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1.0
Background

The CRTC has directed Bell Canada to develop a proposal for providing unserved localities with individual line local service, touch tone dialing and a line capable of connecting to the Internet.

According to Bell, there were about 19,300 unserved dwellings in Bell Canada territory.  These unserved dwellings are spread across about 1,200 “localities” including approximately 75 trailer parks and/or campgrounds.

Bell has asked Saine Marketing to conduct a study of the market potential of this population.  The results of this study will be an important element in developing Bell Canada’s proposal to the CRTC.

2.0
Objectives 
The research objectives are as follows:

Unserved Localities, excluding Trailer Parks and Campgrounds:

1. Determine the number of residents, per unserved locality, who would subscribe to individual line telephone service if Bell were to serve their locality.  A $1,000 construction charge, payable either up-front or through instalment payments would apply.

2. Determine the reasons why residents may not be willing to subscribe to telephone service.

3. Gather information on unserved localities such as the number of unserved seasonal versus permanent dwellings and the number of unserved residential versus business addresses.

Unserved Trailer Parks and Campgrounds:

1. Determine if the trailer park / campground owner will give Bell the right-of-way to secure the location of its plant.

2. Obtain from the trailer park / campground owner the total number of sites in his park, and the number of permanent versus seasonal sites.

3. Obtain from the trailer park / campground owner his perception of his tenants’ interest in subscribing to individual line telephone service, if Bell were to serve the park/campground.  A $1,000 construction charge, payable by the tenant, either up-front or through instalment payments would apply.

3.0
Methodology

3.1
Survey of unserved localities 

The following steps were necessary to complete the study:

1. Bell provided Saine Marketing with a list, prepared by Bell, of 1,197 “localities” that do not have regular telephone service.

Saine Marketing was able to contact 871 of these “localities”.  From these contacts, Saine Marketing received a total of 243 lists representing a total of 6,078 names and addresses of tenants or owners of a residence located on a territory that does not have access to regular telephone service. A summary of all the steps taken by Saine Marketing to obtain these lists is presented in the Appendix 4.

2. Saine Marketing mailed 6,078 questionnaires with pre-paid return envelopes. These questionnaires (English and French) are provided in Appendices 1 and 2
.

A total of 2,426 questionnaires were returned.

The following table summarizes the above steps and their outcomes.


Total


Number

Total number of localities provided by Bell
1,197

Localities reached
871

Lists received
243

Names and addresses on the lists
6,078

Total questionnaires mailed
6,078

Total questionnaires returned
2,426

response rate

40%

Note on the findings: Based on previous experiences, it would be reasonable to think that those who did not answer the survey are more likely to be less interested in obtaining local service than those who answered, since they did not bother to return the completed questionnaire.  Base on this, we are assuming that the percent of customers interested in regular telephone service obtained among those who answered the survey constitute the maximum potential in this market.

3.2
Survey of trailer park/campground owners

Bell provided the names and telephone numbers of 77 trailer park/campground owners.

Saine Marketing was able to contact 46 of the owners by telephone and get them to answer a short phone survey (see the questionnaire in Appendix 3).  Note that 24 of the 46 respondents already have regular telephone service.

3.3
Data processing and report

Data was coded and processed in Saine Marketing’s computing department, following the instructions from the project manager.

A detailed report by locality was sent to the client.

In this report we are presenting the summary results for the two surveys.

Unless otherwise noted in the report, 19 times out of 20 (95%), the real value of the variables in the general population, as estimated by this sample, will fall within these ranges:


Sample
Margin of error

Unserved dwellings – Total
2426
± 2.0%

· Unserved dwellings – main res. Quebec
210
±6.9%

· Unserved dwellings – main res. Ontario
220
±6.8%

· Unserved dwellings – secondary res. Quebec
580
±4.1%

· Unserved dwellings – secondary res. Ontario
741
±3.7%

Trailer parks/campgrounds
46
± 9.9%


One time out of 20, the real value of the variable in the population will fall outside these ranges.

