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Natural Products Marketing (BC) Act

B.C. EGG MARKETING BOARD POWERS
AND DUTIES REGULATION NO. 1

Whereas the British Columbia Egg Marketing Board was empowered to administer the
British Columbia Egg Marketing Scheme, 1967, established by order in council 2263/67,
made on July 13, 1967, pursuant to section 22 of the Natural Products Marketing (BC)
Act;

And Whereas the board has been granted authority by Privy Council Order No. 677,
made on April 10, 1968, pursuant to the Agricultural Products Marketing Act,

R.S.C. 6/52, to regulate the marketing of British Columbia eggs in interprovincial and
export trade and for such purposes, with respect to persons and property situate within the
Province of British Columbia, exercise all or any powers like the powers exercisable by
the board in relation to the marketing of British Columbia eggs locally within the
Province of British Columbia under section 37 (a) to (c), (d) to (j), (k) and (m) to (o) of
the British Columbia Egg Marketing Scheme, 1967, published as B.C. Reg. 173/67:

Exercise of powers approved

1 Under provisions of section 5 of the Natural Products Marketing (BC) Act, the
exercise of the powers granted the British Columbia Egg Marketing Board by Privy
Council Order No. 677 are approved.

[Provisions of the Natural Products Marketing (BC) Act, R.S.B.C. 1996, c. 330, relevant
to the enactment of this regulation: section 22]



