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• BC businesses increase debt load in 2005 
• Building permits jump 26.0% in October 
• Housing starts continue to bounce, falling 7.1% in November 

 
The Economy 

• Housing starts in BC eased in November, 
dropping 7.1% (seasonally adjusted), follow-
ing an 8.0% rise in October. Canadian starts 
were relatively flat (+0.8%), reflecting decreases 
in three of the four largest provinces and 
steady increases in several others. New home 
building activity was down in Ontario (-3.5%) 
and Quebec (-10.0%), but was significantly 
higher in Alberta (+36.9%). Data Source: CMHC 

• The value of building permits issued by BC 
municipalities surged ahead (+26.0%, season-
ally adjusted) in October, more than recover-
ing from a 7.4% drop in September. Permits 
for residential projects slipped (-9.4%) but shot 
up for other types of buildings (+124.1%) as 
planned spending for institutional & govern-
ment projects jumped 93.5% and nearly tripled 
(+188.2%) for commercial buildings. However, 
the value of permits issued for industrial pro-
jects (-47.4%) saw a significant downturn from 
September. Non-residential permits have been 
volatile since March, and the latest increase fol-
lowed a 26.1% decline in September. 
Abbotsford was the only census metropolitan 
area in the province to see a decline in the 
value of building permits issued in October. 
Permits for building projects were up substan-
tially in both Vancouver (+23.7%) and Victoria 
(+178.2%).  
Canadian permits climbed 6.1%, as increased 
activity in Quebec (+19.7%), BC and parts of 
Atlantic Canada offset slowdowns in Ontario  
(-1.8%) and the Prairie provinces. The value of 
non-residential permits issued in Canada 
jumped 9.1% in October and permits for resi-
dential projects (+4.3%) were also up.  
  Data Source: Statistics Canada 

• Year-to-date, the value of building permits 
issued in BC was 8.9% higher than in the first 

ten months of 2005. Planned spending on con-
struction projects was up in all regions of the 
province except Nechako (-21.8%) and Cariboo 
(-14.8%), which both experienced downturns in 
industrial and institutional projects. Among 
other regions, Thompson-Okanagan (+7.2%) 
and Kootenay (+0.6%) were the only ones to 
post less than double-digit gains. Northeast 
(+35.3%) recorded the biggest increase in activ-
ity, followed by North Coast (+24.6%), Van-
couver Island/Coast (+21.6%) and Mainland/ 
Southwest (+10.5%). 
 Data Source: Statistics Canada & BC Stats 

Business and Finance 
• Businesses in the province owed financial 

suppliers over $55 billion in 2005, a 12.0% 
jump over 2004. Business debt was up in all 
provinces, with Saskatchewan posting the most 
substantial increase (+17.0%) over the previous 
year. With a business debt load of $164 billion, 
Ontario accounted for approximately 40% of 
Canada’s total business debt outstanding. 
Commercial financial suppliers, including 
banks, finance and insurance companies re-
ported that the total debt load of Canadian 
businesses was in excess of $411 billion in 2005, 
10.7% higher than in 2004. Business debt across 
the country is mainly in the form of loans, 
mortgages and lines of credit.   
  Data Source: Statistics Canada 

Travel 
• Air passenger travel between the United 

States and Canada appears to have fully re-
covered from the effect of the SARS scare and 
the onset of the war in Iraq. Over 15.5 million 
passengers on scheduled flights travelled be-
tween Canada and the US in 2004, up 7.8% 
from 2003, and surpassing 2000 levels. Second 
only to Ontario, BC accounted for 20% of 
scheduled passengers between the US and 
Canada, down slightly from its 22% share in 
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Did you know… 
15% of Canadians would rather have a root-canal or be punched in the nose than head to 

the shopping mall this holiday season Source: Ipsos Reid 

For data originating from Statistics Canada, data sourced to ‘Statistics Canada’ has been retrieved from CANSIM, the 
agency’s electronic database; otherwise the source is identified as ‘SC’ plus the catalogue number.  