4.0
Study findings

4.1 Survey of dwellings located in unserved localities 

4.1.1
Means of communication


Unserved dwellings
2426
%

Current means of communication


Cellular
35

 Radio telephone 
5

Satellite
1

Other
6

Nothing
36

Have standard telephone
23

· 23% of those who answered the eligibility section of the survey stated that they already had regular telephone service. (These respondents were not asked to answer the rest of the questionnaire)
.

· Among those who did not have regular telephone service, about 25% were owners of primary residences. 

4.1.2 Means of communication per type of dwellings


Main Residence
391
%
Secondary Residence
1063
%

Current means of communication



Cellular
55
50

 Radio telephone 
15
5

Satellite
.5
1

Other
6
10

Nothing
26
38

4.1.3
Interest in regular telephone service among those who do not have it.
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· 28% of those who do not have regular telephone service, would be interested in having it on Bell’s terms, meaning $1,000 per household for construction of the line, $55 for connect fees, plus normal monthly charges of $25 or $30.

· Extrapolated to the entire population that should have participated, we estimate that this rate represents the maximum market potential.  There is a significant likelihood that a non-response means lack of interest.

· We note that interest is greater in Ontario than in Quebec.

· Interest is also much greater among those for whom it is their main residence.
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4.1.4
Reasons for no interest in subscribing to Bell’s regular telephone service

Base: would not subscribe
Unserved dwellings
1325
%
Ontario

680
%
Quebec

645

%
Main Residence
176

%
Secondary Residence
1055

%

$1,000 construction cost too expensive
76
77
76
92
75

$55 connect cost too expensive
38
39
36
31
39

Monthly charge of $25 or $30 too expensive
38
41
34
30
39

Don’t need standard telephone in this house
33
30
36
7
36

· The main reasons why they would not subscribe to Bell’s regular telephone service are related to the cost: mainly the $1000 construction fee.

· Owners of unserved secondary residences are more likely to say they do not need the service in the house.

4.2 Telephone survey among trailer parks / campground owners

4.2.1
Respondent Profile

Total trailer park owners
46
n

Current means of communication


Cellular telephone
32

RCS
3

Satellite telephone
0

Other
5

Standard telephone
24

Nothing
0

Base:  Do not have a standard telephone
22
n

Total number of sites
5,370

Mean number of sites
244.1

Number of sites that are main residences

503

Mean number of main residences
24.0

Number of sites rented on an annual basis1
3,321

Mean number of sites rented on an annual basis
158.1

4.2.2
Acceptance of Bell Project

Base:  Do not have a standard telephone

22
n


Would agree to provide Bell the structures (poles or trench) required for Bell's wires
Yes
11



No
11


Would agree to give Bell an easement for Bell's wires
Yes
10
Base: Would agree to give Bell an easement
for Bell wires
n = 10


No
12







Estimated number of tenants who would agree to subscribe to standard telephone service on Bell's terms
 ($1,000 for construction, $55 connect fee, plus monthly charges of $25 or $30)

262
247

Mean number of sites that would take service 

12.5
24.7

5.0
Comments

· Overall, 28% of survey respondents, who do not have regular telephone service, are interested in subscribing to local service under the terms set out by Bell.

· The level of interest is higher in Ontario than in Quebec.

· As could be expected, intentions are much higher among respondents who do not have service in their main residence.

· The main reason respondents do not want to subscribe to the service is the $1000 construction fee.

· The lack of need for secondary residences’ owners, is also a relatively significant reason for the lack of interest in the service.

APPENDIX 1

MAIL-OUT QUESTIONNAIRES
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BELL Service Extension Program QUESTIONNAIRE

To complete this questionnaire, simply check (() the box       that corresponds to each of your answers. 

