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U N I Q U E ,  I N N OVAT I V E  C A N A D I A N  P R O G R A M M I N G .

C O N T E M P O R A RY  S T O R I E S  F O R  A  D I V E R S E  P O P U L AT I O N .  

TA K I N G  R I S K S .

S H O W C A S I N G  N E W  C A N A D I A N  TA L E N T.  
Everyday, our Arts and Entertainment programming tells stories by, about and for Canadians from dif-
ferent regions of the country. We present high-quality contemporary drama, variety and entertainment,
found nowhere else on the broadcasting dial – programming that truly entertains and attracts large
audiences. Our productions capture Canadian events and explore contemporary ideas – initiating debate,
helping to preserve national memory, and feeding curious minds. With the public as its shareholder,
CBC/Radio-Canada can take risks and devote resources to creating excellent, innovative programming
and maintaining a primarily Canadian schedule.

New and experienced Canadian talent finds a stage and crucial, career-building exposure on our airwaves.
In a highly competitive environment dominated by foreign programming, CBC/Radio-Canada makes a
vital contribution to sustaining Canadian culture by continuing to invest over $120 million annually in
productions and artistic competitions.

2 0 0 4 – 2 0 0 5

In 2004–2005, despite audience fragmentation affecting broadcasters worldwide, CBC/Radio-Canada had
many strong successes and faced its challenges head-on. Most importantly, it demonstrated again that
significant Canadian audiences will turn to homegrown programming when it is done well, such as this
year’s L’Héritière de Grande Ourse, Minuit le soir, La vie rêvée de Mario Jean, and Cover Girl on Télévision de
Radio-Canada; Rick Mercer’s Monday Night Report, This is Wonderland and Da Vinci’s Inquest on CBC
Television; Canada Reads and 50 Tracks on CBC Radio; and the diverse music of contemporary Canada on
Radio de Radio-Canada’s newly launched Espace musique.

The demand for great programming brought a surge of listeners to Radio de Radio-Canada in a banner
year. In May 2004, the network announced bold repositioning plans based on the clear need in Canadian
French-language radio for an excellent, dedicated News and information service and a network offering
diverse music and sufficient airplay for Canadian artists. To meet these needs, Radio de Radio-Canada
increased arts and culture programming by 12 hours on the Première Chaîne and launched the exciting
Espace musique network in September 2004.

N E X T  Y E A R ,  R A D I O  D E  R A D I O - C A N A D A  W I L L  …

These transformations resounded with Francophone and Anglophone audiences: Espace musique’s Fall
2004 BBM results showed a 37 per cent audience increase, for a total of 431,000 listeners (compared to
Spring 2004) – the best audience share numbers for Radio de Radio-Canada’s music services since
1997–1998. Next year, even more Canadian music will be heard as a result of Radio-Canada.ca’s support.
The Première Chaîne’s audience share rose to 12.6 per cent among Francophones in the markets served
by Radio-Canada (Fall 2004 BBM), giving the network a record combined audience share of 15.7 per cent.
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Photo top left:
2004 Summer Olympics and
Paralympics in Athens.  
Photo credit: Cindy Mousseau

C E L E B R AT I N G  C A N A D A’ S  O U T S TA N D I N G  AT H L E T E S .  

DEL IVER ING  SPORTS  THAT  KEEP  CANADIANS  WATCH ING .

B U I L D I N G  P R I D E  I N  H O M E G R O W N  TA L E N T.

I N S P I R I N G  T H E  D E S I R E  T O  R E A C H  O N E ’ S  G O A L S .
THE PINNACLE OF OUR SPORTS COVERAGE THIS YEAR WAS THAT

OF THE 2004 SUMMER OLYMPICS AND PARALYMPICS IN

ATHENS. OUR ENGLISH, FRENCH, TELEVISION, RADIO, AND

NEW MEDIA SERVICES WORKED TOGETHER AND POOLED THEIR

RESOURCES TO BRING CANADIANS THE FINEST PROGRAMMING.
WITH PUBLIC SERVICE THE GOAL, WE OFFERED OUR COVERAGE

ON NUMEROUS DIFFERENT PLATFORMS THIS YEAR, MAKING IT

EASY FOR CANADIANS TO LISTEN, WATCH AND LOG-ON,
WHENEVER AND WHEREVER THEY WANTED TO DO SO. NEW

TECHNOLOGY WAS EMPLOYED BY TÉLÉVISION DE RADIO-CANADA FOR THE FIRST TIME DURING

THESE GAMES, WHICH ALLOWED A SMALL TECHNICAL STAFF SENT TO ATHENS TO RELAY ITS USUAL

COVERAGE AND AUDIO-VISUALS TO CANADA FOR DISTRIBUTION ON OUR AIRWAVES AT A LESSER COST.
THE SAME TECHNOLOGY WILL BE USED BY BOTH OUR FRENCH- AND ENGLISH-LANGUAGE TELEVISION

NETWORKS FOR THE NEXT TWO OLYMPIC GAMES ON CBC | RADIO-CANADA, FOR FURTHER SAVINGS,
WHILE UPHOLDING OUR TRADITIONAL BROADCASTING STANDARDS.

