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2 President’s  Report

The Yukon Liquor Corporation (YLC) continued to fulfil its administrative mandate under the Liquor
Act and Liquor Tax Act in the 2001/2002 fiscal year.

Work continued under the Liquor Act and Regulations Review Project initiated the previous year.
The YLC released “Community Views: A Summary Report of Public Consultation on a New
Liquor Act” and the “Final Report of the Yukon Liquor Act & Regulations Review Committee”
to the public in November 2001. The latter offered forty-nine recommendations that addressed a wide
range of legislative, regulatory, and administrative aspects of the beverage alcohol environment in
Yukon.

Acting upon the recommendations of the Review Committee, the YLC Management Team and the
YLC Board of Directors were able to make decisions that met the needs of stakeholders.  For
example, the YLC Board of Directors reduced off-sales hours effective April 1, 2002; and the YLC
Management Team implemented a process that enabled liquor licencees to purchase quantities of
liquor with credit cards.

Planning to relocate the Haines Junction Liquor Store to street level access in the James Smith
Administrative Building began in the fiscal year in order to improve service to the public and respond
to community concerns.  This move will also help to consolidate the liquor store operations to one
level.

Through the Government of Yukon’s Renewal exercise,  the YLC became more closely aligned with
the Department of Community Services and the Yukon Housing Corporation. Lotteries Yukon, the
governmental organization that provides support to Yukon Lottery Commission also became part of
the YLC’s scope of responsibility.

The Yukon Liquor Corporation focuses on providing quality customer service through our liquor
stores, by  issuing licences and permits to licencees, and by providing valuable product and consumer
information to both the hospitality industry and the general public.

The Corporation has an important role to play as a corporate citizen.  It is our role to educate
customers and the public about responsible consumption of alcohol.  In conjunction with other levels of
government and special interest partners, YLC continues to assist in the development, promotion and
distribution of materials promoting the safe use of beverage alcohol.

The 2001/2002 fiscal year was one of reasonable financial stability.  Although we saw a slight decrease
by 136 hectolitres in beverage alcohol sold, sales increased by approximately $639 thousand from the
preceding year.  The Net Income for the year was $4.7 million with remittances to Government of
Yukon’s General Revenue Fund totaling $7.3 million in Net Income and Liquor Tax combined.

The Corporation gratefully acknowledges the support and co-operation of the members of the Royal
Canadian Mounted Police in assisting YLC to fulfill its legislative and regulatory responsibilities.

On behalf of the Yukon Liquor Corporation, I would like to thank our employees who are committed
to the Corporation’s goals.  Their dedication and commitment enable us to improve efficiency, build on
existing or new initiatives, provide quality customer service, and to sustain revenue delivery to the
Government of Yukon while acting in a socially responsible and environmentally conscientious manner.

Marc Tremblay
President
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  Operational Review  3

Established in 1977, the 2001/2002 fiscal year marked the Yukon Liquor Corporation’s twenty-
fifth anniversary in the territory.

The Yukon Liquor Corporation (YLC) is a Yukon Territory Crown Corporation responsible for the
administration of the Liquor Act, Liquor Regulations and the Liquor Tax Act.  YLC is also
responsible for the purchase, control and sale of beverage alcohol, and the licensing and inspection
of premises licensed for the service and consumption of liquor in the Yukon.

YLC operates six (6) liquor stores that offer an extensive and varied selection of products from
around the world. Yukon Liquor Stores carry 928 standard products and in this year added 120
new products to the inventory.  As well, 65 products were de-listed due to unavailability from
suppliers, or poor sales in the territory.

Through the special order feature, our customers can choose from a wide selection of
domestic and imported liquor products that are not carried as part of the regular inventory.  In this
year we processed 104 special orders.

Throughout the 2001/2002 fiscal year, the Yukon Liquor Corporation issued a total of 333 licenses
for the sale of spirits, wine and beer.  In addition to annual licence renewals, this figure represents
the issuance of 17 new licences and 12 licences resulting from changes in ownership of  7
businesses.  269 Special Occasion and 191 Reception Permits were issued.

The operational and administrative duties of the Corporation are conducted through its three
branches - Corporate Services; Operations and Purchasing; and Licensing and Development.

Corporate Services Branch
The Finance & Systems unit of this branch ensures the financial control and reporting needs of
YLC.  This unit is also responsible for the enhancement of information systems and the
development of any new systems as required.  During the year, the YLC continued to refine its
Point of Sale system.

The Administration unit provides YLC with a variety of essential support services.  The
responsibilities and services of this unit include electronic and telecommunications, records
management, contract administration, administrative and reception functions, and other general
support services to all branches of the Corporation.

The Human Resources unit supports YLC on a territory wide basis to meet its human resource
needs in compliance with territorial legislation and guidelines.

