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STARTS REMAIN STRONG IN MARCH

The seasonally adjusted annual
rate' of housing starts in Canada
was 210,500% in March with the
new housing market continuing
to show a high level of activity.

Despite the decrease in starts in
March compared with February,
the underlying housing market
remains strong thanks to
employment growth, increasing
incomes and low mortgage rates.
Actual starts for the first quarter
of 2003 exceeded last year’s first
quarter by 6.1 per cent.

The seasonally adjusted annual
rate of urban single starts
decreased 10.2 per cent to
93,200 units in March from
103,800 units in February. In
terms of actual starts, urban
single starts year-to-date were
only 0.4 per cent lower than for
the same period of 2002. The

seasonally adjusted annual rate of
urban multiple starts decreased
20.7 per cent to 95,600 units in
March compared with 120,600
units in February.

Nevertheless, actual first quarter
urban multiple starts were
impressive, increasing by |3 per
cent compared with the same
period in 2002.

The large number of
condominium projects in Toronto,
which began construction in
February, propelled multiple starts
noticeably higher. As expected
however, this high level of
multiple starts did not continue in
March so total starts moved to a
level more in line with recent
trends.

Rural starts in March were

estimated at an annual rate of
21,700 units.l
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All starts figures, other than actual starts, are seasonally
adjusted annual rates (SAAR) that are monthly figures
adjusted to remove normal seasonal variation and multi-
plied by 12 to reflect annual levels.

2. Figures for the most recent month are preliminary and
subject to revisions due to corrections or updates from
quarterly enumeration or sampling results.

Special note:

Prior to July 2002, the CMHC Starts and Completions Survey
consisted of a monthly enumeration of new housing activity in
urban centres with a population of 10,000 persons and over.
As of July 2002, the survey will be conducted monthly in
urban centres with a population of 50,000 persons and over
and quarterly in urban centres with a population of 10,000 to
49,999 persons. Statistical models will be used to estimate
provincial and national housing starts in urban centres with a
population of 10,000 persons and over, on a monthly basis.

The methodology is unchanged for estimating housing starts in
rural areas (areas other than urban centres with a population
of 10,000 persons and over.) In these areas,a sample survey is
used on a quarterly basis. As was the case in the past, statisti-
cal models continue to be used to estimate national housing

starts in all areas on a monthly basis.
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MLSe resale market remains strong

Historically, the MLS® sales-to-new listing ratio has never been higher. From coast to coast, resale
markets are hot, which points to strong price growth and a spill-over of demand into the new

home market.

® Canada’s MLS® sales-to-new listings ratio,
which is an indicator of resale market
tightness, has never, in over 20 years, been so
firmly planted in the sellers’ market territory
for such an extended period of time.

® As a consequence of the extended period in
the sellers’ market, MLS® prices have been
rising. The average price of a Canadian MLS®
sale has risen annually by an average of 5.5 per
cent since 1999, easily exceeding the rate of
inflation. As well, the high ratio suggests that
some demand is not being satisfied in the
resale market and is being diverted to the new
home market, evident by strong housing starts.

® In general, the high ratio points to the
extraordinary robustness of resale markets
from coast to coast. This extended period of
above historical rates is the result of

historically low interest rates and strong job
and income growth seen in many regions
across the country.

MLS® sales-to-new listing ratio
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The term MLS® stands for Multiple Listing Service® and
is a registered trademark of the Canadian Real Estate
Association.
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Toronto condominium starts on the mend

The recent jump in the Toronto condominium market in February was aided by the surge in
condominium completions at the end of 2002, which freed up skilled labour and equipment.

A strong local economy and low mortgage
rates reduced standing inventories to low
levels in 2002. As of January 2003, there were

inventories and high building permit numbers,
Toronto’s condo market is expected to remain
robust, but with the growth spread over a

around 270 completed and unoccupied condo
units available. Based on the low level of
inventories and high reported condo sales, a
higher number of condo starts had been

longer period. &

expected for 2002, but this was not the case. ctunte Toronto CMA condorriniumstarts
After declining from around 14,200 starts in 3000
2001 to 10,700 starts in 2002, the expected
turnaround in Toronto condominium starts 2500
materialized in February, aided by a few 2000
important factors.

