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. Introduction

POLLARA is pleased to present Telefilm Canada with the following report
of findings from the quantitative telephone survey of Telefiim Canada’s
clients.

This report provides a summary of top-line survey results. The full
questionnaire text and results of the survey are shown in the Appendix to
this report.

Methodology

Interviewing was conducted between May 5 and May 26, 2006. Five
hundred and twenty' companies responded to the survey out of a sample
of 916 - a 57% response rate. The survey consisted of 116 questions
including 20 open-ended questions. The length of the survey varied
depending on respondents’ answers and on which Telefilm programs,
services and processes they have used.

Ninety-five percent of respondents are clients of Telefilm. Of the remaining
five percent, the majority have received support from Telefilm in the past.
Seventy-nine percent of respondents work in the television industry, 66%
work in the film industry and 31% work in the new media industry. The
clients who responded to the survey have applied to Telefilm for support an
average of five times each in the last three years.

"It is normal practice to cite a margin of error for surveys. However, this only applies to
sample-based surveys. This survey was essentially a census, and the only “error” would be
the degree to which there may be a bias due to non-response. This is impossible to
estimate.
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ll. Detailed Findings

Overall Rating of Telefilm’s Performance as an Organisation

When asked to give an overall rating of Telefilm’s performance as an
organisation on a scale of 1 to 10 where 1 means a “poor” and 10 means
an “excellent” performance, two-thirds (67%) of respondents gave a rating
of 7 or more out of 10 and 12% gave a rating of 9 or 10 out of 10. The
mean rating was 7.0 out of 10.

Satisfaction with Telefilm’s Communication Activities

When rating their overall satisfaction with the communication activities of
Telefilm on a 10-point scale where 1 means “not at all satisfied” and 10
means “very satisfied”, respondents gave an average score of 7.0 out of
10. Thirteen percent where “very satisfied” (scores of 9 or 10) and 56%
were “somewhat satisfied” (scores of 7 or 8).

Within the category of Telefilm’s communication activities, respondents
were most satisfied with the accessibility of information about Telefilm
programs and procedures. More than three-quarters (78% of respondents)
gave scores of 7 or more out of 10 and the mean satisfaction score was 7.5
out of 10. Respondents were also somewhat satisfied with the ease of use
of the web site (mean 7.3), the information provided being comprehensive
(7.3), the clarity of the information provided (7.2), and with knowing who to
contact at Telefilm for various types of information (mean score 7.1 out of
10).

Respondents were slightly less satisfied with the usefulness of information
sessions held across the country (mean 6.8 out of 10). Over a quarter
(28%) answered “don’t know/refused” to this, indicating that they are either
not aware of, or have not attended any of these information sessions.

Those who rated their overall satisfaction with Telefilm’s communication
activities as less than 7 were asked what aspects of Telefilm's
communication activities they would improve or what processes they felt
should be added to improve this aspect of the service to clients. Top
mentions included more clarity/kept up-to-date with changes (mentioned by
25% of respondents) and access to/communicate with representatives
(22%).

Just under half (47%) of respondents were aware of e-Telefiim and of
these, 69% said that they, or someone else in their organisation have used
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the service. Of those who were familiar with e-Telefilm but who have not
used it, 36% said they had no need for it and 24% said they did not have
enough time to use it.

Telefilm’s Client Service Charter

Only 17% of survey respondents indicated that they were familiar with
Telefilm’'s Client Service Charter. Of these, just under two-thirds (63%)
believe that Telefilm is delivering on its promises.

Satisfaction with the Application Process

Overall, respondents were moderately satisfied with the application
process, giving a mean score of 6.8 out of 10. Within this area, staff
competence was highly rated, but with only 4 out of 10 items receiving
mean scores of 7 or higher, this must be measured against a lack of
satisfaction with other aspects of the application process - most
particularly, relevance and fairness of selection criteria, and
appropriateness of deadlines.

Almost a third of respondents (31%) were “very satisfied” (scores of 9 or 10
out of 10) with staff being helpful and able to answer all your questions
(mean score 7.6). Respondents were also quite satisfied with access to
Telefilm staff to answer any questions about filling out application (7.5 out
of 10), various deadlines, where applicable, being clear and easy to
understand (7.4) and the application form being simple and easy to use
(7.1).

Being informed in advance that applicants can contact Telefilm for help and
advice, staff providing useful advice on how to improve your application,
information and supporting documents required being relevant, the criteria
being relevant to your type of project, and the criteria being fair all received
average ratings of between 6.6 and 6.9. Deadlines, where applicable,
being appropriate to your sector was only rated as 6.2 out of 10 on
average.

Satisfaction with Decision Making Process and Communication
of the Decision

Overall, the decision making process received fairly low satisfaction scores,
averaging 6.4 out of 10. Only 10% of respondents were “very satisfied”
(scores of 9 or 10) and 44% were “somewhat satisfied” (scores of 7 or 8)
with the decision making process overall.
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Specifically, satisfaction was lowest with the time required for rendering the
decision (mean score 5.5 out of 10) and with the decision-making process
being transparent (5.6 out of 10). Respondents were somewhat more
satisfied with the decision making process being fair and equitable (6.2)
and with the level of knowledge & expertise of people who make the
decision (6.3).

Within the factors that make up overall satisfaction with the decision
making process, respondents were most satisfied with the way in which the
decision is communicated to you (mean score 6.8 out of 10).

Just over half of respondents (52%) had received a negative decision on
an application to Telefilm in the last 3 years. Of those who had received a
negative decision, 43% were satisfied that the decision was fair and 46%
received constructive feedback.

When asked how they would advise Telefilm to improve the decision-
making process and the communication of the decision, 34% of those who
had rated their satisfaction with the process as less than 7 said Telefilm
should clarify or improve the criteria and reasons for the decisions. Twenty
percent wanted more/clearer information and communications and 12%
wanted the decision process to be speeded up.

Satisfaction with the Contract Negotiation Process

Just over two-thirds (68%) of respondents have gone through the contract
negotiation stage with Telefilm. Of these, 61% rated their satisfaction with
the process as 7 or more out of 10 (mean score 6.7).

In terms of the contract negotiation process, respondents were most
satisfied that the negotiating process is consistent (mean score 6.9 out of
10), that the negotiating process is transparent (6.8) and that the contract
meets your needs (6.8). Respondents were marginally less satisfied that
Telefilm staff appreciates the urgency & considers your own project
deadlines when negotiating the contract (6.7), that Telefilm staff is flexible
(6.6) and that the negotiating process is as simple and easy as it can be
(6.4).

Satisfaction with Feedback from Telefilm

Telefilm’s clients were not particularly satisfied with the usefulness of the
feedback they receive from Telefilm on their projects. Only two-fifths (41%)
rated their satisfaction with the usefulness of the creative feedback from
Telefilm as 7 or more out of 10 (mean score 6.0). Similarly, only 40% said
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they were very or somewhat satisfied with receiving useful feedback on the
business and marketing aspects of their projects (mean score 6.0 out of
10).

Respondents were more likely to want feedback from Telefilm staff on the
business and marketing aspects of their projects (83% wanted this), than
they were to want creative feedback (63% wanted this).

Satisfaction with Contract Drawdowns/Disbursement Phase

Of the 356 respondents who had gone through the contract negotiation
process, 91% (325 respondents) had also received contract drawdowns.
The majority of these respondents were either “very satisfied” (26% gave
scores of 9 or 10) or “somewhat satisfied” (49% gave scores of 7 or 8 out
of 10) with the disbursement phase of the process. This is reflected in the
mean satisfaction rating of 7.3 out of 10.

In particular, respondents were most satisfied that the conditions you had
to meet to trigger the payments were the same you had negotiated. Almost
half of respondents (47%) rated this as a 9 or 10 out of 10 (mean 8.3).
They were also satisfied that disbursements were being made within 10
days of your meeting the conditions (mean 7.6). Respondents were less
satisfied that the disbursement schedule was in line with your cash flow
needs (mean 6.9).

The number one suggestion for improving Telefilm’s disbursement process
was to speed up the process (mentioned by 39% of those who rated their
satisfaction with the disbursement phase as less than 7).

Cost Reporting Phase

Of those who had received contract drawdowns, 70% (228 respondents)
said they had also gone through the cost reporting stage — that is the
administration of recoupment after the completion of the projects.

Overall, they were relatively satisfied with the cost reporting phase — giving
a mean satisfaction rating of 7.2 out of 10. Within this phase, respondents
were most satisfied with the information provided by cost reporting staff
(mean 7.4 out of 10) and forms provided by Telefiilm and the reporting
frequency requirements (7.3). They were slightly less satisfied with the help
provided in preparing the reports (7.1).
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Programs and Services Offered by Telefilm

Overall, respondents were somewhat satisfied with the programs and
services offered by Telefilm (mean score 6.9 out of 10). Nine percent were
“‘very satisfied” (scores of 9 or 10) while 58% were “somewhat satisfied”
(scores of 7 or 8).

Respondents were asked to rate their satisfaction with the programs and
services that they had applied for, or received support from Telefilm for, in
the last 3 years.

The programs and services that respondents were most satisfied with were
product development (new media) (mean satisfaction 7.6 out of 10), market
research and prototyping (new media) (7.5), international festivals and
markets (7.4), and marketing (7.1).

Training and professional development, domestic festivals, development
and production all received average scores of 6.8-6.9 while distribution was
the service with the lowest average satisfaction rating (mean 5.5 out of 10).

International Activities

Respondents were asked, thinking of Telefilm’s international activities such
as markets and festivals, where Telefilm should focus its efforts. Two-fifths
(41%) said they did not know, just under a third (31%) said that Telefilm
should continue to deal with the same countries or territories while 27%
said that new ones should be explored.

The 142 people who said that new countries or territories should be
explored were asked which ones should be explored. The top five answers
were Asia (21%), the US (15%), China (14%), India (13%) and Africa/South
Africa (11%).

All respondents were then asked to rate how important it is that Telefilm
focus on offering various services at International Markets and Festivals
using a scale from 1 to 10 where 1 means “not at all important” and 10
means “extremely important”.

Respondents considered it most important that Telefilm focus on offering
sales and co-production support (mean importance 8.2 out of 10), raising
awareness of Canadian industry and productions (8.1) and developing
networking and promotional opportunities on-site (8.1). It was also
considered important that Telefilm focus on providing business centres in
major markets (7.4). Respondents thought it less important that Telefilm
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focus on offering training or immersions programs in other countries (mean
6.4 out of 10).

Telefilm’s clients were only moderately satisfied that Telefilm is responsive
in adapting its programs and services to the changing needs of the market
(average satisfaction 6.3 out of 10) and that Telefilm responds quickly
enough to those changes in the market (5.9).

Just under a quarter (23%) of survey respondents have used the co-
production certification service. Of those who have, 67% were either “very
satisfied” (13% giving scores of 9 or 10 out of 10) or “somewhat satisfied”
(54% giving scores of 7 or 8). Average satisfaction was 6.8 out of 10.

The Role of the Regional Offices

Respondents were moderately satisfied that Telefilm’s operating approach
(specifically its delivering services either centrally via the Head Office, or
regionally through its regional offices in Vancouver, Toronto, Montreal and
Halifax) allows for the specific needs of the regions to be met. The mean
satisfaction score was 6.5 out of 10 and 12% of respondents were very
satisfied and 39% were somewhat satisfied.

When presented with a list of programs and services and asked to choose
the top 3 that they felt should be delivered by a regional office, three-
quarters (75%) of respondents said that development project
evaluation/analysis should be delivered by a regional office. A similar
proportion (69%) believed that production project evaluations/analysis
should also be delivered by a regional office.

Thirty-one percent chose fraining/professional development programs, 28%
chose distribution/marketing project evaluation/analysis, and 21% chose
delivering gap/interim financing programs as part of the top 3 programs or
services that they felt should be delivered by a regional office.

Canadian/international  festivals/markets  programs, co-production
certification and negotiating contracts/recoupment were chosen by 17%,
15% and 13% of respondents respectively.
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Telefilm’s Performance Given Current Mandate

Less than half (47%) of respondents rated their satisfaction with Telefilm’s
level of industry consultation as 7 or more out of 10 (mean 6.1).

Respondents were asked to rate how good a job they felt that Telefiim is
doing given its current mandate using a 10-point scale where 1 means
“‘doing a very poor job” and 10 means “doing a very good job”. Almost
three-fifths (58%) felt that Telefilm was doing either a “very good job” (9%
giving scores of 9 or 10), or a “somewhat good job” (49% rating 7 or 8).
The mean rating was 6.5 out of 10.

Three-quarters (73%) believed that Telefilm’s mandate has been clearly
communicated.

Measures of Success and Future Priorities

When asked how Telefilm should measure the success of clients’ projects,
68% said it should be measured based on contribution to talent and
industry development, 65% said it should be based on the ability to reach
Canadian audiences and 47% said success should be measured based on
critical acclaim.

Finally, survey respondents were asked to suggest priorities for Telefilm
over the next three years. The top mentions included increase funding
(20%), support Canadian movies/producers (19%), and support
regions/regional offices (11%).

Advanced Analysis

Regression analysis was conducted to help prioritize issues by identifying
those that have a combination of low satisfaction scores and high leverage
over overall satisfaction with Telefilm.

The analysis found that the programs and services offered by Telefilm
delivers 45% of overall satisfaction and has the highest leverage. Within
this area, responding quickly to changes in the market has the most impact
on client perceptions. The index of Telefim activities? and the co-
production certification service are also important drivers of satisfaction.

? This is an index based on the scores given to development, production, market research
and prototyping, product development, distribution, marketing, domestic festivals, training
and professional development, international festivals and markets.)
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The decision making process is relatively important as are Telefiim’s
communication activities and receiving creative feedback on projects.

ltems that were identified as priorities (those with low satisfaction scores
and high leverage scores) were the Telefilm activities index, quick
response to changes in the market and receiving useful creative feedback
on projects. Among items in the Telefilm activities index, the least well
received were production, development and distribution. These scores (5.5
for distribution, 6.7 for production and 6.9 for development, domestic
festivals and training and professional development) tend to drive this index
downwards.

Also notable are other items that relate to the decision making process
(knowledge and expertise of decision makers, fair/equitable decision
process, decision making process being transparent, and time required for
rendering decision). Although their leverage is relatively less, the fact that
four decision-related issues score under 6.5 and have measurable
leverage over (are significant drivers of) satisfaction cannot be ignored.
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APPENDIX A:
INTERVIEW SCHEDULE
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Interview Schedule

Good morning/afternoon, my name is ( ), from POLLARA, a national market
research company. | am calling on behalf of Telefilm Canada. As you may know,
we have been commissioned by Telefilm to conduct a survey with their clients and
stakeholders across Canada. The objective of the research is to measure client
satisfaction and determine the current needs of the marketplace.

Overall
(n=520)
The survey will take approximately 15 minutes.
1. First, | would first like to know how you would define your relationship with
Telefilm... are you a client of Telefilm?
YES (CONTINUE) ... .oeiiiiiiiie ettt e e e e enneeas (95%)
NO (SKIP TO Q2B) ...ttt e e e re e e e nae e e e ennes (4%)
Don’t KNOW/REFUSEA ......ooiiiiiiiei e (1%)
2A. How many times have you applied to Telefilm for support in the last 3 years?
0 ottt — e e e e e —e e e e ———ee e e taeee e et reeaeaartaeeeaanteeaeaanraeeeearenaeeans (<1%)
LSRR (14%)
2 et e eee e —eeee e e ——eeeeaa——eeeeaa———eeeaa——teeaa——eeeaanaeeeeanateeeannraeaeaannrees (11%)
K USSP (26%)
B e e e e —— e e e ———ee e ——ee e e e n—ae e e e taeaeaanraeeeeanreeeeanees (10%)
D e e e et — e ettt e e e et te e e e e ttaeeeaanteeeeaateeeeearaeaeeans (10%)
GO URPPURRR (7%)
T e e et e —e e e te—e e e e te—ee e e betee e et eeeeeaabbeeeeaantaeeeeanteeeeeanraeeeeanes (2%)
RSP UP SRR (2%)
S SO OUPRPTRPUPPRN (1%)
B0 o] 1T = PSR (16%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiie e (2%)
Y= T S 5.08
(SKIP TO Q5)
2B. Have you applied to Telefilm for support?
YES (CONTINUE) ...ttt ettt sttt e et e e e e e s nnnae e e e ennneeas (89%)
NO (SKIP TO Q) eeiieiiiiit ettt ettt et e et e e et e e e e nree e e e nnneeaeeenees (7%)
Don’t Know/Refused (SKIP TO Q4) ..c.oueiiiiiiiiiieiieeeee e (4%)
3. Have you ever received support from Telefiim?
NG 5] 0 i O T 1 ) TSR (96%)
Don’t Know/Refused (SKIP TO Q5) ...uuviiiiieiiie et (4%)
4., Do you work for an industry association?
YES (CONTINUE) ...t et (100%)
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In what industry or sector do you work? (READ-CHECK ALL THAT APPLY)
5A. Film

Y S e (66%)

I (o T P PO SRR PP VPPTOPPPPPI (34%)

Don’t KNOW/REFUSEA .....ooiiiiiiiie e (<1%)
5B. Television

(= TSRS (79%)

o TS (21%)
5C. New Media

- USRS (31%)

o TS (68%)

Don’t KNOW/REFUSEA ......ooiiiiiiiiiie e (1%)

(IF ANSWERED “FILM” OR “TELEVISION” AT Q5, ASK:) Are you... (READ-
CHECK ALL THAT APPLY)

6AA. in Development

B (T PP PR (85%)

o PRSP RR (15%)

Don’t KNOW/REFUSEA .....ooiiiiiiiieiiiiie et (<1%)
6AB. in Production

Y S e (72%)

o PRSP (27%)

Don’t KNOW/REFUSEA ......ooiiiiiiiieiiiie et (1%)
6AC. in Distribution

Y S e (26%)

N o T PSPPSR (74%)

Don’t KNOW/REFUSEA ......ooiiiiiiieiiee e (1%)
6AD. a Screenwriter

Y S e (35%)

N o T PSPPSR (65%)

Don’t KNOW/REFUSEA .....ooiiiiiiiiiiiiee e (<1%)
6AE. a Director

| TSRS (39%)

o PRSP (61%)
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(IF ANSWERED “NEW MEDIA” AT Q5, ASK) Are you... (READ-CHECK ALL
THAT APPLY)

6BA. in Market Research & Prototyping

Y S e (34%)

I o USSR (64%)

Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiiii e (2%)
6BB. in Product Development

[ = T PRSP PR (53%)

o TS (45%)

Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiie e (2%)
6BC. a Developer

D (= USRS (43%)

I o USSR (52%)

Don’t KNOW/REFUSEA .....c.eeeiiiiiiii et (6%)
ASK ALL:

7. Now, | would like to ask you to give me your overall rating of Telefilm’s
performance as an organization... on a scale of 1 to 10 where 1 means Poor
and 10 means an Excellent performance.

o T PP PP PRSP PPRPPR (1%)
2 et et et e et e e e at et e aae e e ettt e e e e nteeeeanaeeee e nneeeean (2%)
1 SRR PUPPRN (3%)
A et — e e ——e e e e ——— e e e e ——e e e e ——eeeaa—reeeeanreeesanres (3%)
D e e e e e et —e e e e t——ee e it —e e e e et ——eeeaatbaeaeaatataesaraeaaeants (9%)
B ettt ettt e e e e e e e e e ee——eee e e ———ee e e —eeeeeateeee e et reeaeaartaeeeaanteeeeaanraeeeearaeaenans (12%)
T et e e ——eeeee———ee e e ———ee e e ———eeeataeee e it reeeeaartaeeeaanteeeeaanraeeeeataeaenans (25%)
PR SUSPPRRRR (30%)
S USSR (7%)
EXCEIIENT ... (6%)
Don’t KNOW/REUSEA ......eeiiiiiiiie e (3%)
Mean Score FOr SCale: ... e e e 6.97
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| will first ask you to rate your satisfaction with certain aspects of the Telefilm
business process on a scale from 1 to 10. After the ratings, you will be asked to
offer your advice on how some aspects of the service might be improved...

