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Conflict Management for Libraries:

Strategies for a Positive, Productive Workplace

Jack G. Montgomery and Eleanor 1. Cook

While projecting a calm and peacefulness, libraries are not immune to workplace stress and con-
flict. In a research survey conducted over three years, the authors asked, “What are the common
causes of workplace conflict in libraries?”

Price: $52.50 ® 216 pages ® 6” X 9” o Softcover ® ISBN: 0-8389-0890-X ¢ © 2005

| Found It on the Internet:
Coming of Age Online

Frances Jacobson Harris
Multitasking teens can talk on their cell phones while instant messaging, then toggle between

| Round 1t n fhe Toternet

EBAMING OF AGE ONLINE discussion board, blog, and e-mail account, possibly collaborate on a project, or more likely
. 4 .

“chat” with friends. If technology is ever-present for this “wireless” generation, what is the best
way to share lessons about online content, behavior, and ethics with these digital natives?

Price: $43.75 ¢ 160 pages ® 6” X 9” ® Softcover ® ISBN: 0-8389-0898-5 ¢ © 2005

MAXWEHLL s Maxwell's Handbook for AACR2:
HANDEOOK Explaining and lllustrating the Anglo-American Cataloguing Rules

‘ A A C R 2 Robé.zrt L. Max.well . . . .

o Designed to interpret and explain AACR2, Maxwell illustrates and applies the latest cataloging
— rules to the MARC record for every type of information format. Focusing on the concept of

integrating resources, where relevant information may be available in different formats, the

revised edition also addresses the Program for Cooperative Cataloging (PCC) and the cataloging

needs of electronic books and digital reproductions of physical items such as books and maps.

Price: $81.25 ® 528 pages ® 7” X 10” @ Softcover ® ISBN: 0-8389-0875-6 ¢ © 2004

ROBERT L. MAXWELL

Readers’ Advisory Service in the Public Library

Renslers” Third Edition
Advisory R
Service Joyce G. Saricks
PZ };’i‘l . In public libraries, reference librarians are often called on to make recommendations to readers,
Library sometimes in genres that they don’t personally read. Learning how to frame a discussion and
THiRD EpiTiON articulate the appeal of a book, author, or genre marks the essence of a successful readers’
advisor.

Price: $47.50 ® 160 pages ® 6” X 9” o Softcover ® ISBN: 0-8389-0897-7 ¢ © 2005
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