2003. Ontario regained its share (43%) of trans-
border air traffic in 2004.  
  Data Source: SC Cat. #51-205-XIB 

• Canadian residents made 216.9 million trips 
in 2004, 2.6% more than in 2003. Most of these 
trips (80.7%) were taken within Canada, while 
trips to US destinations made up 16.6% of the 
total and the remaining 2.6% were to overseas 
destinations. The number of trips that Canadi-
ans made outside the country increased at a 
higher rate than that of domestic trips (+6.5%, 
compared to +1.6%) and this growth was most 
evident for trips to overseas countries (+13.1%).  
The total number of trips taken within Canada 
by non-residents inched down between 2003 
and 2004, (-0.1% to 38.8 million). Canada at-
tracted fewer visitors from the United States  
(-2.5% to 34.6 million) in 2004 but the overall 
decrease was lessened by a jump in the number 
of visits from overseas residents (+24.3% to 4.2 
million). 
Canadians made 175.1 million domestic trips in 
2004, up 2.8 million from 2003. The number of 
trips made in BC dropped 6.0% in 2004 as 
fewer trips were made by travellers visiting 
from other provinces (- 1.7%) as well as by 
residents of BC (-6.8%). The country’s largest 
drop was recorded in New Brunswick (-10.2%), 
while increases in the number of trips made in 
the other provinces ranged from 0.5% for Sas-
katchewan to 5.0% for Ontario.  
 Data Source: SC Cat. #87-212-XIE 

Newspaper Publishers 
• Operating profits for Canadian newspaper 

publishers were down for the second year in 
2005. Growth in operating expenses outpaced 
revenue increases last year, pushing the indus-
try’s overall operating profit margin down to 
13.3%, nearly a full percentage point below that 
of 2004 (14.2%). Operating expenses were up 
5.2%, due mostly to higher printing and distri-
bution costs, while operating revenue in-
creased by just 4.1%.  
An estimated 62% of Internet users read news 
and sports articles online from their homes last 
year. Many newspaper publishers now offer 
consumers an electronic version of the news, 

which allows for a more expansive range of 
readers. Data Source: Statistics Canada 

Non-profit institutions and volunteering 
• Economic activity in the non-profit sector re-

corded solid growth during the late 1990s and 
early 2000s. Between 1997 and 2003, GDP for 
the core non-profit sector increased at an an-
nual average rate of 6.4%, slightly faster than 
the average for the economy as a whole 
(+5.6%). Data Source: Statistics Canada 

Gift Cards 
• Gift cards are becoming more popular among 

large retailers in Canada. During last year’s 
Christmas holiday shopping season, 82% of 
large retailers in the country made gift cards 
available to customers, compared to just 53% in 
2003. Among trade groups, the proportion of 
clothing stores offering gift cards showed the 
biggest increase, jumping from 36% in 2003 to 
79% in 2005. The number of supermarkets with 
gift cards also multiplied over the same period, 
jumping from 57% to 70%. There is currently 
no estimate of the value of sales generated 
through gift cards. However, large retailers 
that had introduced the gift card as an option 
to their customers in 2003 had sales averaging 
$11.8 million per store in 2005, more than dou-
ble the average sales ($5.0 million per store) 
among stores that had not offered gift cards at 
that time.  Data Source: Statistics Canada 

Youth Literacy 
• Young Canadians aged eight and nine in 

1994/1995 whose reading ability in school was 
higher than that of their peers achieved sig-
nificantly higher literacy test scores ten years 
later (2004/2005), at the ages of 18 and 19. Data 
from the National Longitudinal Survey of Chil-
dren and Youth shows that children whose 
parents had not completed high school scored 
lower on the literacy test 10 years later than did 
children whose parents had a higher level of 
education. Results were unchanged even when 
variables such as gender, mother tongue and 
socio-demographic characteristics were fac-
tored in.  Data Source: Statistics Canada 
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Regional Outlook: B.C.’s Northeast

With the 2010 Olympic Games fast approaching, 
British Columbia’s economic climate has become 
a hot topic. Given the demographics of the prov-
ince, the most populous areas are usually in the 
forefront of discussion on business and the econ-
omy while others generally tend to get less at-
tention. In 2005, the Mainland/Southwest de-
velopment region, which includes Greater Van-
couver, was home to approximately 58% of the 
province’s residents. Vancouver Island/Coast 
had an 18% share of BC’s population, while the 
Thompson-Okanagan had 12%. The province’s 
remaining regions together accounted for 12% of 
the population. 