First, let's focus on the communication activities of Telefilm, in terms of all the
information they provide about their programs and services. On a scale from 1 to
10, where 1 means not at all satisfied, and 10 means very satisfied, how satisfied
are you with the following: (RANDOMLY ROTATE)

8A. the accessibility of information about Telefilm programs and procedures

Not at all SAtisfied .........oooiiii (<1%)
SO SRR (1%)
K TSP (1%)
T O TSRO PTOUPPTRPPTRPI (3%)
ST T PSP R OU SRR PPTR TP (5%)
G TP SRR PPV P PSP (10%)
AU (21%)
B e et e e e ettt e e —eeetee e e ee e e tee e e teeeaaeeeaateeaneeeateeateeeanreeeaneeenes (32%)
S S (13%)
Very SatiSfIEA ......ooiiieiii (11%)
Don’t KNOW/REFUSEA ......oiiiiiiiiiiiii e (2%)
Mean Score FOr SCale: .......ociiiiiiiiiii e 7.51

8B. knowing who to contact at Telefilm for various types of information

Not at all SAtSTIEd .......eeiiii (2%)
2 e eee e e ——ee e e ——ee e it ——eeeia——eeeaa——eeeaa——eeeean—aeaeanaraeeeaanaaaean (3%)
1 OO RPTROURPRN (3%)
Qe —— e e ———e e e ———ee e ——eeeeaa—eee e e —aeeeaanreeeeanteeeeanres (5%)
D e e e e e e e e e ———ee e e b—eee e et reeaeaarraeeeaantaeeeaataeeeeateeaanans (10%)
B . titttee ettt e e e ee e e e ——eeeaat——eeeea———eeeataeeeeataeeee et teaeeaasaeeeeaastaeeeeanraeeeeanraeaeeanes (9%)
T e e ee e —e—e e e ———ee e e ——eee e e bteeeeatteeaeaarteeeeaanteeeeaanteeeeeateeaeeans (17%)
OSSPSR (24%)
S OSSPSR (15%)
Very SatiSfIEA ......oeiiiiiiie e (11%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiii it (1%)
Mean SCOre FOr SCalE: .......uuieiiiiiiiiiieee e 7.09
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8C. the clarity of the information provided

Not at all SAtISTIEA ... (1%)
PSSO ST URPPPPPVPPPURPI (2%)
K TP P TSP PPRTRPP (1%)
B ettt ettt e e —e e et e e ettt e ateeeantee e teeeaneeeaaneeeaseeeanteeeaneeeans (2%)
D et e ettt e e —e e et eee e teeaateee e teeeaaee e e et e e aseeeaneeeaneeeaneeeanneeennen (7%)
TS (13%)
AU (26%)
B ettt e et oo e e teeatee e eeeateeeateeeaaeeeaaee e ettt e aeeeateeeanreeaaneeeanes (27%)
D e et e et eeeeeeeeteeeaateeaateeeaaeeeaateee ottt easeeeaaeeeeaaeeeaeeeaateeeanreeeaneeeanes (11%)
Very SatiSfIEd .....c.eiiiiii e (8%)
Don’t KNOW/REFUSEA .....o.eeiiiiiiiiiie e (1%)
Mean Score FOr SCale: ... .. e e e 7.20
8D. ease of use of the web site INCLUDE N/A ANSWER OPTION)
Not at all SAtSTIEA .....oc.eeeiii (2%)
2 ettt oot ee e ettt ettt e e teeeeeee ettt e aseeeeaaeeeaeeeaateeeanteeeaneeeans (1%)
TSRS (1%)
RSP UR PR (2%)
D e et b et bbb e e h et e e b e e e a b e e be e e sane e e nnaeeeanes (6%)
G TP O TP PPV PPRTON (10%)
T TP T PP PP VP PRSP (23%)
TP PU PPV P PSP (30%)
D e e ettt e ateeeeateeateeeaneeeateeeateeeaaeeeanteeeaneeeanteeateeeanteeanneeenes (15%)
Very SatiSfIed ......ooiiiiiii s (7%)
Don’t KNOW/REFUSEA ......ooiiiiiiiieiiiie e (3%)
OSSPSR (1%)
Mean Score FOr SCale: .......ociiiiiiiiiiii e 7.34

8E. the information provided being comprehensive

Not at all SAtISTIEA ... (1%)
2 e e e e e ———ee e e ——eeeie———eeeia———eeaa——eeeaa——eeeea—aeaeanaraeaeaaraaaean (1%)
1 OO PURPRN (2%)
Qe — e e e ——e e e e ——— e e e e ——eeeaa——eeeaa—reeeeaanteeeeanres (2%)
D e et e et e e e e ——— e e e e ——tee e et aeee e e taeeeeaantaeeeeataaeeeanraeeeeanes (8%)
B ettt ettt e e e e e e e e e —e—eeaa———ee e e ——eeeeateeee e et reeaeaarteeeeaanteeeeaanraeaeeareeeenans (11%)
T et ee et ———ee e e ———ee e e ———ee e e teteeeaatteeaeaarteeeeaanteeeeaanreeaeeareeaeeans (21%)
USSP PRSI (32%)
S PSR OUSR SRR (12%)
Very SatiSfIEA ......eeiiiiiiee s (7%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiiii et (3%)
Mean SCOre FOIr SCal: ......ouuuiiiiiiiiiiii s 7.27
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8F.

9A.

9B.

9C.

10A.

the usefulness of information sessions held across the country

Not at all SAtISTIEA ... (2%)
2 e et e e et e et e e e —t e e e et et e e ettt e e e e nteeeeanaeeeeaanneeeean (2%)
K PRSPPI (2%)
A e e e e et e e e ——— e e e e a—— e e e e ———aeaa—reeeeaateeeeanres (4%)
D e e e e e et ——e e e et ——ee e et —e e e e et ——eeeaah—aeeeaatataeeararaaaants (8%)
B . ettt ettt e e e e e eee e e ——eeeea———eesit—eeeeataeeeeaataeeeeaatbeeeeaattaeaeaaraeeesaraeaaeanns (8%)
T et e e —e e e e —eeee e e ———ee e e ———eeeataeee e it teeaeaartaeeeaantaeeeaanreeeeearaeeenans (15%)
PR SUSP SRR (18%)
S SRS PSRRI (7%)
Very SatiSIEd .....c.eiiiiiii e (6%)
Don’t KNOW/REUSEA ......euiiiiiiiiie e (28%)
Mean Score FOr SCale: ... e e 6.76

Are you familiar with eTelefilm?

YES (CONTINUE) .....ciiiiiie ittt e e e e et e e e et e e e e nraeaeennnes (47%)
NO (SKIP TO QT0) ooieieiiiie ettt ettt et e e et e e e et e e e e e e e e nraeeeeennes (52%)
Don’t Know/Refused (SKIP TO Q10) ..ccoiiieeiiiiiieiiee e (1%)
Have you or someone in your organization used it
YES (SKIP TO Q10 ..iiiiiieiiiiiee ettt s ee e e e e e nnnae e e e sneeeeeenees (69%)
NO (CONTINUE) .eeiiiiiiiie ettt et e e e e e e e nree e e e nees (30%)
Don’t Know/Refused (CONTINUE) .......ccooiiiiiiiiii e (1%)
Why not? (ACCEPT UP TO 2 MENTIONS)
NO NEEA FOF .. (36%)
= Tod (@ 74 N (o T o = PR RR (24%)
Wasn’t Accessible/New/Not Familiar With ..., (18%)
TOO ComMPlCALEA ... (16%)
Not Compatible With Mac/My Technology ..........cccccoiiiiiiiiie e (8%)
L 1 =T SRR (5%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiie e (4%)

Now, using the same 10-point scale where 1 means you are Not at all
satisfied and 10 means you are Very Satisfied, overall how would you rate
your satisfaction with the communication activities of Telefilm?

Not at all SAtSTIEA ......c.eeiiii (1%)
2 et oo —e e ettt ettt e e teeeaeee e teeeaneeeeaaeeeateeaateeeanteeeaneeeans (1%)
K TSP (3%)
PRSP SPUURR (4%)
ST O PSPPSR PP PPTRTRPP (9%)
G TP R P PU PPV P PR (10%)
TP SRR PSPV PPPRTON (27%)
B e e e e oot e e —e e et et et ee e ettt e e tee ettt e aateeeateeeanteeateeeanteeeaneeenes (29%)
D L e e et e e tee e teeeteee e eeeeaaeeeateeaateeeateeeanteeaneeeeateeeaneeeaneeeanneeeanneeennen (9%)
Very SatiSfIed ......ooiiiiii s (4%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiii e (3%)
Mean Score FOr SCale: ......cociiiiiiiiiiii e 7.00
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(IF Q10A = <7, ASK)

10B. What aspects of Telefilm’s communication activities would you improve or
what processes do you feel should be added to improve this aspect of the
service to clients? (ACCEPT UP TO 2 MENTIONS)

More Clarity/Kept Up-To-Date With Changes .........ccocccceiiiiiiiii e (25%)
Access To Representative/Communicate With ...........cccoooiiiiiiiiiii (22%)
Change/lmprove Deadlines/Decision Making Process ..........ccccccovveeeiiiieeennns (9%)
Promptly Answer E-mails/Phone Calls......... cccooiiiiiiiiiii e (8%)
IMProve The WEDSILE ..........uiiiiiii e (7%)
Regional Representation ... (6%)
1O 11 01T TSP (22%)
Don’t KNOW/REUSEA .....c.eviiiiiiiiii e s (20%)
11A. Are you familiar with Telefilm’s Client Service Charter?
YES (CONTINUE) ..ottt bttt et (17%)
NO (SKIP TO Q12) ittt (82%)
Don’t Know/Refused (SKIP TO Q12) ....euiiiiieiieiieee e (1%)

11B. Do you believe that Telefilm is delivering on its promises? (IF NECESSARY:
As set out in the Client Service Charter)

Y S e (63%)
I o USSR (32%)
Don’t KNOW/REFUSEA ......ooiiiiiiiieiiii et (6%)

Now, thinking of the next stage in your dealings with Telefilm, when you are filling
out the application, how satisfied are you with the following dimensions, on the
same 10-point scale: (RANDOMLY ROTATE) (REPEAT SCALE IF NECESSARY)

12A. Having access to Telefilm staff to help you and answer any questions you
might have about filling out the application

Not at all SAtiSTIEd .......cooiiiii e (1%)
USSP RR PRSI (2%)
K TSP (2%)
T TP U RO OUPPVPPPTRPI (3%)
ST TP OU PP PPRTRPO (5%)
B - ettt ettt et e et ee e e teee e teeateeeaaeeeeaaeeeateeaateee e Eeeeanteeanteeeaseeeaneeenneeeanneeeanneeennen (8%)
AU (16%)
B e e e e e e e —e e et ee e eeeatee e e teeeaaeeeaateeaateeeanteeateeeanreeaaneeenes (28%)
D e et e e et eeeeteeeteeeeaeeeaateeeaaeeeaateee ittt eaaeeeaaeeeeaaeeeaneeaateeeanneeaaneeeanes (17%)
Very SatiSfIEA ......ooiiiiiii e (13%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiie e (3%)
PP PPTRRPPI (2%)
Mean Score For Scale: .............ccooiiiiiiiiii 7.52
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12B. Being informed in advance that applicants can contact Telefilm for some

help and advice at this stage

Not at all SAtISTIEA ... (3%)
2 e et e e et e et e e e —t e e e et et e e ettt e e e e nteeeeanaeeeeaanneeeean (2%)
1 SO OUPRPTRPURPRN (4%)
A e e e e et e e e ——— e e e e a—— e e e e ———aeaa—reeeeaateeeeanres (5%)
D e e e e e e e e e e eb— e e e e e —e e e e et —eeaeaa—aeeeaabaeaeearanaaeans (10%)
B ettt e e e e e e e e e e e ee——eee e e ———ee e e ——eeeeataeeeeaatreeaeaarteeeeaanteeeeaanraeeeeareeeenans (11%)
T e et e e ——eeeee———ee e e ———ee e e ——eeeeatetee e it teeeeaartaeeeaantaeeeeanrereeeareeeenans (19%)
PR STSP PRSI (21%)
S OSSPSR (10%)
Very SatisSfIed .....c.eiiiiii s (11%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiiie et (2%)
S PER (2%)
Mean Score FOr SCale: ... i e e 6.86

Not at all SAtiISTIEd .......cooiiiii e (1%)
TSR UPRR (2%)
K TSP (1%)
T TP U RO OUPPVPPPTRPI (3%)
D e e bt e bt bt nnreenanes (6%)
B - ettt e et bRt e e b et e b e e e bt e e nnn e nanes (8%)
AU (17%)
B e e e e ettt e e —eeetee et ee e e tee e e teeeaeeeaateeeateeeateeateeeanreeeaneeenes (29%)
D e e e et e et e eeeateeeaatee ettt eaneeeateeeateeeaaeeeanteeeaneeeaneeeateeeanteeeaneeenes (16%)
Very SatiSfIEA ......ooiiiiiii e (15%)
Don’t KNOW/REFUSEA ......ooiiiiiiiii e (2%)
USROS (1%)
Mean Score FOr SCale: .......uuiiiiiiiii e 7.62

12D. Staff providing useful advice on how to improve your application

Not at all SAtSTIEd ......c.eeiiei (2%)
2 e eee e e ——eeee———eeeie————eeia——eeeaa——eeeaa——eeeaa—aeaeaasaaeaeaaraaaean (3%)
K SRR PURRR (3%)
Qe e e e ——— e e e ———ee e ———ee e e —eee e e —aeeeaanreeeeanreeeeannres (2%)
D e e e e e e e e ———e e e e tetee e et eeee e e taeeeeaastaeeeeanteeeeeanraeeeeants (8%)
B ittt e e e e e e e et ee e e e ——eeeeaa—atee e —te e e e naeee e e nateeeanaeeaeaannaeens (11%)
T et ee e —e—e e e ———ee e e ——eee e e tetee e e tteeeeaarteeeeaanteeeeaanteeaeeataeaeeans (17%)
PSR UUSRP SRR (23%)
S PRSPPI (11%)
Very SatiSfIEA ......eoiiiiiiie s (8%)
Don’t KNOW/REFUSEA ......ooiiiiiiiieiiiee e (6%)
NSRRI (6%)
Mean SCOre FOI SCalE: .....ocuiiiiiiiiie ettt e e e ennes 6.93
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12E. The application form being simple and easy to use

Not at all SAtISTIEA ... (2%)
2 e et e e et e et e e e —t e e e et et e e ettt e e e e nteeeeanaeeeeaanneeeean (2%)
K PRSPPI (3%)
A e e e e et e e e ——— e e e e a—— e e e e ———aeaa—reeeeaateeeeanres (3%)
D e e e e e et ——e e e et ——ee e et —e e e e et ——eeeaah—aeeeaatataeeararaaaants (8%)
B ettt e — e e e e e ———eeea———ee e i ———eeeibaeee e it —eeaeaahreeaeaabaeeeaaraeaeeareeaeeans (13%)
T e et e e ——eeeee———ee e e ———ee e e ——eeeeatetee e it teeeeaartaeeeaantaeeeeanrereeeareeeenans (21%)
PR SUSP SRR (24%)
S OSSPSR (11%)
Very SatiSfIEd .....c.eiiiiii e (9%)
Don’t KNOW/REFUSEA .....o.eeiiiiiiiiiie e (3%)
SRR (2%)
Mean Score FOr SCale: ... e e e 7.05