Q.1
It is Bell Canada's understanding that you are the owner/renter of a residence located in an area which does not have access to standard telephone service. At this residence, do you have any of the following means of communication:

-
a cellular telephone



-
a radio telephone



-
a satellite telephone



-
or you already have standard telephone service



-
or other (specify)






Q.2
Bell Canada is evaluating the possibility of offering each residence in your area standard telephone service (individual line local service, Touch-Tone dialing, line capable of connecting to the Internet). There would be a $1,000 charge per customer for the construction of the telephone line to your area, payable over a period of up to one year, and a $55 charge for the connection of each line to your residence.  As well, there would be a monthly rate of $25 to $30. If Bell Canada were to provide you with telephone service at your residence, under these conditions, would you subscribe to the service?


Yes



No




Q.3
Why would you not subscribe to Bell Canada's  telephone service?  Is it because…

You don’t need a telephone at this residence



The construction charge of $1,000 is too expensive



The connection charge of $55 is too expensive




The monthly rate of $25  to $ 30  is too expensive 



Or for some other reason(s) (specify)





Q.4
Is the residence, located in an area which does not have standard  telephone service, your principal residence?
Yes



No




THANK YOU FOR YOUR COOPERATION. Please don’t forget to return the questionnaire in the stamped envelope provided. 


QUESTIONNAIRE BELL
PROGRAMME D’EXPANSION DU SERVICE


Pour compléter ce questionnaire, il vous suffit de faire un crochet (() dans la case      qui correspond à chacune de vos réponses.

Q.1
Selon les informations de Bell Canada, vous êtes propriétaire/locataire d’une résidence située dans une région où vous n’avez pas accès au service téléphonique résidentiel régulier.  À cette résidence, disposez-vous de l’un ou l’autre des moyens de communication suivant :

-
un téléphone cellulaire



-
un service de téléphone par radio



-
un service de téléphone par satellite



-
ou vous avez déjà le service de téléphone résidentiel régulier



-
ou autre (précisez)






Q.2
Bell Canada évalue la possibilité d’offrir à chaque résidence de votre localité l’accès au service téléphonique individuel régulier (ligne locale individuelle, composition « Touch Tone », capacité de se brancher à Internet).  Pour accéder au service, des frais de 1 000 $ par client, payables sur une période d’un an, couvrant les coûts de construction de la ligne téléphonique vers votre secteur et des frais de branchement à votre résidence de 55 $ par ligne seraient requis.  De plus, il y aurait des frais de 25 $ à 30 $ par mois.  Si Bell Canada vous donnait accès au service de téléphone à votre résidence à ces conditions, vous abonneriez-vous au service?


Oui




Non



Q.3
Pour quelles raisons ne vous abonneriez-vous pas au service de téléphone de Bell Canada?  Est-ce parce que…

Vous n’avez pas besoin de téléphone à cette résidence



Le coût de construction de 1 000 $ est trop cher



Le coût de branchement de 55 $ est trop cher




Le tarif d’abonnement de 25 $ à 30 $ par mois est trop cher



Ou pour d’autres raisons (préciser)





Q.4
Est-ce que cette résidence, située dans une localité sans accès au service téléphonique régulier, est votre résidence principale ?

Oui




Non



MERCI DE VOTRE COLLABORATION et n’oubliez pas de nous retourner le questionnaire dans l’enveloppe déjà affranchie.

APPENDIX 2

MAIL-OUT QUESTIONNAIRES

TO ONE-DWELLING LOCALITIES


BELL Service Extension Proposal QUESTIONNAIRE

To complete this questionnaire, simply check (() the box       that corresponds to each of your answers. 

