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NOTES ON SIGNIFICANT CHANGES IN THE
SERVICE AND ATTRACTION SIGNING POLICY

Changes incorporated between November 3, 1992 and January 24, 1995, resulting
in Policy Document 95-1 of the latter date.

Re-organized into seven sections. Subsections numbered and named, making
subject matter easier to find.

3.2

35

3.15

3.20

3.21

4.1.2

4.1.3

41.4

4.2.2

5.1

New subsection allowing some “business identification” and “point of sale”
signs on patrtially cleared rights-of-way.

Side road distances from main highway turnoffs of less than 3 km (1 km or 2
km) may be shown with directional arrows at the request of business
operators.

New third paragraph allowing greater flexibility in relocating or providing
additional confirmatory signs on local roads at problem locations brought to
Ministry’s attention.

Following initial installation of “Closed” or “Opening (Month)” overlays, which
may be at time signs are made, responsibility for seasonal removal and
subsequent re-installation is moved to the business operators for other than
rural freeways.

More detail provided on use of “No Vacancy” overlaps and tabs. If used as
overlays over non-freeway rural BNPs, initial installation will be by MoT and
subsequent servicing by business operators.

Eligibility requirement for Food facilities amended to require indoor seating
and opening at 8:00 am at the latest.

List of Lodging subtypes expanded to reflect the categories used in the
Accommodation Guide.

New subsection on smaller B & Bs with three or less rooms of
accommodation.

New subsection providing for 60 x 45 cm BNP's to supplement Camping
symbols on urban conventional highways where there are two or more
approved campgrounds in the same community.

“River Rafts” have been removed from The Tourist Attraction Business
category and placed in the Tours category under Subsection 6.4.2. EXxisting
Tourist Attraction signs for River Rafting businesses will be changed out to
Tours signs by attrition.
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5.2

5.3

5.4

6.1

Provision for First Nations Heritage Attraction signs to display a symbol or
logo of First Nations’ choice in place of the “Tourism BC” Tourist Attraction
logo.

Wine Route and Local Radio signing added to the list of “other signing
programs”. Golf Courses, Trail Rides and Museums/Galleries removed from
the list and placed in Section 6.

New subsection on signing for eligible Artisan Demonstrations.

New subsection on eligibility requirements for Museums and/or Galleries.
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SECTION 1 - INTRODUCTION

Since 1989, following a successful signing “pilot project” in the previous year, new
signs have been provided on Provincial highways and on local roads, under the
Service and Attraction (S&A) Signing Program, for selected types of tourist-
oriented services, attraction businesses and other tourist amenities. The signs
assist motorists, unfamiliar with an area, to locate turnoffs leading to tourist facilities.
The signs provide directional and sometimes distance information. They are not
intended to promote any one service, attraction or facility over another.

In British Columbia, a standardized and easily recognizable signing scheme, in
white and blue colours, has been developed for all facility directional signing of
particular interest to visitors. Thus, the S&A Signing Program, which is jointly
sponsored by the Ministry of Transportation (MoT) and the Tourism B.C. is
designed to complement this white and blue theme.

On rural Provincial highways, eligible tourist facilities are signed in advance of
turnoff points. The signs identify the types of facilities available, sometimes display
business name panels, and provide directional and possibly distance information.
Confirmatory signs are provided as required on freeway exit ramps and at decision
points on local roads and municipal streets.

Also, for signs on rural Provincial highways, businesses having a well recognized
logo (registered trademark) may opt to use that logo on business name panels in
place of worded names. If this option is taken, the use of logos must follow through
on any required confirmatory signing.

As gas, food and lodging facilities (basic services) are generally numerous and
more easily located in urban areas, signing is not provided for them on conventional
urban highways except where confirmatory signing is required from a higher
category of Provincial highway. However, for facilities less commonly found in urban
areas, such as marinas, boat ramps, sani-stations and campgrounds, MoT provides

Eeneric (symbol) directional signing. , o . .
or urbanfreeways and urban expressways, service signing consists of appropriate

symbols displayed on common signs.

For a smaller (generally unincorporated) community, through which a conventional
urban highway with a speed limit of 60 km/h or less passes, MoT may opt to provide
generic combined service/attraction signs on a conventional rural highway up to two
kilometres in advance of the community. The signs show the community name,
distance thereto and any or all of the words, GAS, FOOD, LODGING, CAMPING
and TOURIST ATTRACTION.

To be eligible for signing, tourist facilities must meet specified minimum standards
and must be located within specified maximum distances from Provincial highway
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turnoffs. These distances are based on the distances an “en route” traveler might
reasonably be expected to drive in order to reach those facilities.

In line with the Government's firm commitment to discourage drinking and driving,
the Ministry will not provide or permit any signs on its highway rights-of-way that
refer to the sale of alcoholic beverages. Thus, although alcoholic beverages may be
available for purchase and consumption at some approved accommodation or food
facilities, no mention or intimation of this will appear on highway signs. In effect, no

signs will display such words as “pub”, “bar”, “tavern”, “licensed”, “lounge”, “cold
beer and wine store” and the like.

On the remote highways identified in Appendix “L”, where services are likely to be
long distances apart, advance signing, in addition to turnoff signing, may be
provided. The additional signing, placed up to two km in advance, may show up to
a maximum of eight services.

In 1990, and again in 1993, the two involved Ministers established Advisory
Committees to provide input on the adequacy of the S & A Signing Program and to
indicate whether changes and/or additions could and should be made. The
selected Committee members were tourism business operators, representatives of
tourism organizations and MLA’s. Both Advisory Committees confirmed the
continuing success of the Program, with respect to the needs of both visitors and
tourist business operators, but also made recommendations for refinements and the
addition of several new categories. The relevant Committee recommendations,
adopted by the Ministers, have been incorporated into this document.

In late 1992, with most of the white and blue S & A signs in place, MoT embarked
on the less popular final phase of the Program initiating removal of unauthorized and
non-conforming private business signs from main highway rights-of-way.

Permits for other non-commercial private signs on highway rights-of-way (e.g.,
Service Clubs, Churches, Area Promotion, “Welcome to...”, Community Entrance
Signs etc.), continue in place under specific permit conditions.

Currently under the S&A signing Program, there are no charges to facility operators
for signs provided by MoT.
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SECTION 2 — DEFINITIONS

For the purpose of this Program:

“MoT” means the Ministry of Transportation

“TBC” means Tourism British Columbia

“Program” means the Service and Attraction (or S & S) Signing Program;

“service” and “service business” means a commaodity, action or facility available
to the general public, either for payment or without charge, which is recognized in
the Program as a type eligible for highway signing;

“basic service” or “basic services” means gas, food and/or lodging collectively
or individually;

“miscellaneous service” or “miscellaneous services” means a marina, boat
ramp, sani-station and/or picnic area collectively or individually;

“tourist attraction” or “attraction business” means a business established for
the primary purpose of satisfying the needs of visitors, from outside the immediate
area, for recreational, educational, cultural, heritage, historical, scientific,
environmental, natural, or entertainment related activities, of an approved type, and
where the sale of goods or basic services to those visitors is either absent or of a
clearly secondary nature;

“facility” or “facilities” means any or all of the categories and sub-categories of
tourist-oriented businesses; sites and/or services eligible for signing under this
Program;

“service route” or “attraction route” means the local road(s) or municipal
street(s) between a Provincial highway turnoff and the location of an eligible service
or attraction;

“Provincial highway” means a numbered or unnumbered route, under the
jurisdiction of the Ministry, which is used primarily for interregional travel and
includes a freeway, an expressway and a conventional highway, as defined herein;