The Communications & Social Responsibility unit conducts research, analysis and policy
development for corporate projects and procedures, and co-ordinates the Corporation’s social
responsibility initiatives.

The unit also works to develop and implement communication support and marketing strategies in
partnerships with other Government of Yukon departments and community stakeholders to address
alcohol related issues.
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4  Operational Review

This year the Corporation continued to work closely on Yukon wide community based
substance abuse prevention initiatives, such as the Substance Abuse Prevention Coalition’s
“Dallton” mascot program.

A monthly Licensee Information Bulletin was introduced in 1994 and continued in this year to
help communicate YLC and industry initiatives, and clarify new or changing policies.

Operations and Purchasing Branch

The Operations and Purchasing Branch provides service to the public and to licensees by:
• operating  the Corporation’s network of six (6) retail stores;
• operating the central warehouse and distribution centre in Whitehorse;
• working closely with suppliers to develop and implement progressive marketing strategies

and merchandising programs for shelf management, merchandise display and in-store
tasting programs;

• providing product and service information to customers and staff in the monthly Licensee
Information Bulletin;

• applying stringent procedures to ensure quality control;
• developing and implementing proposals for the improvement of facilities and services

offered to customers;
• purchasing beverage alcohol products in response to evolving consumer demand;
• placing special orders on behalf of licensees and individuals for products not carried by

the Corporation;
• operating a Bottle Your Own Wine (BYOW) facility at the Whitehorse liquor store

providing value, selection and quality to our retail customers;
• working with local service clubs and  industry representatives to organize and facilitate

annual wine and beer tasting festivals including  an on site store; and
• participating in the beverage container deposit and refund system to support and

encourage recycling.

During 2001/2002 fiscal year the layout for the new Haines Junction Liquor Store was
developed.   Plans were in place to move this store to the lower level of the James Smith
Administrative Building in the 2002/2003 fiscal year.

Yukon Liquor Corporation staff continued to operate territorial government agencies annexed
to liquor store operations in communities outside Whitehorse.  The territorial agents provide a
variety of government services relating to motor vehicles, renewable resources and justice.
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  Operational Review  5
Licensing and Development Branch

The Licensing and Development Branch is responsible for liquor licensing, inspecting licensed
premises, interpreting and enforcing liquor legislation, and developing and delivering
responsible server programs to reach the ultimate goal of socially responsible service of
beverage alcohol throughout the Yukon.

The Branch endeavours to promote voluntary compliance particularly in the areas of  public
safety, including concerns like the sale and service of liquor to minors and intoxicated persons,
and overcrowding.  Liquor inspectors maintain a balanced schedule of walk-through and full-
premise inspections of licensed establishments and permitted functions. These inspections focus
on aspects of both operations and facilities.

During routine visits to licensed premises and through the performance of permit functions, the
majority of infractions noted during the year had to do with over-service and permitting
intoxicated persons to remain on premises. Although it is the inspectors’ duty to identify
instances of non-compliance and initiate enforcement action when necessary, liquor inspectors
spend a great deal of time consulting with licensees to promote greater awareness and
compliance.  Licensees and their staff are encouraged to participate in various training and
information sessions offered by the Branch.

The “Be A Responsible Server” (B.A.R.S.) program was delivered to a 124 participants at 13
seminars in five Yukon Communities. Nine training sessions were held for licensees, managers
and servers; while an additional four were held for permit holders.  These programs are
designed to make the participants aware of their legal responsibilities as alcohol providers and
to encourage both responsible service and voluntary compliance.

This Branch continues to work closely with other regulatory agencies within the Yukon and in
other jurisdictions to stay abreast of and address liquor service and health and safety issues in
regard to licensed premises.

26 applications for new liquor licences were received in the fiscal year. Of these, 22 were
approved and three were deferred.  These figures do not necessarily reflect all those who
expressed interest in licensing matters.
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6  Financial Overview

Comparative Statement of Sales by Product Type 
[$000’s] 

      
                       2001/2002                     2000/2001 

      
  $ % $ % 
Rye Domestic 1293 6.6 1,311 7.0 

 Imported 77 0.4 70 0.4 
      

Scotch Domestic 0 0 0 0 
 Imported 423 2.2 406 2.2 
      

Rum Domestic 895 4.6 923 4.9 
 Imported 54 0.3 47 0.2 
      

Gin Domestic 63 0.3 62 0.3 
 Imported 112 0.6 111 0.6 
      

Brandy Domestic 13 0.1 13 0.1 
 Imported 107 0.5 101 0.5 
      

Liqueur Domestic 225 1.2 220 1.2 
 Imported 832 4.3 785 4.2 
      

Vodka Domestic 1,326 6.8 1,327 7.0 
 Imported 124 0.6 90 0.5 
      

Coolers Domestic 610 3.1 465 2.5 
 Imported 20 0.1 17 0.1 
      

Other Domestic 19 0.1 24 0.1 
 Imported                  117                0.6                  120                0.6 
      