T H E  S P O R T S  Y E A R  A N D  A  L O O K  A H E A D

In other ways, this was not a typical sports year for CBC | Radio-Canada: the National Hockey League
(NHL) lockout deprived millions of Canadians their traditional winter entertainment, as well as
significant revenue for CBC | Radio-Canada that is normally used to fund other programming for
Canadians. This meant that the Corporation had to juggle its 2004–2005 commitments to employees
and programming. Like the fans, we look forward to the return of a regular NHL season next year. And,
we lost the bid for the 2010 and 2012 Olympic Games. We offered our proven quality, experience and
reliability, and a fiscally responsible bid, appropriate for a Crown Corporation. We look forward to
covering the Games in Turin (2006) and Beijing (2008) for which Canadians can expect award-winning
coverage from their national public broadcaster.
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R E G U L A R  S P O R T S  P R O G R A M M I N G

Year in, year out, CBC | Radio-Canada covers the
country’s amateur athletes as they compete in
national and international competitions on their
way to the Olympics.

In 2004–2005, Télévision de Radio-Canada again
carried its very popular, award-winning program,
Adrénaline, and its new program, Le revers de 
la médaille. These programs focus on amateur
sports, and especially on Canadians preparing 
for Olympic Games, as does CBC Sports Saturday
on CBC Television, and The Inside Track on 
CBC Radio One. During 2004–2005, CBC Television
and Télévision de Radio-Canada built on their
high-performance sports strategies that include
an emphasis on amateur sports, redesigned
weekend afternoon sports programming blocks,
and coordinated coverage across all media lines.
Our networks cover more sports, and a broader
range of them, than any other network –
including sports specialty channels.

New Media continued its important role in
providing Canadians up-to-the-minute sports
information, any time, anywhere, and extending
and improving our service to Canadians.

C U R L I N G

CBC Television has been covering curling for
more than 40 years. CBC Sports has exclusive
rights to the “Curling Season of Champions” 
in a four-year partnership with the Canadian
Curling Association. Broadcasts of draws this
year were planned for different timeslots in the
schedules of CBC Television and CBC Country
Canada. While we offered good coverage of
curling in Winter 2005, our audiences asked for
additional broadcasts. We listened and made
arrangements with The Score Television Network
to augment our games’ presentations. 
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S P O RT S  P R O G R A M M I N G  H I G H L I G H T S

SPRING 2004 STANLEY CUP

• Canadians love hockey: 4 .862 MILLION VIEWERS
for GAME 7 on CBC Television (the second-highest
Hockey Night in Canada audience since 1994).

92 ND GREY CUP,  2004:  
The Great  Tradi t ion Cont inues

• Covered by Television, Radio and New Media.

• CBC | Radio-Canada public outreach events

in Ottawa.

• CBC Television: average of over 4 million viewers,

peaking at 4 .5  MILLION (4 per cent audience

increase over the previous year).

• The SECOND-MOST-WATCHED GREY CUP game

in the last 10 YEARS , and the third highest ever. 

• Impressive audiences for the 22 regular season

CFL/LCF games in 2004. 

OLYMPICS

• 17  CONSECUTIVE DAYS .

• CBC Television: 289 HOURS (84 in prime time).

• CBC Newsworld: more than 115  HOURS .

• Télévision de Radio-Canada: more than 220 HOURS .

• CBC Country Canada: EXCLUSIVE BROADCAST

of equestrian events.

• CBC Radio and Radio de Radio-Canada: frequent

daily updates.

• It is estimated that 26 MILLION Canadians

watched at least some of the Olympics on either

CBC Television or Télévision de Radio-Canada.

• CBC.ca and Radio-Canada.ca: 1 .8  MILLION

UNIQUE VISITORS during August 2004

(comScore Media Metrix Canadians at home only).

• CBC Television received its THIRD IOC GOLDEN

RINGS AWARD for broadcasting excellence.

H O C K E Y

CBC Television and Télévision de Radio-Canada
drew large audiences for their coverage of the 
2004 World Cup of Hockey. For the retransmission
of the final game, Télévision de Radio-Canada
brought in an audience of 908,000, which is 
30 per cent of the Francophone viewing market.
CBC Television attracted an average of 1.5 million
viewers in prime time for the games, and a peak
audience of nearly four million for the finals. 
CBC Radio also covered the semi-final and final games.

While nothing can take the place of NHL games in
Canadians’ hearts, during the hockey lock-out, 
CBC Television offered its fans Movie Night in Canada —
three consecutive films, suitable for different ages,
and presented each week by their favourite HNIC
host, Ron MacLean. Audiences have been strong.

Also for bereft hockey fans, CBC Television
presented Making the Cut, an original 13-week
prime-time reality drama about hockey players
hoping to win actual tryouts for NHL teams. 
More than 4,000 unsigned players jumped at 
the opportunity to be judged by well-known 
NHL coaches, with just six being chosen from 
the 68 finalists.

Photos far left clockwise:

1. Steve Ovett, Don Wittman, 
Michael Smith, Olympics hosts, 
CBC Television. Photo credit: 
Cindy Mousseau

2.  François Faucher, Marie-José
Turcotte, Guy D’Aoust, Olympics
hosts, Télévision de Radio-Canada

3. Mark Lee, Darren Flutie, Chris Walby,
Greg Frers, Brian Williams, Sean
Millington, CFL on CBC,
CBC Television
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