® Condominium starts decreased in 2002 as a 1500 11 N T I ]
result of a surge in the high-rise residential 1000 - ) M| i
construction seen in 2001. This caused a Y] N
shortage in skilled trade labour and heavy 500 T i HH i i
equipment, such as cranes, which led to a ; W . W . Hﬂ H.H
backlog of projects in the condo market. Thus, 0 '

. . Jan-00 Jan-01 Jan-02 Jan-03

builders had to complete current projects
before they were able to begin new projects. [ starts — 6-month moving average

Condominium completions jumped from low
levels of around 4,800 completed units in
2001 to around 14,200 completed units in
2002. As well, a record level of 2,234
completed units was set in December 2002.
The high level of completed units in 2002
freed up resources for the rebound in

Source: CMHC

Toronto CMA condominium
- conrpletions

condominium starts. 3000
® Multiple unit building permits issued in 00 )
Toronto increased from around 18,200 units 2000 _—
in 2001 to around 20,000 units in 2002
e : 1500 —
indicating that condo construction would T
commence. 1000 - HHE— ==
® Condo starts tend to be volatile month to 500 I — i i
month. This was particularly evident in 0 all H HH el L
Februarx when Toronto s.starts spiked to Jan00 Jan0l Jan 2 Jan 3
record highs. However, given the low
] conpletions — 6-month moving average

Source: CMHC
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A series* on RRSP Home Buyers' Plan: Quebec
Over 323,000 Quebec residents have taken advantage of the Home Buyers' Plan to purchase homes.

® The Home Buyers' Plan (HBP) was introduced
by the federal government in 1992 to help
individuals purchase homes. It allows
Canadians, who meet certain eligibility
conditions, to withdraw up to $20,000 tax-free
from their Registered Retirement Saving Plans
(RRSPs) for this purpose.The amounts
withdrawn remain tax-exempt if they are
repaid within |5 years.

Nationally, the second largest number of
individuals to ever participate in the Home
Buyers’ Plan was recorded in 2001. On
average, $12,000 or 7.0 per cent of the Canada
MLS average price was withdrawn by home
buyers from their RRSPs to acquire a dwelling.

In Quebec, the federal government's Home
Buyers' Plan combined with low mortgage rates
helped over 41,000 individuals realize their
homeowner dreams in 2001 by enabling them
to withdraw more than $487 million in RRSP
funds to purchase homes. The average amount
withdrawn under the plan was $11,670.

® Since its inception in 1992, some 323,000

individuals in Quebec have participated in the
plan channelling $3.6 billion to the housing
market. Nearly 20 per cent of the funds
withdrawn have already been repaid.

Quebec has accounted for about 27 per cent of
participants and 30 per cent of RRSP funds
withdrawn under HBP. B

Quebec's participation in the Home Buyers' Plan
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*The series will be continued in future editions of Housing
Facts and will cover all regions in Canada. The Ontario region
was analysed in the March 2003 issue.

Canada’s housing-related exports

The Canadian economy generates a small, but growing amount of exports of value-added housing-
related products. Canada’s export markets and sources for these products are briefly examined.

® In 2002, exports in housing-related building
products increased |.2 per cent from 2001 to
$8.4 billion. The trade in value-added housing-
related building products remains highly
concentrated in destination. More than 90 per
cent of Canadian housing-related building
material exports are destined for the United
States. This compares to the roughly 85 per
cent share of total Canadian exports that head
to the United States last year.

® Though the destination is fairly concentrated,
the sources are not. As would be expected
Ontario holds the largest share of Canadian
housing-related building material exports, at
41.0 per cent of the total. Quebec is next with

a 24.4 per cent share and the British
Columbia-Yukon region is third with about a
18.5 per cent share. B

U.S. dominates housing-related
export destinations

Japan
2.5%

UK
0.6%

Others
3.3%

USA
93.6%

Source: CMHC
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The market remains hot, but no bubble on the horizon

Many observers wonder if there is a bubble in the housing market. It is understandable that the
question would arise given the record-setting activity in the housing market over the past year.

However, there is no bubble in the market.

® A bubble occurs when an asset experiences
price increases well in excess of historical
norms for sustained periods of time and is
mainly based on the expectation of rising
prices rather than supportable long-term
trends in the demand for and the supply of an
asset. Thus, the rapid price increase, which
causes speculative buying to occur, is followed
by a sudden and rapid decline in prices (the
bubble bursting) and then an extended period
of weakness. An example is the Nasdaq from
1999-present, and the house bubble of the late
1980s.

