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U N I Q U E ,  I N N OVAT I V E  C A N A D I A N  P R O G R A M M I N G .

C O N T E M P O R A RY  S T O R I E S  F O R  A  D I V E R S E  P O P U L AT I O N .  

TA K I N G  R I S K S .

S H O W C A S I N G  N E W  C A N A D I A N  TA L E N T.  
Everyday, our Arts and Entertainment programming tells stories by, about and for Canadians from dif-
ferent regions of the country. We present high-quality contemporary drama, variety and entertainment,
found nowhere else on the broadcasting dial – programming that truly entertains and attracts large
audiences. Our productions capture Canadian events and explore contemporary ideas – initiating debate,
helping to preserve national memory, and feeding curious minds. With the public as its shareholder,
CBC/Radio-Canada can take risks and devote resources to creating excellent, innovative programming
and maintaining a primarily Canadian schedule.

New and experienced Canadian talent finds a stage and crucial, career-building exposure on our airwaves.
In a highly competitive environment dominated by foreign programming, CBC/Radio-Canada makes a
vital contribution to sustaining Canadian culture by continuing to invest over $120 million annually in
productions and artistic competitions.

2 0 0 4 – 2 0 0 5

In 2004–2005, despite audience fragmentation affecting broadcasters worldwide, CBC/Radio-Canada had
many strong successes and faced its challenges head-on. Most importantly, it demonstrated again that
significant Canadian audiences will turn to homegrown programming when it is done well, such as this
year’s L’Héritière de Grande Ourse, Minuit le soir, La vie rêvée de Mario Jean, and Cover Girl on Télévision de
Radio-Canada; Rick Mercer’s Monday Night Report, This is Wonderland and Da Vinci’s Inquest on CBC
Television; Canada Reads and 50 Tracks on CBC Radio; and the diverse music of contemporary Canada on
Radio de Radio-Canada’s newly launched Espace musique.

The demand for great programming brought a surge of listeners to Radio de Radio-Canada in a banner
year. In May 2004, the network announced bold repositioning plans based on the clear need in Canadian
French-language radio for an excellent, dedicated News and information service and a network offering
diverse music and sufficient airplay for Canadian artists. To meet these needs, Radio de Radio-Canada
increased arts and culture programming by 12 hours on the Première Chaîne and launched the exciting
Espace musique network in September 2004.

N E X T  Y E A R ,  R A D I O  D E  R A D I O - C A N A D A  W I L L  …

These transformations resounded with Francophone and Anglophone audiences: Espace musique’s Fall
2004 BBM results showed a 37 per cent audience increase, for a total of 431,000 listeners (compared to
Spring 2004) – the best audience share numbers for Radio de Radio-Canada’s music services since
1997–1998. Next year, even more Canadian music will be heard as a result of Radio-Canada.ca’s support.
The Première Chaîne’s audience share rose to 12.6 per cent among Francophones in the markets served
by Radio-Canada (Fall 2004 BBM), giving the network a record combined audience share of 15.7 per cent.
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3.1 FINANCIAL
OVERVIEW

The Financial Overview in
Appendix A presents the
Corporation’s financial picture for
2006–2007 through 2011–2012. 

The operating appropriation is
assumed to remain stable over the
forecast period. The apparent
increase from 2006–2007 to
2007–2008 is due to transfers from
the operating to capital vote. The
2008–2009 operating appropriation
is $20 million higher as funds were
transferred from 2004–2005 in
order to help fund the Beijing
Olympics that will be held in that
year. Salary funding increases for
the years beyond 2006–2007 are
not known, so the forecast assumes
that salary funding increases will
approximate the actual increases in
salary expenditures.

While CBC|Radio-Canada
receives funding for inflation
on the salary portion of its
expenditures, inflation on goods
and services is not funded. This
erodes CBC|Radio-Canada’s
purchasing power by approximately
$12 million per year.

Beginning in 2001–2002, the
Government has provided
CBC|Radio-Canada with a
re-investment in programming of
$60 million. This funding has been
renewed each fiscal year up to and
including 2008–2009. The much-
appreciated funding has been used
to strengthen and enhance Radio
and Television programming,
particularly in the areas of drama,
children’s programs, documentaries,
and arts and culture.

Including the $60 million
re-investment and salary inflation
funding, CBC|Radio-Canada’s
funding has increased by only three
per cent between 1990 and 2006.
In constant dollars this means that
CBC|Radio-Canada’s funding has
actually declined by approximately
$394 million or 26 per cent over
the past 16 years.

With the exception of the expected
increased revenues in 2008–2009
due to the Beijing Olympics, it is
assumed that revenues will increase
each year by an amount that is less
than inflation.

Operating expenditures for all
services are relatively stable from
year to year to match available
funding, with the exception of
increased expenditures for Television
services for the Olympics. 

3.2 MATERIAL RISKS
TO FINANCIAL PLAN

Continued fragmentation in the
industry and increased competition
from other technologies is
continuing to exert pressure on
television advertising revenue and is
expected to continue to do so in
the foreseeable future. Therefore,
revenues for the Corporation are
expected to decline in real terms. 

Increasing concentration in the
broadcasting – particularly
television – marketplace is expected
to put additional stress on
CBC|Radio-Canada’s advertising
revenues and program acquisition
opportunities. The effect would be
particularly felt in CBC Television,
as over 50 per cent of its funding
comes from commercial revenues.
In addition, the substantial buying

power of large media conglomerates
would allow them to outbid
CBC|Radio-Canada for the most
popular programming, including
sports programming and the
Olympics.

In the early 1970s, the Government
provided special funding to
CBC|Radio-Canada to embark
on an accelerated coverage plan
(ACP) designed to ensure that all
communities with populations of
500 or more would have access to
CBC|Radio-Canada’s over-the-air
Radio and Television signals. As a
result, CBC|Radio-Canada’s
over-the-air infrastructure was
expanded significantly. In its recent
CRTC submission on television
technologies, the Corporation
proposed a hybrid solution for
continued ACP coverage. The
estimated cost to replace the aging
transmitters for Radio alone is
$46 million. A proposal explaining
this plan was submitted to the
Minister of Canadian Heritage in
January 2006.

Finally, there has been dissatisfaction
among some cable distributors 
with respect to the operation
and governance of the Canadian
Television Fund (CTF), and more
specifically with the funding
envelope of 37 per cent allocated
for productions destined for
broadcast on CBC|Radio-Canada.
The latter represents $92.5 million
of the $250 million total fund. 
The CRTC has set up a task 
force to review these longstanding
concerns. The task force has 
issued recommendations and the
CRTC’s final decision is expected
in Fall 2007. Any reduction in
CBC|Radio-Canada’s envelope
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would result in higher costs to
acquire independent programming
or to develop in-house
programming. 

3.3 BORROWING PLAN

Pursuant to the provisions of
Section 46.1(1) and 54(3.1) of the
Broadcasting Act, CBC|Radio-Canada
seeks the approval in principle of
the Minister of Finance to borrow
money, not exceeding in the
aggregate $25 million, subject to
the following general conditions:

Proposals that are to be financed
through borrowing will be consistent
with and enhance the Corporation’s
ability to meet its mandate.

Borrowing will be for investments
or activities related to ongoing
operations that demonstrate
viability by generating funds
sufficient to achieve a positive rate
of return.

The Corporation will not borrow
money to finance base working
capital activities or operating
shortfalls.

The Corporation will submit
specific borrowing proposals to the
Minister of Finance, consistent with
the above principles.