Q.1
It is Bell Canada's understanding that you are the owner/renter of a residence located in an area which does not have access to standard telephone service. At this residence, do you have any of the following means of communication:

-
a cellular telephone



-
a radio telephone



-
a satellite telephone



-
or you already have standard telephone service



-
or other (specify)






Q.2
Bell Canada is evaluating the possibility of offering each residence in your area standard telephone service (individual line local service, Touch-Tone dialing, line capable of connecting to the Internet). There would be a $1,000 charge per customer for the construction of the telephone line to your area, payable over a period of up to one year, and a $55 charge for the connection of each line to your residence.  As well, there would be a monthly rate of $25 to $30. If Bell Canada were to provide you with telephone service at your residence, under these conditions, would you subscribe to the service?

Yes




No




Q.3
Why would you not subscribe to Bell Canada's  telephone service?  Is it because…

You don’t need a telephone at this residence



The construction charge of $1,000 is too expensive



The connection charge of $55 is too expensive




The monthly rate of $25  to $ 30  is too expensive 



Or for some other reason(s) (specify)





Q.4
Is the residence, located in an area which does not have standard  telephone service, your principal residence?
Yes




No




Q.5
According to our records, your residence is the only one in your area that doesn't have access to the standard telephone service.  This means that when we give the results for your area to Bell Canada, we will also be revealing your personal answers.  Do you give us your permission to give your answers to Bell Canada?



Yes
1



No
2

THANK YOU FOR YOUR COOPERATION. Please don’t forget to return the questionnaire in the stamped envelope provided. 


QUESTIONNAIRE BELL
PROGRAMME D’EXPANSION DU SERVICE


Pour compléter ce questionnaire, il vous suffit de faire un crochet (() dans la case      qui correspond à chacune de vos réponses.

Q.1
Selon les informations de Bell Canada, vous êtes propriétaire/locataire d’une résidence située dans une région où vous n’avez pas accès au service téléphonique résidentiel régulier.  À cette résidence, disposez-vous de l’un ou l’autre des moyens de communication suivant :

-
un téléphone cellulaire



-
un service de téléphone par radio



-
un service de téléphone par satellite



-
ou vous avez déjà le service de téléphone résidentiel régulier



-
ou autre (précisez)






Q.2
Bell Canada évalue la possibilité d’offrir à chaque résidence de votre localité l’accès au service téléphonique individuel régulier (ligne locale individuelle, composition « Touch Tone », capacité de se brancher à Internet).  Pour accéder au service, des frais de 1 000 $ par client, payables sur une période d’un an, couvrant les coûts de construction de la ligne téléphonique vers votre secteur et des frais de branchement à votre résidence de 55 $ par ligne seraient requis.  De plus, il y aurait des frais de 25 $ à 30 $ par mois.  Si Bell Canada vous donnait accès au service de téléphone à votre résidence à ces conditions, vous abonneriez-vous au service?


Oui




Non



Q.3
Pour quelles raisons ne vous abonneriez-vous pas au service de téléphone de Bell Canada?  Est-ce parce que…

Vous n’avez pas besoin de téléphone à cette résidence



Le coût de construction de 1 000 $ est trop cher



Le coût de branchement de 55 $ est trop cher




Le tarif d’abonnement de 25 $ à 30 $ par mois est trop cher



Ou pour d’autres raisons (préciser)





Q.4
Est-ce que cette résidence, située dans une localité sans accès au service téléphonique régulier, est votre résidence principale ?

Oui




Non



Q.5
Selon nos fichiers, votre résidence est la seule de votre secteur à ne pas disposer du téléphone local.  En donnant le résultat pour votre secteur, nous divulguerons ainsi votre réponse personnelle.  Acceptez-vous que votre réponse soit divulguée à Bell Canada?



Oui
1



Non
2

MERCI DE VOTRE COLLABORATION et n’oubliez pas de nous retourner le questionnaire dans l’enveloppe déjà affranchie.

APPENDIX 3

TELEPHONE SURVEY OF

TRAILER PARK OWNERS

June 12, 2000

Final version

BELL QUESTIONNAIRE 
SERVICE EXTENSION PROGRAM 


Ontario ……….1

Quebec ………2

Hello, this is …….. from Saine Marketing.  Bell Canada has asked us to conduct a survey because it is presently looking into the possibility of extending its network to offer standard telephone service to residents of small communities where there is no service.   I'd appreciate a few minutes of your time.