Not at all SAtSTIEA ......c.eeeiii (2%)
USSP OU PP UURURR (2%)
K RSP (3%)
PRSP RR PRSI (5%)
ST PP P TSP UPPPTRTRPRO (9%)
G T TP TP PP TPP PR (11%)
T TP TP PPV P PR (23%)
B e et e et e e —eeetee et eee e Eeee e teeeaaeeeaateeeaaeeeanteeateeeanteeeaneeenes (27%)
D L et e e e tee e eeeaeteee o teeeeaeeeateeaateeeateeeanteeateeeaneeeaneeenneeeaneeeanteeennen (8%)
Very SatiSfIed ......ooiiiiiii s (6%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiii e (3%)
OSSPSR (1%)
Mean Score FOr SCale: .......ociiiiiiiiiiii e 6.87

12G. The criteria being fair

Not at all SAtSTIEd .....ocueeiiii (3%)
2 e eee e e ———eeee———eeeie————eeia——eeeaa——eeeaa——eeeea—aeaeanaaaeeeaararaean (3%)
1 OSSR PURPRN (4%)
Qe e e ——— e e ——e e e e ———ee e e ——eee e e —eee e e ——eeeaanreeeaanteeeeanres (6%)
D e e e e e e e e ——— e e e e t—eeeea——eeaeaarteeeeaantaeeeaanraeaeeareeeenans (11%)
B 1ttt ettt e e e e e e e e eh—eee e e —e—ee e e teeee e e beeee e et teeeeaanteeeeaanteeeeeanteeaeeanreeaeeans (11%)
T et e et e —e—ee e ———ee e e ——eee e e teeee e it teeaeaanteeeeaanteeeeaanteeaeeareeaeeans (22%)
SR OUUER PRSI (21%)
S SRS PURRR (9%)
Very SatiSfIEA ......ooiiiiiiii s (6%)
Don’t KNOW/REFUSEA ......ooiiiiiiiii it (5%)
NSRRI (1%)
Mean SCOre FOr SCalE: .......uueiiiiiiiiiiceeeee e 6.59
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12H. The criteria being relevant to your type of project

Not at all SAtISTIEA ... (3%)
2 e et e e et e et e e e —t e e e et et e e ettt e e e e nteeeeanaeeeeaanneeeean (2%)
K PRSPPI (3%)
A e e e e et e e e ——— e e e e a—— e e e e ———aeaa—reeeeaateeeeanres (5%)
D e e e e e e e e e e e b —e e e e e —e e e e e —eeaeaa—aeeeaabaeaeearaaaaeans (11%)
B ittt e e e e e e ———e e e e ———eeea———eeeabaeee e it reeeeaahreeeeaataeeeaararaeearaeaeeans (11%)
T e et e e ——eeeee———ee e e ———ee e e ——eeeeatetee e it teeeeaartaeeeaantaeeeeanrereeeareeeenans (23%)
PR SUSP SRR (23%)
S SRS PSRRI (8%)
Very SatiSIEd .....c.eiiiiiii e (6%)
Don’t KNOW/REFUSEA .....o.eeiiiiiiiiiie e (4%)
SRR (1%)
Mean Score FOr SCale: ... e e e 6.72

Not at all SAtSTIEd ......c.eeeiii (1%)
OSSP RPTPRTR (2%)
K USRS (2%)
PRSP R UURTR (4%)
ST PSP P OU SRR PPTRTRPP (8%)
B - ettt et e e a et h e ah e e bt e e e bt e anr e nanes (8%)
TP OO RPPU PPV P PPN (19%)
B e et e e e —e e et ee e ee e e teee e beeeaneeeaateeeaneeeateeateeeanreeaaneeenes (24%)
D e e ettt e ateeeeateeateeeaneeeateeeateeeaaeeeanteeeaneeeanteeateeeanteeanneeenes (16%)
Very SatiSfIed ......oooiiiiii s (12%)
Don’t KNOW/REFUSEA ......oiiiiiiiiiiiie e e (2%)
S URRTSTSRRRI (2%)
Mean Score FOr SCale: ......cociiiiiiiiiiii e 7.37

12J. The deadlines, where applicable, being appropriate for your sector

Not at all SAtSTIEd ......c.eeeiii (5%)
2 e ee e e e ——eeee———eeeae——eeeia——eeeaa——eeeaa——eeeaan—aeeeanaaaeeeanraaaean (5%)
1 SO OUP PR PUPPRN (4%)
Qe e e e e ——— e e ———ee e e ———t e e e —eee e e —araeaanreeeeanteeeeanres (5%)
e e e e e e e ——— e e e e baeee e e —teeaeaarraeeeaantaeeeaataaeeearaeeenans (13%)
B it — e e et — et e e e ———e e e e a——e e e et teee e e aaeee e e nateeeanaaeaeaannaeens (12%)
T e et e ee e —e—ee e ———ee e e —eeee e i teeee e e tteeeeaatteeeeaanteeeeeanteeeeeareeaeeans (15%)
PRSPPI (19%)
S PSSP PUPRR (8%)
Very SatiSfIEA ......eoiiiiiiii s (6%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiie et (5%)
I NS SP RSP RP (3%)
Mean SCOre FOr SCalE: .......uuviiiiiii i 6.18
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13A. Considering all these factors, how satisfied are you with the application

process? (REPEAT SCALE IF NECESSARY)

Not at all SAtISTIEA ... (1%)
2 e et e e et e et e e e —t e e e et et e e ettt e e e e nteeeeanaeeeeaanneeeean (1%)
1 SO OUPRPTRPURPRN (5%)
A e e e e et e e e ——— e e e e a—— e e e e ———aeaa—reeeeaateeeeanres (5%)
D e e e e e e e e e e a———e e e et —e e e e et —eeeeaahbaeeeaabateeearaeaaeants (9%)
B 1ttt et e e e e e e e e e e ———e e e e ———ee e e ——eeee i taeee e et reeaeaasteeeeaanteeeeaantaeeeeareeeenans (12%)
T e et e e ——eeeee———ee e e ———ee e e ——eeeeatetee e it teeeeaartaeeeaantaeeeeanrereeeareeeenans (30%)
PR STSP PRSI (24%)
S TSR UP SRR (8%)
Very SatiSIEd .....ueiiiiiiiie e (4%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiiiiie et (1%)
SRR (1%)
Mean Score FOr SCale: ... e 6.76

(IF Q13A = <7, ASK)

13B. And how would you advise Telefilm to improve this aspect of the process?
(ACCEPT UP TO 2 MENTIONS)

Simplify AppliCatioNS ......oeiiiii e (22%)
Improve ComMmMUNICAION .......ooiiiiiiiiiiiie e e (24%)
Clarify Criteria/Clarity/ TranSpParenCy.......... coocceeeeeiiieeee e e esieee e eieeee e sveeee e (15%)
Stop Changing/Remove DeadlinesS...........cooo i (10%)
Speed Up The Decision Making ProCess ..... ...ccccoiuieiiiiiiieiiiiiieeeiieee e (6%)
Support/Recognize Producers/Broadcasters/Directors ...........cccovveeeeiiiieeeeennen. (5%)
Funding DIffICUIES ........eoiiiiiiii e (5%)
Ability To Deal With Regional/Local Offices.. .......ccovuiiiiiiiiiiiii e, (3%)
Evaluate/Reinstate ENVEIOPES ........cooiiiiiiiiiiiii e (1%)
More FIEXIDIlILY ........cooiiiiiiiie e (5%)
1O 11 01T TSR (18%)
Don’t KNOW/REFUSEA ......eviiiiiiiiiie e (14%)
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Now, thinking about the decision on an application and the way that it is
communicated to you... How satisfied are you with the following factors, using the
same 10-point scale? (REPEAT SCALE IF NECESSARY)(RANDOMLY ROTATE)

14A. The decision-making process being fair and equitable

Not at all SAtSTIEd .....o.eeeiei (3%)
2 e ee e e e ———eeeee———eeeieh——eeeaa——eeeaa——eeeaa——eeeaan—aeaeanaraeeeaanaaaean (5%)
1 O UOUP PP PURPRN (5%)
Qe e e e ——— e e e ———ee e e ———ee e e —aee e e ——eaeaanreeeeanreeeeanres (4%)
e e e e e e —— e e e e e taeee e et —eea e et raeeeaantaeeeaataeeeearaeaanans (11%)
B 1ottt et e e e e e e e e ee——ee e e e ———ee e e teeee e i taeee e et reeaeaarraeeeaanteeeeeanrareeeataeeenans (13%)
T et et e —e—e e e e —e—ee e e ——eee e e teeee e it teeaeaarteeeeaanteeeeeanteeeeeareeaeeans (18%)
USSR (18%)
S SRS SPPUPRR (6%)
Very SatiSfIEd ......eoiiiiiiie s (4%)
Don’t KNOW/REFUSEA .....ooiiiiiiiiiiiiiie et (13%)
Mean SCOre FOr SCalE: .......uuiiiiiiiiiiieee e 6.18

14B. The decision-making process being transparent

Not at all SAtiISTIEd .......cooiiiii e (7%)
OSSO PR UPRR (6%)
K O T PO U SRR PPTRTRPP (5%)
O ST U SRR OURPTPPPTRPI (8%)
ST TP PP TP PPN (16%)
TS (14%)
AU (14%)
B e e e e e —e e et et aaeee e tee e e teeeaaeeeaateeaaneeeateeareeeanreeaaneeenes (14%)
D L ettt et e et e oo eeeeeteeeaeeeeeaeeeeteeaateeeateeeaneeeaeeeeaneeeaaneeaaneeeaneeeanneeannen (5%)
Very SatiSIed ......ooiiiiiiii s (3%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiiie e (9%)
Mean Score FOr SCale: .....o.uiiiiiiiiii e 5.61

Not at all SAtSTIEd ......c.eeiiei (3%)
2 e ee e e ———eeee———ee e i ——eeeia——eeeaa——eeeaa——eeeea—aeeeaasraeeeaanaaaean (3%)
K SRS (4%)
Qe e e e e e ———e e e ———ee e e ———eeaaa—eee e e —aeeeaanreeeeanreeeeanres (7%)
D e e e et — e e e et e e e e e et teea e et teeeeaanteeeeaanteeaeearaeaeeans (10%)
B 1ttt et e e — e e e e ehte—e e e e —e—ee e e teeee e e teeee e e ttee et aarteeeeaanteeeeeanteeeeeanraeeeeans (12%)
T et e e e —e—e e e —e—ee e e ——eee e i teeee e e tteeeeaarteeeeaanteeeeeateeaeeareeaeeans (18%)
SR UUSRP PRSI (18%)
S SRS (7%)
Very SatiSTIEA .....oeeiiiiiiii e (4%)
Don’t KNOW/REFUSEA .....coiiiiiiiii e (15%)
Mean SCOre FOI SCalE: ....cocuiiiiiiiiiii et e e e 6.34
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14D. The way in which the decision is communicated to you

Not at all SAtISTIEA ... (2%)
2 e et e e et e et e e e —t e e e et et e e ettt e e e e nteeeeanaeeeeaanneeeean (2%)
K PRSPPI (4%)
A e e e e et e e e ——— e e e e a—— e e e e ———aeaa—reeeeaateeeeanres (4%)
D e e e e e et ——e e e et ——ee e et —e e e e et ——eeeaah—aeeeaatataeeararaaaants (8%)
B ettt e — e e e e e ———eeea———ee e i ———eeeibaeee e it —eeaeaahreeaeaabaeeeaaraeaeeareeaeeans (13%)
T e et e e ——eeeee———ee e e ———ee e e ——eeeeatetee e it teeeeaartaeeeaantaeeeeanrereeeareeeenans (23%)
PR SUSP SRR (25%)
S SRS PSRRI (9%)
Very SatiSIEd .....c.eiiiiiii e (7%)
Don’t KNOW/REFUSEA .....o.eeiiiiiiiiiie e (3%)
Mean Score FOr SCale: ... .. e e e 6.83

14E. The time required for rendering the decision

Not at all SAtSTIEA .....oc.eeeiii (7%)
2 ettt oot ee e ettt ettt e e teeeeeee ettt e aseeeeaaeeeaeeeaateeeanteeeaneeeans (6%)
TSRS (4%)
RSP UR PR (9%)
ST PP (16%)
G TP ST PU PPV PPRTON (18%)
T TP T PP PP VP PRSP (18%)
TP PU PPV P PSP (12%)
D L et e e e etee e eeeateeeeateeeaaeeeateeaateeeateeeanteeaeeeeaseeeaneeenneeeaneeeanneeennes (3%)
Very SatiSfIed ......ooiiiiei s (2%)
Don’t KNOW/REFUSEA ......ooiiiiiiiieiiiie e (4%)
Mean Score FOr SCale: ......cociiiiiiiiiiiiec e 5.51

15. Have you received a negative decision on an application to Telefilm in the
last 3 years?

YES (CONTINUE) ...ttt e e s e e enneeeas (52%)

NO (SKIP TO QT7A) ..ottt e e et e et ee e e (46%)

Don’t Know/Refused (SKIP TO Q17A) ..cccvve ettt (3%)
16A. Were you satisfied that the decision was fair?

Y S ittt e e e e —— e e e e ——— e e e e ———eeea——aeaeaa—aeaeaaraeeeananreaean (43%)

o SRR (48%)

Don’t KNOW/REFUSEA ......ooiiiiiiiiiiii e (9%)
16B. Did you receive constructive feedback?

| TSRS (46%)

o SRR (49%)

Don’t KNOW/REFUSEA .....o.ueiiiiiiiiii et (6%)
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17A. Now, using the same 10-point scale where 1 means you are Not at all and
10 means you are Very Satisfied, how satisfied are you overall with the
decision-making process and the communication of the decision?

D
Very SatiSTIEA ....ooiiiii i
Don't KNOW/RETUSEA .......ooeeeieei et e e e eeeaaes

Mean Score FOr SCall: ......eeiie e

(IF Q17A = <7, ASK)

17B. And how would you advise Telefilm to improve this aspect of the process?
(ACCEPT UP TO 2 MENTIONS)

Clarify/Improve Criteria/Reasons For Decision ...........cccccocciviiiiieiieicciiiieennn.
More/Clearer Information/Communication .............cccoieieeiiiiieeniiiiee e
Speed Up/Quicker Decisions/No Delays ... .......cccooeeiiiiiiiiiiiiiiee e,
Better/Knowledgeable Personnel............cccooouieiiiiiiiiiiiie e
Info ON/Who Is Making DeCISIONS ........cccoiiiiiiiiiiiiie e
Improve Service/Telephone Service ...,
Clarity/Improve Their POIItICS ........cueviiiiiiiiiiiieee e
Support Newcomers/Smaller Players........... oo
More Money/Higher FINanCiNg .........ccooouiiiiiiiiiii e
Accountability/Take Responsibility For Decision ...........cccccceeeviieeeeicieee e,
SIMPIify THE PrOCESS ....eviiiiiiiiiee ettt e e
Better ENVEIOP PrOCESS .....vvvviiiiiiiiiiiiiiiiieiiti e
Support Regions/Regional OffiCes.........ccueiiieeiiiiiiiieee e
L {3 T TSRS
Don’t KNOW/REFUSEA ...t e e

18. Have you gone through the contract negotiation stage with Telefilm?

YES (CONTINUE) .....ceeieiie ettt e et e s
NO (SKIP TO Q28) ...ttt ee e et e e eee e e nneee e
Don’t Know/Refused (SKIP TO Q28) .......coeiiiiiiiiiiiieiiiee e
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When it comes to negotiating the contract, how satisfied are you with the following
factors: (REPEAT SCALE IF NECESSARY) (ADD DK, N/A OPTIONS)
(RANDOMLY ROTATE)

19A. That the negotiating process is as simple and easy as it can be

Not at all SAtSTIEd .....oc.eeeiii (3%)
2 ettt ettt e et eee ettt ettt e e teeeateeaaeeeaneeeeateeeateeaaneeeanteeenneeeans (3%)
3 e e e et e e teee e eeeeteee o teeeaaeeeeteeaateeeateeeanteeaeeeeaneeeaneeenneeeaneeeanneeennen (5%)
B e e e et e ettt ettt e e teeeeateeateeeaaeeeeaneeaaneeeareeeanneen (5%)
TS (14%)
TS (14%)
PR (21%)
PSP (20%)
SO PP OU PP PPTRTRPP (5%)
Very SatiSfIEA ......ooiiiiiiii s (6%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiiiiie et (4%)
PR URSTSRRRI (2%)
Mean SCOre FOI SCalE: ....cocueiiiiiiiie et e e e 6.38
19B. That the negotiating process is transparent
Not at all SAtiSTIEd .......cooiiiii e (2%)
PP S TSP PPPPVPPPTRI (2%)
K O TP PP PP PPRTRPP (5%)
T PSR UU P OUPP VRPN (4%)
TS (11%)
B - ettt et e et e e ee e teee e eeeateeeeaeeeeaaeeeeteeaateee e teeeaneeeaneeeeaseeeaneeenneeeanneeeanneeennen (8%)
AU (21%)
B et et e e e e oo e —eeaetee et eeeateeeateeeaaeeeaaeeeeaaeeeeneeeaateeeanreeaaneeeanes (26%)
D L e e e et eteee e teeeteeeoeeeeeaeeeaeeeaateeeateeeaaeeeateeeaneeeaaneeeaneeeaneeeanneeannen (6%)
Very SatiSfIed ......ooiiiiii s (8%)
Don’t KNOW/REUSEA .....c.eeiiiiiiiiiie e (5%)
TSP RR U PTTRRPPI (3%)
Mean Score FOr SCale: .......uuiiiiiiiii e 6.81