Distribution of BC’s population by region 

Tel: (250) 387-0327 Fax: (250) 387-0329 Web: www.bcstats.gov.bc.ca E-mail: bcstats.infoline@gov.bc.ca 

Data Source: Statistics Canada & BC Stats 

Regardless of the province’s population distri-
bution, the economic impact of the 2010 Olym-
pics is predicted to bode well for all regions of 
the province, not just those located nearest the 
host city of Vancouver. The games-induced in-
crease in domestic and international travel to 
the province, along with spiked interest in tour-
ism, is expected to have a positive impact on 
business throughout BC. Indeed, one of the 
goals of the 2010 Olympic Secretariat is to pro-
mote the advancement of cultural, economic 

and social legacies, which would benefit “every 
community in British Columbia”.1

In order to determine the potential for eco-
nomic growth in the province as a whole, it is 
important to consider the valuable contribution 
of all its parts. One particular region of interest 
is the Northeast. This area of the province is 
home to the smallest proportion of British Co-
lumbians and is essentially the furthest in terms 
of proximity to Mainland/Southwest. The 
Northeast has recently shown signs of strong 
economic growth, in some ways beyond that of 
other regions in the province. 

Located in the upper north-east corner of BC, 
this development region is comprised of two 
districts, Peace River and Northern Rockies. 
Main urban centres in the area include Dawson 
Creek, Fort St. John and Fort Nelson. The 
Northeast is well known for its activity in the 
oil and gas industry and business activity in the 
region is heavily influenced by such activities. 
This part of the province has been a focus of 
petroleum exploration and development since 
the 1950s and as such, its three largest cities 
have strong ties to this industry. 
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Dawson Creek was host to BC’s 2003 Oil and 
Gas Conference and will welcome the confer-
ence again in October, 2006. Known as the “En-
ergy Capital of BC,” Fort St. John is the largest 
city in north-eastern BC, and is the transporta-
tion and service hub for the area. Fort Nelson's 
economy relies heavily on lumber and natural 
gas as the mainstay of its economy, and is home 
to North America's largest gas processing plant.   

Despite the relative importance of oil and gas 
exploration and development, there are many 
other industries into which the region is quickly 
                                                      
1 British Columbia Olympic and Paralympic Winter Games 
Secretariat — Progress Report 
(http://www.ecdev.gov.bc.ca/2010Secretariat/mission.htm) 
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gaining footholds. The service sector is an inte-
gral and growing part of north-eastern commu-
nities as it provides essential services to other 
sectors of the economy including the petroleum, 
forestry, and mining industries. Tourism is also 
becoming increasingly important to the region 
and is a sector with significant growth potential 
both demographically and economically. 

Population begins steady increase 

While geographically vast, the Northeast is 
home to only 2% of BC’s population and has his-
torically experienced periods of slow growth as 
well as periods of shrinking population. Over 
the past decade, net migration for the Northeast 
has been predominantly negative and these out-
flows have resulted in a net loss of population. 
However, in the last few years, net migration has 
been positive, leading to overall population in-
creases in the region for the fourth consecutive 
year in 2005 (+1.5%). Between 2000 and 2005, the 
population in the Northeast increased by nearly 
nine percent (+8.9%) while BC’s population 
grew at a comparatively slower 5.3%. 

The Northeast has also seen different shifts in the 
character and structure of its population than has 
the province as a whole, specifically in terms of 
age and sex. BC’s population of young people 
aged 15 to 29 increased by 5.7% from 2000 to 2005 
while the same age group expanded at nearly 
three times the pace (+15.1%) in the Northeast. 

Percent change of work-age population in BC 
and Northeast from 2000 to 2005 

Data Source: Statistics Canada & BC Stats 

The sex ratio in the Northeast is heavily biased 
in favour of males, likely due to the region’s 
dependency on largely male-dominated re-
source industries. 

The abundance of natural resources located in 
the area adds a fair amount of growth potential 
and projections indicate strong population 
growth over the long-term. 

