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Highlights

Key Monthly Trade Indicators
(November 1999)

- Exportsincreased in November, up 1.4% % change over
over the previous month. For thefirst s mill : :
timein 1999, exportsto therest of the mitions pre‘”oﬁs previous
world increased at a faster pace than mont year
exportsto the U.S., which were up 1.2% Exports 31,351 1.4 10.5
over the month. - U.S. exports 28,224 1.2 10.8

: Importsfell dightly in November, )
decreasing 0.2%. Imports from all other Imports 2EEE 0-2 6.1
countriesincreased whileimports from - U.S. imports 21,083 13 2.4
the U.S. fell 1.3%.

. Trade Balance* 3,128 2,621 1,770
. Canada’strade balance improved by LUl balarees - = 3667
$500 million over the previous month - ’ ’ ’

reaching $3.1 billion in November .
Commodity Prices** 105.4 5.9 22.4

¥ ﬁomm%dlty pr%cg/r?sesgglflcgntly in
ovember, u o from October - *

Despite e Phe B ol e Canadian Dollar (US¢) 67.8 68.0 65.2

losing two-tenths of a cent.
Export Prices** 117.6 0.4 1.2
Import Prices** 109.6 -0.8 -6.1

s Meanwhile, export prlceslncreased by

ThisMonth’s Feature Report:
China

Export Opportunitiesfor Canada

Branch, Industry Canada by Aaron Sydor and
Jennifer Brill, under the direction of Rick Cameron
and Someshwar Rao.

Canada

Team Canada Inc - Equipe Canada inc
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Exports continue to improve

» Merchandise exports to all destinations
improved for the second month in arow,
after dipping slightly in September.

* Unlike previous months, exportsto
destinations other than the U.S. led export
growth in November.

* Importsfell slightly in November resulting
in an increase in the trade balance.

Commaodity prices and the
exchange rate movein opposite
directions
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| mport growth outpaces export growth for many Team Canada Sectors

* Import growth outpaced export growth in 7 out of the 10 Team Canada Sectors for the first 10
months of 1999 over the same period in 1998.

» Environmental Products had both the strongest export and import growth and is one of the few
Team Canada sectors where exports outpaced imports, 29.6% for exports vs. 19.6% for imports.

» Automotive and Building Products are the other two sectors showing vigorous growth in exports
with rates of 20.7% and 12.7% respectively.

» Theindustrial pattern of trade deficits has deepened during the period under review.
» Information and Communications Technologies (ICT) posted the strongest merchandise trade

deficit at $19.7 billion for the first 10 months of 1999, a $3.0 billion increase over the same
period in 1998.

» On the other hand, the Automotive sector registered a $5 billion surplus, an increase of $4.5
billion.

Merchandise Trade,
(Team Canada Sectors)

Exports Imports Balance
Millions Growth Millions Growth Millions

AvT= | 2813]  2883] 250 335)] 3505 46|  -539| 622
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China offers great export China — Key Statistics
opportunities _ —
Population (1998): 1243.7 million
» With aGDP of $918 hillion, Chinaisthe -
S GDP (1997, $US): $917.7 billion
seventh largest economy in the World. And Exports (1998, $US): $183.6 billion
with an _average anr'u_al rate Qf growth of Imports (1998, $US): $140.3 billion
13.3% since 1990, it is growing about 2%2
times faster than the world average of 5.8%. GDP Growth (1990-97): 13.3%
Export Growth (1990-98): 14.5%
» Measured in terms of purchasing power Import Growth (1990-98): 12.8%

parity (PPP), by 2010, China swill have
the second largest GDP, after the U.S.

Hong Kong — Key Statistics

> China has nearly one quarter of the Population (1998): 6.7 million
world’s population. By 2010 it is
expected to have in excess of 500 GDP (1998, $US): $166.4 billion
million middle class consumers, the Exports (1998, $US): $208.2 billion
largest consumer market in the world. Imports (1998, $US): $207.6 billion
* China has nearly quadrupled its share of GDP Growth (1990-98): 10.5%
world merchandise exports since 1980, Export Growth (1990-98): 9.5%
jumping from 0.9% share in 1980 to 3.4% Import Growth (1990-98): 10.4%

!n 1998, gnd will ne_ed_ to import _
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But, Chinesetariff barriersremain

high Chinese Mean Tariff Rates
* Chinese tariff rates have been declining. But, at
amean rate of 31.7% on Primary Goods and 60 - Primary Manufactured
39.7% on Manufactured Goods, there is still Goods Goods

significant room for improvement.

40 -
» This compares to amean tariff ratein
Canada of 6.7% in 1993. 2
» The recently signed bilateral trade agreement 10 -
between Canada and China takes some steps 0

toward lowering trade barriers, particularly for
select agricultural and high technology products 1980-1983 1984-1987 1988-1990 1991-1993
aswell as some services. This agreement will
enhance trade opportunities between the two
countries.

Canadaisasmall player in the
Chinese market
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Source: APEC

* At $10.1 billion, Chinais our fourth largest




Our export perforffance has been

poor ... Merchandise Trade with China
 Growth in Canadian exports to China has 8 Imports
been very slow, increasing at an average 6
annual rate of only 4.9% between 1990 and 1
1998. 2 Exports
S 2
* Total Canadian exports increased at an @ 0 — O O O[]
average annual rate of 10.0%. )z U H
-4
* Chinese imports from all sources have 5 Balance

been growing by 12.8% annually.
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» Meanwhile, imports from China have grown couroe Indusn Caned B i o

g 5 n

23.7% annually over the same period urce Industry Canadia compllations based o 05 Canada data

resulting in alarge and quickly increasing

trade deficit with China.
...especially in traditional Team Canada Sectors
sectors Merchandise Exportsto China
e Growth* Share**
» Team Canada Sectors account for almost Millions $ 1990-98 1998
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But, Canadian service exportsto
China have doubled since 1990

* Trade in services account for a significant
portion of Canada’ s trade with China. In
1997, services accounted for nearly 20% of
our total exportsto China.

* Services export growth has greatly outpaced
that of merchandise exports, growing at and
average annual rate of 12.9% between 1990
and 1997, vs. only 4.9% for merchandise
exports.

And our direct investment in
China has grown quickly

* Although Canadian Direct Investment

$ Millions

Services Tradewith China
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Source: Industry Canada compilations based on Statistics Canada data.

Two-way Foreign Direct




