British Columbia Consumer Price Index, Annual Averages, Selected Items (1992=100)

1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005

ALL-ITEMS 105.5 107.9 108.9 109.7 110.0 111.2 113.3 115.2 117.9 120.4 122.8 125.3
% change from previous year 179 23 09 07 03 11 179 1.7 23 21 20 20
Food 104.2 107.3 108.1 110.8 1125 113.6 113.0 1174 1206 122.8 1244 126.0
% change from previous year 1.2 3.0 0.7 2.5 1.5 1.0 -0.5 3.9 2.7 1.8 1.3 1.3
Shelter 104.0 103.9 102.0 100.5 986 981 99.6 101.2 101.9 103.7 105.9 108.2
% change from previous year 08 -01 -18 -15 -19 -05 1.5 1.6 0.7 1.8 2.1 2.2
Rented Accommodation 104.4 106.1 107.8 109.0 109.7 110.2 110.7 1119 1135 114.7 1158 116.2

% change from previous year 2.0 1.6 1.6 1.1 0.6 0.5 0.5 1.1 1.4 1.1 1.0 0.3
Owned Accommodation 102.5 101.7 981 943 910 890 890 897 897 913 933 956

% change from previous year -9 -08 -35 -39 -35 -22 0.0 0.8 0.0 1.8 2.2 2.5
Household Operations & Furnishings 103.8 106.4 108.6 110.0 1139 1155 1169 118.0 121.0 1223 1229 123.7
% change from previous year 1.1 2.5 2.1 1.3 3.5 1.4 1.2 0.9 2.5 1.1 0.5 0.7
Clothing & Footwear 104.4 105.2 1051 107.0 1089 110.1 1121 1126 1126 1114 112.0 1125
% change from previous year 2.4 0.8 -0.1 1.8 1.8 1.1 1.8 0.4 0.0 -1.1 0.5 0.4
Transportation 1109 116.1 119.8 1209 1194 123.3 130.0 130.5 135.0 139.3 143.2 149.1
% change from previous year 5.3 4.7 3.2 09 -1.2 3.3 5.4 0.4 3.4 3.2 2.8 4.1
Health & Personal Care 106.5 107.1 107.9 109.5 1121 1149 116.7 119.7 1219 122.8 125.0 127.7
% change from previous year 2.9 0.6 0.7 1.5 2.4 2.5 1.6 2.6 1.8 0.7 1.8 2.2
Recreation, Education & Reading 1071 1129 1158 117.2 1181 1191 121.2 1226 124.7 129.0 132.3 134.0
% change from previous year 3.9 5.4 2.6 1.2 0.8 0.8 1.8 1.2 1.7 3.4 2.6 1.3
Tuition 113.9 1223 127.5 1304 1344 136.9 1389 139.3 149.2 183.6 2224 2432

% change from previous year 9.8 7.4 4.3 2.3 3.1 1.9 1.5 0.3 7.1 231 211 9.4

Alcoholic Beverages & Tobacco Prods 101.8 102.7 104.6 107.2 108.6 109.1 109.7 1123 126.7 136.0 1429 1447

% change from previous year -2.5 0.9 1.9 2.5 1.3 0.5 0.5 24 128 7.3 5.1 1.3
Cigarettes 941 942 954 979 99.2 1005 101.7 104.9 131.7 151.3 160.2 162.0

% change from previous year -9.7 0.1 1.3 2.6 1.3 1.3 1.2 3.1 255 14.9 5.9 1.1
Energy 105.5 107.4 109.1 110.8 103.7 1104 130.8 134.3 1359 144.9 1553 167.4
% change from previous year 3.3 1.8 1.6 1.6 -6.4 6.5 185 2.7 1.2 6.6 7.2 7.8
Electricity 106.8 103.0 104.8 1054 104.6 1056 1057 919 106.3 106.9 1122 1122

% change from previous year 26 -36 1.7 0.6 -0.8 1.0 0.1 -13.1 157 0.6 5.0 0.0
Piped Gas 1121 110.6 103.5 1145 116.7 1294 167.4 2229 198.6 223.7 219.8 236.2

% change from previous year 76 -13 -64 106 1.9 109 294 332 -109 126 -1.7 7.5

Fuel Oil & Other Fuel 101.8 102.7 106.7 1125 103.8 106.6 1376 141.0 1316 151.0 170.0 213.7

% change from previous year 0.4 0.9 3.9 54 -7.7 2.7 29.1 2.5 -6.7 147 126 25.7
Motor Gasoline 102.6 108.0 111.6 111.3 985 107.3 134.3 134.3 1357 1484 164.2 184.3

% change from previous year 2.2 5.3 33 -03 -11.5 89 252 0.0 1.0 94 106 122
All-Items Excluding Food 1059 108.1 109.1 109.5 109.5 110.7 1134 114.7 117.3 119.9 1225 125.1
% change from previous year 2.2 2.1 0.9 0.4 0.0 1.1 2.4 1.1 2.3 2.2 2.2 2.1

