Secretary General, CRTC


Ottawa, Ontario, K1A 0N2





Review of   Bell  (BCE) Pricing and Services





The following are comments that may bear on your deliberations.  These are opinions of the undersigned  .





Deregulation has put greater pressure on BCE but a number of their marketing and pricing tactics are deplorable:


(1)  The recent change in  the definition of   "evenings and week-ends"  for Bell's billing purposes was printed somewhere on the customer's monthly bill and was not seen by the majority of customers until they had been stung by charges that were totally unexpected.  A student who lives in Ontario and attends UofA was hit for over two hundred dollars by this tactic.  If BCE has an offer to attract market it will be put forward on high gloss, full colour brochures  and over the air and as well in junk mail.  To claim that customers were  'warned'  is  a slippery statement at best.  Bell would have collected millions through this deception.





(2)  As part of the long distance wars customers who were lured away from Bell were subsequently targetted by Bell for reclamation.  Part of this included 'free'  theatre tickets  and a promise which stated that by returning to Bell your unlimited long distance (evenings and week-ends)  would never exceed twenty dollars per month.  Within a very short time they imposed  an eight hundred minutes per month limit and in my conversation with them denied the promise.  I have the original brochure for your perusal.





(3)  BCE has an ongoing  'bait and switch'  marketing plan where a quoted rate is found in the fine print to be only for three months or shorter.  This is typical of  the lower forms of finance and credit companies but their's is a universal service used by the elderly and those not used to dealing with these tactics.  The elderly livedmuch of their lives accepting  Ma Bell as possibly incompetent but at least not someone against whom you had to constantly be on gaurd.  They should be obliged to be upfront and honest in their presentation.





(4)  Bell widely advertised, and promoted with give away CD packages,  their $9.95 per month plan for access to the internet ---  Sympatico.  With your internet subscription you were promised a subscription to a magazine called Netlife.  Many people felt that this was the best thing Sympatico offered.  Then one day the magazine arrived with a bold notice saying that this was the end of your trial subscription.  There had never been any mention of a trial subscription.  After several exchanges someone at BCE was  finally brow beaten into admitting that it was really a change in marketing strategy and that it never had been a trial.  Few people who got stung with this had the paper to prove the point; not that it really mattered because it was one more bait and switch.





(5)	Since offering high speed internet access, the old dial-up route appears to be becoming slower and slower.  Not only does one wait and wait  for the banner ads and doubleclicks to roll by but you are then taunted with full colour ads on your screen (after you sign off) taunting you about why you should have high speed.  It is slightly reminiscent of the protection rackets where you were sold protection by the very people who broke your knee-caps if  you didn't pay.





(6)    Pay phones are being made less and less accessible and when found typically have no place to use the legal currency of the country.  Why should not Pepsi, Coke, nut dispensers, parking lots, subways, pay toilets and showers, etc.  all require you to buy their card in order to use their service.  BCE has the only pay phones available but I am in no way troubled by their card slots (except the robot too often states that the card can not be read) if  they also permit legal tender. It is an outrage for them to have the monopoly on the service and not accept Canadian coinage.





(7) One additional  bait and switch is the recent change in Solo cell phone service.  When this was purchased I was told that my payment gave me so much air time and that this would accumulate as long as I didn't let it expire (fail to buy a new card on time).  Suddenly the Solo card states that the time does not accumulate.  No doubt this will be reported by BCE as an improvement in service.





(8)  A few years ago I was given the pitch by Bell as to why I should continue to rent a 'Bell' phone since this would assure me of their free assistance if I was having phone trouble.  I rented it for many years and then discovered that it gave me no such protection.  They did not, however, call me up at dinner time to inform me that I was getting no benefit at all from the rental.





(9) The plan which lets you pay to have call display and then lets you pay as a caller to prevent call display from working has to be the ultimate duplicity.  Does it sound like armament sales people? 


		"It makes the war god  seem no special dunce


		For always fighting on both sides at once."





If one wishes to talk to someone at Bell about a bill or any other matter he will  need to have infite patience and almost infinite time.  I hear this from many people.  Bell does not intend to talk to the customer.
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