“expressway” means a divided or undivided multilane Provincial highway, with
access limited to at-grade intersections which are usually signalized, that is so
designated by MoT;
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“freeway” means a high speed, divided. multilane highway, with no direct access,
with grade separated interchanges in place or planned, that is so designated by
MoT and listed in Appendix “H”;

“conventional highway” means a provincial 2-lane highway (may have segments
with 3 or 4 lanes for short distances) where commercial or residential access is
usually permitted directly onto the highway. Typically the speed limit on conventional
highways is a maximum of 100km/h in rural areas and may be as low as 50km/h in
urban areas

“local road” means a road, other than a Provincial highway, under the jurisdiction
of the Ministry, which primarily carries local traffic or collects; distributes traffic
moving between a Provincial highway and a local destination;

“business name panel” or “BNP” means the space on a primary composite sign
within which the logo or name of a business is displayed and a similar but smaller
space, displaying a business name or logo, in other primary or confirmatory sign
assemblies;

“directional tab” means a 60 x 30 cm sign, mounted below a 60 x 60 cm symbol or
a 60 x 45 cm primary or confirmatory BNP, showing a directional arrow,
appropriately oriented, and, if required, a distance indication;

“composite sign” means a sign carrying the business name panel(s), below a
generic title, of (a) one or more businesses offering the same service or, (b) one or
more tourist attractions;

“combined service sign” means a composite sign displaying side by side generic
titles and business name panels on a Provincial highway other than a freeway for
two different service types or on a freeway exit ramp for up to three different service

types;

“condensed combined service sign” means a composite sign with two generic
service titles, one above the other, displayed above one or more business name
panels;

“remote highway” means a rural highway, designated as remote, generally having
numerous sections 80 km or more in length within which basic services are not
available. Designated remote highways are listed in Appendix “L”".
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SECTION 3 — GUIDELINES, CONDITIONS, AND GENERAL REQUIREMENTS

3.1

3.2

3.3

34

35

Provision of Signs

All signs required by this Program for Provincial highways and local roads
are provided, erected and maintained by MoT. Except for the circumstances
detailed in Subsection 3.2 and the footnote on Appendix “L”, private signs for
tourist services or attraction businesses will not be permitted on Provincial
highway or local road rights-of-way.

Partially Cleared Rights-of-Way

Notwithstanding Subsection 3.1, where the right-of-way of a conventional
rural highway has not been cleared to the property line such that signs on
adjacent property used for a business in an S & A category are not visible
from the roadway, the business operator may be issued a permit to place
one single or double-sided “business identification” or “point of sale” sign at
the tree line and in the immediate vicinity of the business access. The size of
any one sign face is limited to a maximum of one square metre.

Composite Signs with Business Name Panels

Service and Attraction business signs on rural freeways and exit ramps, rural
expressways, and conventional rural highways are of a composite type. That
is, one or several businesses of the same type will have individual business
name panels, on the same sign under one of the generic titles “GAS”,
“FOOD”, “LODGING”, “CAMPING” or “TOURIST/ATTRACTION". The sizes
of individual business name panels vary with sign locations.

Symbol Signs

Signs displaying symbols (no business name panels) are provided for
miscellaneous services on all highways (except no picnic area symbol on
urban highways), for camping facilities accessed from a conventional urban
highway, urban freeway or urban expressway, for basic services accessed
from an urban freeway or urban expressway, and for golf courses accessed
from conventional urban highways.

Side Road Distances

Where practicable, if the distance to a facility from a Provincial highway
turnoff is three kilometres or more, the appropriate distances is shown on
signs to the nearest kilometre. Side road distances of one or two kilometres
may also be signed at the request of facility operators. Distances are
generally shown on the arrow line of primary signs or on directional tabs.
Side road distances from freeways are only shown on and from off ramp
confirmatory signs.
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3.6

3.7

3.8

3.9

3.10

Sequencing of Signs

Service and tourist attraction signs, where required on rural Provincial
highways, are normally arranged in the same sequence, i.e., gas, food,
lodging, camping, tourist attraction, miscellaneous services with the gas sign
closest to the turnoff point and the miscellaneous service signs being farthest
in advance. If signing for one or more service types or a tourist attraction is
not required, the same relative sequence should generally be maintained for
the remainder. An exception to the sequencing will be required for combined
service signs.

Insufficient Space for Advance Signs

If there is insufficient distance in advance of a turnoff point to adequately
space all the composite service and attraction signs required, then a
sufficient number may be eliminated, starting with the farthest in advance, to
suit the space available. That is, from a full sequence, the miscellaneous
service sign would be eliminated first and the gas sign last.

Alternatively, rather than eliminate signing for miscellaneous services, or
attractions or entire service types, MoT may opt to provide symbolic or
genedrally worded signs instead.

Concentration of Facilities

Where large numbers of services and/or attractions are accessed from or
concentrated along a short section of rural Provincial highway, MoT may opt
to substitute symbolic or generally worded signs in place of composite signs
for attractions and individual service types.

Greater than Maximum Number for any Type of Facility

As an alternative to 3.8 above, if there are more service businesses of the
same type develop (accessed from the same location) than the maximum
allowed on a composite sign for that service type, then only the closest
eligible businesses existing at the time signs are established, up to the
maximum, may be signed. Similarly, if more than four tourist attractions are
accessed from the same point, MoT, in consultation with the STC, will
provide signing for either (1) the four closest to the turnoff point or (2) the four
most significant.

Additional Signs for Some Tourist Attractions

With agreement between MoT and TBC, on a case-by-case basis, additional
and/or more remote signing may be provided for some heritage and tourist
attractions. That is, the Program rules governing quantities of signs,

distance limitations on and from eligible Provincial highway categories may
be waived.
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3.11

3.12

3.13

3.14

Combination of Composite Service Signs

At locations on rural expressways and rural conventional highways where two
composite service signs would otherwise display only one or two business
name panels, each, the two may be consolidated into one combined service
sign. On exit ramps, where sign space may be limited, combined service
signs may carry up to three types of services with one or two business name
panels each. Miscellaneous services and composite tourist attraction signs
are not normally combined with each other or with other composite service
signs.

Selection of Service Type(s)

A business access from a rural freeway and providing more than one eligible
service is required to select the one primary service for signing purposes.
Businesses, with access from a rural expressway or conventional rural
highway, can sometimes be signed for two service types on the same
condensed combined service sign.

Signing Only Higher to Lower Provincial Highway Categories

MoT signs are provided, for eligible services and attractions, from a higher
category of Provincial highway to a lower category of Provincial highway
and/or to a local road or municipal street. Except for the provisions of
Subsection 3.10, S & A signing is not provided to direct traffic (1) from one
Provincial highway to another of equal or higher status or; (2) from a freeway
to a conventional highway where a designated expressway or community
intervenes. See Table 3 (Appendix “C”) for a summary in this regard.

For an eligible service or attraction business located on a local road or
municipal street, signing is provided on and from the closest Provincial
highway in advance to the most convenient local road turnoff.

Recognized Resort Areas

Where numerous services and/or attractions are located in a recognized
resort area, which is accessed by local road(s), MoT provides signing on the
closest Provincial highway for the resort area and generic names for the
types of services (and/or attractions) located therein. MoT then provides
named signs (confirmatory size) on the local road(s) at decision points within
the resort area for individual service and attraction businesses. An area
promotional sign may be considered at a resort area turnoff other than on a
freeway. See Appendix “K”.

