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Export Markets Push Canadian Production Higher
Domestic Market Grows Slightly

Production

anadian production of windows

and doorsincreased in the third
quarter of 1999. While there was an
increase in domestic demand, exports
were the primary reason for the con-
siderable growth in production during
the period. In actual terms Canadian
window and door industry shipments
to the domestic market increased by
2.7 percent, while shipments to export
markets rose 20.5 percent. This
demonstrates the industry’ s continued
dependence on export markets for
growth.

ood and metal window and

door shipmentsin the third
quarter of 1999 were $768 million, up
9.8 percent from the same period in
1998. Tota wood and metal window
and door shipments were $2.69 bil -
lion on a seasonally adjusted and an-
nualized basisin the third quarter.

y product type, wood window

and door shipments saw tremen-
dous growth in the third quarter. Pro-
duction jumped 23 percent to $387
million between July and September.
Total wood window and door ship-
ments for the first nine months of the
year reached $971 million. Thisrep-
resents an increase of 14.3 percent
over the $850 million in the first nine
months of 1998. Third quarter wood
window and door shipments, on a sea-
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sonally adjusted and annualized
basis totalled $1.34 billion.

or their part, metal window

and door shipments were vir-
tually unchanged from the same
period ayear ago. After having
previously led shipment growth,
metal window and door production
went down slightly from the third
quarter of 1998 to $382 million.
For the first nine months of the
year, metal window and door ship-
ments were up 3 percent to $1.02
billion. Metal window and door
shipments were $1.35 billion in the
third quarter on a seasonally ad-
justed and annualized basis.
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If you have any comments or sug-
gestions or want to be added to the
Industry Canada mailing list, con-
tact:

Murray Hardie at

Td: (613) 954-3037

Fax: (613) 941-8048

E-Mail: hardie.murray@ic.gc.ca
or

Patrick Hum at

Td: (613) 954-3048

Fax: (613) 941-8048

E-Mail: hum.patrick@ic.gc.ca
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he apparent domestic market for

metal and wood windows and
doors grew by 3.3 percent in the first
nine months of 1999, reaching $1.6
billion. This comparesto $1.55 bil-
lion recorded in the January to
September period in 1998.

| nternational Trade | f

anadian producers of windows

and doors continued to see
growth in their key export markets.
Strong demand from the booming US
market and increased exports to Eu-
rope helped push total industry ex-
ports 16.5 percent higher to $241 mil-
lion for the three month period ending
in September. While the rate of ex-
port growth in the third quarter is
down from previous quarters, the
overall outlook for window and door
exportsremains positive. Total Cana-
dian exports of windows and doors
were $658 million for the January to
September period. This represents an
increase of 22 percent over the $539
million in the first nine months of
1998. Tota industry exports for 1998
were $743 million.

mong the product types, metal

windows and doors make up the
largest share of all window and door
exports. Metal window and door ex-
ports rose 16 percent to $286 million
over the first nine months of 1999.
Wood products led export growth,
increasing 26 percent to $269.7 mil-
lion over the same time period. Ex-
ports of PV C windows and doors also
remained strong through the first nine
months. PV C exports were $102.4
million for the year through to
September, an increase of 24.6 per-
cent.
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Total Shipments Jan-Sept. 1999

Wood: $0.971 Billion
Metal: $1.024 Billion
Total: $1.995 Billion
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Exportstothe
U.S.

he US market for windows and

doors continued to be the driving
force behind Canadian exports.
While the new construction market
appears to be levelling off, demand
from the repair and remodelling sector
appears to be remaining solid. This
sector of the economy is particularly
important for window and door ex-
ports to the Northeast region.

hird quarter exportsto the US

were $221 million, up 16 percent
from the same period in 1998. While
growth was not spread evenly across
al regions due to varying demand,
growth rates remain quite impressive.
Total exports to the US were $599
million for the first nine months of the
year, up 23 percent from the same pe-
riod in 1998. The US accountsfor 91
percent of total Canadian window and
door exports.

he US West led al other regions

in growth. Third quarter exports
to this region rose 36 percent to $41
million. For the first nine months of
the year, total exportsto thisregion
were $107 million. Thisrepresents a
33 percent increase over the January
to September period in 1998. Califor-
nia, to which exports rose 48 percent,
was the leading market in the region,
with Canadian exports reaching $34
million for the first nine months of
1999.

he US Northeast continues to be

the primary destination for Cana-
dian window and door exports. Ex-
ports to this region in the third quarter
reached $76 million, an increase of 18
percent from the same period in 1998.
For the first nine months of the year,
exportsto the US Northeast were

$ Cdn Millions

Window and Door Exportsto the US.
January-September 98/99 Comparison By Region

Jan-Sept 1998: $486 Million
Jan-Sept 1999: $598 Million
Year over Year % Change=23.2%
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$210 million. Thisrepresentsan in-
crease of 25 percent from ayear ago.
Exportsto New Y ork, the leading ex-
port market both nationally and region-
aly, were up 27 percent for the Jan-
uary to September period, reaching
$90.5 million in value.