Q.1
It is Bell Canada's understanding, that you are the owner of  a campground or trailer park in a locality that does not have access to individual telephone service.  Do the occupants in your park use any of the following means of communication:

-
a cellular telephone

1

-
a radio telephone

2

-
a satellite telephone

3

-
or do they already have standard telephone service

4

-
or other (specify)

97

-
DNK/refusal

99

Q.2
How many sites are there in your campground or trailer park? 



Enter number:____________
Q.3
How many of these sites are the principal residences of the occupants?



Enter number:____________
Q 4
How many sites are rented for the entire season to one occupant?



Enter number:________

Q.5
Bell Canada is evaluating the possibility of offering each site in your park standard telephone service (individual line local service, TouchTone dialing, line capable of connecting to the Internet). If Bell goes ahead with this project, would you:


5a. Provide the structure (e.g., pole or trench) for Bell to locate its cables to serve the occupants:


 

Yes …………………………………………………. 




 No    



5b.  Give Bell a blanket easement to locate its cables on your property



Yes …………………………………………………. 




 No    

Q.6
To get Bell telephone service, the occupant of a site would pay up to $1,000 towards the construction costs of installing service, plus the normal one-time connection fee ($55 per line) and ongoing monthly charges ($25 to $ 30 per line).


If Bell Canada provided standard telephone service to your park, how many of the sites, in your opinion, would take the service under the conditions  just described?



Number:  ____________



DNK/refusal
999

THANK YOU FOR YOUR COOPERATION

Le 12 juin 2000

Version finale

QUESTIONNAIRE BELL
PROGRAMME D’EXTENSION DU SERVICE

Ontario ……….1

Québec ………2

Bonjour/Bonsoir, mon nom est …….. de Saine Marketing.  Bell Canada nous a confié le mandat de faire un sondage d’intérêt public car elle évalue actuellement la possibilité d’étendre son réseau afin d’offrir le service téléphonique régulier aux résidents des petites communautés qui n’y ont pas accès.  J’aurais besoin de quelques minutes de votre temps.

Q.1
Selon les informations de Bell Canada, vous êtes propriétaire d’un parc de maisons mobiles situé dans une région qui n’a pas accès au service téléphonique résidentiel régulier.  Est-ce que les occupants de votre parc utilisent l’un ou l’autre des moyens de communication suivants :

-
téléphones cellulaires

1

-
service de téléphone par radio

2

-
service de téléphone par satellite

3

-
ou ont déjà le service de téléphone résidentiel régulier

4

-
ou autre (précisez)

97

-
NSP/Refus

99

Q.2
Combien y a-t-il d’emplacements (sites) dans votre parc de maisons mobiles?



Inscrire le nombre : ______________

Q.3
Combien de ces emplacements (sites) sont la résidence principale des occupants?



Inscrire le nombre : ______________

Q.4
Combien de ces emplacements (sites) sont loués pour toute la saison par un même occupant?



Inscrire le nombre : ______________

Q.5
Bell Canada évalue la possibilité d’offrir à chaque résidence de votre parc l’accès au service téléphonique individuel régulier (ligne locale individuelle, composition « Touch Tone », capacité de se brancher à Internet).  Si Bell va de l’avant avec ce projet ;

5a.
Accepteriez-vous de fournir la structure (c’est-à-dire poteaux ou tranchée) afin que Bell puisse passer les fils et câbles nécessaires pour desservir les occupants?


 

Oui 





 Non    


5b.
Accepteriez-vous de donner à Bell une servitude générale pour disposer ses câbles sur votre propriété? 