See Ski Area/Recreation area policy for day use areas.
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3.15

3.16

3.17

Confirmatory Signs

Where required, confirmatory sign assemblies are provided at decision
points along the route between a Provincial highway turnoff and the signed
facility. As a general rule, if a primary assembly contains a symbol and no
BNP, the symbol is carried through in any confirmatory assemblies. If a
primary assembly contains one or more BNPs, confirmatory assemblies
show similar 60 x 45 cm BNPs above 60 x 30 cm directional tabs.

Several confirmatory assemblies may be mounted together provided the
requirement for differing directional tabs does not overly complicate the
appearance.

Even though confirmatory signing as above has been provided on local
roads, if it is brought to MoT’s attention that visitors are having difficulty
locating signed facilities, MoT will revisit problem areas with a view to
repositioning existing signs or providing additional confirmatory signs if
justified on re-examination.

If all or part of a service or attraction route follows municipal streets, and the
route is not self-evident, confirmatory signing is the responsibility of the
municipality or of the business operator with municipal approval. Such signs
must be similar to MoT confirmatory signs and they must be erected prior to
or at the same time as MoT signs.

Examples of Sign Designs and Layouts

Examples of typical S & A sign designs and layouts are shown through out
the Appendices.

Maximum Distance from Turnoffs and Distances on Signs

Table 1 (Appendix “A”) shows the maximum distances the various types of
eligible facilities mentioned in Section 4, following, can be located from three
categories or urban and three categories of rural Provincial highway turnoffs.
Where distance limitations apply, Table 2 (Appendix “B”) provides similar
information for eligible types of facilities dealt with in Section 5 and 6 below.

The Ministry will not sign for services and/or attractions located beyond the
distance limitations on local roads unless the business area has recently
been bypasses by anew Provincial highway.

Distances of three kilometres or more from Provincial highway turnoffs to
eligible service or attraction locations are shown on signs along with
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3.18

3.19

directions. Shorter distances may be shown at the request of business
operators. For freeways, distances are measured from exit ramp termini; not
from the through lanes.

In determining eligibility for signing under the Program, distances are
measured along the access routes between appropriate Provincial highway
turnoffs or ramp termini and the business entrances.

Recommended Sign Spacing for Various Maximum Speeds

Table 4 (Appendix “T”) shows the recommended minimum spacing and
placement distances, in advance of a decision point, for one and more than
one S & A directional signs. These distances may require considerable
adjustment in the field to suit local situations. For example, in urban areas
with closely spaced accesses/intersections, advance placement distances
may have to be truncated to avoid misdirection. For conventional rural
highways, with downgrades and curving alignments, it may be necessary for
advance placement distances to be increased, to provide sufficient sight
distance and decision time, to even as much as 2 km. However, such
increases should only be considered where a more distant sign location
does not result in overlapping other businesses or intervening accesses or
intersections. Common sense and consultation with business operators
should dictate the ultimate spacing and placement of signs.

Business Name Panels (BNPs), Business Names and Logos

On rural freeways and exit ramps, rural expressways and conventional rural
highways, facilities (other than miscellaneous services) are provided with
space on composite signs for business name panels sized to suite specific
locations. On separate signs, up to six gas and up to four food, lodging,
camping and tourist attraction facilities can be accommodated.

The size of individual business name panels on composite rural freeway
signs is 150 cm x 90 cm except where a composite gas sign has more than
four business name panels at a single exit interchange or more than two per
exit for a double exit interchange, then the name panels are 120 cm x 90 cm.
For rural freeway exit ramp composite signs, business name panels are 60
cm x 30 cm with the addition of a 20 cm x 30 cm space if individual distance
and directional indications are required.

For composite signs on rural expressways and conventional rural highways,
business name panels are 90 cm x 45 cm with addition of a 30 cm x 45 cm
space if individual distance and directional indications are required.
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3.20

Where required, business logos or names on confirmatory signs are allowed
a space of 60 cm x 45 cm plus a60 cm x 30 cm directional tab.

On conventional urban highways, tourist attractions are signed with the 60 cm
X 60 cm tourist attraction symbol accompanied by a 60 cm x 45 cm business
name tab and a 60 cm x 30 cm directional tab.

MoT supplies business name panels with white reflectorized backgrounds
and blue reflectorized lettering in the MoT standard helvetica font. Within
each panel, business names may be displayed in a maximum of two lines
with normally up to 12 characters/spaces per line. Some typical examples
are shown in the Appendices.

If business logos or business names in different colours and/or letter styles
are desired, the business operator is required to supply prefinished business
name panels, in the correct size, on 1.6 mm thick vinyl backed sign grade
aluminum sheeting. Business name panels supplied by an operator must be
reflectorized to show the same colours by night as by day.

With respect to legibility, understandability and appropriateness of message,
MoT reserves the right to approve or reject the design of business name
panels supplied by a business operator. Note the statement in the
introduction that prohibits references on signs to the sale of alcoholic
beverages. Also, wording on BNPs that appears to reflect approval of an
ineligible or unapproved service or other facility will not be allowed.

Business names or logos must fit completely within the space allocated for
each business name panel. See Appendix “R” for business name panel
fabrication detalils.

“Closed” and “Opening (Month)” Overlays for Seasonal Operations

For seasonal operations, accessed from rural Provincial highways, BNPs will
have to be partially covered by temporary diagonal overlays (supplied by
MoT) for the closed period. At the operators’ choice, overlays will read either
“CLOSED” or “OPENING” followed by the appropriate month that should also
be reflected in the Accommodation Guide. Actual opening dates will not be
shown, but the month indicated should be the one closest to the opening
date. For example, a June 5 opening would be shown as JUNE, but a June
20 opening would be shown as JULY. Whenever possible, the seasonal
overlays should be removed/installed for the actual opening/closing day.

All seasonal overlays on composite and combined service signs will be
installed initially by MoT to ensure the mounting holes on the primary signs
are properly located. See Appendix “S”. The tabs themselves come pre-
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3.21

3.22

drilled by the manufacturer. Seasonal tabs are not generally required for
confirmatory assemblies.

For business accessed from rural expressways or rural conventional
highways, seasonal business operators will be expected to carefully remove
and subsequently re-install the overlays for their own BNPs. When overlays
are removed, they must be stored carefully by the business operator; leaving
the bolts to plug the mounting holes in the primary signs.

For seasonal facilities accessed from a rural freeway, operators must
continue to give the District Highways Manager 30 days notice of the
intention to close or reopen so that MoT can change signs accordingly. Only
one removal and one replacement of signs will generally be considered for
an individual service or attraction in one 12 month period.

Failure to give MoT the required notice of intention to close or open a
seasonal facility accessed from a rural freeway, or failure of the operator of a
seasonal facility accessed from a lower category of Provincial highway to
properly use the seasonal overlays may result in permanent removal of the
signs involved.

“No Vacancy” Overlaps and Tabs

To the operator of an eligible resort, lodge, guest ranch, cottages, cabins or
campground, which is located 3 km or more from the closest rural
expressway or conventional rural highway turnoff, MoT will provide, on
request, sufficient “NO VACANCY” overlays for the primary composite signs.

For composite signs with more than one BNP, prior to the first time of
installation, MoT will drill holes in the primary signs so that overlays can be
installed over appropriate BNPs in the same way as “CLOSED/OPENING
(Month)” overlays. MoT will also supply the mounting bolts.

If required for a “stand alone” business with only one BNP per sign, “NO
VACANCY” overlays may be used as tabs suspended on hooks below
primary signs.

Responsibility for installing and removing “NO VACANCY” overlays, leaving
mounting bolts in holes on the primary signs, lies with the business
operators.

“No VACANCY” overlays are not allowed on freeway signs.