19C. That the negotiating process is consistent

Not at all SAtSTIEd ......c.eeiiii (1%)
2 et et —e e ettt etee e e et e e aeeeeteeeaaeeeeaaeeeaneeaaneeeareeeaneeeans (1%)
K SRR (4%)
PRSP RRUURTRI (4%)
ST PSPPSR (9%)
G TP TP PU PPV P PSP (10%)
TSP TR PU PPV PPRTON (21%)
TP PPV P PR (24%)
D L e e et e et ee oot eteee et eeaaeeeateeaateeeateeeanteeaeeeeaneeeaneeeaneeeanneeeanteeennes (8%)
Very SatiSfIed ......ooiiiii s (5%)
Don’t KNOW/REFUSEA .....ooiiiiiiiie e (10%)
OSSPSR (2%)
Mean Score FOr SCale: .......ociiiiiiiiiiiie e 6.87
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19D. That Telefilm staff appreciates the urgency and considers your own project

deadlines when negotiating the contract

Not at all SAtISTIEA ... (3%)
2 et e et e e e te et e e e et e e e ettt e e ettt e e e e nteeeeanateeeaanneeeenn (4%)
1 OO PURPR (4%)
A e e e e e e e ——e e e ———eeaae——eeeaa——e e e e —eaeaanreaeeaares (3%)
D e e e e e e e e e e i b —e e e e et —— e e e e reeaeaa—aeeeaabaeaeearaeaaeans (10%)
B ettt ettt e e e e e e e ee e e ——eeeea———ee e e ———eeeataeeeeaa—teeaeaarteeeeaanteeeeaanreeeeeareeeeeans (11%)
T et e e ——eeeee———ee e e ———ee e e ———eeeataeee e et teeaeaarteeeeaateeeeaanreeaeearaeeenans (21%)
PRSPPI (22%)
S SRS (8%)
Very SatiSIEd .....c.eiiiiiiii e (9%)
Don’t KNOW/REFUSEA ......ooiiiiiiiie it (2%)
SRR (1%)
Mean SCore FOr SCale: ... e e e 6.65

19E. That Telefilm staff is flexible

Not at all SAtiISTIEd .......cooiiiii e (3%)
ST RR PRSI (2%)
K RSP (3%)
T T PSR P OU PP VRPPTRPT (4%)
ST T TP SRR PP TP P PPRTON (13%)
G TP TP PU PPV P PR (13%)
T e ettt e tee e teeateeeaateeeateeeaaeeeateeeanteeeaaeeeanteeaaeeeaneeeaateeeanteeeaneeeanes (21%)
B e et e et e e —eeetee et eee e Eeee e teeeaaeeeaateeeaaeeeanteeateeeanteeeaneeenes (20%)
D L et e e e tee e eeeaeteee o teeeeaeeeateeaateeeateeeanteeateeeaneeeaneeenneeeaneeeanteeennen (7%)
Very SatiSfIEd ......ooiiiiiiii s (6%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiie e e (3%)
USROS (3%)
Mean Score FOr SCale: .......uuiiiiiiii e 6.56

Not at all SAtSTIEd .....ocueeeiee (1%)
2 e e e e e e ——eeea———ee e i ———eeia——eeeaa——eeeaa——eeeean—aeeeanaaaeeeaaraaaean (3%)
K RSP PURRR (1%)
Qe e e ——— e e ——e e e e ———ee e e ——eee e e —eee e e ——eeeaanreeeaanteeeeanres (4%)
D e e e e e e e e et ee e e e et teea e et taeeeaanteeeeeantaeeeeareeaeeans (11%)
B ettt e e e e e e e e eh—e—e e e —e—ee e e teeee e e baeee e e tteeeeaatteeeeaanteeeeeanteeeeeareeaeeans (15%)
T et e et e —e—ee e ———ee e e ——eee e e teeee e it teeaeaanteeeeaanteeeeaanteeaeeareeaeeans (27%)
SRS SRP PRSI (24%)
S SRS RP PRI (5%)
Very SatiSfIEA ......ooiiiiiie i e (7%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiii e (2%)
I NSRRI (1%)
Mean SCOre FOI SCalE: .....ccueiiieiiiiii ettt e e e 6.80
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20A. Using the same 10-point scale, how satisfied are you overall with the

contract negotiations process? (REPEAT SCALE IF NECESSARY)

Not at all SAtISTIEA ... (1%)
2 oo e et — e e e ettt e e e e — et e e ettt e e ettt e e e e nteeeeanaeeee e nnreeean (2%)
O RUOUPUPTRPURPRN (3%)
A e e e e e e e —— e e e e ———ee e e ——eeeaa——eeeaaareeeaaaaeeeeaaares (6%)
D e e e e e e e e e b e e e e et — e e e e aa——a e e e aa e e e e aabaaaeearaeaanans (11%)
B 1ttt e e e e e e e e e e e ——eee e e ———ee e e —e—ee e i teeee e it teeaeaarraeeeaanteeeeaantaeeeeanraeeenans (13%)
T e —e e e ———ee e e ———ee e e ———eeeateeeeeaatteeaeaartaeeeaarteeeeaantareeearaeeenans (28%)
B e e e e e e e ——— e e e e b—eee e e —reeaeaartaeeeaantaeeeaataeeeearaeeanans (22%)
S TSR EPSURRR (8%)
Very SatiSfIEd .....c.eiiiiiii e (4%)
Don’t KNOW/REFUSEA ......ooiiiiiiiie it (2%)
S PER (1%)
Mean Score FOr SCale: ... i e e 6.66

(IF Q20A = <7, ASK:)

20B. And how would you advise Telefilm to improve this aspect of the process?
(ACCEPT UP TO 2 MENTIONS)

Improve Negotiations/FIEXIDility .........cccccviiiiiiiiiie e

Faster Turnaround/NO DEIAys ........c.coocuiieiiiiiie et

Better/More Knowledgeable Personnel....... ...c.ccocueeviiiiiiiiiiiiee e

Improve Relationship With Producers/Clients . ..........ccccceviiie i (7%)
Consistency With Rules/Less Bureaucracy .. .........cccccooceeeiiiieieeiiiee e (7%)
Improve ComMmMUNICAION ........oiiiiiiiiiiiie e (7%)
Local/Single Point Representative ..o (6%)
More SIMPIIfIed/E@SIEr ........c.eeiiiiiee e (5%)
L {1 S (4%)
Don’t KNOW/REFUSEA .....ooiiiiiiiiiiieee e (20%)

21A. How satisfied are you with the usefulness of the creative feedback from
Telefilm on your projects, on the same 10-point scale? (REPEAT SCALE IF

NECESSARY)
Not at all SAtSTIEd ......c.eeeiii (4%)
T PO PP OO PP OPPPPPTPP (4%)
K OO PT PP PPPPPPPUPPPPN (5%)
A e e e e e e (6%)
ST OO PP URRP TR PPRRPPRPPRRRT (13%)
G T TP PPV PPN (13%)
PP UTUUPP ORISR (15%)
PR UTUUPP PRSI (18%)
S SRR UPP PRI (4%)
Very SatiSIEd ......ooiiiiiii s (4%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiie e (6%)
PSR PR (8%)
Mean Score FOr SCale: ... 6.00
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21B. How satisfied are you with receiving useful feedback on the business and
marketing aspects of your projects? (REPEAT SCALE IF NECESSARY)

Not at all SAtISTIEA ..o (5%)
2 e e et et e e b e et e e e ——ee e ettt e e ettt e e e e nteeeeanateeeaanneeeean (3%)
1 O RTOUP PP PUPPRNt (6%)
A e e e ——e e e ———e e e e ——eeeaa——eaeaaareeeeaaareeeeaares (7%)
SO OUP PR PUPPRN (8%)
B 1ttt ettt e e e e —ee e e ———ee e e ———ee e e ——eeeeataeeee et teeaeaantaeeeaanteeeeaanraeaeearaneenans (12%)
T et et e ———eeee———ee e e ———ee e i ———eeeataeeeeaa—teeeeaartaeeeaateaeeaanraeaeeareeeenans (16%)
PR SUSRSRRRR (16%)
S TSRS (5%)
Very SatiSIEd .....c.eeiiiii e (3%)
Don’t KNOW/REFUSEA ......ooiiiiiiiie et (7%)
PSR (12%)
Mean Score FOr SCale: ... i 5.99

21C. Do you want creative feedback on your projects from Telefilm staff?

Y S e (63%)
I o R PPT S (34%)
Don’t KNOW/REFUSEA .....c.eviiiiiiiiii et (2%)

21D. Do you want feedback from Telefilm staff on the business and marketing
aspects of your project?

Y S e (83%)

o SRR (15%)

Don’t KNOW/REFUSEA ......ooiiiiiiiieiiiiii et (1%)
22. Have you received contract drawdowns?

YES (CONTINUE) ...ttt ettt e e e enneeeas (91%)

NO (SKIP TO Q28) .....eeeiiieiieeee ettt e e et e e e e bae e e e ennes (4%)

Don’t Know/Refused (SKIP TO Q28) ........oviuviiieiiiiiie et (4%)

And how satisfied were you that... (REPEAT SCALE IF NECESSARY)

23A. the conditions you had to meet to trigger the payments were the same you
had negotiated

Not at all SAtSTIEd ......c.eeeiii (1%)
USROS UPPTRUPRIN (<1%)
USRS (<1%)
PO URR IR (2%)
ST TP OU PP PPR TR (3%)
B - ettt bR e aa et h et e e b e e e b e b e ann e nanes (4%)
TP PPV P PPRTON (12%)
S (30%)
D e et et ee e eeeeteeeaateeaateeeaaeeeateeeateeeaaeeeanteeeaneeeanteeateeeanteeaaneeenes (21%)
Very SatiSfied .....ooooiiiii s (26%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiii e (1%)
Mean Score FOr SCale: ......cociiiiiiiiiiic e 8.26
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23B. disbursements were being made within 10 days of your meeting the

conditions
Not at all SAtISTIEA ... (2%)
2 o ettt —e—eeteeeeeeiete—eeeeeeeaeaaate—eeeteaeaeaaa————eeteeeeeaaaaarreeeaaaeeeaaannes (1%)
S (2%)
A e e e e e e e e ——————aaeeeeean——————aaaaaaan (3%)
D e e e e e e e e e e e e a—————aas (7%)
B . e e e e ——— e e e e e e e e e—————eaaeeeaeai—————eaaaeeaaannra——eeas (6%)
T e e — e e e e e e e —————aaaee e e (14%)
B e e e a e e e e e e (23%)
D e e e e e e ————ee e e e e eei——————eeeaeeaaa—————raaaeeeaanrareees (17%)
Very SatisSfIed .....c.eiiiiii s (18%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiiie et (8%)
Mean SCore FOr SCal@: ........eeeeiieeeeeeeee e 7.60

23C. the disbursement schedule was in line with your cash flow needs

Not at all SAtSTIEA ......c.eeeiii (4%)
SO SRR (3%)
K USRS (2%)
PSR RR PRSI (4%)
ST TP ST PP TP P PPRTON (10%)
G TP TP PP TP PSP (11%)
PSR PU PPV PPPRTON (22%)
B e e e e ettt e e —eeetee et ee e e tee e e teeeaeeeaateeeateeeateeateeeanreeeaneeenes (20%)
D e e e et e et e eeeateeeaatee ettt eaneeeateeeateeeaaeeeanteeeaneeeaneeeateeeanteeeaneeenes (12%)
Very SatiSfIed ......oooiiii s (11%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiiee e (2%)
Mean Score FOr SCale: ......cociiiiiiiiiiiee e 6.89

24A. Based on these factors, how satisfied are you overall with the disbursement

phase of the process? (REPEAT SCALE IF NECESSARY)

Not at all SAtSTIEd .......eeeiii (2%)
2 e e e e e ———eeee———eeeie————eeia——eeeaa——eeeaa——eeeea—eeeeanaraeeeaanaaaean (2%)
1 O SROUPRPTRPUPPRN (1%)
Qe e e e e ——— e e ———ee e e ———t e e e —eee e e —araeaanreeeeanteeeeanres (3%)
D e et e e et — e et e ———e e e e ta—ee e et aeeeeaatteaeeaantaeaeaantaeeeeanrareeeanes (7%)
B 1ttt ettt et e e e e e e e ea—eee e e —e—ee e e teeee e e beeee e e bteeeearteeeeaanteeeeeanteeeeeanreeaeeans (10%)
T e et e ee e —e—ee e ———ee e e —eeee e i teeee e e tteeeeaatteeeeaanteeeeeanteeeeeareeaeeans (22%)
PRSPPI (27%)
S PSSR PRRRR (14%)
Very SatiSfIEd ......ooiiiiiiie e (11%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiiiee et (1%)
Mean SCOre FOIr SCAl: .......ovveeieiiieiiiiieretier e ns 7.34
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(IF Q24A = <7, ASK:)

24B. And how would you advise Telefilm to improve this aspect of the process?
(ACCEPT UP TO 2 MENTIONS)

Speed Up The ProCess .......ccciiiiiiiiiie ittt (39%)
Inform Us Of Changes/Keep It Clear........... oo (6%)
Be MOre FIEXIDIE .....cooeeiiiiee e (6%)
More/Larger Draw-DOWNS ..........oocuuiiiiiiiiiee et (4%)
Have Knowledgeable/Experienced Staff ..... ... (6%)
L 1= SR (13%)
Don’t KNOW/REFUSEA .....ooiiiiiiiii i (28%)

25. Have you gone through the cost reporting stage, that is the administration of
recoupment after the completion of your projects?

YES (CONTINUE) ..ottt et enreeenneas (70%)
NO (SKIP TO Q28) ...ttt e et ebe e enaeeenreas (26%)
Don’t Know/Refused (SKIP TO Q28) .......ueviiiiiiiiiiiie e (3%)

And during this phase, how satisfied were you with the following factors: (REPEAT
SCALE IF NECESSARY)

26A. The information provided by cost reporting staff

Not at all SAtSTIEd ... (2%)
2 e eeeee———eeee———eee it ——eeeia——eeeaa——eeeaa——eeeaaa—aeeeanaaaeeeaanaaaean (1%)
1 PSR OUP PR PURPRN (1%)
Qe e e e e e e ——— e e e ———ee e e ———ee e e —eee e e ——eeeaanteeeeanteeaeanres (1%)
D e et e et e e e e ———e e e e taeee e e taeeeeaatteeeeaantaeeeeanrateeearaeaeeanes (4%)
B ettt ettt e e e e e e e e e e ea———e e e e ———ee e o ——eee e o teeee e et teeaeaarteeeeaanteeeeaanraeaeeareeeenans (10%)
7RSSR (22%)
PRSPPI (27%)
S PRSPPI (12%)
Very SatiSfIEA ......ooiiiiiei s (8%)
Don’t KNOW/REFUSEA .....ooiiiiiiiiiiiiiie ettt (11%)
Mean SCore FOr SCale: ... i e e 7.37

26B. The help provided in preparing reports

Not at all SAtiSTIEd .......cooiiiii e (3%)
OSSP RS (2%)
K O PP U SRR PPRTRPP (1%)
TSP U RO OUPP VPP (2%)
ST O PP O TSP PPRTRPP (5%)
B ittt et et ee e et ee et eeateeeaaeeeateeeaneeeateeeanteeeaaeeeanteeeaneeeanteeateeeanteeaaneeenes (11%)
S (19%)
B e e e e e e e —e e et ee e ee e e tee e e teeeaaeeeanteeaaeeeateeateeeanteeenneeenes (21%)
D e et e et oo eeeeteeeaateeaateeeeaeeeaateeeateeeaneeeaaeeeeaaeeeaneeaateeeanneeaaneeeanns (11%)
Very SatiSfIEd ......ooiiiiiiii s (8%)
Don’t KNOW/REFUSEA .....coiiiiiiiii it (16%)
Mean Score FOr SCale: .......uuiiiiiiii e 713
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26C. Forms provided by Telefilm and reporting frequency requirements.

