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Nutrient Content Claims

Advertising for
Nutrient Content
Claims

Is the claim in
Group A?
yes

Is the claim about
a vitamin or mineral
nutrient?

no yes ad?

no

Advertising
Requirements for
Vitamin and Mineral
Nutrient Content Claims

General Advertising
Requirements

Advertisements other
than Radio or Television

Group A: Advertising Conditions Appear
in Column 3 of the Table following

B.01.513

reduced in energy (item 3)

lower in energy (item 4)

more energy (item 6)

more protein (item 10)

reduced in fat (item 13)

lower in fat (item 14)

(Percentage) fat-free (item 16)

reduced in saturated fatty acids (item 20)

lower in saturated fatty acids (item 21)

reduced in trans fatty acids (item 23)

lower in trans fatty acids (item 24)

reduced in cholesterol (item 29)

lower in cholesterol (item 30)

reduced in sodium or salt (item 33)

lower in sodium or salt (item 34)

lightly salted (item 36)

reduced in sugars (item 38)

lower in sugars (item 39)

more fibre (item 44)

light in energy or fat (item 45)

Does the claim
appear in a radio or TV

yes

Radio or Television
Advertisements

December 2003



Annex 7-2 - Decision Tree
Requirements for Advertising

Canadian Food Inspection Agency
2003 GUIDE TO FOOD LABELLING AND ADVERTISING

General Advertising Requirements

If not already present on the label,
the advertisement must have a
quantitative statement about the
energy value or nutrient content,
hichever is the subject of the claim

Placed by or on the
direction of the
manufacturer?

yes

Food
Prepackaged?

yes

Either the advertisement or the Nutrition Facts table must

label must carry a quantitative
statement about the energy value
or nutrient value whichever is the
subject of the claim

appear on the label. Any
additional information triggered
by the claim must be indicated
in the table.
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Advertising Requirements for Vitamin and Mineral
Nutrient Content Claims

Conditions for Vitamin and Mineral Nutrient Content Claims:*
a) Established RDI for vitamin or mineral in FDR
b) Amount of vitamin or mineral present is at least 5% of the RDI total Fluoride ion content

c) A declaration of the vitamin or mineral is made as a percentage of the daily required under B.12.002 and
value (%DV), per serving of stated size, on label or in the ad. B.12.008

*This does not apply to sodium
and potassium claims or to the

Ad is placed by or on
No the direction of the
r manufacturer?
In the case of prepackaged
foods, the %DV of the vitamin
or mineral (whichever is the rN
subject of the claim) must
appear in the advertisement, if In the case of an ad placed for
not already present on the label. a non-prepackaged food, the

%DV of the vitamin or mineral

(whichever is the subject of the

claim) must be declared in the
advertisement.

Is the food

prepackaged? Yes

Nutrition Facts table must appear on the
label of the food. Any additional information
(% DV) triggered by the claim must also be
shown in the table. The % DV for that vitamin,
or mineral may also appear in the ad.

Does the claim
statement appear in a
TV or radio ad?

l—N

The % DV per serving of stated size

triggered by the claim must be stated in the
ad. It must be grouped with the most

prominent (or only) statement or claim in at
least the same size of letters.

Does the claim
statement appear in a
radio ad?

Yes—l

The % DV per serving of stated size
triggered by the claim must be stated
immediately preceding or following the
statement or claim.

Is it
a) only in the audio portion or
b) in both the audio and visual
of TV ads?

When the claim or statement is only in

the visual portion of the tv ad, the %DV can

be stated in either the visual** or the audio

portion of the ad. Where it is in the audio portion,

it must immediately precede or
follow the claim.

The % DV per serving of stated size of
the vitamin or mineral (whichever is the subject
of the claim) must be stated in audio portion of
the TV ad. The triggered % DV must be stated
immediately preceding or following the
statement or claim.

**Where the % Daily Value is communicated in the visual mode of a TV ad, it must appear concurrently and for the same amount of time as the
statement or claim; and

it must be adjacent to, without any intervening printed, written or graphic material, the statement or claim, if it is made only once, or to the most
prominent statement or claim if it is made more than once.

It must appear in at least the same size letters as the statement or claim, if it is made only once, or to the most prominent statement or claim if it is
made more than once.
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Advertisement other than Radio or
Television

Placed by or
on the direction of the
manufacturer?

yes

Food
Prepackaged?

‘Accompanying information required in
Column 3 in the table following B.01.513
must appear in the ad*. Quantitative
statement of the energy value or nutrient
value (subject to the claim) must appear
in the ad.*

yes

no

Accompanying information

required by Column 3 of the table

following B.01.513 must be indicated
in the ad.*

Nutrition Facts table required on the

label of the food, with any additional

information, as applicable.

Accompanying information
required in Column 3 in the table
following B.01.513 must appear in the
ad*. Quantitative statement of the energy
value or nutrient value (subject to the
claim) must appear in the ad* or on the,
label.

*Information must be presented adjacent to, without any intervening printed, written or graphic
material, the statement or claim, if it is made only once, or the most prominent statement or claim.
It must be shown in letters of at least the same size and prominence as those of the statement or
claim, if it is made only once, or the most prominent statement or claim, if it made more than once.
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Radio or Television Advertisements

Group B:
One of the following claims:
reduced in energy (item 3)
reduced in fat (item 13)
reduced in saturated fat (item 20)
reduced in trans fatty acids (item 23)
reduced in cholesterol (item 29)
reduced in sodium or salt (item 33)
lightly salted (item 36)
reduced in sugars (item 38)

Is the light in energy or fat (item 45)
no Claim/Statement in yes
Group B?

A

Information required Placed by or
under Column 3 in the no on the direction of the
table following manufacturer? yes
B.01.513 must be
presented in the ad.

Information required

Information required under
Column 3 in the table following under Column 3 of the

} table following B.01.513
B.01.513 must l;e; presented in the must be presented in the

ad. However, the similar
reference food may only
be stated on the label

A quantitative statement of the

energy value or nutrient value

(subject to the claim) must be
present on the label or in the ad.

<
<

Claimina

no Radio Ad? yes

Accompanying information, as required

above, must appear immediately
preceding or following statement or claim.
utrition Facts table on label, as required

Claim
a) only in Audio or
b) in Audio and Video
of a TV Ad?

no

When the claim or statement appears in the
visual portion of a TV ad, the accompanying
information, as required above, may appear

either in the visual* or audio portion of the ad.

Nutrition Facts table on label, as required.

Accompanying information, as required
above, must appear in the audio portion of the
ad. The required information must immediately
precede or follow the statement or claim.
Nutrition Facts table on label, as required.

*Where accompanying information is communicated in the visual mode of a tv ad, it must appear
concurrently and for the same amount of time as the statement or claim; and

it must be adjacent to, without any intervening printed, written or graphic material, the statement or claim,
if it is made only once, or to the most prominent statement or claim if it is made more than once.
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