Visible/Recognizable Facilities
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3.23

3.24

For an eligible facility that is highway visible/recognizable both day and night,
due to prominent signs on the business property, and where the access is
self-evident, attempts should be made to convince the business operator that
S & A signs are not required. The final decision, however, as to whether
MoT signs will be provide, must be made by the business operators.

Public Accessibility

Whether provided by a public body, a nonprofit organization, or by private
enterprise, any facility for which MoT provides S & A signing must be
available to the public for at least six days of every week that signs are in
place, unless the signs have “CLOSED” or “OPENING (month)” overlays
attached. The imposition of an entrance fee or fee for service has no
bearing on the eligibility for signs.

Summary of Ineligible Facilities/Circumstances

MoT and STC have agreed that signing will not be provided or permitted on
Provincial highways for the following types of facilities:

SHOPPING CENTRES* PETTING FARMS MINI GOLF COURSES
BOWLING ALLEYS SPORTS FIELDS DRIVING RANGE
CINEMAS/THEATRES STADIUMS GO-CART TRACKS
MUNICIPAL PARKS SWIMMING POOLS SOUVENIR/GIFT SHOP
LOCAL ZOOS “U-CATCH” FISH PONDS

and the like.....

*Specialty Shopping Centres may be approved as an Attraction by TBC

In addition, signs are not provided in the following circumstances:

A service does not meet the minimum standards set for that service type,
even though another service at the same location is eligible and signed.
In situations where a single business (stand alone) offers a variety of
eligible services, it may not be possible to sign for them all.

A number of facilities are closely grouped along a conventional rural
highway such that the placement of signs for individual facilities is
impracticable. In such cases, MoT may opt to substitute generally
worded signs to indicate that specified facilities are available within a
given distance.

Basic services (gas, food, and lodging) are accessed via a conventional
urban highway, other than for confirmatory signing from a rural Provincial
highway or urban freeway or expressway. For smaller (generally
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unorganized communities), however, MoT may opt to provide generically
worded signs up to two kilometres in advance of the communities.
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SECTION 4 — TOURIST SERVICE TYPES AND MINIMUM ELIGIBILITY
REQUIREMENTS

For the facilities in this section, maximum distance limitations from Provincial
highway turnoffs are shown in Table 1 (Appendix “A”).

4.1

Basic Services
41.1 Gas

A service station must be open to provide fuel, oil, radiator water, drinking
water and rest rooms for at least 14 hours per day.

41.2 Food

A restaurant, dining room or café must have sufficient indoor seating to meet
normal demand, hold all valid licenses required by the appropriate
authorities, offer rest rooms for customers, open at 8:00 am at the latest to
serve customers, of all ages, breakfast, lunch and dinner six days per week.

4.1.3 Lodging

A lodging establishment must be approved by and currently registered with
TBC, Industry Services, in at least one of the following subtypes:

Hotel, Full Service Hotel
Condominium Motel
Houseboats Resort
Cottages Cabins
Guest Ranch Lodge

Bed and Breakfast (Four or more rooms)
4.1.4 Smaller Bed and Breakfast (B & B) Facilities

A smaller B & B is a lodging facility with three or less individual rooms of
accommodation. It must be approved by and currently registered with TBC,
Industry Services.

Smaller B & B’s are placed in a separate category to all other lodging
subtypes. They are provided with generic “B & B” symbol signs instead of
“Lodging” signs with BNPs or “Lodging” symbols supplied for other lodging
facilities.

Both primary and confirmatory signs for smaller B & B’s are 60 x 60 cm.
Directional tabs are not required as suitably oriented arrows (and distances)
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4.2

4.3

are incorporated into the main signs, as shown in Appendix “P”. For this
reason, B & B signs may not be stackable with other S & A symbols.

Smaller B & B’s are only signed from rural and urban expressways and from
rural conventional highways. They are not signed from urban conventional
highways or from rural or urban freeways.

On request, MoT can supply smaller B & B operators with suitable “NO
VACANCY” and on request, MoT can supply smaller B & B operators with
suitable “NO VACANCY” and/or “CLOSED” tabs for them to display below
primary B & B symbols on conventional rural highways.

The Senior Traffic Engineer should be consulted in situations where the
same side road leads to more than one approved smaller B &B.

Camping
4.2.1 Minimum Requirement

A campground and/or recreational vehicle park must be approved by and
currently registered with TBC Industry Services. Facilities will generally cater
to both recreational vehicles and tents but may accept only one or the other
at the operator’s discretion.

4.2.2 Campgrounds in Urban Areas

Where a single approved campground is accessed from an urban
conventional highway, it is signed with tent and/or trailer “Camping” symbols.
Where two or more campgrounds are similarly accessed in the same urban
area, “Camping” symbols will be supplemented with 60 x 45 cm name panel
to differentiate one from another.

Miscellaneous Services
43.1 Marina

The following must be available to members of the public arriving at a marina
by road:
a boat ramp with adequate off road parking for boat trailers and towing
vehicles
docking facilities
marine fuels
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4.3.2 Boat Ramp

The ramp must be available for the public to launch or land pleasure boats.
There must be adequate off road parking available, for boat trailers and
towing vehicles, to meet the normal demand.

4.3.3 Sani Station

The operator of a sani station must hold a valid inspection certificate issued
by the appropriate health authority. The facility must be available for general
public use, whether or not users wish to avail themselves of any other
services offered by the operator.

4.3.4 Picnic Area
A picnic area must have an adequate number of tables and off road parking
spaces to meet the normal demand. Toilet facilities must be up to a

standard required by the appropriate health authority.

Picnic areas are not signed from urban Provincial highways.
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SECTION 5 - TOURIST ATTRACTIONS AND ARTISAN DEMONSTRATIONS

For facilities in this section, distance limitations from Provincial highway turnoffs are
shown in Table 2 (Appendix "B"). To be eligible for signing under this Program,
attraction businesses and artisans willing to demonstrate their skills must meet the
minimum requirements established by TBC, Industry Services.

51 Tourist Attraction Businesses

The Tourism BC symbol is used to identify all Provincially recognized
attraction businesses. Some examples of attractions are:

Aerial Tramway Botanical Garden

Display Garden Forest, Wood or Tree Related
Game Farm Building of Unusual Construction
Regional Zoo Steam Train

Natural Attraction Natural Hot or Mineral Spring
Water Slide Theme (Amusement) Park

...and the like.

Primary tourist attraction signs for one or two of the above types on rural and
urban freeways are shown in Appendices “I” and “J”. Primary signs on rural
and urban expressways and conventional rural highways are shown in
Appendices “E” through “G”. An example of a primary assembly for a
conventional urban highway is shown in Appendix “D”. All confirmatory
assemblies consist of 60 x 45 cm BNPs and directional tabs.

5.2  First Nations Heritage Sites

On request, MoT will consider providing signs for First Nations heritage
attractions. Signs will be similar to those provided for attraction categories
listed in Subsection 5.1 except that the generic title will read “HERITAGE
/ATTRACTION” and the Tourism BC will be replaced by a symbol provided
by First Nations.

5.3  Signing Programs for Other Tourist Facilities

In addition to the signing Program for “attraction businesses”, MoT will
continue, in parallel and sometimes in conjunction with another Ministry, to
provide or permit signs for other types of attractions and activities such as
Wine Route signing, Scenic routes etc. Please refer to the Policy Manual
for Supplemental Signs.
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5.4

Artisan Demonstrations

There are a number of types of artisans that may qualify for signing under the
S & A Program. In agreement between TBC and the BC Crafts Association,
these include:

ARTIST POTTER WEAVER

GLAZIER GLASSBLOWER SCULPTOR
CARVER JEWELER ENAMELER
WOODWORKER WOOD TURNER LEATHER WORKER
PRINTMAKER

Other types of artisans may be included in the Program with the approval and
agreement of TBC and the Crafts Association.