Not at all SAtISTIEA ... (1%)
2 e et e e et e et e e e —t e e e et et e e ettt e e e e nteeeeanaeeeeaanneeeean (1%)
K PSRRI (<1%)
A e e e e e e e —— e e e e ———eeaaa——ea e e e ——eeeaaareaeeaareeesanres (1%)
D e e e e et — e e e et ——ee e e —eee e et ——eeeaataeeeaataeaeearaeaaeants (7%)
B ottt ettt e e e e e e e ———e e e e ———ee e i ——eeeeabaeeee it reeeeaahreeaeaataeaeaaraeaeearaeaeeans (12%)
T et e e —e e e e ———ee e e ———ee e e ———eeeataeee e et teeaeaarreeeeaataeeeaanraeaeeareeeenans (23%)
R SURSP PRSI (27%)
S USSR (14%)
Very SatiSIEd ......eiiiiiii e (7%)
Don’t KNOW/REFUSEA .....o.eiiiiiiiiiii et (5%)
Mean SCore FOr SCale: ... e e e 7.35

27A. Considering these factors, how satisfied are you with the cost reporting
phase? (REPEAT SCALE IF NECESSARY)

Not at all SAtSTIEd ......c.eeeiii (2%)
TSSO RRURR (2%)
PSRRI (4%)
D e e b et h et h £ e e e b e e e s b e e e be e snne e e nareeeanes (6%)
G T TP ST PPV PRSP (11%)
T TP TSR U PP PP TPP PR (29%)
T TP TP PP TP PPN (25%)
D e et et e oot eeeateee ottt aateeeaneeeateeeabeeeaaeeeanteeeanteeanteeaateeeanteeaaneeenes (12%)
Very SatiSfied ..o (7%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiee et (4%)
Mean Score FOr SCale: ......cociiiiiiiiiii e 7.18

(IF Q27A = <7, ASK:)
27B. What should be changed to improve this part of the process? (ACCEPT UP

TO 2 MENTIONS)
More CoOMMUNICALION .........oiuiiieiiiee e (13%)
It Should Be SImpIlified .........cooiieiiieee e (16%)
Speed Up ThE PrOCESS ...ccoiiiiiiiiiiiiie ettt (6%)
Recoupment Needs To Be Examined........... oo (5%)
Update FOrmMS/CIarify .........oiiiiieiie et (5%)
1O 1 01T TR (16%)
Don’t KNOW/REUSEA .....o.eviiiiiiiiie s (42%)
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Now | would like to ask you about the various programs and services that Telefilm
offers. So that | can ask you about the ones you are familiar with, could you please
tell me for which program areas you have applied or received support from
Telefilm in the last 3 years? (READ):

ASK A. AND B. ONLY IF ANSWERED “FILM” OR “TELEVISION” AT Q5

ASK C. AND D. ONLY IF ANSWERED “NEW MEDIA” AT Q5

ASKE. -I. FOR ALL

28A. Development

(= SR (80%)

I o USSR (20%)

Don’t KNOW/REfUSEA .....c.eviiiiiiiiiie e (<1%)
28B. Production

Y S e (68%)

I o PR PRTSPI (31%)

Don’t KNOW/REFUSEA ......ooiiiiiiiieiiiiii et e (1%)
28C. Market Research & Prototyping

Y S e (34%)

I (o T P PSSO P PP PP VPPTSUPPPPP (63%)

Don’t KNOW/REFUSEA ......ooiiiiiiiieiiie e (3%)
28D. Product Development

Y S e (31%)

N o RS (66%)

Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiie e (2%)
28E. Distribution

D = TSP PPPOTPRRP (9%)

N o USSR (89%)

Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiee e (2%)
28F. Marketing

(= SRS (13%)

I o RS US (85%)

Don’t KNOW/REFUSEA ......ooiiiiiiiiiiii e (2%)
28G. Domestic festivals

B (T PP PPRRTT (12%)

I (o T P PSSP P PR VPPTOTPPRPI (87%)

Don’t KNOW/REFUSEA ......ooiiiiiiiieiiiii et (1%)
28H. Training and Professional Development

D (= T PP PP PPPPUPPPPPRO (14%)

I (o T P PO PP PP POV PPTOTPPRPI (85%)

Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiee e (1%)
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28l. International festivals and markets

D (= T PP PP SR PPPUPPPPPRR (19%)
o PRSP (80%)
Don’t KNOW/REFUSEA ......ooiiiiiiiie it (1%)

FOREACHOF A,B,C,D, E, F, G, H, | THAT EQUALS YES, ASK:
And in this area, how satisfied are you that Telefilm is offering the right programs
and services to meet the needs of the market. (REPEAT SCALE IF NECESSARY)

29A. Development

Not at all SAISTIEd ... (2%)
2 e ee e ——eee e e ———eeea———eeeaat——eee i ——teeaa——eeeaanaeeeeantaeeeannraeeeannnteeean (3%)
K SRS (2%)
Qe e e ——— e ——e e e e ———ee e e n—eee e e baeeeaannteeeeanreeeeanres (3%)
D e e et e e e et ——e e e taeee e e taeeeeaatteeeeaantaeeeeanteeaeearaeaeeants (8%)
GO USPPPRRRR (14%)
T et e e e —e—ee e e bt eee e e beeee e et eee et e bteeeeaanteeeeeanteeeeeanreeeaeans (22%)
PSSR (27%)
S PR OPRRRRPPRPR (10%)
Very SatiSfIed ......ooiiiiiii s (6%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiieii e (3%)
Mean SCOore FOI SCalE: .....ocuuiiiiiiiiie e e 6.91
29B. Production
Not at all SAISTIEd .....coieeiiee e (3%)
2 et e et e et e e e he et e e e —te e e tteee ettt e e e e nteeeeanaeeeeanneeee s (2%)
K R OUP PR PUPPR (1%)
A e e e e ——e e e e ———e e e e ——ee e e e ——eeeaaareeeaaareeeeaares (4%)
D e e e e e e e e e e b — e e e e et ——e e e et —aeaeaa—aeeeaabaeaeeataaaanans (12%)
B ettt ettt e e e e e e e e e e —eee e e et ———ee e o ——eeeeataeeeearteeeeaartaeeeaanteeeeaanraeeeearaeeenans (12%)
T et e eeeee———ee e e ——tee e i ———eeeataeeee et teeeeaarteeeeaantaeeeaanraeaeeareneeeans (23%)
PR SURSRPRRRR (27%)
S SRS PRRR (7%)
Very SatiSfIed .....c.eiiiiiii e (5%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiiie et (3%)
Mean SCore FOr SCale: ... i a e 6.76
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29C. Market Research & Prototyping

PSSO ST URPPPPPVPPPURPI (2%)
ST O PR OU SRR PPRTRPON (4%)
G T TP TP PPV P PPPTON (18%)
S (22%)
B e et e e oot e e —e e ettt e eee e teeeateeeaaeeeaateeaateeeanteeateeeanteeaaneeenes (25%)
D e e ettt e e eee ettt e aatee ettt eaaeeeateeeateeeaaeeeanteeaaaeeeateeateeeanteeanneeenes (18%)
Very SatiSIEd ......ooiiiii s (7%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiiii e e (4%)
Mean Score FOr SCale: ......cociiiiiiiiiiiiie e 7.51

29D. Product Development

A e e e ——e e e e ——— e e e e ——eeeaa———eeaaareeeeaaaaeeeeanres (2%)
D e e e e e e e e et —— e e e et e e e e aa——eeaeaa—aeeeaabaeaeearaeaaeans (12%)
B - ettt e e e e e e e e ——eeeaate—eeeaa———ee e e ——eeee e tateee et teeeeaatteeeeaantaeeeeanrateeeanrareeeanns (6%)
T et e e —e e e e —eeee e e ———ee e e ———eeeataeee e it teeaeaartaeeeaantaeeeaanreeeeearaeeenans (24%)
SRS (26%)
S SRS SR SRR (22%)
Very SatiSfIEd .....c.eiiiiiiie e (8%)
Mean SCOre FOr SCalE: .......uiiiiiiee et e e e e e 7.58
29E. Distribution
Not at all SAtISTIEd ... (8%)
2 e et e e ————e e ————e e e ———ee i ———eeaa——eeeaan—aeeeaareeeeaataeeeeanteeeeanres (4%))
K USSR (6%)
Qe e e ——— e —— e e e ——eee e e —eee e e baeeeaanreeeeanaeeeeanres (8%)
ST USSP (10%)
B 1ttt ettt e e e et e e e e e —eee e e —e—ee e e teeee e e teeee e e tteeaeaarteeeeaanteeeeeanteeaeeanreeaeeans (10%)
T et et e e e et e e e e e et e eee e e beeee e et eeee e e bteeeeaanteeeeeanbeeeeeanreeeeeans (23%)
PSRRI (15%)
Very SatiSfIEA ......eiiiiiiie i (2%)
Don’t KNOW/REFUSEA .....ooiiiiiiiii e e (13%)
Mean SCOre FOI SCalE: ....cocueiiieiiiie et e e e e 5.50
29F. Marketing
2 e e e et — e e e te— e e hat e e ettt e e e anate e e e e nteeeeanaeeeeanneeeean (4%)
K SRR PURRR (4%)
USRS (1%)
SO OUP PR PURPRN (6%)
B ittt et e e e e e e e e e —e—ee e e ———eeeat—eeeeabaeeeeaa—raeaeaabreeeeaataeaeaabaeaeearaeaaeans (10%)
T e et e e ——— e e e e ——eee e i ———eeeat—eee e it —aeeeaahreeeeaabaeeeaataeaeearaeaaeans (28%)
PR STSRPRRRR (19%)
S SRR PURRR (7%)
Very SatiSfIEA ......ooiiieiiie s (15%)
Don’t KNOW/REUSEA .....c.eeiiiiiiiiiie it (3%)
Mean SCOre FOr SCalE: .......uviiiiiee ettt e e e e e 712
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29G. Domestic festivals

Not at all SAISTIEA ....oooeeiie e (2%)
2 et e et e e e te et e e e et e e e ettt e e ettt e e e e nteeeeanateeeaanneeeenn (5%)
K TSRS (2%)
A e e e e e e e ——e e e ———eeaae——eeeaa——e e e e —eaeaanreaeeaares (5%)
D e e e e e et —e e e et —— e e e e —eee e et —eeeeaattaeeeaatataeearaeaaeants (5%)
B ittt e e e e e e ——— e e e e ———ee e i ———eeeabaeeeeaa—reeaeaarreeeeaabaeaeaaraeaeearaeaaeans (16%)
T et e e ——eeeee———ee e e ———ee e e ———eeeataeee e et teeaeaarteeeeaateeeeaanreeaeearaeeenans (19%)
USSR (33%)
S SRR PURRR (3%)
Very SatiSfIEd .....c.eiiiiiii e (9%)
Don’t KNOW/REUSEA .....c.eeeiiiiiiiiie it (3%)
Mean SCore FOr SCale: ... i 6.89

29H. Training and Professional Development

2 e (4%)
B e e (3%)
et e e e e aae e e aaar———— (6%)
D e e e a e —————— (10%)
L TR (8%)
72 (23%)
R (25%)
LS R (13%)
Very SatiSfIed ......ooiiiiiii s (6%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiiie e (3%)
MeEan SCOre FOr SCal@: ........eeeiiieeeeeee e e 6.90

291. International festivals and markets

PSSO S URPOPRP PP (3%)
K T PP P OU PPV PPTRTRPO (1%)
T TS T P T PO RR U POU PP VRPPTRPT (2%)
D et et ettt e e —e e ettt e e et e ettt e e teeeante e e et e e ateeeaneeeanteeanneeeanneeennes (7%)
TS (10%)
S (23%)
B et et e e et e oo teeaetee et eeeateee e bt e eaeeeaaeeeeaaeeeaeeeateeeanreeaaneeeanes (26%)
D e e et eeeeeeeteeeaateeaateeeaaeeeaateeeateeeaneeeaneeeaaaeeeaeeeaateeeanneeaaneeeanes (13%)
Very SatiSfIed .....c.eiiiiiiee s (11%)
Don’t KNOW/REFUSEA ......eeiiiiiiiii et (5%)
Mean Score FOr SCale: .......uuiiiiiiii e 7.38
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(FOR EACH OF THE AREAS IN Q29 THAT = <7, ASK:)

30A. What should be done to improve the programs and services in
Development? (ACCEPT UP TO 3 MENTIONS)

Increase FUNAING/MOre MONEY .....ccoiiiiiiiiiiie et (26%)
Faster Turnaround/QUICKET ...........ooiiiiiiiie it (15%)
Clarity Of/More CommuniCation ............cceiiiiiiiiii e (15%)
Improve Relationship With Producers (GENERAL)........cccoccoiiiiiiiiiiiieeeee (10%)
Change Criteria/More FIeXibility ............ccoooiiiiiiii e (10%)
More Development/Variety Of Development . ... (8%)
More Regional/Canadian Support/Content ...........cccooviieiiiiiii e (6%)
Too Complicated/SImPIlify .........ooiiii e (6%)
Too Much Goes To BroadCaster ..o (4%)
Support Newcomers (GENERAL).......coociiiiiiiiee e (3%)
1O 1 1= PRSPPI (6%)
Don’t KNOW/REFUSEA .....ooiiiiiiiiiiiiiie et (22%)

30B. What should be done to improve the programs and services in Production?
(ACCEPT UP TO 3 MENTIONS)

More/Improve FUNAING .........eoiiiiiiiee e (28%)
Improve Criteria/Stop Changing RUIES ........ oo (8%)
Simplify The Contracts/Less Paperwork ....... ... (7%)
Regional Offices/Regional .............oooiiiiiiiiiii e (6%)
Improve Relationship With Producers ... (5%)
No Delays/Speed Up The ProCess .........cooiiiiiiiiiiiiieiiiiee e (5%)
More FIEXIDIlILY .......coooiiiiiiiiii e (5%)
Change Requirements For Canadian Films.. .........ccccoooiiiiiiniien e, (4%)
Re-evaluate The Current/Envelop System ... ..., (4%)
Improve Communication/Feedback ...........cccccoiiiiiiiiiiine e (3%)
More Knowledge On Current Market Condition...........ccccccoviiiiiiiiiiciniiee e, (2%)
Consider Smaller Projects/Don’t Rely On Box Office ........c.coocveeiiiiieiiiiiiiieens (2%)
Reduce Influence From Broadcasters .......... cocooiiiiiiiiiiiiiiiee e (2%)
L 1= S (16%)
Don’t KNOW/REFUSEA .....ooiiiiiiiiiiiiee e (24%)

30C. What should be done to improve the programs and services in Market
Research & Prototyping? (ACCEPT UP TO 3 MENTIONS)

MOFE FUNAING oot (20%)
Greater Variety Of Potential Funded Projects . ... (27%)
Knowledge On Filling IN FOrMS ..ot (7%)
ACCESS TO Trade SNOWS ......eiiiiiiiiiie ettt et (7%)
More Mapping Of The SECHON.........cocouiiiiiiii e (7%)
More Stakeholders Consultations ...........cccoociiiiiiiiiii i (7%)
Participate MOre ........oooiee e (7%)
Don’t KNOW/REFUSEA .....ooiiiiiiiiiiiiiee et e (33%)
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30D. What should be done to improve the programs and services in Product

Development? (ACCEPT UP TO 3 MENTIONS)

Review FUNding Criteria .........coooiiiiiiiiiiiie et (20%)
More Flexibility In New Media .........ccouviiiiiiiiii e (10%)
More Participation From Telefilm ..., (10%)
More Mapping Of SECION.........coiiiiiii e (10%)
More Stakeholders Consultations ..........cccooceeiiiiiii i (10%)
More CoOMMUNICALION ........coiiiiieiiiiei e (10%)
L 1= SR (10%)
Don’t KNOW/REFUSEA .....ooiiiiiiiiiiiee e (30%)

30E. What should be done to improve the programs and services in Distribution?

(ACCEPT UP TO 3 MENTIONS)

Give More Support/Encourage Distributors ............cccoooiiiiiiiiinec s (21%)
MOFE FUNAING oot (17%)
Create New Programs To Answer Needs .........ccooiueiiiiiiiiie i (7%)
Don’t Rely On Tradition Distributors ........... cccccoiiiiiii e (7%)
Clear Application ProCeSS.........couiiiiiiiiiiiiie et (3%)
Relevant Assessment Of Commercial Viability............ccccoooiiiiiiiii (3%)
Take Away Automatic Performance ...........cccocueiiiiiiiii e (3%)
L 1= S (28%)
Don’t KNOW/REFUSEA .....ooiiiiiiiieiieee e (31%)

30F. What should be done to improve the programs and services in Marketing?

(ACCEPT UP TO 3 MENTIONS)

MOFE FUNAING oot e (20%)
Review/Stricter PoliCIES/RUIES ..........oocueiiiiiiii e (15%)
Training On/Knowledge On Market/Changes. ..........ccccoviiiiiiiiniiiiieeiee e (10%)
More Accessible for Emerging Film Makers ..........c.ccocoiiiiiniiincnee e (5%)
Support For Non-Commercial Projects ...........cocociiiiiiiiiiieeeesee e (5%)
More Involvement From Telefilm ... (5%)
Promote Canadian Content .............oooiiiiiiiiiiiie e (5%)
Ability To Producers To Distribute ...........oooiiiiiiiiiiiiii e (5%)
Don’t KNOW/REFUSEA .....ooiiiiiiiiiiiie e (45%)

30G. What should be done to improve the programs and services in Domestic
Festivals? (ACCEPT UP TO 3 MENTIONS)

Improve Communication/DiSCUSSION............uiiiiiiiiieeiiee et
They Need To Provide More Financial Support..........cccoeeiiiiiiieeee,
Improve Participation From Telefilm .......... .o
Better Marketing INitiatives ..........coooiiiiiii e
Better SCheduliNg ......oceiiiie e e
L {3 T SRR
Don’t KNOW/REFUSEA .....oooiiiiiiie et
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30H. What should be done to improve the programs and services in Training and
Professional Development? (ACCEPT UP TO 3 MENTIONS)

IMProve FUNAING ...ooiee e e e (46%)
More Regional/Community Consultation ... .........cccceiiiiiiiiiiiee e (29%)
More Training FOr NEWCOMErS .......ccoiiiiiiiiiiiie e (17%)
Improve Transparency/CommuniCation ............ccccceiiiiiiiiiiiee e (17%)
SPEEA OFf SEIVICE ...oiiiiiiiiii e e (4%)
More Creativity/Experimentation.............cccoiiiiii e (4%)
L 1= SR (8%)
Don’t KNOW/REFUSEA .....coiiiiiiiii e (25%)

30l. What should be done to improve the programs and services in International
Festivals and Markets? (ACCEPT UP TO 3 MENTIONS)

More Communication/Representation........ ... (29%)
More FUNAING/SUPPOIT ......oiiiiiiiiie e e (21%)
Broaden Qualifying Market ..o (14%)
More Links On WEDSItE ......ocveiiiiiie e (4%)
Don’t KNOW/REFUSEA .....coiiiiiiiieiiiiie et (43%)

31A. Thinking of Telefilm’s international activities, such as Markets and Festivals, |
would like to ask you where you think Telefilm should focus its efforts. First,
should they continue to deal with the same countries or territories, or are
there new ones that should explored?