xports to the US South and Mid-

west grew by 7.2 and 9.3 percent
respectively in the third quarter.
Weakness in some key states dragged
the window and door export growth
rates for these regions down. In the
US South, Virginiaand Florida
recorded decreases in the double dig-
its. Michigan, the largest market in the
Midwest, recorded zero growth com-

pared to the same period in 1998.
Despite aweaker than expected
third quarter, overall window and
door exports to these regions were
up 18 percent each through the first
nine months of the year. Window
and door exports to the US South
were $123 million between January
and September. Exportsto the US
Midwest reached $128 million in
the same time frame.
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Offshore USHousng Sarts January-October
Trade 1999
Midwest
Exports to overseas markets 21%
reached $19.7 million in the third

quarter. Stronger economic condi-
tions in these markets helped to push
window and door exports up 23 per-
cent from ayear earlier. Window and
door exports to offshore markets were
$59 million in the first nine months of
the year, up 11 percent from the pre-
vious year. Offshore markets repre-
sent 9 percent of total Canadian win-
dow and door exports.

he Japanese market for Canadian

windows and doors saw a signifi-
cant increase in the third quarter. As
housing starts and overall economic
conditions improved in that country,
Canadian window and door exports
also saw improvement, rising 18 per-
cent in the third quarter. Total win-
dow and door exports to Japan were
$15.1 million for the first nine months
of 1999. Thisisa30 percent increase
from $11.6 million in the same period
in 1998.

he European Union window and

door market continued strong
through the third quarter of 1999. Ex-
portsto the EU rose 12 percent in the
third quarter, reaching $6.3 million
for the three months ending in
September. Key European markets,
particularly the United Kingdom and
the Netherlands, recorded solid
gains. European demand, led by these
two markets, is showing steady
growth due in large part to the present
healthy economic climate. Canadian
window and door exportsto the EU
for the first nine months of the year
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Legend:

Region

% of USHousng Starts

% of Cdn Window and Door Exports

SourceU.S. Dept of Commerce, 1999
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Total: 1.42 Million
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were $20 million, an increase of 27
percent from ayear earlier.
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IMPORTS I

Imports of windows and doors were

up again in the third quarter of
1999. The robust Canadian construc-
tion sector spurred the increase in
product from outside Canada’ s bor-
ders. Importsin the third quarter rose
13.6 percent to $75 million. Total
imports of windows and doors for the
first nine months of the year reached
$193 million. Thisrepresentsan in-
crease of 8 percent over imports of
$178.6 million in the January to
September period in 1998. The US
continues to represent the largest
source of Canadian imports. Imports
of windows and doors account for
approximately 10 percent of the do-
mestic market.
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Construction and Housing Review

Construction in
Canada

Construction in Japan

Construction in the
United States

he stronger Cana-
dian economy

helped housing construc-

tion rebound in 1999.

The summer months pro-

vided solid housing
starts, leading to an overall in-
crease for theyear. In November,
the latest avail able data, housing
starts in Canada were 147 500 on a
seasonally adjusted and annualized
basis. Building permits for the year
through to October were 135 700,
up 6.7 percent from the previous
year. The Toronto area remained
the strongest construction market
up 28 percent for the first ten
months of the year to 29 600 build-
ing permitsissued. Montreal was
the second largest construction
market for the first 10 months of
1999, with 10 700 building permits
issued so far in 1999. Thisisanin-
crease of 11 percent over the same
period in 1998. Activity in Ed-
monton, with 5 900 building per-
mits issued, was also strong. Cal-
gary and Vancouver, the third and
fourth largest construction markets,
were down compared to the same
period in 1998.

he Japanese
economy has
begun to recover

from the recession

which severely impacted housing
construction in the country. There-
covery remains fragile and falling
back into recession is alegitimate
possibility. Toillustratethis,
Japan’ s gross domestic product fell
by 1 percent in the third quarter,
much greater than most economists
had predicted. Housing construc-
tion in Japan for the first ten
months did see some growth, espe-
cialy in the latter summer months.
Total housing startsin Japan
through the first ten months of 1999
were 1.010 million, up nearly 1 per-
cent for the year. Japanese prefab-
ricated and 2x4 housing starts were
particularly impressive through Oc-
tober. These sectors saw increases
of 65 and 76 percent respectively
over the same period last year.

conomic growth in the

US continued to beim-
pressive through the late
summer and early fall
months of 1999. Low un-
employment, stable prices
and high consumer spending hel ped
growth in all sectors of the economy.
Housing and construction activity re-
mained high across all regions even
though on a seasonally adjusted basis,
starts were lower than in the same pe-
riod last year. Thiswas most evident
in September and October housing
starts, where rates were off last years
pace and may point towards a cooling
down of housing construction activity
inthe US. Total housing starts
through the first ten months of 1999
were 1.42 million. Building permits
in October were 1.584 million on a
seasonally adjusted and annualized
basis.

US Housing Starts

January - October

Total % Ch 98/99
Total 1,420,000 3.5%
Northeast 130,100 3.5%
Midwest 303,300 8.2%
South 648,600 2.9%
West 339,100 0.7%

Source: US Department of Com-
merce
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