Population Expected to Increase Steadily 
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Strong employment in goods-producing sector 

Since 2000, total employment in the Northeast has 
hovered between 32,000 and 35,000. Based on the 
North American Industry Classification System 
(NAICS), the employment pattern in the North-
east is quite different from that of BC as a whole. 

At 36% of the region’s total employment, the 
goods producing sector had a larger share of 
employment in the Northeast than in any other 
region of the province in 2005. Not surprisingly, 
given the region’s wealth of natural resources, 
this exceeds BC as a whole, where only 21% of 
overall employment was in this sector. Among 
goods-producing industries in the region, for-
estry, fishing, mining, oil & gas and construc-
tion employed the most workers in 2005. On the 
services side, trade, transportation & warehous-
ing and accommodation & food services were 
the biggest players. 
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Northeast’s 2005 employment distribution  
by industry 

Data Source: Statistics Canada 

Leader in self-employment growth 

The Northeast led the province in self-
employment growth between 2000 and 2005. 
Over this period, the number of self-employed 
in the region grew at a notable average annual 
rate of nearly 43%, more than double the pro-
vincial pace (+17% annually). 

Regional self-employment growth rate  
2000-2005 

Data Source: Statistics Canada 

Over the past five years in British Columbia, the 
proportion of total employment comprised of self-
employed workers has been increasing steadily. In 
2005, self-employment accounted for nearly 20% of 
total employment, up from 19% in 2004. At over 

25% of total employment, the Northeast had an 
even higher percentage of self-employed in 2005, 
up five percentage points from 20% in 2004. % of total 

employment
Total employment 100.0
Goods-producing sector 36.2
  Agriculture 7.3
  Forestry, fishing, mining, oil and gas 10.8
  Utilities 0.0
  Construction 11.4
  Manufacturing 5.8
Services-producing sector 63.6
  Trade 14.6
  Transportation and warehousing 8.7
  Finance, insurance, real estate and leasing 0.0
  Professional, scientific and technical services 5.2
  Business, building and other support services 0.0
  Educational services 5.0
  Health care and social assistance 6.4
  Information, culture and recreation 0.0
  Accommodation and food services 7.3
  Other services 5.8
  Public administration 0.0

Lowest unemployment rates 

Generally, the most populous regions of the 
province are prone to the lowest unemploy-
ment rates, while the more northerly, rural re-
gions tend to have the highest rates. The North-
east is an exception to this trend. Partly reflect-
ing its diversity of industry sectors in goods as 
well as services, it has historically recorded be-
low average unemployment rates. 

Unemployment rates generally  
lower in Northeast 

0.0

2.0

4.0

6.0

8.0

10.0

2000 2001 2002 2003 2004 2005

Northeast
BC

%

Data Source: Statistics Canada 

With the exception of 2002, unemployment 
rates have been below the provincial average 
since 2000. In 2005, it boasted the lowest unem-
ployment rate in the province (4.7%), well be-
low BC’s rate of 5.9%. 
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Economic structure 

Like its employment patterns, the activities in 
which businesses in the Northeast are engaged 
are varied. In 2005, approximately 23% of all 
operating businesses were in primary industry, 
while a further 13% were in construction. For 
the service sector as a whole, the largest concen-
tration was in business services, which repre-
sent 14% of the region’s businesses, followed by 
transportation & utilities (11%) and wholesale 
& retail trade (10%). 

Distribution of operating businesses in  
Northeast by industry, 2005 

Data Source: Statistics Canada 

Small business booming 

In 2005, 97% of businesses in the Northeast 
were classified as small businesses (with 0-49 
employees). In some industries, such as agricul-
ture, forestry, fishing & hunting almost all firms 
(99.6%) fall in this category. It is clear that, as in 
the rest of the province, small business is a vital 
component of the region’s economy. 

The distribution of small businesses among the 
province’s regions is relatively on par with each 
region’s share of BC’s population. In 2005, ap-
proximately 57% of BC’s small businesses were 
located in the Mainland/Southwest region, 
which includes Greater Vancouver, and Van-
couver Island/Coast was home to a further 
18%. The Thompson-Okanagan region was 
ranked third with 12% of small businesses. The 
remaining regions together accounted for 

around 13% of small businesses of which 2% 
were in the Northeast. 