For rural and urban expressways and conventional highways, primary (and
confirmatory) artisan sign assemblies consist of an “A/ARTISAN” sign above
a 60 x 30 cm tab, showing one of the above Artisan types, plus a directional
tab. An example is shown in Appendix “Q”. Due to the requirement for the
artisan type tabs, artisan signs will not generally be stackable with other S &
A symbols.

Where two different types of artisan are accessed from the same highway
turnoff, primary assemblies can contain two artisan type tabs.

Where confirmatory assemblies are provided for a single (stand alone)
artisan business, artisan type tabs are not required.

On request, MoT can supply artisans with suitable “CLOSED” or “OPENING
(Month)” tabs for them to display below artisan type tabs in primary
assemblies.

Artisans businesses are not signed on or from freeways.
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SECTION 6 — OTHER TOURIST ACTIVITIES/FACILITIES AND MINIMUM
REQUIREMENTS

Where applicable for facilities in Section 6, distance limitations from rural and urban
expressway and conventional highway turnoffs are shown in Table 2 (Appendix “B”).
For any of the facilities in this section, signs are placed in advance of all other S & A
signs. No signs are provided on or from freeways. Examples of signs are shown in
Appendix “Q”.

6.1

6.1.1

6.1.2

6.1.3

Museums and/or Art Galleries

To be eligible for signing, museums and art galleries must be approved by
and registered with the BC Museums Association. They are generally
operated as non-profit facilities by municipalities, chambers of commerce or
museum societies.

Community Museums, Alone or with Art Galleries

Community museums have generalized collections of historical documents,
photographs and other artifacts on public display. They may be operated on
their own or in conjunction with art galleries.

Primary and confirmatory rural and urban assemblies for community
museums consist of an “M/MUSEUM” sign and directional tabs. Where an
art gallery is operated in conjunction with a community museum,
M/G/MUSEUM /GALLERY” signs are substituted.

Specialty Museums

Specialty museums are those which concentrate on specific historical
subjects or themes. Examples of acceptable themes include, mining,
lumber, agricultural machinery, fish processing and railways, etc.

For rural areas, primary signs are of the composite type and confirmatory
assemblies consist of 60 x 45 cm BNPs plus directional tabs. For urban
highways, primary assemblies consist of a top-mounted “M/MUSEUM”
symbols, and 60 x 45 cm BNPs above directional tabs. Urban confirmatory
assemblies are the same as for rural areas.

Art Galleries

Galleries display collections of art works from various disciplines. The
collections are primarily for public viewing, rather than for sale.
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6.2

6.3

Primary and confirmatory assemblies for art galleries are similar to those for
community museums except that “G/GALLERY” signs are used.

Golf Courses

To be eligible for signing from rural and urban expressways and conventional
highways, golf courses must meet the following minimum requirements:

open to the general public
minimum of nine holes, par three or higher
requires a variety of clubs to play

Golf driving ranges, putting greens, mini golf and pitch-n-putt courses are not
eligible for signs.

Primary golf signs for a single course accessed from a rural highway are of
the composite type. Confirmatory rural assemblies consist of 60 x 45 cm
BNPs and directional tabs.

For urban main highway turnoffs, in communities with a single eligible golf
course, primary and any confirmatory sign assemblies consist of the “GOLF”
symbols and directional tabs. For urban communities with two or more
eligible courses, 60 x 45 cm BNPs are provided between the “GOLF”
symbols and directional tabs for primary assemblies. In this latter case, any
confirmatory assemblies will consist of 60 x 45 cm BNPs above directional
tabs.

Trail Rides

To be eligible for signs, guest ranches, barns, stables and riding clubs, etc.,
must offer trail rides to the general public whether or not members of the
public wish to avail themselves of any other services provided by trail ride
operators. That is, a guest ranch with horses and trail rides available only to
registered guests is not eligible for “TRAIL/RIDES” signs.

Primary signs on rural expressways and conventional rural highways are of
the composite type. Any confirmatory assemblies consist of 60 x 45 cm
BNPs and directional tabs. Primary assemblies on urban expressways and
conventional urban highways consist of “TRAIL/RIDES” signs above 60 x 45
cm BNPs and directional tabs. Confirmatory signs are the same as for rural
areas.
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6.4

Tours

There are a number of commercial/industrial types of businesses, that for
public relations or promotional purposes, offer (generally) free tours of their
production, manufacturing and processing facilities.

There is another group of non-industrial companies that conduct tours as
their primary business. For tours in this second group, there is generally a
charge.

Tours in either group may be scheduled or impromptu. At MoT’'s and/or
TBC's direction, some tours may be self-guided provided there is no
possibility of danger to the public and sufficient information is available, in
the manner of brochures, pamphlets, maps, plans, auto-audio/visual displays
or signs to render the tour and its purpose self-explanatory.

6.4.1 Examples of Eligible Industrial/Commercial Tours

ESTATE WINERIES COTTAGE BREWERIES
COMMERCIAL WINERIES DISTILLERIES
FARM GATE WINERIES DAIRY PRODUCTS PLANTS
FARMS ORCHARDS
JUICE PLANTS CANNERIES
PULP/PAPER MILLS FISH FARMS (COMMERCIAL)
PLYWOOD/SAWMILLS MINES
CONCENTRATORS/SMELTERS HYDROELECTRIC DAMS

...and the like.

To be eligible for signs, businesses in this category must meet the following
minimum requirements:

unless approved as self-conducted tours, a knowledgeable guide must
be present during all tours.

all safety standards are assured.

adequate off street parking to meet the normal demand.

the sale of any merchandise is clearly of a secondary nature.

all tour spaces are not pre-booked.

6.4.2 Examples of Eligible Non-Industrial Tours

AIR (FIXED WING) HELI-SIGHTSEEING
HELI-SKIING HELI-HIKING
POWERBOATS SAILBOATS

RIVER RAFTS WHALE/SEAL WATCHING

...and the like.
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To be eligible for signs, businesses in this category must meet the following
requirements:

All the above requirements for industrial tours.

Must have tour brochures distributed at least in the local area.

If the business has a Yellow Pages and/or news media ads, the ads must
mention tours, sightseeing, etc.

Primary signs for tours accessed from rural expressways or conventional
rural highways are of the composite type. Confirmatory assemblies in rural
and urban areas consist of 60 x 45 cm BNPs and directional tabs. Primary
assemblies for urban highway turnoffs consist of a top-mounted “TOURS”
tabs and 60 x 45 cm BNPs above directional tabs.
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SECTION 7 — ADDITIONAL SIGNING ON DESIGNATED “REMOTE
HIGHWAYS”

For the designated “remote highways” listed in Appendix “L”, MoT provides
additional 2 km advance signs showing symbols or worded messages for up
to eight services from the expanded list of eligible services also contained in
Appendix “L”.

In addition, for the designated remote sections of the abnormally wide
Alaska Highway right-of-way, only “Business Identification” and/or “Point of
Sale” signs that are normally confined to business properties will be allowed
on the right-of-way, as indicated in the footnote on Appendix “L”.

7.1

7.2

Advance Signing for a Single “Stand Alone” Business

Whether a business is located within a recognized named community
or at a location which is not named, and there are no other eligible
service businesses within two kilometres in either direction, the
business is deemed to be “stand alone”.