Total Spirits                6,310              32.4               6,092              32.4 
      
      

Wine Domestic             1,221 6.2             1,146 6.0 
 Imported             1,554             8.0             1,427             7.6 
      

Total Wine              2,775           14.2             2,573           13.6 
      
      

Beer Domestic               9,594 49.2               9,357 49.6 
 Imported 348 1.8 300 1.6 
      

Cider Domestic             469 2.4             535 2.8 
 Imported                    0             0.0                    0             0.0 
      

Total Beer & Cider             10,411           53.4           10,192           54.0  
      
      

     Total           19,496         100.0          18,857         100.0 
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Sales by Product Type

Total 
Spirits
32%

Total 
Wine
14%

Total 
Beer & 
Cider
54%

Why does a 12 bottle case of
domestic beer cost $16.75?

Producer .............................................. $4.44
Federal Duty & Excise Tax ..................... 1.23
Freight ..................................................  1.07
YLC Mark-up .......................................... 6.33
Yukon Liquor Tax .................................... 1.57
Refundable Deposits .............................. 1.20
G.S.T. .................................................... 0.91

Why does a typical 750 ml bottle of
spirits cost $21.60?

Producer .............................................. $3.52
Federal Duty & Excise Tax ..................... 3.32
Freight ................................................... 0.16
YLC Mark-up ........................................ 10.86
Yukon Liquor Tax .................................... 2.14
Refundable Deposits .............................. 0.25
Recycling Fee ........................................ 0.10
G.S.T. .................................................... 1.25

Why does a typical 750 ml bottle of
wine cost $12.75?

Producer .............................................. $3.92
Federal Duty & Excise Tax ..................... 0.38
Freight ................................................... 0.20
YLC Mark-up .......................................... 6.06
Yukon Liquor Tax .................................... 1.16
Refundable Deposits .............................. 0.25
Recycling Fee ........................................ 0.10
G.S.T. .................................................... 0.68
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8  Financial Overview
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12  Financial Statements
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14  Financial Statements

The accompanying notes are an integral part of the financial statements
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LIQUOR LICENCES ISSUED  
       2001/2002 

 
       2000/2001 

 
Liquor Cocktail Lounge 
Beer Tavern 
Dining Room 
Restaurant Beer and Wine 
Liquor Off Premises 
Beer Off Premises 
Club Liquor 
Beer Canteen 
Special Liquor 
Aircraft/Ship Liquor 
Room Service Liquor 
Mess Liquor 
Sport Stadium 
Recreation Facility 
Brewer’s 
Brewer’s Retail 
 
       TOTAL 

 
60 

- 
60 
40 
67 
24 
10 

- 
35 

3 
22 

1 
1 
8 
1 

   1 
 

333 

 
64 

- 
61 
45 
70 
22 

9 
- 

33 
4 

22 
1 
1 
6 
1 

   1 
 

340 
 
 
PERMITS ISSUED 
 
Reception Permits 
Special Occasion Permits 
 
       TOTAL  

 
 
 
 

191 
269 

 
460 

 
 
 
 

151 
331 

 
482 

   
  

 
SUMMARY OF PERMITS ISSUED BY 
LOCATION DURING 2001/2002 
 

 
 
 

 Reception 

 
 
 

 Special 
Occasion 

 
Whitehorse Office 
Faro Store 
Mayo Store 
Watson Lake Store 
Haines Junction Store 
Dawson City Store 

 
124 

3 
2 
9 

10 
 43 

 
120 

20 
7 

35 
37 

 50 
 
       TOTAL 

 
191 

 
269 
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20  Licence Infractions

SUMMARY OF LICENCE INFRACTIONS

During the 2001/2002 fiscal year eleven (11) liquor licence suspensions were
upheld and twenty (20) letters of warning were issued for offences under the
Liquor Act and Regulations:

• Permitting violent,  riotous or disorderly conduct on premises

• Permitting minors on premises

• Permitting intoxicated patrons to enter or remain on premises

• Permitting server to serve while intoxicated

• Over-serving patrons

• Sale/service of liquor to minors

• Sale of liquor to intoxicated persons or persons appearing to be
   intoxicated

• Operating outside the terms and conditions of licence type/class

• Sale/service of liquor outside the authorized hours

• Sale/service of liquor from unlicenced area

• Violation of entertainment policies

• Failure to enforce off sales policy

• Failure to maintain premises health and safety standards

• Failure to clear premises at stated time

• Exceeding the maximum seating limits (overcrowding)

• Permitting liquor purchased for on premises consumption to be taken off
premises

• Advertising without prior approval