NASDAQ composite index
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® Given the heightened state of activity over the
past few years, it should not be surprising that
there are questions on whether we are
experiencing or approaching a bubble now.
The answer is no.

® There are several indications that we are not
experiencing the same situation as seen in the
late 1980s. One such indicator is the growth
in house prices, which is nowhere near the
rate of growth seen in the late 1980s. Growth
in MLS® prices has come off its short-lived peak
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of 10.4 per cent in May 2002 and is currently
around 9.3 per cent, which is less than half the
growth rate of the late 1980s bubble.
Furthermore, although the New Housing Price
Index calculated by Statistics Canada has
drifted up in recent months, it only posted a
growth rate of just over 5.1 per cent. This
compares to a growth rate three times that
high in the late 1980s. From a price
standpoint, we are currently seeing strong
gains but with very little reported speculative
buying.

® The recent price gains are seen as sustainable
since they are backed by the solid fundamental
of low mortgage rates. Rates are not expected
to jump dramatically, and therefore, continue
to support a high level of housing demand. As
well, employment and income growth have
been healthy over the past few years and
continue to be strong. This evidence argues
that Canada is not experiencing a housing
market bubble. B

House prices rising, but not like late 1980's
(percentage change, year over year)
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Sources: CMHC, Statistics Canada, CREA
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Who intends to purchase a home and how much will be spent?

CMHC'’s 2002 Consumer Intentions to Buy or Renovate survey contains a wealth of information
on both the spending intentions and type of dwelling intended for this year.

® CMHC’s 2002 report on Consumer Intentions
to Buy or Renovate contains a wealth of
information on households who intend to buy
a home.

® According to the 2002 survey, | | per cent of
households located in Canada’s top 5 centres
stated that they intended to buy a home within
the year (note - results vary by centre). This is
equivalent to the 2001 survey results when
again | | per cent stated their intentions. This
points to another strong year for housing
markets in 2003.

Type of home searched for
by respondent age

80

60 =
50
40
30+

Sl Teml eal pemi iea Ml i

18to24 25to34 35to44 45to54

Osingle detached M semi-detached/duplex [lrow/town house []apartment

Source: CMHC Consumer Intentions to Buy or Renovate

® All age groups stated that single-detached
homes were their preferred structure type. In
fact, 68 per cent of all respondents preferred a
single-detached home, while only || per cent
of individuals claimed to be interested in a
semi-detached/duplex home. As well, the older
the age group, the more likely they were to
prefer an apartment.

® Of the households which intend to purchase a
home, 56 per cent claimed that they were

looking for and intended to buy a pre-owned
home, while only 32 per cent of households
claimed to be interested in a brand new home.

® Nationally, 35 per cent of all home buyer
intenders are looking for a home priced below
$200,000.

Price range of home

(National)
Price Range Percentage
Under $99,999 5%
$100,000 to $124,999 9%
$125,000 to $149,999 5%
$150,000 to $174,999 10%
$175,000 to $199,999 6%
$200,000 to $249,999 19%
$250,000 to $299,999 12%
$300,000 to $399,999 13%
$400,000 to $499,999 4%
$500,000 or more 5%
Don't know 11%
Total* 100%

* Note total does not add due to rounding

Source: CMHC Consumers Intentions to Buy or Renovate

® According to the survey, the older the
household, the more willing they are to
purchase a higher priced home. That is, 41 per
cent of households age 65 and older are
looking for a home priced above $250,000,
while 35 per cent of households between the
age of 35 to 44 are looking for a house priced
above $250,000. ®

Detailed data on consumers’ home buying and
renovation intentions are available from www.cmhc.ca
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This Month’s Housing Data (SAAR)
2002 Q3:02 Q4:02 QI:03 MI:03 ™M2:03 M3:03