In addition to the normal directional signs, showing up to two eligible
service and the business name in advance of the highway turnoff, a
“stand alone” business will be provided with 2 km advance signs
showing symbols for up to eight eligible services. If the community is
named, that name will also be shown on the 2 km advance signs. An
example of such signing is shown in Appendix “M”.

Advance Signing for Businesses Within a “Defined Area”

Where two or more businesses on a remote highway are located with
less than 2 km between adjacent ones, and there is no community
name, the businesses are said to be in a “defined area”.

Such areas are provided with a sign 2 km in advance of the first
business that indicates up to eight services are available in the
defined area. A second sign, just in advance of the first business,
indicates the same services and gives the length of the defined area
within which the services are available. For example, as shown in
Appendix “N”, if there are several businesses closer than 2 km to
each other, and all are within the same 5 km section, the signs would
indicate the available services and read “FOR NEXT 5 km”.
Individual businesses are also eligible for standard S & A signing.
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7.3

Advance Signing for Businesses Within a Recognized
Community

The Ministry will install advance S & A signing for a recognized
community housing one or more eligible businesses. These signs will
show the community name and up to eight services that are available
in the community. Individual businesses are also eligible for the
standard S & A signing at turnoffs. See Appendix “O”.
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APPENDIX A
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APPENDIX C
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APPENDIX D

TYPICAL SIGNING FOR CONVENTIONAL URBAN HIGHWAYS
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2

g ©_
: 2
> o
< m =2
Ry =

3

- WWEEE

|

ANCH A Gl

< ECor ) 602

<— &0cr (dBoir
10z 12X

Ao X 135en

AMLAK EIGN3 A 2= RGVIDZD -CR 33 DIR=CIONS OF |/ VEL
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APPENDIX E

TYPICAL SIGNING FOR CONVENTIONAL RURAL HIGHWAYS

-0

LOCAL ROCAD NAME

COUNTRY
CAFE

—

S0 - 1C0m

N

t 23 -

52 - 8271

[

-450m

Or-

=

ENCHANTEL
P WONONS

ey
-

1}.

L X UL

SCoon
UERN/NE

o

)9

DIRCCTIONAI SIGN

r

SUPER
STATION

EXTRA
SERVICE

_

GAS

1

COUNTRY
SERVICE
PLEASANT
SERVIGE

2406

» 2100

LODGING
COUNTRY SFAVIW
RESOR™ LODGE
PIONEER
INN
Micr Y 7102m

=NCHANT=D
WOC23

TOURIST
E ATTRACTION

PIONEER'S
VILLAGE

e

)N

OGS, X WOZ9
—
EEL
AINTOD

FOOD

SUPER COUNTRY
STATION CAFE

EXTRA PLEASANT
SERVICE CAFE

L‘ 'J

2.0 X2 Ler

200 TTXT
IOUR ST AL RATCT O\ SYVIBOL
S ZL S0cm X 5Cc™

156crn TEXT
BNP Sl $DCm X 1&cr

MISC _LLANLCUS SLRVICL SYMUECL ASSLIVBY

ADVANCE ROAD NAME

SV ARSENG/RL PROVIPLO T OR ICTTD R.CICNS O IRAVL.
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APPENDIX F

TYPICAL SIGNING FOR URBAN EXPRESSWAYS

|
|||l = LocALROAD NAME
————7

10Cm

.o DIRCCTIONAI SIGN

.,
l

3
=
=
ﬁ TI‘ &S0 X 60urm
SYM3QI §
'—' ‘—| 60cm X 306
== — — AR ROW PAN_L
N
_ ] =) Zocrn ARROW
s = and ILXI
{-\_' 18 enXsLlerm 220X 240
=
20cm 1EXI
£ TQUR ST ATTRACTION SYMBOL
A-l-rRACTION 5 7F Hoieem X Hhcr
ENCHANTE” B PIONEER'S 158crn TEXT
Woans VILLAGE 3NIP SI7F 2Derm X 4hem
ﬁ

ZACem A sCet

- ADVANCE ROAD NAME

e |
er

§ VILAR SKSNE ARL FROVLLD OR JO1 T2 R.CICNS O 1RAVL.
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APPENDIX G

TYPICAL SIGNING FOR RURAL EXPRESSWAYS

2

LOCAL ROAD NAME

t 1001

-0

1C3—

7.0m

0 -

Cm - 230m

=2

.-

NDIRFCTIQONAI SIGN

r

GAS
SUPER COUNTRY
STATION SERVICE
EXTRA Pl FASANT
SERVICE

SERVICE
/|

—

N\

GAS

SUPER
STATION

EXTRA
SERVICE

e—

FOOD

COJUNIRY
CAFF

PLEASANT
CAFE

—

z4dcm Y Zldcr

LODGING

COUNTRY
RESORT

SEAVIEW
LODGLC

PIONEER
INN
e—

SACCT X P e

TOURIST |
S ATTRACTION

ENCHANTEL PIONEER'S
VILLAGE

WOODE
—

240CT X 1h)or

2oori X2 dom

P00y TEXT
TOURIST ATTRACTION SYVEO
&I/1 HOcm X s0cm

15crn TEXT
ENF SI7F 90 X 45am

MISCEL_ANZ=C JS SERVICE SYMBOL ASSEMBLY

ATW/ANKE RPMAN NANME
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APPENDIX H

DESIGNATED FREEWAYS

1. URBAN

» Highway 1, Horseshoe Bay to Port Mann Bridge

» Highway 91, North of the S. I/c of Hwy 99 (Delta) to east of the N. i/c with
Highway 99, Richmond

» Highway 99, George Massey Tunnel to Oak Street Bridge

» Highway 1, west of the Hwy 1/5i/c (Coquihalla) to east of Yellowhead i/c,
Kamloops

2. RURAL

» Highway 1, Port Mann Bridge to Highway 3, Hope.

» Highway 3, Hwy 1i/c to hwy 5i/c east of Hope

» Highway 5, from hwy 3 i/c to south of the Hwy 1 (Coquihalla) i/c Kamloops

» Highway 19, from hwy 19Ai/c (Craig’'s Crossing) , Parksville to south 14
Ave, Campbell River
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APPENDIX |

TYPICAL SIGNING FOR URBAN FREEWAYS

RAMP SIGNS

e SRV CLSYM3D5 W T ZRECTIGNA. ARY NS

COURIRT ATTRATACN)

oo DIRFCTIONAI
SIGN (TAPLR) — o mas
:t: P03
o n
= 4— 2Tcnm EXA
oo
5 TOURIST [

ATTRACTlON “OURIST ATRACTICN SYV RS

éNb e D SIE 4ncr X 6hem

<= DIRECTIONAL CHANT= NEZR'SW 4 coerm T2

SIGN (500m) VILLAGE SNP 52€ 15Cen X 90~
NEXT EXIT 4— ancm 1A

d ANCm A L7007

SEAALSCALE AkE 28OV -CRAD1= IR=CIZEL S OF 1:AVH
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TYPICAL SIGNING FOR RURAL FREEWAYS

oo APPENDIX J
11
Y11
———| : : ____________________
il
1
Hi RAMP SIGNS
SAE
LIDe b
: : 1OEEING
1 SAVPAG
N TOJRIST AT RACTION
r
i CAS
11
CHERRIN FS5C
11
N == NIRFCTIONAI ATy~ g 5 ¢
: : ] SIGN (TAPER) TSN SIICLL Y _[S3
B NFEXT FXIT
11 =
11 _ FOOD
THE
I I - JOANNY S MCTHFR'S
i _— ESIALRANI CAFE
1
Hilo = NEXT EXIT
11 b
! e X 20
DIRCCTIONAL | 3
= DIRLC] ODGINES F—o0erm IEX
1| - SIGN (s0um) ODGING
i & TALLRs [l GOLD RUSI S
P 4_4-\.4-’:' 1
11 MO INN BNP SIZZ 150cm X $20m
AVETV =N WHIS*=RN&
il A LODGE RESCR
1 “
1
I NEXT =4 o
11 ==
I I b G2rr X err ‘
i g TOURIET
il 8 ATRACTION
N NEXT EXIT
: : - NDIRFCTIONAI
ik SIGN (12D0m)
11
11
11 SAVIAR SIS\E AL PTIVIDD "CR 30711 JRICTCRS &7 TRAVL.
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APPENDIX K