Same (SKIP TO Q32) ...oeiiiiiiiii ettt ettt e e e e e s sareeaeeanes (31%)
New ONes (CONTINUE) ......c.uiiiii et (27%)
Don’t Know/Refused

(DO NOT READ) (SKIP TO Q32) ...ueies cieeiiie et (41%)

31B. Which new countries or territories should they explore? (ACCEPT UP TO 3
MENTIONS)

= PO PPRRTR: (21%)
U.S./America/United States ..........ccoiiiiiiiiiiie e (15%)
L7 011 0= PSRRI (14%)
[T = PPNt (13%)
AFTICa/SOUTN ATICA ... e (11%)
Yo 18] 1IN0 1Y o= TSROSO (9%)
Other Europe/Eastern/Western/Northern ...... ..o (9%)
AUSTFALIA ... (6%)
Latin AMEIICA ..o (5%)
Caribbean ISIAaNAS ........cuiiiii e (3%)
JAPAN. .. e e e e e (3%)
0] (== T O OO P PP PP PP (2%)
LC 1T 0 F= 10 USRS (2%)
IMIEXICO ..ttt e (1%)
Pacific RegioNS/COUNIMES ........coiiuiiieiiiiiie et (1%)
L8]0 =1 3T | =1 o Lo USSR (1%)
L {3 T SRR (6%)
Don’t KNOW/REFUSEA .....ooiiiiiiiii i (27%)
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Using a 10-point scale where 1 means Not at all Important and 10 means
Extremely Important, how important do you think it is that Telefilm focus on offering
the following services at International Markets and Festivals? (RANDOMLY
ROTATE)

32A. Raising awareness of Canadian industry and productions

Not at all IMPOrtant ... ..o (2%)
2 e e e e e———eeee———eeeie————eeia——eeeaa——eeeaa——eeeeaa—aeaeanaraeaeaanaaaen (1%)
K SRR PURRR (1%)
Qe e e e e e e ——ee e e ———ee e e ———ee e e —eee e e ——eeeaanreeeaaanteeeeannres (1%)
D e et e e e e e e e ———ee e e taeea e et aeaeeaatteeeeaantaeeeeanraeeeearaeaeeanes (6%)
B - ettt et et et e et e e e e e eeeeaeteeeee e taeee e e teeee e e taeee e e tteeeeaatteeeeaantaeeeeanteeeeeanraeeeeanes (4%)
7RSSR (13%)
SR USRP SRR (21%)
S PSSR PPRRR (15%)
Extremely IMportant ...........oeeiiiiii (31%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiiee e e (4%)
Mean SCOre FOI SCalE: ....cocueiiieiiiie ettt e e e 8.13

32B. Providing business centres in major markets

Not at all IMPOrtaNnt .........ooo e (3%)
TSSOSO TR OPPPTRPPTRPT (3%)
K O TSRO RO U SRR TR (2%)
T TSSO P OUPP RPN (2%)
D e e ettt ettt e eaee e teeateee e teeeanee e e et e e ateeeaneeeaneeeanneeeanneeennen (7%)
B - ettt et e et e eeeeteee e eeeateeeeaeeeeaaeeeateeaateeeanbeeeaneeeaneeeeaneeeaneeenneeeanneeeanneeennen (8%)
AU (13%)
B e et e e et e e —eeatee et eeeateeeabeeeaaeeeaaeeeeaaeeeaneeeateeeanreeanneeeanes (25%)
S S (13%)
Extremely IMportant ... (16%)
Don’t KNOW/REUSEA ......eeiiiiiiiiii et (9%)
Mean Score FOr SCale: .....oc.uuiiiiiiii e 7.40

32C. Offering sales and co-production support

Not at all IMPOrtant ... (1%)
2 et —e et e e —eeee e e ———eeeaa———eeea———eeeaa——teeaa——eeeea—aeeeeanateeeannraeeeaannrees (<1%)
Qe e e e e —— e e ———ee e ———ee e e ——eee e e ——ee e e —aree e nreeeeanreeeeannres (1%)
D e e e e et et —— e e e e tae e e e e taeeeeaatteeeeaantaeeeeanreeaeearaeeeeants (4%)
B - ettt et e et e e et eeeeeet——eee e —aeee e e teeee e e tateeeateeaeeaataeeeeaanteeeeeanteeeeeateeeeeanes (4%)
T et e e e —e—ee e e ———ee e o —eeee e e teeeeeatteeaeaarteeeeaanteaeeeataeaeearaeaeeans (13%)
PSR SSPP PRSI (29%)
S PSR SUSRP PRSI (15%)
Extremely IMportant ...........oeeioiii e (27%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiee e (6%)
Mean SCOre FOI SCalE: ....cccuiiiieiiiie et e e e 8.24

A POLLARA Report for Telefilm Canada 40



32D. Developing networking and promotional opportunities on-site

Not at all IMpPortant ..o (2%)
2 et e et e e e te et e e e et e e e ettt e e ettt e e e e nteeeeanateeeaanneeeenn (1%)
K TSRS (1%)
A e e e e e e e ——e e e ———eeaae——eeeaa——e e e e —eaeaanreaeeaares (1%)
D e e e e e et —e e e et —— e e e e —eee e et —eeeeaattaeeeaatataeearaeaaeants (4%)
B - ettt ettt e e e e e e —eeeeet——ee e e e ———eesat—eeeeataeeeeaatreeeeaatbeeeeaattaeaeeatateesaraeaaeants (5%)
T e ee e ——eeeee———ee e e ———ee e e ———eeeataeeeeaa—teeeeaartaeeeaantaeeeaaraeaeearaeeeeans (11%)
USSR (27%)
S PR STSRPRRRR (17%)
Extremely IMportant ... (26%)
Don’t KNOW/REFUSEA .....o.ueeiiiiiiiii et (6%)
Mean SCore FOr SCale: ... i 8.08

32E. Offering training or immersions programs in other countries

Not at all IMPOrtaNt ... (7%)
2 e e e e et e ettt ettt e e teeeaeee ettt e aneeeaaaeeeateeaateeeanreeeaneeeans (4%)
K USRS TR (3%)
PRSP PR URTRR (4%)
ST PP R (12%)
G T TP PPV P PPN (11%)
T TP RTPPPU PPV P PSP (15%)
T TP TP PPV P PR (17%)
D L e e et e et ee e eeeeeteeeeeeeeaateeateeaateeeateeeanteeateeeaaeeeaneeeanteeaneeeanneeennen (6%)
Extremely Important ... (12%)
Don’t KNOW/REFUSEA .....coiiiiiiiii e (11%)
Mean Score FOr SCale: ......cociiiiiiiii e 6.43

How satisfied are you that: (REPEAT SCALE IF NECESSARY)

33A. Telefilm is responsive in adapting its programs and services to the changing
needs of the market

Not at all SAISTIEd .....cooeeiiee (3%)
2 e —e e e e ——ee e e ——eeeiet——eeeia——eeeaa——eeeaa——eeeeaa—eeaeaataaeeeaaraaaean (2%)
K RSP PURRR (3%)
Qe e e e ———e e e ———ee e e ——ee e e e —eee e e ——ee e e nreeeeanteeeeaanres (6%)
D e e e e e et — e e e ta—ee e et eeeeeaatteeeeaantaeeeeanteeaeearaeeeeanes (9%)
G USSP (17%)
T et e ee e —e—ee e e ———ee e e ———ee e e beeeeeatteeaeaarteeeeaanteeeeeantaeaeearaeaeeans (26%)
PSR USPP PRSI (17%)
S TSR PURRR (4%)
Very SatiSfIEA ......eoiiiiiiii s (3%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiieie e (9%)
Mean SCOre FOI SCalE: ....cocueiiieiiiiie ettt e e e 6.34
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33B. Telefilm responds quickly enough to those changes in the market

Not at all SAISTIEA ....oooeeiie e (3%)
2 et e et e e e te et e e e et e e e ettt e e ettt e e e e nteeeeanateeeaanneeeenn (3%)
K TSRS (4%)
A e e e e e e e ——e e e ———eeaae——eeeaa——e e e e —eaeaanreaeeaares (6%)
D e e e e e e e e e e i b —e e e e et —— e e e e reeaeaa—aeeeaabaeaeearaeaaeans (12%)
B ittt e e e e e e ——e e e e e ———ee e i ———eeeabaeeeeaa——eeaeaatreeeeaabaeaeaaraeaeearaeaaeins (19%)
T et e e ——eeeee———ee e e ———ee e e ———eeeataeee e et teeaeaarteeeeaateeeeaanreeaeearaeeenans (24%)
USSR (11%)
S SRR PURRR (2%)
Very SatiSfIEd .....c.eiiiiiii e (2%)
Don’t KNOW/REFUSEA ......eviiiiiiiiii e (13%)
Mean SCore FOr SCale: ... o i a e 5.94

34. Have you used the co-production certification service?

YES (CONTINUE) ...ci ittt e e e e st e e e e eneeas (23%)
NO (SKIP TO Q36) .ueeeiiiieiiiee e eeiie e siee e eeeseee e amte e saeeeeeeeesaeeeeeeeesneeeaneeas (76%)
Don’t KNow (SKIP TO Q36) ...cooiuiieiiiieiiiieiiee ettt (1%)
35A. And how satisfied were you with this service, on the same 10-point scale?
Not at all SALISTIEd ........eiiiee (3%)
OSSP OU PRSI (2%)
K TSP (6%)
T T TSRO PTOU PP URPPTRPT (3%)
ST S PO U PP PPR TP (5%)
G T TP TP PU PP TP P PPRTN (13%)
S (22%)
B e et ettt e —e e et et e aaee e e teeeateeeaaeeeanteeeateeeanteeateeeanteeenneeenes (32%)
D L e e et ee et ee e eeeeeteeeeteeeaaeeeateeaateeeateeeante e ettt eaneeeaneeeaneeeaneeeanneeennen (7%)
Very SatiSIEd ......oooiiiiiii s (6%
Don’t KNOW/REFUSEA ......ooiiiiiiiiiii e e (2%)
Mean Score FOr SCale: ......cociiiiiiiiiiie e 6.78

(IF Q35A = <7, ASK:)
35B. What should be changed to improve this service? (UP TO 2 MENTIONS)

More Helpful/Better Staff ... (23%)
More FIEXIDIlILY ........oooiiiiiiiiiei e (23%)
Simplify/Less Complicated ..o (20%)
More Timely RESPONSE ........viiiiiiiiiie e (10%)
LeSS BUr@auCTatiC .........eeeiiiiiiii i (10%)
Should Be Streamlined ..........c.cooiiiiiiiiiii e (8%)
L0 11 0 1= T S T TP PRSP RP PP PPTR PP (18%)
Don’t KNOW/REFUSEA .....ooiiiiiiiieiiiie et e (10%)
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36. Overall, how satisfied are you with all the programs and services offered by
Telefilm? (REPEAT SCALE IF NECESSARY)

Not at all SAtISIEd .....coeeeiee e (<1%)
2 e e et e e e e h——ee e —te e e e te e e ettt e e e anteeeeanateeeanneeeean (1%)
1 O RROU PP PURPRN (3%)
A e e e e e e e ——e e e ———eeaae——eeeaa——e e e e —eaeaanreaeeaares (3%)
D e e e e e et —e e e et —— e e e e —eee e et —eeeeaattaeeeaatataeearaeaaeants (9%)
B ettt et e e e e e e e e e e ——eeeea———ee e e ———eeeateeeeeaatteeaeaarteeeeaanteeeeaanraeeeeareeeenans (15%)
T et e e ——eeeee———ee e e ———ee e e ———eeeataeee e et teeaeaarteeeeaateeeeaanreeaeearaeeenans (31%)
PRSPPI (27%)
S SRS (6%)
Very SatiSIEd .....c.eiiiiiiii e (3%)
Don’t KNOW/REFUSEA ......ooiiiiiiiie it (3%)
Mean Score FOr SCale: ... e 6.89

37. Now, | would like to ask you about Telefilm’s operating approach, specifically
its delivering services either centrally via the Head Office, or regionally
through its regional offices in Vancouver, Toronto, Montreal and Halifax.
First, how satisfied are you that the current structure allows for the specific
needs of the regions to be met? (REPEAT SCALE IF NECESSARY)

Not at all SAISTIEd ....cooieeiiie e (3%)
2 et e et e e be et e e e ate e e et teee ettt e e e e nteeeeanaeeee e nnaeeean (3%)
K SRR PURRR (5%)
A e e e e ——e e e ———e e e e ——ee e e ——eaeaaarreeaatreeeeaares (4%)
SIS OUP PR PUPPR (8%)
B 1ttt e e e e e ——ee e e e ———ee e i ——eeeeib—eee e it —eeaeaarreeeeaabaeeeaabaeaeearaeaaeans (11%)
T et e ——e e e ——eee e e ———ee e e ———eeeataeeeeaa—reeaeaarreeeeaanteeeeeareeeeearaeeeeans (20%)
PR SURSRSPRRR (19%)
S SRR SURRR (6%)
Very SatiSIed .....c.eiiiiii e (5%)
Don’t KNOW/REFUSEA .....c.eviiiiiiiiiie e (14%)
Mean SCOre FOIr SCal@: .......ouuviiiiiiiiiiii s 6.46

38. If you had to choose from the following list, what are the top 3 programs or
services that you feel should be delivered by a regional office? (RANDOMLY

ROTATE-CHECK THREE)
Development Project Evaluation/Analysis . .........c.cccoiiiiiiinie e (75%)
Production Project Evaluation/Analysis ...... .....cccoiiiiiiiiiiiieeee e (69%)
Training/Professional Development Programs. ...........cccccceiieeiiieenieniniec e, (31%)
Distribution/Marketing Project Evaluation/Analysis............cccocceviiiniiiiineenee (28%)
Delivering Gap/Interim Financing Programs ..........cccooccceeiviieee e (21%)
Canadian/International Festivals/Markets Programs ............cccccceviiiiiiinnnns (17%)
Co-production Certification ...........cccciiiiiiiii i (15%)
Negotiating Contracts/Recoupment ............ccooiiiiiiii e (13%)
Don’t KNOW/REFUSEA ......ooiiiiiiiieiee e (6%)
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39. To what extent are you satisfied with the level of consultation of the industry
by Telefilm, using the same 10-point scale? (REPEAT SCALE IF

NECESSARY)
Not at all SAISTIEd ....ocoieeiiie e (3%)
2 e ee e e ———ee e i ——eeeiet———eeaa——eeeaa——eeeaa——eeeea—aeaeanaraeaeaaraaaean (5%)
1 O RTOUP PP PURPRN (4%)
A e e e ——e e e ———e e e e ——eeeaa——eaeaaareeeeaaareeeeaares (5%)
e e e e e e e e e e et ae e e e et raea e et taeaeaantaeeeaaraeaeearaeaenans (13%)
B 1ttt et e e e e e e e e e e e —e—e e e e ———ee e e ———eee e taeeee et reeaeaarraeeeaantaeeeaanrareeearaeeenans (17%)
T et et e ———eeee———ee e e ———ee e i ———eeeataeeeeaa—teeeeaartaeeeaateaeeaanraeaeeareeeenans (24%)
USSP (17%)
S TSRS (4%)
Very SatiSfIEA ......eeiiiiiiii s (2%)
Don’t KNOW/REFUSEA ......ooiiiiiiiii et (7%)
Mean SCOre FOIr SCal: ......ouumiiiiiiiiiii s 6.12

40. Telefilm’s mandate is as follows:

Telefilm is an instrument of government policy that provides support to
Canada’s audiovisual industries (feature film, television and new media), to
create cultural programs and products that reflect the diversity of Canada,
for the benefit of Canadian audiences. Given its current mandate, how good
a job do you feel that Telefilm is doing, on a 10-point scale where 1 means
Doing a very poor job and 10 means Doing a very good job?

