
0

  Band C
0
0
0
0

  Aggregate
0
0
0
1.9

MTT





  Band A
0
0
6.3
11.6

  Band B
0
0
0
2.1

  Band C
0
0
0
0

  Aggregate
0
0
1.9
4.1

NBTel





  Band A
0
0
0
3.0

  Band B
0
0
0
0

  Aggregate
0
0
0
1.1

NewTel Comm.





  Band A
0
0
0
4.0

  Band B1
0
0
0
0

  Aggregate
0
0
0
1.1

Bell Canada





  Band A
0
1.0
1.1
1.0

  Band B
0
0.3
0.6
0.9

  Band C
0
0.1
0.3
0.4

  Band D
0
0.0
0.0
0.0

  Aggregate
0
0.2
0.4
0.6

MTS





  Band A
0
0.0
0.0
0.5

  Band B
0
0.0
0.0
0.0

  Band C
0
0.0
0.0
0.0

  Band D
0
0.0
0.0
0.0

  Band E
0
0.0
0.0
0.0

  Aggregate
0
0.0
0.0
0.0

SaskTel





  Aggregate
0
0.0
0.0
N/A

N/A = Not Available.

Table 2 – Competitor Market Share (Business)

Company
1998 (%)
1999 (%)
2000 (%)
2001 (%)

IslandTel





  Band A
0
0
0
4.0

  Band B
0
0
0
0

  Band C
0
0
0
0

  Aggregate
0
0
0
2.0

MTT





  Band A
0
0
0
22.6

  Band B
0
0
0
0

  Band C
0
0
0
0

  Aggregate
0
0
7.0
9.0
Ø

NBTel





  Band A
0
0
0
1.7

  Band B
0
0
0
0

  Aggregate
0
0
0
1.0

NewTel Comm.





  Band A
0
0
0
3.7

  Band B1
0
0
0
0

  Aggregate
0
0
0
1.0
Ø

Bell Canada





  Band A
0
2.6
8.5
13.8

  Band B
0
1.9
5.0
8.4

  Band C
0
0.4
1.5
3.4

  Band D
0
0.0
0.0
0.0

  Aggregate
0
1.4
4.1
7.1

MTS





  Band A
0
6.7
11.2
13.5

  Band B
0
0.7
3.0
7.4

  Band C
0
0.0
0.0
0.0

  Band D
0
0.0
0.0
0.0

  Band E
0
0.0
0.0
0.0

  Aggregate
0
1.7
3.6
6.2

SaskTel





  Aggregate
0
0.0
0.0
0.1

Ø = Revised.


c) and d)



Competitors' average residential and business long distance minute market share estimates are:


1998
1999
2000
2001 Forecast

(%)
(%)
(%)

(%)

Island Tel
11.7
13.9
17.1
17.2

MTT
13.9
11.8
9.9
10.6

NBTel
9.0
10.2
9.6
10.0

NewTel Comm.
19.1
15.1
13.4
12.8

Bell Canada
37.4
37.1
38.3
38.7

MTS
26
24
20
21

SaskTel
21.1
16.0
14.6
21.1


Separate estimates of market share for residential and business long distance service are confidential.


Methodology & Assumptions


Bell Canada


Generally, when estimating market share, Bell Canada estimates the total market first and derives Bell Canada's market share based on Bell Canada's demand.  The development of Bell Canada's competitor market share requires extensive research and analysis.

In the case of long distance market share, the analysis involves assessment of Bell Canada's monthly long distance results including originating minutes, revenue and average revenue per minute, analysis of long distance Primary Interexchange Carrier (PIC) losses by market segment and analysis of the Responsible Organization (RESPORG) report.  As well, information from the competitors' quarterly and annual reports, internal and external surveys, market research, input from external consultants and industry specialists, recent competitive events as reported in the media, annual growth rate trends and judgmental overlays are considered in the process.  Prior to 2001, the Contribution Fund Administration information is also analyzed.

For the development of local voice market share, a similar approach is being used.  In addition to all the market research material referred to above, the Company also analyzed internal local loss reports, loop orders, service order activity and historical demand.  Impacts due to alternate technologies (wireless, DSL, high‑speed, and cable modems) have also been considered.

For the development of market share estimates, it is assumed that all Access Demand Forecasts include facilities-based wireline carriers only; mobile wireless service providers, such as the Company's Mobility divisions or affiliates, Microcell, Rogers Wireless and TELUS Mobility, are excluded.  The current pricing levels are assumed to remain constant throughout the forecast period and no programs, campaigns, or promotions other than those already reflected in the base.

Aliant Telecom

Generally, when estimating market share, Aliant Telecom estimates the total market share first and then derives Aliant Telecom's market share based on its demand.

In the case of long distance market share the approach involves the analysis of the number of existing accounts determined through the billing system, as well as the number of accounts won from or lost to competitors, which are determined through the long distance PIC losses.

For the development of local voice market share, a similar approach is being used which involves the analysis of the number of existing accounts determined through the billing system, as well as the number of accounts lost, which is determined through analyzing internal local loss reports, loop orders, service order activity and historical demand.

MTS
MTS uses similar sources and methodologies as Bell Canada.

SaskTel
Residence and business competitor market share estimates were derived from market research studies and PIC losses.  Estimates of competitor market share for long distance were derived from total annual minutes (excluding minutes from rebillers) and estimated total market minutes.