SIGNING FOR DESIGNATED RESORT AREAS

]

—— LOCAL ROAD NAME

I AREA PROMOTIONAL SIGN

PULLOLIT AND SIGN 5LIPPORTS SUPPLIED BY THE
MINISTRY OF TRANSPORTATION AND HIGHWAY S
SIGN FACE SUPPLIED BY THE PERMIT HOLDER TO
COMPLY WITH MSETaC STANDARDS

RESORT AREA

[ GAS I FOOD

[ LODGING [ CAVPING _

2ACcu X T 50em

—— ADVANCZ= ROAD NAVIE

Area
. Inlormation

/bhem X 1Csemr

NORTH SHUSWAP|

t—20ncrm 1EXI

<+ I e [ILXI
SERVICE NAME PANEL
SliZo 1o60em X 2LDem

NORTH
LTV H | ARFA PROMOTININAL ADVANE = SN
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Appendix L

Designated remote Highways and Eligible Service Symbols or
Messages for 2 km Advance Signs:

» Highway 97 N. of Ft St. John to S. of Ft Nelson
» Highway 97 N.of Ft Nelson to Yukon Border
» Highway 37 Kitwanga to Yukon border

» Highway 37A  Meziadin Jct to E. of Stewart

Eligible Services:

Where available MoT provide signs showing up to 8 of the following services,
up to 2 km in advance:

GAS BOAT RAMP PROPANE

FOOD SANI-STATION DIESEL

LODGING PICNIC AREA LICENSED MECHANIC
CAMPING GROCERIES TIRE REPAIR
WELDING LAUNDROMAT TOURIST ATTRACTION
MARINA TOWING TELEPHONE

On rural sections of Highway 97 (Alaska Highway) that has been designated
as ‘remote,” the following special concession is allowed for S&A businesses
located on property adjacent to the highway.

Where the right of way is inordinately wide, at approximately 90m, the
operator of eligible S&A business may place certain private sign on the right
of way, immediately in front of the business property and outside an
imaginary line 15m from the centreline of the highways, at locations
approved by MoT’s District Highway’s Manager, as thought the signs were
on business property. The signs, under permit, must comply with MoT’s
policy for free-standing “Business Identification” and “Point of Sale” signs on
business property in unorganized areas.
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APPENDIX M

TYPICAL SIGNING ON DESIGNATED REMOTE HIGHWAYS
FOR A SINGLE "STAND ALONE" BUSINESS

“hH0~

BUSINESS

FOOD
LODGING

SUPER
SERVICE

ﬁ

12N X 18%¢m

2ACom X 162¢

AFRVICIF PANFIS (45 X 7 5)
FROVIDIT TOR UP TO

FIGIIT (3) APPROVITD
SFRVICFS.

WOODVILLE 2

ool
LU

2A7¢Cm X T A

FOX ARFCCASNIZE
\AM™D COMM..N TY

SIMIAT AENS ASF 350OVIR=7 FOR 3GTH R R=CTKUNS OF RA /=
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APPENDIX N

TYPICAL SIGNING ON DESIGNATED REMOTE HIGHWAYS
FOR MULTIPLE BUSINESSES WITHIN A "DEFINED AREA"

FOOD
BUSINESS LOWING
nn £
BUSINESS
oo %

12CC -1 X 182¢1m

BUSINESS

LODGING

TRAVELER'S
LODGE
ﬁ

120cm X lz2ham

O]

L UL ]

FOR NEXT 3 km

2AC e X TS

COCd

COCO
2 km

2ACc 1 X 14%an

SFRVICF PANFI & (15 X 185)
PROVELD CGRLE KD

~IGHT (8 APPRGVLD
SERVICES.

SIM AR SCNE A <k FROVIGE 2 -CK EOIH L R=CIKONS CF IFAV: .

January 1995

38



Service & Attraction Sign Manual

APPENDIX O

TYPICAL SIGNING ON DESIGNATED REMOTE HIGHWAYS
FOR BUSINESSES WITHIN A REGONIZED COMMUNITY

BUSINESS LODGING

EXTRA
SERVICE

a-no _

122cm X 120cm

BUSINFSS

00D

i n

122c6m X 1s0cm

BUSINLSS

LODGING

TRAVELERS
LODGE
—

120cm X 1200e71

g COOPER 2

SCVICE PANLCLS (15 X 7 5)
PRQVIDED FOR JP ~02

LIG=1E J8) APV 1D
SFRVICFS.

2405 X leLan

SVIAT SIEN\E AR FROVID=D FOT 307F TIR=CTONS CF TRAVE
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APPENDIX P
EXAMPLE OF VARIOUS SERVICE/ATTRACTION SIGN TYPES

GOCNFIRMATORY SIGNG
ZOR TOLRIST AT RACTIONS AND SFRV 0=8"

SMALLER B&B
v (FRIMA=Y & CONFIRMATG =Y)
M3IY ] ] et '
ZASCEN 523VICH fen X450 B4R
G X 3T -
e b siopaX o

Her Y Ao

CONVENTIONAL RIURAL HIGHWAY SIGNS
CONMENSFD SGVRINFT SFRVIGE 7Y PR

TCQURIST ATTRAGTICN

GAS
FOOD

TOURIST iy cMEANg
ATTRACTION

SYMDOL SCern X S0cm
CHANTF) I ONFF='5 ..
WOLDE V _LASC < IHorn 1-X1

S ODNCH X /ham
1ZCam X 130emn

—

1200 X 1L0ch

4
24Cc 1 X1580em

ADVANCF SIGNS FOR SMAI | FR URBAN ARFAS
(WITH PORTFN SPF=NS OF 60 ki'/lhh GR | FSS)

2 demX ner

RURAL FREEWAY OFF RAMPS

GAS  FOOD LODGING
BED BiGE BET

<+— 2Jc i TEXT

Em E < loUni by ARROW \WIVLLR

BNl 6021 X SCoe
ARZC A PANFIE 20200 Y 200
TOTAL PANE- & Z2 8Ceie £ Shein
20cr 1728

BEE CGR K5

2o T
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APPENDIX Q

EXAMPLE OF SIGNS FOR ARTISANS, MUSEUMS / GALLERIES,
GOLF COURSES, TRAIL RIDES AND TOURS
(CONVENTIONAL HIGHWAYS AND EXPRESSWAYS)

ARTISANS
{RLIRAl & URRAN)

ARTIEAN Lo X4

a—1Carn TEXT
oo X 5d¢ T

6Co™ Xadim

Qe X 12C0m

SPECILATY MUSEUMS
(RURAL)

I RIV ARY

- 20cre TRXT

<t | Ecm TEXT
BNF 20cr X 1ocm

T2 X 12000

GOLF COURSES
{RUIRALI )

FRIV ARY

GOLF |[PESSEEREYSSE %

-— 15cm TEXT
BNF 90cr-y X 48crr

7Jem X 1706

TRAIL RIDES
(RURAI )