VEIY POOK JOD ... (2%)
2 e e et e et e et e e at e e et e e e e ettt e e e anteeeeanaeeeeaannreeean (3%)
K PSR UOUP PR PURPRN (3%)
A e e e e e e e e ——e e e e ———ee e e ——ea e e ——eaeaaareaeaaanteeeeanres (4%)
D e e e e e e e e e e e b — e e e e et — e e e e et —eeeeaa—aeeeaabaeaeeataeaaeans (11%)
B ettt et e e e e e e e ee e e —e—ee e e ———ee e e —ereee o teeee e et teeaeaarteeeeaanteeeeaanraeeeearaeeeeans (18%)
T et e ——ee e e e ———ee e e ———ee e e ———eeeataeee e it teeaeaartaeeeaantaeeeaaraeeeearenaenans (30%)
PR SURSRPRRRR (20%)
S OSSPSR (6%)
VEry gOO JOD ... s (3%)
Don’t KNOW/REFUSEA .......oiiiiiiiiie e (2%)
Mean Score FOr SCale: ... i a e 6.52

41. Has Telefilm’s mandate been clearly communicated?

(= SRS (73%)
I o RPN (25%)
Don’t KNOW/REUSEA .....c.eeeiiiiiiiii et (2%)
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42. How do you believe Telefilm should measure the success of your projects -
should it be based on... (READ LIST-CHECK ALL THAT APPLY)

Contribution To Talent And Industry Development (68%)

Ability To Reach Canadian AUudiEncCes ....... ..cooceieiiiiiie e (65%)
CritiCal ACCIAIM ..o et (47%)
Ability To Reach International Market ... (5%)
Economic Value/Marketability .............ccoiiiiiii e (4%)
Ability To Express Canadian Culture/Stories ..........cocoveeiiiieieiniiiee e (2%)
L@ = 1113 R (2%)
Take Greater RiISKS/DIVEISIY .......ccoiuiiiiiiiiiee i (1%)
L {3 T SRR (3%)
Don’t KNOW/REUSEA ......eviiiiiiiii et (2%)

43. Finally, if you could suggest priorities to Telefilm Canada over the next three
years, what would they be? (ACCEPT 3 MENTIONS)

INCrease FUNING ... (20%)
Support Canadian MoVIeS/ProdUCESS .......... cccoceiiiiiiiiiieiiee e (19%)
Quality Of/New/Programs/Projects ........cccceicieeiiiiiiie i (12%)
Support Regions/Regional OffiCes.........cueiiiiiiiiiiiiie e (11%)
Support/Focus On Development ... (9%)
Better CommuNICation ............oiiiiiiiii e (8%)
More Focus On International Market .......... .o (8%)
Expand/Cater To Different AUIENCES ......... cccoiiiiiiiiiiiie e (7%)
More Diversity In Programming ..........cceeoooiiiioiiii e (7%)
Better Management ... (6%)
Support More DOCUMENLANIES ........ccouiiiiiiiiiee e (5%)
Support FOr New Media ........cccooiiiiiiiieiee e (5%)
Support For Independent ProducCers ............ccccooiiiieiiiiiie e (5%)
More FOcus On Marketing ........ccocueeeiiiiiie e (5%)
Improve Decision Process/COoNnSIStENCY .........ccooouiiiiiiiiiiiiiiiiee e (4%)
SUPPOrt New Talent ... (4%)
Improve On Training/Professional Development ..........ccccoeiviiiiiiine e, (4%)
NOthiNG/SatiSfied ... (3%)
FaSter/SPEEA ........eiiiiie s (3%)
Focus ONn DistribULiON ........ocuuiiiiii e (3%)
Review ENVEIOP SYSIEM ....ooouiiiiiiiiiic s (3%)
Clarify/Review Their Mandate/POIICIes ....... .cccooeiiiiiiiii e (3%)
RedUCe BUMEAUCTACY ......cccoiiiiiiiiiiiie e (2%)
More Support/Focus On Festivals .........cccooiiiiiiiiiiieee e (2%)
Adapt to New TeChNOIOGY ...ccoiiiiiiiiiiiiiie e (2%)
Hire More/Access TO Staff ..o (1%)
L 1= S (8%)
Don’t KNOW/REFUSEA .....ooiiiiiiiiiiiie e (10%)
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45. Gender

= = (54%)
FEMAIE e (46%)
46. Language
ENGHSIN e (74%)
FrENCR e e (26%)
47. Provinces
= a1 (o] o Y- T (3%)
L 01T o Y o (30%)
10 101 =1 [ TR ORI (29%)
N o= o - ST URS (5%)
British Columbia..........ccuuiiiii (18%)
NEW BIrUNSWICK ... (3%)
NEWTFOUNAIANG ...t (1%)
[N oy = I TeTo i = SRS (5%)
! PSP RPRP (1%)
SASKACNEWAN ..o (4%)
YUKON e (1%)
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Collapsed Scales

1. RATE: TELEFILM’S PERFORMANCE RATING:

EXCEllENt (10,9) ittt e e (12%)
VErY GOOA (8,7) .eeeeeeiiiieie ettt (55%)
L€ To oo [ (T8 IS (21%)
AJEQUALE (4,3) .ttt bbb nnee e (6%)
POOT (2,1) ettt aee e (3%)
DK/REFUSEA ...ttt ettt s (3%)
2. SATISFACTION: ACCESSIBILITY OF TELEFILM INFORMATION:
Very Satisfied (10,9) ..o (24%)
Somewhat Satisfied (8,7) ...coooeiiie e (54%)
Moderately Satisfied (6,5) ....coeiiiiiiieiiiie e (15%)
Moderately Dissatisfied (4,3) .....ooueeiiiiiie e (5%)
Not At All SAtISTIEA (2,1) +uveeeiieeeie et (1%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiieie e (2%)

3. SATISFACTION: KNOWING CONTACT AT TELEFLM FOR INFO:

Very Satisfied (10,9) ..eviiee e (26%)
Somewhat Satisfied (8,7) ...coocveiiiiiii (41%)
Moderately Satisfied (6,5) ......oooiiiiiiiiii (19%)
Moderately Dissatisfied (4,3) .....occueeiiiiiiie e (8%)
Not At All SAtSTIEd (2,1) uveeeiieeiiee e (4%)
Don’t KNOW/REFUSEA .....c.uviiiiiiiiiie et (1%)

4. SATISFACTION: CLARITY OF THE INFORMATION PROVIDED:

Very Satisfied (10,9) ..eiiiiie e (19%)
Somewhat Satisfied (8,7) ....oovoiiiiiii i (53%)
Moderately Satisfied (6,5) .....eoeiiiiiiieeiiie e (20%)
Moderately Dissatisfied (4,3) .....oooeeieiiiiie e (3%)
NOt At All SAtISTIEd (2,1) woeeeieeiee e (3%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiee e (1%)

5. SATISFACTION: EASE OF USE OF THE WEB SITE:

Very Satisfied (10,9) ..oii e (21%)
Somewhat Satisfied (8,7) ...coooiiiiii e (53%)
Moderately Satisfied (6,5) ......cooiiiiiiiii (16%)
Moderately Dissatisfied (4,3) .....occeeiiiiiiie e (2%)
Not At All SAtISTIEA (2,1) ueeeeieeeiie et (3%)
Don’t KNOW/REFUSEA ......eviiiiiiiii et (3%)
SO PRPPPTTRRPPIN (1%)

A POLLARA Report for Telefilm Canada 47



6. SATISFACTION: INFO PROVIDED BEING COMPREHENSIVE:

Very Satisfied (10,9) ....eiiiiiiiie e (19%)
Somewhat Satisfied (8,7) ...coooeiiie e (53%)
Moderately Satisfied (6,5) .....cooeiiiiireiiiie e (19%)
Moderately Dissatisfied (4,3) .....ooueeiiiiie e (4%)
Not At All SAtISTIEA (2,1) +uvereiieeeie et (2%)
Don’t KNOW/REFUSEA ......ooiiiiiiii i (3%)
7. SATISFACTION: USEFULNESS OF INFO ACROSS COUNTRY:
Very Satisfied (10,9) ..eviieee e (13%)
Somewhat Satisfied (8,7) ...coooveiiiiiii (33%)
Moderately Satisfied (6,5) ......cooiiiiiiiii (17%)
Moderately Dissatisfied (4,3) ....ccuoeiieiiiiieiie e (6%)
Not At All SAtISTIEd (2,1) uveeiiiieiiee et (4%)
Don’t KNOW/REFUSEA .....c.eviiiiiiiiiie e (28%)
8. SATISFACTION: TELEFILM COMMUNICATION ACTIVITIES:
Very Satisfied (10,9) ..o s (13%)
Somewhat Satisfied (8,7) ...covoeiiie e (56%)
Moderately Satisfied (6,5) ......oueiiiiireiiiie e (19%)
Moderately Dissatisfied (4,3) .....oooueeiiiiiie e (7%)
Not At All SAtISTIEA (2,1) 1uveeeieeeeie e (1%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiei e (3%)
9. SATISFACTION: ACCESS TO TELEFILM STAFF:
Very Satisfied (10,9) ...eii e (30%)
Somewhat Satisfied (8,7) ...coooeiiiiiie e (44%)
Moderately Satisfied (6,5) ......cooiiiiiiiii (14%)
Moderately Dissatisfied (4,3) ....ccoeiieiiiiieiie e (5%)
Not At All SAtISTIEA (2,1) uveeeiieeiiee e (3%)
Don’t KNOW/REFUSEA .....o.eeiiiiiiiiie it (3%)
PP T PSP P PP PUPPRUPPRPPRN (2%)
10. SATISFACTION: BE INFORMED IN ADVANCE ABOUT TELEFILM
CONTACT:
Very Satisfied (10,9) ...ooiiiie e e (21%)
Somewhat Satisfied (8,7) ...coooeieiii e (41%)
Moderately Satisfied (6,5) ......oooiiiireiii e (21%)
Moderately Dissatisfied (4,3) .....ooureiriiie e (9%)
Not At All SAtISTIEA (2,1) +uveeeieeeeie et (4%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiii e e (2%)
SR URRSTRRRRI (2%)
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11. SATISFACTION: HELPFUL STAFF/ABLE TO ANSWER QUESTIONS:

Very Satisfied (10,9) ....eiiiiiie e (31%)
Somewhat Satisfied (8,7) ...coooeiiie e (46%)
Moderately Satisfied (6,5) .....cooeiiiiireiiiie e (13%)
Moderately Dissatisfied (4,3) .....ooueeiiiiie e (4%)
Not At All SAtISTIEA (2,1) +uvereiieeeie et (3%)
Don’t KNOW/REFUSEA ......ooiiiiiiii i (2%)
SR URRTOTSRRRI (1%)
12. SATISFACTION: STAFF’'S ADVICE ABOUT IMPROVING APPLICATION:
Very Satisfied (10,9) ..o (19%)
Somewhat Satisfied (8,7) ...coocveiiiiiiie (39%)
Moderately Satisfied (6,5) .....ceeeiiiiiiiieiiie i (19%)
Moderately Dissatisfied (4,3) ....ccoeiieiiiiieiiee e (5%)
Not At All SAtISTIEd (2,1) uveeeiieeiiee e (5%)
Don’t KNOW/REFUSEA ......ooiiiiiiiie et (6%)
PPV P PP URPPRTPPRPPRN (6%)
13. SATISFACTION: APPLICATION FORM BEING SIMPLE/EASY:
Very Satisfied (10,9) ....eeiieieiie e (20%)
Somewhat Satisfied (8,7) ...coooeiiie e (46%)
Moderately Satisfied (6,5) ......ooeiiiiiiiiiie e (21%)
Moderately Dissatisfied (4,3) .....ooueiieiiiie e (6%)
Not At All SAtISTIEA (2,1) +uveeeieeeeee e (4%)
Don’t KNOW/REFUSEA ......ooiiiiiiiii e (3%)
SRRSO (2%)
14. SATISFACTION: INFO/SUPPORTING DOCUMENTS REQUIRED:
Very Satisfied (10,9) ...eii i (15%)
Somewhat Satisfied (8,7) ...coooviiiiiiii (50%)
Moderately Satisfied (6,5) .....cvveruiiiiiieiiie i (20%)
Moderately Dissatisfied (4,3) ....ccoeiieiiiiieie e (8%)
Not At All SAtISTIEd (2,1) eveeeiieeiiee e (3%)
Don’t KNOW/REFUSEA ......ooiiiiiiiieiiiiie et (3%)
PP T PO S TP PP PPPPRVPPRPPRN (1%)
15. SATISFACTION: THE CRITERIA BEING FAIR:
Very Satisfied (10,9) ....eeiiiiii e (15%)
Somewhat Satisfied (8,7) ...coooeiiiiiee e (42%)
Moderately Satisfied (6,5) ......oooiiiiiiiiiiie e (22%)
Moderately Dissatisfied (4,3) ....oooeiriiiii e (10%)
Not At All SAtISTIE (2,1) ueeeeieeeeee e (5%)
Don’t KNOW/REFUSEA ......ooiiiiiiiii i (5%)
PSRRI (1%)
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16. SATISFACTION: CRITERIA BEING RELEVANT TO PROJECT:

Very Satisfied (10,9) ....eiiiiiie e (14%)
Somewhat Satisfied (8,7) ...coooeiiie e (46%)
Moderately Satisfied (6,5) .....cooeiiiiireiiiie e (22%)
Moderately Dissatisfied (4,3) .....ooueeiiiiie e (8%)
Not At All SAtISTIEA (2,1) +uvereiieeeie et (5%)
Don’t KNOW/REFUSEA ......ooiiiiiiii i (4%)
SR URRTOTSRRRI (1%)
17. SATISFACTION: VARIOUS DEADLINES BEING CLEAR/EASY:
Very Satisfied (10,9) ..o (28%)
Somewhat Satisfied (8,7) ...coocveiiiiiiie (43%)
Moderately Satisfied (6,5) .....ceeeiiiiiiiieiiie i (16%)
Moderately Dissatisfied (4,3) ....ccoeiieiiiiieiiee e (5%)
Not At All SAtISTIEd (2,1) uveeeiieeiiee e (3%)
Don’t KNOW/REFUSEA ......ooiiiiiiiie et (2%)
PPV P PP URPPRTPPRPPRN (2%)
18. SATISFACTION: DEADLINES BEING APPROPRIATE FOR SECTOR:
Very Satisfied (10,9) ...eeeiiiiiee e (14%)
Somewhat Satisfied (8,7) ...coioeiiieiiee e (34%)
Moderately Satisfied (6,5) ......oooiiiiiiiiiii e (24%)
Moderately Dissatisfied (4,3) .....ooueiiiiiie e (9%)
Not At All SAtISTIEd (2,1) +uvereiieeeie e (11%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiii e e e (5%)
PSRRI (3%)
19. SATISFACTION: APPLICATION PROCESS:
Very Satisfied (10,9) ..o (12%)
Somewhat Satisfied (8,7) ...cooouiiiiiiie (55%)
Moderately Satisfied (6,5) .....ceveiuiiiiiieiiie e (21%)
Moderately Dissatisfied (4,3) ....ccoeiieiiiiieiie e (9%)
Not At All SAtISTIEd (2,1) uveeeieieeiiee e e (2%)
Don’t KNOW/REFUSEA ......ooiiiiiiiii it (1%)
PP P O PP PPPPRVPPROPRN (1%)
20. SATISFACTION: DECISION-MAKING PROCESS BEING FAIR/EQUITABLE:
Very Satisfied (10,9) ... (9%)
Somewhat Satisfied (8,7) ...coooiieieie e (36%)
Moderately Satisfied (6,5) ......oooiiiiiriiiiie e (24%)
Moderately Dissatisfied (4,3) .....ooueeiiiiie e (9%)
Not At All SAtISTIE (2,1) ueeeeiieeeee e (8%)
Don’t KNOW/REFUSEA .....ooiiiiiiiiiiiee e (13%)
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21. SATISFACTION: DECISION-MAKING PROCESS BEING TRANSPARENT:

Very Satisfied (10,9) ...eeiiiiiie e e (8%)
Somewhat Satisfied (8,7) ...coooeiiie e (28%)
Moderately Satisfied (6,5) .....cooeiiiiireiiiie e (29%)
Moderately Dissatisfied (4,3) ....occeiiiiiiiie e (13%)
Not At All SAtISTIEd (2,1) +nveeeieeeie e (13%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiie e (9%)
22. SATISFACTION: KNOWLEDGE/EXPERTS OF PEOPLE TO DECIDE:
Very Satisfied (10,9) ..oii e (11%)
Somewhat Satisfied (8,7) ...coooueiiiiie (35%)
Moderately Satisfied (6,5) ......cooiiiiiiiii (22%)
Moderately Dissatisfied (4,3) ....ccoeiiiiiiiie e (11%)
NoOt At All SAtISTIEd (2,1) uveeiiieeiiee e e (6%)
Don’t KNOW/REFUSEA .....c.uviiiiiiiiiie e (15%)
23. SATISFACTION: WAY DECISION COMMUNICATED TO YOU:
Very Satisfied (10,9) ..o (16%)
Somewhat Satisfied (8,7) ...coioeiiie e (48%)
Moderately Satisfied (6,5) ......ooiiiiiiieiiiiie e (20%)
Moderately Dissatisfied (4,3) .....oooueeieiiiiie e (9%)
Not At All SAtISTIEA (2,1) +uveeeiieeeie e (4%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiieie e (3%)
24. SATISFACTION: TIME REQUIRED FOR RENDERING DECISION:
Very Satisfied (10,9) ..oii i (5%)
Somewhat Satisfied (8,7) ..ocoiieiiiiie e (30%)
Moderately Satisfied (6,5) ......oooiiiiiiiii (34%)
Moderately Dissatisfied (4,3) .....cceeeiiiiii e (13%)
Not At All SatiSTIed (2,1) neeeeieeiee e (13%)
Don’t KNOW/REFUSEA .....c.uviiiiiiiiiie e (4%)
25. SATISFACTION: COMMUNICATION & DECISION-MAKING PROCESS:
Very Satisfied (10,9) ..o e (10%)
Somewhat Satisfied (8,7) ....oovoiiiiiiiie e (44%)
Moderately Satisfied (6,5) .....cvveiriiiiiieiiie i (26%)
Moderately Dissatisfied (4,3) ....occeriiiiiie e (11%)
NOt At All SAtISTIEd (2,1) woeeeieiiee e (5%)
Don’t KNOW/REFUSEA ......oiiiiiiiiie e (3%)
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26. SATISFACTION: NEGOTIATING PROCESS SIMPLE/EASY:

Very Satisfied (10,9) ....eiiiiiie e (11%)

Somewhat Satisfied (8,7) ...ccccueveeieiie e (
Moderately Satisfied (6,5) ....uuviiieeiiiiiiieie e (
Moderately Dissatisfied (4,3) ....occeiiiiiiiie e (1
Not At All SatiSfIed (2,1) .ooeeeieee e
Don’t KNOW/REFUSEA ...t e e
SRR

27. SATISFACTION: NEGOTIATING PROCESS IS TRANSPARENT:
Very Satisfied (10,9) ....eiiiiiii e (1

Somewhat Satisfied (8,7) ...coooueiiiiiiei e (46%)
Moderately Satisfied (6,5) .....ceeeiiiiiiiieiiie i (19%)

Moderately Dissatisfied (4,3) .....oooeiieiiiiee e
NOt At All SAtISTIEd (2,1) weeeeeiiiee et
Don’t KNOW/REfUSEA .....c.eviiiiiiiiii e
N A e bbbt e st

28. SATISFACTION: NEGOTIATING PROCESS IS CONSISTENT:
Very Satisfied (10,9) .. (1

Somewhat Satisfied (8,7) ...coooeiiie e (45%)
Moderately Satisfied (6,5) ......ooeiiiiiiiiiie e (19%)

Moderately Dissatisfied (4,3) .....ooueiieiiiie e
Not At All SAtISTIEA (2,1) +uveeeieeeeee e

Don’t KNOW/REFUSEA .....coiiiiiiiiiiiiee e (10%)

N A e e e

29. SATISFACTION: TELEFILM STAFF APPRECIATES URGENCY:
Very Satisfied (10,9) ....eeiiiiii e (1

Somewhat Satisfied (8,7) ...coooviiiiiiii (44%)
Moderately Satisfied (6,5) .....cvveruiiiiiieiiie i (21%)

Moderately Dissatisfied (4,3) .....coceiiiiiiiie e
NOt At All SALISTIEA (2,1) weeeeiiiiee e
Don’t KNOW/REFUSEA .....o.eviiiiiiiii e
USRS

30. SATISFACTION: TELEFILM STAFF IS FLEXIBLE:
Very Satisfied (10,9) . (1

Somewhat Satisfied (8,7) ...coooeiiiiiee e (42%)
Moderately Satisfied (6,5) ......oooiiiiiiiiiiie e (26%)

Moderately Dissatisfied (4,3) ....ooouiiiiiiieeie e
Not At All SAtISIEd (2,1) woeeeiiieee e
Don't KNOW/RETUSEA ..ot
N7 PR
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31. SATISFACTION: THE CONTRACT MEETS YOUR NEEDS:
Very Satisfied (10,9) .. (1

Somewhat Satisfied (8,7) ...coooeiiie e (51%)
Moderately Satisfied (6,5) .....cooeiiiiireiiiie e (26%)

Moderately Dissatisfied (4,3) .....ooueeiiiiie e
Not At All SatiSfied (2,1) .ooceeeeeee e
Don't KNOW/RETUSEA .......coeeeieee ettt e e e e
N7 PRSP

32. SATISFACTION: CONTRACT NEGOTIATIONS PROCESS:
Very Satisfied (10,9) ....eeiiiiii e (1

Somewhat Satisfied (8,7) ...coocveiiiiiiie (49%)
Moderately Satisfied (6,5) .....ceeeiiiiiiiieiiie i (24%)

Moderately Dissatisfied (4,3) .....oooeiieiiiiee e
NOt At All SAtISTIEd (2,1) weeeeeiiiee et
Don’t KNOW/REfUSEA .....c.eviiiiiiiiii e
N A e bbbt e st

33. SATISFACTION: USEFULNESS OF CREATIVE FEEDBACK:
Very Satisfied (10,9) ..

Somewhat Satisfied (8,7) ...coooeiiie e (33%)
Moderately Satisfied (6,5) ......ooeiiiiiiiiiie e (26%)
Moderately Dissatisfied (4,3) ....ocoeeiiiiie e (12%)

NOt At All SAtiSTIEd (2,1) 1o e e

Don’t KNOW/RETFUSEA ... .ottt e e e e e e

N A e e e e et e e e e e e ara e era—aaaas
34. SATISFACTION: USEFULNESS OF BUSINESS FEEDBACK:

Very Satisfied (10,9) ...