Oui





 Non

Q.6
Pour avoir accès au service téléphonique de Bell, l’occupant d’un emplacement devra payer 1 000 $ pour les coûts de construction du service, plus des frais de branchement normal (55 $ par ligne téléphonique) et les frais d’abonnement usuels (25 $ à 30 $ par mois).


Si Bell Canada donnait accès au service téléphonique régulier dans votre parc, à votre avis, combien de propriétaires/locataires s’abonneraient à ce service selon les conditions que je viens de vous décrire?



Nombre :  ____________



NSP/Refus
999

MERCI DE VOTRE COLLABORATION

APPENDIX 4

SUMMARY OF THE DATA
COLLECTION PROCESS

APPENDIX 4

Work sequence followed by Saine Marketing to put together the sample

The following are the steps taken by the Saine Marketing team to put together the sample of 6,000 residences that do not have access to local telephone service:

1)
PREPARATION BEFORE THE CALLS
· Group localities
 by exchange and municipality using the lists provided by Bell.  To start with, we had about 1,200 different locality names.

· Find the telephone numbers of each locality using:

· telephone directories;

· directory of municipalities for Quebec and for Ontario;

· Natural Resources Canada (Internet);

· Commission de toponymie du Quebec (Internet).

· Group localities belonging to the same municipality to avoid repetition of multiple calls.

· The grouping was very complex and was constantly shifting, since any given locality could be associated with several municipalities.

· In addition, during recruitment, contacts referred us regularly to other municipalities we were unaware of when we started out the process.

2)
RECRUITMENT OF EASILY IDENTIFIABLE LOCALITIES
· Telephone localities for which we found a telephone number:

· Make sure it was the right locality;

· Find the manager or person responsible for the locality;

· Check eligibility;

· Explain the mandate;

· Check if they had a usable list;

· Convince the manager to participate in the study and to provide us with lists of residents who do not have access to local telephone service.  In addition, the list had to include, if possible, the permanent address of the owner if the housing targeted by the study was only a secondary residence.

MANAGEMENT OF REFUSALS

· If the initial manager for a given locality refused, we tried to find another person in that municipality, or even in a neighbouring municipality belonging to the same “exchange”, who would agree to send the lists.

· Refusals were generally caused by a lack of time or resources on the part of the municipalities.

· In Ontario, managers frequently stated the Access to Information Act as a reason for refusing to provide lists.

MULTIPLE CALLS

· On average, 5 to 6 calls were made before our research on an easily identifiable municipality could be considered complete.  The various calls are due to:

· Difficulty of finding the manager (frequent transfers to other persons or numbers to find that person);

· Frequent postponing of appointments with a manager who was either difficult to get hold of and/or not very motivated;

· Searches for another contact in the event of a refusal;

· Calling back to check if they had such lists (often the manager did not know at the beginning if the municipality had such lists);

· Sending a fax to validate the study;

· Weekly callbacks, up until June 30, of those who had promised the lists, but had not sent them.

3)
“UNLOCATABLE” LOCALITIES
· Search more thoroughly for unlocatable localities using the tools listed in item 1.

· Ask adjacent participating municipalities if they are familiar with the unlocatable localities.  If so, start over with the process in item 2.

·  Sometimes, more than one municipality was associated with the same locality. In those cases, the same process was applied with each of the municipalities until we found a municipality that knew about the locality being searched for and then go through the process in item 2 again.

· “Locality” could mean the name of a lake, road, etc, which we could not link with any village or municipality after having contacted the surrounding municipalities.  We had to make a list of all the places in the province that had this name in their toponomy, call them, check their eligibility, i.e., whether they had citizens without access to regular telephone service, and go through the process described in item 2 again.

· In Ontario, where the governmental structures at the municipal level are not well organized (they speak in terms of “unorganized townships”), it was much more difficult to determine which municipalities the localities were associated with.

· In the case of the so-called unorganized townships, we ended up having to work with larger towns that manage the unorganized township “from far” so to speak.

