
Additional information:

•Trim size: 8 1/2" x 11" deep, can bleed.
•Four-colour process is available throughout.
•Supply electronic files.
•As CONSENSUS is a bilingual publication, artwork must be

received in both English and French versions.

Check appropriate box

Size Wide (in.) Deep (in.) Cost

❏  1 page 8 1/2 11 $2000

❏  1/2 page   (hor.) 7 1/4 5 $1200
(vert.) 3 1/2 9 1/2 $1200

❏  1/4 page   (hor.) 7 1/4 2 1/8 $700
(vert.) 3 1/2 5 $700

❏  Back cover (window) 7 1/2 7 $2500

Advertising Rates and Mechanical Specifications
If you are interested in advertising in this upcoming edition of CONSENSUS, we are pleased to offer you the following rates:

C a n a d a ’ s  M a g a z i n e  o f  S t a n d a r d i z a t i o n
Communications Division, Standards Council of Canada,

200 - 270 Albert St., Ottawa, Ontario,  K1P 6N7,  Phone: +1 613 238 3222, Fax: +1 613 569 7808
E-mail: mpantusa@scc.ca, Web site: www.scc-ccn.ca

Volume 34 – October 2007
CONSENSUS, Canada's standardization magazine, is published annually by the Standards Council of Canada. Stories in the
Magazine cover a range of standards-related topics and examine their impact on industry, government and consumers.

The October 2007 edition will commemorate World Standards Day by focusing on Standards and the Citizen, with articles that
illustrate the many ways that standardization contributes to society. 

CONSENSUS will be distributed to individuals and organizations across Canada’s National Standards System including
business owners, industry associations and various government bodies. An electronic version of the magazine will also be
posted to the SCC’s website (www.scc.ca). 

Please note that space must be reserved by August 20 and that materials are due by September 13.

To view previous issues of CONSENSUS, visit the publications section of the SCC website.

Please sign and return by fax.

Signature: _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ Date: _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ 

CONSENSUS accepts advertising that conforms to the Canadian Code of Advertising Standards. Acceptance does not imply
that advertisers are accredited or endorsed by the Standards Council of Canada.