Despite its modest share of small businesses, 
between 2000 and 2005, the Northeast led the 
province in terms of growth with an average 
annual growth rate of 3.8%. This translates to 
an average annual addition of 200 new small 
businesses to the region and exceeds the aver-
age annual provincial growth rate of 1.3% over 
the same period. 

Tourism gains ground 

One of the obvious industries expected to ex-
perience an Olympic-induced boost over the 
next few years is tourism. 

Manufacturing
2%

Construction
13%

Primary
23%

Transportation & 
Utilities

11%

Trade
10%

Accommodation & 
Food
4%

Health & Social 
Services

3%
Education Services

1%

Other
12%

F.I.R.E.
7%

Business Services
14%

Note: F.I.R.E.: finance, insurance,
and real estate

Despite its heavy reliance on a natural resource 
economy, tourism in the Northeast has been 
gaining steady ground. Tourists are drawn to 
the region for various reasons including the 
lure of remote areas and spectacular scenery. 
Eco-tourism continues to grow in the region as 
more and more tourists travel to the area to 
participate in outdoor activities such as fishing 
and white-water rafting. The success and 
growth of this industry will inevitably have a 
considerable impact on the region’s businesses. 

Since 2000, there has been a 15% increase in the 
number of accommodation properties in the 
Northeast. Special camps are set up to accom-
modate seasonal workers in the region, many of 
whom are employed in the oil and gas industry. 

The Northeast accommodation market made up 
just two percent of total BC room revenues in 
2000, but the share has been increasing steadily 
in recent years and revenue growth has sur-
passed that of any other region in the province. 
In 2005, room revenues in the Northeast con-
tributed nearly four percent of total provincial 
room revenues, almost double its 2000 contri-
bution. In 2005, revenues in the region climbed 
22% from 2004 levels, more than any other de-
velopment region and at a much faster pace 
than that of the province as a whole (+6%). 

BC Stats, Box 9410 Stn Prov Govt, Victoria, BC V8W 9V1 
Tel: (250) 387-0327 Fax: (250) 387-0329 Web: www.bcstats.gov.bc.ca E-mail: bcstats.infoline@gov.bc.ca 
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Northeast outperforms BC in annual room 
revenue increases 

Data Source: Statistics Canada & BC Stats 

Room revenues in Fort St. John climbed more 
than 30% from 2004 to 2005 and the city has 
seen an annual increase in room revenue for the 
past six years. The city of Dawson Creek has 
also seen significant increases in room reve-
nues, increasing for the third consecutive year 
in 2005 (+33%). 

Room revenues continue to grow in  
urban centres 

Data Source: Statistics Canada & BC Stats 

One of the main methods of travel to the 
Northeast is by plane. The Fort St. John airport 
is the busiest airport in the Northeast region, 
followed by Fort Nelson and Dawson Creek. 
Traffic at the Fort St. John airport, which serves 
the northern-most areas of the region, increased 
(+12.9%) to almost 40,500 movements in 2005, 
ranking it seventh among medium-sized air-
ports (those with flight service stations) in Can-
ada. Air traffic was also up at Dawson Creek 
airport (+35.4% to 9,200 movements) while traf-
fic was down slightly at Fort Nelson (-4.3% to 
18,086). 
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It is clear that in more ways than one, the 
Northeast has shown significant signs of 
growth in recent years. Only time will tell what 
sort of impact the 2010 Olympics will have on 
BC’s development regions. Olympics aside, 
with its increasing, youthful population, long-
standing reliance on primary industry and 
growing tourism sector, business in the North-
east is poised to continue to expand. Its unique 
economic structure along with its abundance of 
natural resources indicate substantial growth 
potential and establishes the region as an inte-
gral part of BC’s economic landscape 
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Statistics Canada’s Survey Skills Workshops 
Call for our workshop calendar! 

Developing Satisfaction Surveys 
TWO DAY WORKSHOP—VANCOUVER 
This workshop teaches the fundamentals of designing and implementing an effective satisfaction survey.  
The course material will assist researchers in producing respondent friendly questionnaires that result in 
useful and accurate survey data.  The course will also help to provide an understanding of the importance of 
client and employee satisfaction in strategic decision making and business planning.  The unique aspects of 
this type of survey enable you to determine your client’s service expectations and their perceptions of your 
organizations performance. 

