To obtain the full Report:

Performance Reports are public overviews of
departmental accomplishments. Each department
of the Government of Canada must submit a report
annually. They are tabled in Parliament by the
President of the Treasury Board on behalf of the
ministers who preside over these organizations.

To obtain a copy of the Atlantic Canada
Opportunities Agency Performance Report for
the Period ending March 31, 2000, please call
Communications Branch, ACOA Head Office at
1-800-561-7862 or write:

Atlantic Canada
Opportunities Agency
Communications Branch
Head Office

P.O. Box 6051

644 Main Street
Moncton, New Brunswick
E1C 9J8

Also available on our website at

http://www.acoa-apeca.gc.ca.

A Commitment to
Sustainable Development

At ACOA we believe that a healthy environment is
essential to the development of a strong, growing and
sustainable economy. We are committed to protecting the
environment of this region by setting an example in the
environmental management of ACOA’s own operations,
by promoting sustainable businesses in the Atlantic
region, and by advancing the environmental industry
sector in Atlantic Canada.
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Employment generated by ACOA-assisted firms is a good
indication of the Agency’s impact on the growth of
economic activity in the region.
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Key ACOA Commitments
ACOA had three broad goals in fiscal
year 1999-2000:

¢ improved growth and competitiveness of Atlantic SMEs;

e increased economic opportunities for rural Atlantic
Canada;

e greater economic activity through national policies
sensitive to the needs of the region.

The achievement of these three broad goals
was pursued through ACOA's six strategic
priorities:

e policy, advocacy and coordination;

e innovation;

e trade, tourism and investment;

e entrepreneurship and business skills development;
e community economic development;

e access to capital and information.

Partners

ACOA’s approach is based on the partnerships it has
forged with the business community (SMEs and business
associations), the provincial governments, other federal
departments and agencies, educational and research
institutions, municipalities and community-based
economic development organizations.
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