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CONTENT IS KING

We're bringing audiences unique Canadian content available
nowhere else. And we're delivering that content through both
traditional and innovative services like the Internet, satellite
radio, podcasts, streaming video for cell phones and PDAs,

and much more.

STIRRING THINGS UP

We're continually renewing our programming to give Canadians
more of what they tell us they want — programs that are

challenging, informative and resonant, but also entertaining.

UP CLOSE

We’'re connecting more closely with Canada’s communities
and regions through deeper coverage of local and regional
news, arts and culture — and we're giving audiences more

ways to tell us what stories are most important.

In 2006-2007, we reached out to more Canadians in more

ways than ever before.

AND WE'RE FAR FROM FINISHED.
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