Survey Planning Questionnaires 
• Performance measures 
• Client satisfaction vs. employee satisfaction 
• Fundamentals of collecting data and  

maximizing response 

• Question structure; open and closed questions 
• Rating scales 
• Questionnaire design; wording, sequencing and 

layout 

Sampling Methods 
• Probability vs. non-probability sampling 
• Sample types and exit surveys 
• The factors affecting sample size 

Processing and Analysis 
• The “drivers” of satisfaction 
• Summarizing, graphing and presenting 

survey findings 

Learn from 
the Survey  
Experts! 

Register early! 
Space is limited. 
 

Regular Fee $550 + GST 
Early Bird $499 + GST 
 

Register 2 weeks before the 
workshop date 

February 7-8, 2007 
Room 201, Library Square 
Office Tower 
300 W. Georgia St. 
Vancouver BC 

Refreshments will be served  
throughout the day. 

REGISTRATION 
Refund Policy—Registrations are guaranteed once payment is received.  
Fees will be refunded, less $75 administration charge, if written notice is 
received at least 3 business days prior to the workshop.  Substitutions 
are permitted at any time.  Group rates are also available. 
 

Return form with payment  
to: 

Workshop Registrar 
Statistics Canada 

Suite 800, 10909 Jasper Ave. 
Edmonton, AB T5J 4J3 

Tel: (780) 495-4947 
Fax: (780) 495-5318 

 
Make Cheque and Money Orders 

Payable to Receiver General of Canada 

Aussi disponible en français. 

Statistics Canada will only use your information to complete this sales transaction, deliver your product(s), announce product updates and  
administer your account.  From time to time, we may offer you other Statistics Canada products and services or ask you to participate in our market 
research.  If you do not wish to be contacted again for promotional purposes and/or market research, check the appropriate spaces below and fax or 
mail this page to us or e-mail prairies.info@statcan.ca.  Please do not contact me for promotional purposes______for market research________ 
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Understanding and Interpreting Data 
This is a practical statistical course that 
covers the basic aspects of survey data 
analysis.  This course will appeal to novice 
analysts and those who are required to 
interpret statistical findings. It provides an 
overview of basic types of research as well 
as analytical requirements.  This is followed 
by a short treatment of survey sampling and 
types of data.  Some of the analytical 
techniques that will be covered include 
cross tabulations, chi-square and some 
aspects of linear regression. The workshop 
includes a hands on data analysis exercise 
and a discussion on the principles for 
presenting results.   

Analytical requirements and 
sources of data 
Survey design and sampling 
methods 
Types of Data 
Confidence intervals 
Grouping and graphic data 
Analytical techniques 
Interpreting and presenting 
analytical results 

Learn from the  
Survey Experts!! 

REGISTER EARLY! 
SPACE IS LIMITED! 
 
Cost is $550 + GST 
Early bird registration: $499 + GST (at 
least 2 weeks prior to start of workshop) 

NAME  
 
TITLE 
 
ORGANIZATION  
 
ADDRESS  
 
CITY  
 
POSTAL CODE  
 
TEL                                             FAX  
 
EMAIL 

 

PAYMENT METHOD 
 

VISA        MC       AMEX     Cheque— payable to the 
                                                          ‘Receiver General of Canada’ 
AMOUNT $ 
 
CARDHOLDER NAME 
 
CARD NUMBER 
 
EXPIRY DATE  (mm/yy) 
 
SIGNATURE  

Statistics Canada will only use your information to complete this 
sales transaction, deliver your product(s), announce product updates 
and administer your account.  From time to time we may offer you 
other Statistics Canada products and services or ask you to participate 
in our market research.  If you do not wish to be  
contacted again for       promotional purposes      and/or market 
research  , check as appropriate and fax or mail this page to us, call 
(780) 495-4947 or e-mail sabrina.kinsella@statcan.ca 

Cancellation Policy: 

The workshop fee will be refunded (subject to a $75 administration 
charge) if intention to cancel is received in writing at least 3 business 
days before the first day of the workshop. Within 3 business days 
before the first day of the workshop, no refunds will be given.  