Somewhat Satisfied (8,7) ...coooviiiiiiii (32%)
Moderately Satisfied (6,5) .....cvveruiiiiiieiiie i (20%)
Moderately Dissatisfied (4,3) ....ccoveiieiiiiieiee e (13%)

NOt At All SALISTIEA (2,1) weeeeiiiiie e

Don’t KNOW/REFUSEA ......ooiiiiiiiie et

N A ettt e e r et e ae e e ate e e araeeaaeeateeeanteeeneenn (
35. SATISFACTION: CONDITIONS SAME AS NEGOTIATED:

Very Satisfied (10,9) .. (4

Somewhat Satisfied (8,7) ...coioiiiiiiee e (42%)

Moderately Satisfied (6,5) .....cooeiiiiiieiie e
Moderately Dissatisfied (4,3) ....ooouiiiiiiieeie e
Not At All SAtISTIEA (2,1) +uveeeieeeee e
Don’t KNOW/REFUSEA ... e
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36. SATISFACTION: 10 DAYS DISBURSEMENT OF MEETING CONDITIONS:

Very Satisfied (10,9) ..
Somewhat Satisfied (8,7) ...cccvvreiiiie e
Moderately Satisfied (6,5) ...uvviirieiiiiiiieiee e
Moderately Dissatisfied (4,3) .....ccueiiiiiiiie e
Not At All SatiSfied (2,1) .oveeireiee e
Don’t KNOW/REFUSEA ...t e e

37. SATISFACTION: DISBURSEMENT SCHEDULE IN LINE WITH CASH FLOW:

Very Satisfied (10,9) ...oooiii e
Somewhat Satisfied (8,7) ..oooooeiiiiii
Moderately Satisfied (6,5) ......coooiiiiiiiiii
Moderately Dissatisfied (4,3) .....ccuiiiiiiiiee e
NOt At All SALISTIEd (2,1) weeeeieiiie e eraeee e
Don’t KNOW/REFUSEA .....cuviiiiiiiiiieee et

38. SATISFACTION: DISBURSEMENT PHASE OF PROCESS:

Very Satisfied (10,9) ...eeeiiiiiee e
Somewhat Satisfied (8,7) ...cccvviiiieie e
Moderately Satisfied (6,5) ...uvviriieiiiiciiiie e
Moderately Dissatisfied (4,3) .....coooieiiiiieie e
Not At All SatiSfied (2,1) .ooeeicveeeeeieee e
Don’t KNOW/REFUSEA ... e e

39. SATISFACTION: INFO PROVIDED BY COST REPORTING STAFF:

Very Satisfied (10,9) ..o
Somewhat Satisfied (8,7) ..ooooieiiieiee
Moderately Satisfied (6,5) ......coooiiiiiiiii
Moderately Dissatisfied (4,3) ......cueeiiiiieie e
Not At All SAtISTIEd (2,1) «oveeeieieiie e
Don’t KNOW/REFUSEA .....couviiiiiiiiiiie e

40. SATISFACTION: HELP PROVIDED IN PREPARING REPORTS:

Very Satisfied (10,9) ..veiiiiiiie e
Somewhat Satisfied (8,7) ...ooooeiiie i
Moderately Satisfied (6,5) .....uovviiiiiiiiiiie e
Moderately Dissatisfied (4,3) .....coooviiiiiieee e
NoOt At All SAtiSTIEd (2,1) e
Don’t KNOW/REFUSEA ...t e e
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41. SATISFACTION: TELEFLM FORMS/REPORTING FREQUENCY

REQUIREMENT:
Very Satisfied (10,9) ....eeiiiiiiie e (21%)
Somewhat Satisfied (8,7) ...cooceiiie i (50%)
Moderately Satisfied (6,5) ......oooiiiiiieiiie e (19%)
Moderately Dissatisfied (4,3) ....oooueriiiiie e (2%)
Not At All SAtISTIEA (2,1) +eveeeieeeeee et (2%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiii e (5%)
42. SATISFACTION: COST REPORTING PHASE:
Very Satisfied (10,9) ..eii et (19%)
Somewhat Satisfied (8,7) ...coooueiiiiii e (54%)
Moderately Satisfied (6,5) .....cvveiuiiiiiieiiie e (16%)
Moderately Dissatisfied (4,3) ....ccvoiieiiiiieiiee e (4%)
Not At All SAtISTIEd (2,1) uveeeiieeiiee e e (4%)
Don’t KNOW/REFUSEA ......ooiiiiiiiie ittt (4%)
43. SATISFACTION: TELEFILM'S DEVELOPMENT:
Very Satisfied (10,9) ....eeiiiie e (15%)
Somewhat Satisfied (8,7) ...coooiiiie e (49%)
Moderately Satisfied (6,5) .....uoeeiiiiiieiiiie e (23%)
Moderately Dissatisfied (4,3) .....ooueeiiiiie e (4%)
Not At All SAtISTIEA (2,1) +uveeeiieeeie et (5%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiei e e (3%)
44. SATISFACTION: TELEFILM'S PRODUCTION:
Very Satisfied (10,9) ..evi e (13%)
Somewhat Satisfied (8,7) ...coooiiiiiii (50%)
Moderately Satisfied (6,5) ......oooiiiiiiiii (24%)
Moderately Dissatisfied (4,3) .....occueiiiiiiiie e (5%)
Not At All SAtISTIEd (2,1) uveeeiieeiiee e e (5%)
Don’t KNOW/REFUSEA .....c.eeiiiiiiiii et (3%)
45. SATISFACTION: MARKET RESEARCH & PROTOTYPING:
Very Satisfied (10,9) ..eeiiee s (25%)
Somewhat Satisfied (8,7) ....ooooiiiiiiiiie e (47%)
Moderately Satisfied (6,5) ......ooeiiiiireiiiie e (22%)
NOt At All SAtISTIEd (2,1) woeeeieiiee e (2%)
Don’t KNOW/REFUSEA ......oiiiiiiiiie e (4%)
46. SATISFACTION: PRODUCT DEVELOPMENT:
Very Satisfied (10,9) ..oii e (30%)
Somewhat Satisfied (8,7) ...coioeiiiiie e (50%)
Moderately Satisfied (6,5) ......ooeiiiiiriiiie (18%)
Moderately Dissatisfied (4,3) .....ocoueeiiiiiie e (2%)
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47. SATISFACTION: TELEFILM’'S DISTRIBUTION:

Very Satisfied (10,9) ...eeiiiiie e (2%)
Somewhat Satisfied (8,7) ...coooeiiie e (38%)
Moderately Satisfied (6,5) .....cooeiiiiireiiiie e (21%)
Moderately Dissatisfied (4,3) ....occeiiiiiiiie e (15%)
Not At All SAtISTIEd (2,1) +nveeeieeeie e (13%)
Don’t KNOW/REFUSEA .....coiiiiiiiie i (13%)

48. SATISFACTION: TELEFILM'S MARKETING:

Very Satisfied (10,9) ..eviieee e (22%)
Somewhat Satisfied (8,7) ...coooveiiiiiii (48%)
Moderately Satisfied (6,5) ......cooiiiiiiiii (16%)
Moderately Dissatisfied (4,3) ....ccuoeiieiiiiieiie e (6%)
Not At All SAtISTIEd (2,1) uveeiiiieiiee et (4%)
Don’t KNOW/REUSEA .....o.ueiiiiiiiiii et (3%)
49. SATISFACTION: TELEFILM'S DOMESTIC FESTIVALS:
Very Satisfied (10,9) ..eiiiiii e (13%)
Somewhat Satisfied (8,7) ...coioeiiei i (52%)
Moderately Satisfied (6,5) ......ooiiiiiiieiiiiie e (20%)
Moderately Dissatisfied (4,3) .....oooueeieiiiiie e (6%)
Not At All SAtISTIEA (2,1) +uveeeiieeeie e (6%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiieie e (3%)
50. SATISFACTION: TRAINING/PROFESSIONAL DEVELOPMENT:
Very Satisfied (10,9) ..oviieee et (18%)
Somewhat Satisfied (8,7) ..ocoiieiiiiie e (48%)
Moderately Satisfied (6,5) ......oooiiiiiiiii (18%)
Moderately Dissatisfied (4,3) .....occueiiiiiiii e (8%)
Not At All SAtISTIEA (2,1) ueeeeieeeeie e e (4%)
Don’t KNOW/REFUSEA .....c.eviiiiiiiiiie e (3%)
51. SATISFACTION: INTERNATIONAL FESTIVALS/MARKETS:
Very Satisfied (10,9) ..o e (24%)
Somewhat Satisfied (8,7) ....oovoiiiiiiiie e (49%)
Moderately Satisfied (6,5) .....cvveiriiiiiieiiie i (17%)
Moderately Dissatisfied (4,3) .....oooueeieiiiiie e (3%)
NOt At All SAtISTIEd (2,1) woeeeieiiee et (3%)
Don’t KNOW/REFUSEA ......ooiiiiiiiii e (5%)
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52. IMPORTANT: RAISING AWARENESS OF CANADIAN INDUSTRY/

PRODUCT:
Extremely Important (10,9) ....oooiiiiie e (47%)
Very IMpPortant (8,7) ...eeeio e (34%)
Somewhat Important (6,5) .......ooiiiiiiiiii e (10%)
Not Very Important (4,3) ..o s (2%)
NOt At All IMPOrtant (2,1)....cceeeee e (3%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiii e (4%)
53. IMPORTANT: PROVIDING BUSINESS CENTRES IN MAJOR MARKETS:
Extremely Important (10,9) ....oooiiiiiiii (29%)
Very IMpPortant (8,7) ....eooo i (38%)
Somewhat IMmportant (6,5) .......cooouiiiiiiii e (15%)
Not Very IMmportant (4,3) ....cooieeoiie e (4%)
NOt At All IMPOrtaNt (2,7)...eeeeieeeeiee et (5%)
Don’t KNOW/REFUSEA ......ooiiiiiiiie it (9%)
54. IMPORTANT: OFFERING SALES/CO-PRODUCTION SUPPORT:
Extremely Important (10,9) ...ooooiiiir e (43%)
Very IMPOortant (8,7) ...eeee oo (41%)
Somewhat Important (6,5) .......ooeiiiiiiiiiie e (8%)
Not Very Important (4,3) ..o (1%)
Not At All IMPOrtant (2,1)....cceeeee e (2%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiiie e (6%)
55. IMPORTANT: DEVELOP NETWORKING/PROMOTIONAL OPPORTUNITY
ON-SITE:
Extremely Important (10,9) ....oooiiiiiiii (42%)
Very Important (8,7) e e oo (38%)
Somewhat Important (6,5) .......oooiiiiiiii e (9%)
Not Very IMmportant (4,3) ....cooeeoiiee e (2%)
NOt At All IMPOrtaNt (2,7)...eeeeeieeiiie ettt (3%)
Don’t KNOW/REFUSEA ......eeiiiiiiiiie e e (6%)
56. IMPORTANT: TRAINING/IMMERSIONS PROGRAM IN OTHER COUNTRY:
Extremely Important (10,9) .....ooiiiiiii e (18%)
Very IMPOortant (8,7) ...eeeio it (32%)
Somewhat Important (6,5) ....c..ooiiiiiiiiiie e (22%)
Not Very Important (4,3) ... (7%)
Not At All IMPOortant (2,1)....cceeeee e (10%)
Don’t KNOW/REFUSEA .....coiiiiiiiiiiiiie e (11%)

A POLLARA Report for Telefilm Canada 57



57. SATISFACTION: TELEFLM RESPONDS ADOPTING TO MARKET NEEDS:

Very Satisfied (10,9) ...eeiiiiie e (7%)
Somewhat Satisfied (8,7) ...coooeiiie e (43%)
Moderately Satisfied (6,5) .....cooeiiiiireiiiie e (26%)
Moderately Dissatisfied (4,3) .....ooueeiiiiie e (9%)
Not At All SAtISTIEA (2,1) +uvereiieeeie et (5%)
Don’t KNOW/REFUSEA ......ooiiiiiiii i (9%)
58. SATISFACTION: TELEFLM RESPONDS QUICKLY TO MARKET CHANGE:
Very Satisfied (10,9) ..o e (4%)
Somewhat Satisfied (8,7) ...coooueiiiiie (35%)
Moderately Satisfied (6,5) ......cooiiiiiiiii (31%)
Moderately Dissatisfied (4,3) ....ccoeiiiiiiiie e (10%)
NoOt At All SAtISTIEd (2,1) uveeiiieeiiee e e (6%)
Don’t KNOW/REFUSEA .....c.uviiiiiiiiiie e (13%)
59. SATISFACTION: CO-PRODUCTION CERTIFICATION SERVICE:
Very Satisfied (10,9) ..o (13%)
Somewhat Satisfied (8,7) ...coioeiiie e (54%)
Moderately Satisfied (6,5) ......ooiiiiiiieiiiiie e (18%)
Moderately Dissatisfied (4,3) .....oooueeieiiiiie e (9%)
Not At All SAtISTIEA (2,1) +uveeeiieeeie e (5%)
Don’t KNOW/REFUSEA ......ooiiiiiiiiiiieie e (2%)
60. SATISFACTION: PROGRAM/SERVICE BY TELEFILM:
Very Satisfied (10,9) ..oii i (9%)
Somewhat Satisfied (8,7) ..ocoiieiiiiie e (58%)
Moderately Satisfied (6,5) ......oooiiiiiiiii (24%)
Moderately Dissatisfied (4,3) .....occueiiiiiiii e (5%)
Not At All SAtISTIEA (2,1) ueeeeieeeeie e e (1%)
Don’t KNOW/REFUSEA .....c.eviiiiiiiiiie e (3%)
61. SATISFACTION: CURRENT STRUCTURE:
Very Satisfied (10,9) ..o e (12%)
Somewhat Satisfied (8,7) ....oovoiiiiiiiie e (39%)
Moderately Satisfied (6,5) .....cvveiriiiiiieiiie i (19%)
Moderately Dissatisfied (4,3) .....oooueeieiiiiie e (9%)
NOt At All SAtISTIEd (2,1) woeeeieiiee et (7%)
Don’t KNOW/REFUSEA .....ooiiiiiiiieiiiie e (14%)
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62. SATISFACTION: CONSULTING OF INDUSTRY BY TELEFILM:

Very Satisfied (10,9) ...
Somewhat Satisfied (8,7) ....cccvreeiieeeieic e
Moderately Satisfied (6,5) ....ocvvveeiiiiciiiiieee e
Moderately Dissatisfied (4,3) ......ccoeeiiiiiiiiie e
Not At All Satisfied (2,1) ..ocoicveeeeecceee e
Don’t KNOW/REFUSEA .......eeeiiiiiiiei e

63. RATING OF TELEFILM'S CURRENT MANDATE:

Doing Very Good Job (10,9) ...coiiiiiiiiiiiee e
Doing Somewhat Good JOb (8,7) ....ccoocveeeeiiiiiiiiiiieieieeec e
Doing Moderate Job (6,5) ......cooiiiiiiiiiiiiei e
Doing Somewhat Poor JOb (4,3) ....cooviiiiieiiiiie e
Doing Very POor JOb (2,1) ..ueiieiiiiee et
Don’t Know/Refused .........coooiiiiiiiiiiiicee e

A POLLARA Report for Telefilm Canada

59