Housing starts, units, 000's

Canada. Total. All areas 205.0 205.5 211.6 2133 1832 246.1 210.5
% chg 260 39 30 0.8 8.7 343  -145
Canada. Total. Rural areas 25.9 247 257 21.7 21.7 21.7 217
% chg 267 04 40 -156 -156 0.0 0.0
Canada. Total. Urban areas 179.1 180.8 1859 191.6 161.5 2244 188.8
% chg 259 44 28 3.1 7.7 389  -159
Canada. Single. Urban areas 103.1 103.5 1069 982 97.8 103.8 93.2
% chg 3.7 04 33 81 -7.6 6.l -10.2
Canada. Multiple. Urban areas 76.1 773 790 934 63.7 1206 95.6
% chg 187 103 22 182 -79 89.3 -207
Newfoundland. Total. All areas 24 22 28 1.7 1.5 2.1 1.5
% chg 353 -120 273 -393 400 400 -286
Prince Edward Island. Total. All areas 08 09 07 07 0.8 0.7 0.5
% chg 148 125 222 00 0.0 -125 286
Nova Scotia. Total. All areas 50 44 59 98 3.5 6.0 19.9
% chg 215 83 341 66l -50.7 714 2317
New Brunswick. Total. All areas 39 33 5. 2.9 3.2 29 2.6
% chg 1.6 -195 545 431 -238 94 -10.3
Quebec. Total. All areas 425 437 453 429 448 442 39.8
% chg 534 87 37 53 35 -1.3 -10.0
Ontario. Total. All areas 83.6 836 8l4 885 693 119.2 769
% chg 4.1 37 26 87 -7.1 720  -355
Manitoba. Total. All areas 36 39 37 37 4.1 3.6 3.5
% chg 21 147 -5 0.0 242 -12.2 -28
Saskatchewan. Total. All areas 30 34 34 32 3.5 2.5 33
% chg 244 360 00 -59 -14.6 286 320
Alberta. Total. All areas 388 364 398 385 334 414 408
% chg 328 62 93 33 -10.7 24.0 -1.4
British Columbia. Total. All areas 21.6 237 235 214 19.1 235 217
% chg 255 179 -08 -89 -184 230 -1.7

SOURCE: CMHC

All data are seasonally adjusted at an annual rate, latest month’s figures are preliminary.
% chg: Per cent change from previous period.

Page 7 Canada Mortgage and Housing Corporation



HOUSING FACTS April 2003

Annual rate of housing starts, urban areas*

2002 Q3:02 Q4:02 QI:03 MI:03 M2:03 M3:03

Canada 179.1 180.8 185.9 191.6 161.5 224.4 188.8
Newfoundland 1.6 1.4 1.5 1.3 1.1 1.7 1.1
Prince Edward Island 0.5 0.6 0.5 0.5 0.6 0.5 0.3
Nova Scotia 3.7 3.5 4.7 8.5 2.2 4.7 18.6
New Brunswick 2.6 2.3 3.6 2.1 24 2.1 1.8
Québec 335 35.3 36.4 36.2 38.1 37.5 33.1
Ontario 79.6 79.3 76.9 84.1 64.9 114.8 72.5
Manitoba 2.2 2.6 2.1 2.1 2.5 2.0 1.9
Saskatchewan 2.4 3.0 2.7 2.7 3.0 2.0 2.8
Alberta 32.7 30.3 34.9 33.2 28.1 36.1 35.5
British Columbia 20.3 22.5 22.6 20.9 18.6 23.0 21.2

* Thousands of units, seasonally adjusted.

This Month’s Major Housing Indicators

2002 Q3:02 Q4:02 QI:03 MI:03 M2:03 M3:03

New Housing*

New & unoccupied singles & semis, 000's 4.8 4.6 4.8 n.a. 4.6 4.5 n.a.
%chg -164 -54 4.5 n.a. -0.9 -2.5 n.a.
New & unoccupied row & apartments, 000's 5.1 4.8 5.0 n.a. 4.8 5.2 n.a.
%chg -165 -104 55 n.a. -13.6 9.7 n.a.
New House Price Index, 1992=100 1104 1109 1124 n.a. 113.3 n.a. n.a.
%chg 4.1 0.9 1.3 n.a. 0.4 n.a. n.a.

Existing Housing™*

MLS resales, units. 000's 421.2 402.7 409.9 n.a. 419.8 393.3 n.a.
%chg 0.6 -2.3 1.8 n.a. 6.4 -6.3 n.a.
MLS average resale price. $C, 000's 188.2 189.7 1926 n.a. 197.2 203.4 n.a.
%chg 9.7 1.0 1.6 n.a. 1.6 3.1 n.a.

Mortgage Market

|I-Year Mortgage Rate, % 5.17 533 5.03 505 490 490 5.35
5-Year Mortgage Rate, % 7.02 685 680 663 6.45 6.60 6.85

SOURCES: CMHC, Statistics Canada, Bank of Canada, The Canadian Real Estate Association.
chg % change from previous period.
n.a. Figures not available
* Seasonally adjusted. ** Seasonally adjusted at annual rate (SAAR).
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