All-Items Excluding Alcohol & Tobacco 105.8 108.3 109.2 110.0 108.2 1094 1115 113.3 1155 117.8 120.0 1224

% change from previous year 2.3 2.4 0.8 0.7 -1.6 1.1 1.9 1.6 1.9 2.0 1.9 2.0
All-Items Excluding Food & Energy 1059 108.2 109.1 109.5 110.1 110.8 1119 113.0 1157 117.8 119.8 121.6
% change from previous year 2.1 2.2 0.8 0.4 0.5 0.6 1.0 1.0 2.4 1.8 1.7 1.5
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Explanatory Notes Regarding Statistics Canada's Consumer Price Index

The Consumer Price Index (CPl) is an indicator of the changes in consumer prices experienced by the target population.
The CPIl measures price change by comparing, through time, the cost of a fixed basket of commaodities. This basket is
based on the expenditures of the target population in a certain reference period, currently 1996. Since the basket contains
commodities of unchanging or equivalent quantity and quality, the index reflects only pure price movements. Separate CPIs
are published for Canada, the ten provinces, Whitehorse and Yellowknife. Some CPI information is also available for an
additional sixteen cities. Since the CPI is a measure of price change from one time period to another, it cannot be used to
indicate differences in price levels between provinces or cities.

The CPl is not a cost-of-living index, though people frequently call it this. The objective behind a cost-of-living index is to
measure changes in expenditures necessary for consumers to maintain a constant standard of living. The idea is that
consumers would normally switch between products as the price relationship of goods changes. If, for example, consumers
get the same satisfaction from drinking tea as they do from coffee, then it is possible to substitute tea for coffee if the price
of tea falls relative to the price of coffee. The cheaper of the interchangeable products may be chosen. We could compute a
cost-of-living index for an individual if we had complete information about that person's taste and spending habits. To do this
for a large number of people, let alone the total population of Canada, is impossible. For this reason, regularly published
price indexes are based on the fixed-basket concept rather than the cost-of-living concept.

The Consumer Price Index (CPI) maintains fixed quantitative proportions (weights) between commodities during the life of a
given basket. The baskets are updated periodically to take into account changes in consumer expenditure patterns. In
January 1998, the basket reflecting the 1996 expenditure patterns replaced the 1992 basket. The continuity of the CPI
series is maintained by 'linking' the corresponding indexes obtained from consecutive baskets. The CPl is calculated as a
weighted average of specified commodity price indexes. The weights are derived from Family Expenditure Survey data.
When reconstructing or re-aggregating published CPI series, the changes in weights and the linking procedures must be
taken into account. For a description of the methodology required to reconstruct or re-aggregate CPI series, see publication
62-553 "The Consumer Price Index Reference Paper".

For concepts and definitions, see publication 62-557 "Your Guide to the Consumer Price Index".

The population targeted by the Consumer Price Index (CPI) consists of families and individuals living in urban and rural
private households. For practical reasons, residents of the Territories outside Whitehorse and Yellowknife are not
represented by the index. Previous to January 1995, the target population consisted of private households in Canadian
urban centres with a population of 30,000 or more.

The goods and services that make up the Consumer Price Index (CPI) are organized according to a hierarchical structure
with the 'All-items' index as the top level. Eight major components of goods and services make up the 'All-items' index.
These eight components are broken down into a varying number of sub-groups which are in turn broken down into other
sub-groups, etc.

The eight major categories are:
Food: Includes food and non-alcoholic beverages purchased from stores and restaurants.

Shelter: Includes rent, insurance premiums, maintenance & repairs, mortgage interest cost, replacement cost, property
taxes, and utilities (water, fuel, electricity, natural gas).

Household Operations and Furnishings: Includes communications services, child care and domestic services,
household supplies, goods and services, as well as furnishings, linens, appliances, utensils, tools, pet expenses and
horticultural goods and services.

Clothing and Footwear: Includes clothing and footwear for men, women and children, as well as clothing accessories and
jewellery, textiles, notions and related services.

Transportation: Includes purchase, leasing and rental of private automotive vehicles, operation expenses such as
gasoline, parts/maintenance/repair, insurance premiums, fees such as registration, drivers' licences, parking. This category
also includes local, commuter and inter-city public transportation (bus, taxi, subway, air and rail).

Health and Personal Care: Includes medicinal and pharmaceutical products (including prescriptions), eye care, dental
care, personal care such as toiletries and cosmetics and personal care services.

Recreation, Education and Reading: Includes recreational equipment, services and supplies (sports, toys, hobbies,
computers, photographic), purchase and operation of recreational vehicles, home entertainment equipment and services,
travel services, and recreational services such as spectator entertainment, cablevision and the use of recreational facilities.
This category also includes tuition fees, textbooks, supplies, lessons, courses and educational services, as well as
newspapers, books and magazines.

Alcoholic Beverages and Tobacco Products: Includes served and purchased alcoholic beverages and tobacco products
and smokers' supplies.

Source: Statistics Canada www.bcstats.gov.bc.ca Prepared by: BC STATS