FRIVARY

L) <— z0cn- TEXT

-— | Zam IEX
PNIP 902 X A&cam

T 2Jem X 130emn

TOLIRS
(RURAL)

I'RIY ‘hy

— 20crr 11X

TOURS

a— 18<rn TEXT
ENF 20cr X 4Larm

BERGERS

C—

T Xem X12Nem

COMMUNITY MUSEUMS / GALLERIES

(RURAI & LIRRAN)

SHIWAIEY b GOSN IEMALD Y

M

MUSELN | e
VA »
< ==p &dom X 2o

AL¢XYan

(JREBAN)
[EVEEN

ENC oA A0

AMEK o 0o X
HR L pver v asor

&)X G

Eler ) e

(VUREAN)
ok ARy
02 X OR MCRS 20LRSF2

i A X bnem
WOHNS f=— 10 11X
FATS | coc-~ X/ temn

m— | X33

Lo X 3hem

{(UIRMAN)

2R MARYV

TRAL
Rn Nz \OHoem

T2 |e— 10z TEXT
PONES | 4pc~ X 2tem
| e Xl

LIgm X g

(UREAN)

IR MARY

s

s0c~ Xalom
<a— 1C0crr TEXT
A0z X/ Rain

clemXale™

LT X 3dem
S X A

EUC™ X aleT
e 4k

(RURAL & IRBAN))

SONFIRMATD Y

30,

VIARINE

<— cr 1-XI
seemX 4o

(VURHAN)

FRMAKY 4 LONFISLA CRY
TOZAQOIRES

(RURAI & UKBAN}

(URRANI & TURA

IOANG <a— " Near T=XT
DN W)

6~ Y 20nm
Giecm X &em

(RURAI & L'RBAN))
CONFIRMATO Y

r:_\E — Ocr =X
o oM Y AEC™
l boem A 200

€00~ L7580

(RURAL & IRBAN))

CONFIEMALIAY

< " DG TIXKT
elemX dee™

Aler= Y Mern
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APPENDIX R

FABRICATION DETAILS FOR BUSINESS NAME PANELS

RURAL CONVENTIONAL HIGHWAY AND RURAL EXPRESSWAY SIGN APPLICATIONS

FTAT U Wt et | o
e e e
\O \O \O
3o i5em S T e AR
TYPEH TYFPE HR TYPE HL
RURAL FREEWAY SIGN APPLICATIONS
g hY g

O
\OGO Nel

CUNH MRS T 1 y; \ CUNRRL RS Y,
IRCerr X 2emn 120 X OO
TYPEF TYPEFG

RURAL FREEWAY OFF-RAMP SIGN AFPPLICATIONS

NI\ VUM VAXMLM VAXIM.M
T(C IFXI F=IkH 4 CiF TINEFS CHNRN = &G/1 NF
CTem Z 12
= e > 1
T = 1>
T P I
S ) S aier _;é f .:::
olar X <ohor kX > 15
< > s
TYPC C ; z >

W09 \O%
s AR CUAM Ludd Do
&0crn X 22~ L0~ X 30crn
TYPE RR TYPE RL

RCCOMMENIDTD TEXT SI7TS

SPECIFICAITIONS

NMTTH RESERVES "HE RIGHT & FEVIEW TEXT AND CONTENT &OF THE LOSC ANE- AND HAVE THEM REV 52D
AL R AR D

- BIZ NESS NAVIE PANELS MIUST CONFCRIVE KO THE SIZES AND S34A 'ES LDEIAILED ABQOVE.

BUSIN=55 NANMF PANEL S MILIST BF RFF =CTERIZED T S=OW T4F SAM= Ol OLRS BY NIGHT AS DAY,

- AL. CORNERS MLUST B ROUNZED OR SQJARE AS INCTATZD ABOVE.

BUSINESS NAME “ANE.S MUST BE CONSIRUCIEL C- KENRKS RE-LEC TV =NCLOSED L=N& SHEE INC SON-CRVING
K3 CEEB SIANDARIZTOR TVEE 2 FHETTCIANCT, AN 2 MUSTHTIAV TR A PRI SGR SENSHIVE R
HEA™ ACTIVATEL: ADPHESIVE.

ILSINFSS NAME PANFI R REQUIRING INISTALTATION INTHF FIFI T MLUIST RF SUP2HIFD TCx "HFE MINISTRY
MOQUNIED <ON A SNG.E, | armmn IHICK, ALUMINJIM PANEL.

- ALJVIINUM IPANELS MUS 3= V NYL COA EL (-RONIT ANL BEACK: 1O *REVENI 3 E=0 NG,
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APPENDIX S

POSITIONING OF BOLT HOLES FOR MOUNTING
"CLOSED" OR "OPENING (Month)" OVERLAYS

ACROSS SEASONAL BNPs /\
,+_—_

200 X 450 SNF

N2
qb

3/0
l \/Aﬁn““ 784

) N\,

r—-81-— 732

T 820 x90C B\F
o
@
AN
N
1330
2482 12mm (/7 qu
i /
— 1362
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APPENDIX T

TABLE 4

RECOMMENDED MINIMUM SIGN SPACING AND ADVANCE
PLACEMENT DISTANCES FOR VARIOUS MAXIMUM SFPEEDS

POSTED SIGN SPACING
[?{?-15521 FOR INITIAL SIGN FOR ADDITICNAL SIGNS
’ MILILT -LANE 2 LANE 2 WAY MULTI-LANZ 7 1 ANF 2 WAY
50— 60 60 m 60 11 30 m 30U M
/0 100 ™M 20 1m o0 50 m
(=14 200 m 12C ™ 100 M &AM
90 200 m 150 m 100 m &0 M
100 200 m N/A 200 m N/A
1d 200 rn N/A 200 m N/A

¥ ON "REIWAY'S AND: EXPRESSWAV'S, TI 2 INITIAL 2 STANCE 15 MEASJRED TROM T IC
FX T I2IR=C2 CINA L SICGNAWVAICE 1S UR ALY TECATFLD AL THE SO NN N €= THE - APFIR FOIR
“HZ EXIT RAVIE

FXAMPIF 1 Q& IwO BLYS NIESSES AL TWED ACCT S5 XD NS

ATV
A IACT DN « .
WINIE ED-EE

AU s

INTERTCAN ronNT

NJVE & 21K VAL ~ N
|; ACIEEINA INTIAI b A Y TCNAL |; IN HAI
G-/ ING IISIANC SEACT G DIEI/NC
MR Colal AN | AV AN LGS

DUSINESSE:
[N M

5G G RN FST] PR R & ] GKEN TCR RLCINTS S
[ NERN=ENA B3 \E3S B SJLE $2N XJENE3S "2 2J3NE:: T

THF DISTANCF T¢ THF FIRST SKSN (INITIAI RISTANC =) IS THF DISTANCFE THF FIRST
SKSN SIKOULD BE LOCAIEL IN ALV/ANCE GF 1= INTERSEC KON, ACCESS POINT OR W IIHE AND
CREEN DIRECTIONAL "CUIDE" SICN IF THE LATTER IS PRESENT.

THE SPACINC FOIR ADDITIONAL SICNS IS THE D STANCE 3Y WHICH ANY ACD TIONAL
SFRVICEF AND ATTRACTION 5 &EN(S) SHQUID BF SFPARATFD FROM THF FIRST, SFCOND,
HIRD, EIC SIGN.

- 18cm LETTERS ARE LEGIBLE TG THE MOTORIST FROM APPROXIMATELY $0Mm
20cmm LLCTTERS ARL LEGIBLE TG TIHE MGTORIST TROM APPROXIMAILLY 120m
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