REGISTRATION 

     DATE: 
     March 7-8, 2007 
   
     LOCATION: 
     To be announced 
     Victoria, BC 
 
     TIME:  
       8:30 am—4:30 pm 

Refreshments will be served 
throughout the day. 

 Return form with payment to: 
Workshop Registrar 
Statistics Canada, Advisory Services 
Suite 800, 10909 Jasper Ave. 
Edmonton, AB  T5J 4J3 
Ph: (780) 495-4947 
Fax: (780) 495-5318 

For Federal Government Staff: 

Org#_________________  Dep#______________  Ref#_________ 
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BC at a glance . . . 
POPULATION     (thousands) % change on

Jul 1/06 one year ago
  BC 4,310.5     1.2
  Canada 32,623.5   1.0

GDP and INCOME (Revised Nov 8) % change on
   (BC - at market prices) 2005 one year ago
  Gross Domestic Product (GDP) ($ millions) 168,855    7.2
  GDP ($ 1997 millions) 145,501    3.7
  GDP ($ 1997 per Capita) 34,173     2.4
  Personal Disposable Income ($ 1997 per Capita) 20,983      2.4

TRADE  ($ millions, seasonally adjusted) % change on
prev. month 

  Manufacturing Shipments - Sep 3,532        0.2
  Merchandise Exports - Sep 2,791       4.3
  Retail Sales - Sep 4,482       -0.9

CONSUMER PRICE INDEX % change on 12-month avg
  (all items - Oct 2006) one year ago % change
  BC 1.1            1.8
      Vancouver 1.7            1.7
      Victoria 0.7            1.7
  Canada 0.9           2.1

LABOUR FORCE   (thousands) % change on
  (seasonally adjusted) Nov '06 prev. month
  Labour Force - BC 2,323        0.0
  Employed      - BC 2,209       -0.2
  Unemployed  - BC 114          6.0

Oct '06
  Unemployment Rate - BC (percent) 4.9            4.6
  Unemployment Rate - Canada (percent) 6.3           6.2

INTEREST RATES     (percent) Dec 6/06 Dec 7/05
  Prime Business Rate 6.00          5.00               
  Conventional Mortgages - 1 year 6.40          5.60               
                                         - 5 year 6.50          6.15               

US/CANADA EXCHANGE RATE Dec 6/06 Dec 7/05
  (avg. noon spot rate)    Cdn $ 1.1469      1.1582           
                     US $ (reciprocal of the closing rate) 0.8713      0.8628           

AVERAGE WEEKLY WAGE RATE % change on
  (industrial aggregate - dollars) Nov '06 one year ago
  BC 739.68      3.0
  Canada 734.49      3.0

SOURCES:

  Population, Gross Domestic Product, Trade, Statistics
  Prices, Labour Force, Wage Rate Canada
  Interest Rates, Exchange Rates:  Bank of Canada Weekly Financial Statistics
  For latest Weekly Financial Statistics see www.bankofcanada.ca

}

Small Business Quarterly (FREE) 
This longstanding periodical is now available 
for free on our site. Check out the latest issue 
(including data tables) and browse previous 
articles (previous articles have always been 
free for all our subscription periodicals). 

www.bcstats.gov.bc.ca/pubs/pr_sbq.asp  

A Guide to the BC Economy and 
Labour Market 
The third edition of the Guide is now avail-
able. The Guide is a useful resource which 
provides an overview of the provincial 
economy and the characteristics of its work-
force. Written by Lillian Hallin of BC Stats, it 
focuses on provincial industries with an em-
phasis on their human resource side. Eco-
nomic terms are explained and examples 
provided, so that a background in econom-
ics is not needed to understand the mate-
rial. The Guide also provides an historical 
perspective on how the provincial economy 
has developed, as well as what it may look 
like in the future. 

www.bcstats.gov.bc.ca/pubs/econ_gui.asp  
 
 
 
 
 
 
 
 
 
 

Released this week by BC STATS 
• Business Indicators, November 2006R 

  (correction to residential permits performance) 
Next week  
• Exports, November 2006 

http://www.bcstats.gov.bc.ca/pubs/pr_sbq.asp
http://www.bcstats.gov.bc.ca/pubs/econ_gui.asp
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