· However, these towns were not very familiar, or were even unfamiliar with their jurisdiction over the “unorganised townships” and had difficulty helping us in our research.

· The more we searched, the more often we were referred to large towns such as Perry Sound, Kenora and Magnetawan.

· To avoid having to make several callbacks to the few large towns that had already been solicited a number of times, we grouped the localities we could not find together and assigned one person to contact each large town.  In this way we were able to settle several cases with just one call. 
SPECIAL SITUATIONS

Disguised refusal:

· Some managers of municipalities asked that we come in person to take down the information, saying that they could only disclose the information in person.

Localities that we could only contact by mail:

· We mailed a letter outlining the mandate, along with Bell Canada’s letter of authorization, and our telephone numbers and mailing addresses, to invite them to participate in the research.

Identification of addresses without access to telephone service:

· If, for a given locality, the manager could not identify who on the lists had access to regular telephone service and who did not, we asked the manager to mail us the complete list of their citizens if the number of inhabitants was close to Bell Canada’s estimate.

Localities that referred us to a level of government:

· This situation arose mostly in Ontario.  We realized quickly that we would not be able to get any help from government representatives, because they invoked the Access to Information Act as their reason for refusing to provide us with information.  In those situations, we returned to the same process of searching as for the unlocatable localities.

CLOSING FILES

· We continued to search for the information as long as we had not completely exhausted our resources, that is, until we no longer had any possibilities of proceeding further.

· To close out a locality and classify it as “unlocatable,” we had to have contacted all the surrounding municipalities and spoken to all the people each of these municipalities referred us to.  

· For example, if a locality told us that all the citizens had access to regular service, we called the adjacent municipalities that might share this locality (if they had telephones on the north shore of the lake, they might not have it them on the south shore) and the other places in the province that had this name in their toponomy (perhaps it was located in another region that had the same road name)










If  Yes, go to 5b. 





(  Thank and end





(  Answer Question 3





Total Unserved Dwellings














Ontario (n = 980)


Quebec (n = 794)











Main residence


Secondary residence





( Thank  you for your cooperation. Please�return the questionnaire�in the stamped envelope�provided.
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(  Go to Question 4





If No, go to Q.6.











(	Merci de votre collabo-ration.  Veuillez retour-ner le questionnaire dans l’enveloppe préaffranchie ci-jointe.





(  Allez à la question 4





(  Répondez à la question 3





(  Answer Question 3





(  Go to Question 4





(	Thank  you for your cooperation. Please�return the questionnaire�in the stamped envelope�provided.





(	Merci de votre collabo-ration.  Veuillez retour-ner le questionnaire dans l’enveloppe préaffranchie ci-jointe.





(  Allez à la question 4





(  Répondez à la question 3





(  Remercier et terminer





Si OUI, passer à 5b. 











Si NON, passer à Q.6.








� EMBED Word.Document.8 \s ���








� Note that for localities that only had one unserved dwelling, the questionnaire contained an additional question asking whether the respondent would agree to release the questionnaire answers to Bell. These questionnaires are provided in Appendix 3. 


� Questionnaires received ÷ questionnaires mailed


� Corrected for finite population:  N = 77


� The 23% rate is due, in our opinion, to two things:


Some municipalities could not tell whether households did or did not have access to regular telephone service. These municipalities sent us a complete list of households, including households that might already have access to standard telephone service.


In several cases, the municipalities responsible only had an approximate idea of the remote areas under their jurisdiction and included, through lack of knowledge, some addresses that already had a telephone in the list they sent to Saine Marketing. 


� All interest in subscribing percentages presented in the next pages are based on the total number of respondents who provided an answer to the subscription question.


� Base: 21, 1 "no answer" to this question.


� Based on the trailer park owner's evaluation


� A locality is not necessarily a specific or legal entity, but rather a name given to a certain area.  So, it was sometimes difficult to identify clearly what physically corresponded to the name given to a locality.
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