Science, Innovation and Electronic Information Division

H Collected under the Authority of the Statistics Act,
.'. Electronic commerce and Revised Statutes of Canada, 1985, Chapter S-19
Technology 2001 Completion of the questionnaire is a legal requirement
= under the Statistics Act.
-.. Please complete and return this questionnaire . .
by November 23, 2001. Confidential when completed

Si vous préférez recevoir ce questionnaire en francais,

veuillez cocher[]
FORM S2

Correct pre-printed label information if necessary using the corresponding boxes below: @ @

Legal Name

Name of business

Mail Contact Name

Title

Address

City Postal Code

Telephone Number

Survey Objective

The objective of the Survey of El i grce and Technology 2001 is to measure the use of various technologies by
Canadian businesses and the ext He Internet is used to buy and sell goods and services. The survey will also
measure the barriers to buying or_sel over the Internet so it is essential that you respond to this questionnaire, even if
your organization does not b,

Please complete this qﬁ% ionhaixe foryour entire enterprise, that is, all of the operating units within your organization.

Reporting Perigd

For the purpose of survey, please report information for your 12 month fiscal period for which the FINAL DAY occurs on or

1 and December 31, 2001. If the 12 month fiscal period is not yet complete, please provide your best
Iye fiscal year.

Canada is prohibited by law from publishing any statistics which would divulge information obtained from this survey
that relates to any identifiable business, institution or individual without the previous written consent of that business, institution or
individual. The data reported on this questionnaire will be treated in strict confidence, used for statistical purposes and published
in aggregate form only. The confidentiality provisions of the Statistics Act are not affected by either the Access to Information Act
or any other legislation.

rIf you require assistance in the completion of the questionnaire or have any questions regarding the survey,\
please refer to the last page for Reporting Instructions and Definitions or contact:

Investment and Capital Stock Division, Statistics Canada, Tunney's Pasture,
Ottawa, Ontario K1A 0T6.

Phone (613) 951-9815 or 1-800-345-2294
k Fax (613) 951-0196 or 1-800-606-5393 J
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Section A: Use of Information and Communications Technologies

1. For each of the items listed, please indicate if your organization currently

- Use Plan No plans
uses, plans to use or has no plans to use the following: to use to use
in 2002 in 2002
e personal computers, workstations or terminals ZOlD ZHD ZSlD
o E-mail (electronic mail)* 203|:| 213|j 233|:|
® Wireless communications* ZOZD 212D 23ZD

e Internet 205|:| ZIBD 23SD
e Intranet* ZOGD Zlelj 236|:|
e Extranet* 207D 217D 237D

e Electronic Data Interchange (EDI) not on the Internet* 210D ZZOD 240D
e Electronic Data Interchange (EDI) on the Internet* ZOSD sz

o Network/Information Security Technology

(e.g. firewall, anti-virus software, access control) ZOQD 219D /‘\
(/AN

2. What percentage of your employees have direct access to:

workstations or terminals % E-mail % e %

If your organization uses the Internet go to Section B. Otherwise, go to Section C.

Section B: Internet Use

1. Does your organization have an Internet Web site? S No
If yes, please answer the following questions. If no, please go to quegyon 3\ \ 514 564|:|

2. Which of the following does your Internet Web site offer: (Check ai ta
515D

o on-line payment (complete transaction and payment online

. - - 531D
e interactivity (two way communication)*
516|:|
e digital products or services (e.g. music, software, ¢ ervices)*
. 523
e secure Web site* D
. . 524
e privacy policy statement |:|
525
® access via wireless mobile dewce I:I
565
e none of the above D
3. Does your organization use the et fOl Ilng goods or services Yes
with or without online paym 512|:| 562 D
If yes, please go to ﬂ\ues 0, please go to question 7.
4.  What were your orgal tl@oss sales, conducted 601‘ $ ‘
over the Internet with oxwthott online payment in 2001*? 000.00 | (thousands of dollars)
5.  What percent of your Internet sales was to households _— 303
(end consumer %
/é%ck e if Ng Internet sales were made to households. 353 l:‘
6. percentage of your Internet sales was to customers _— 306 0
ed outside of Canada? Yo
OR

. . 313
Check here if no Internet sales were made to customers located outside of Canada — D

7. Does your organization use the Internet to purchase goods or services Yes No
with or without online payment?
"~ u] ]

8. Please indicate all of the methods that your organization uses to access the Internet: (Mbps=megabits per second)

(Check all that apply)
401
o regular dial-up telephone line with a standard modem |:|
402
e cable modem* |:|
o high speed ISDN/DSL line* 403|:|
; 404D
e T1 line or greater (1.544 Mbps or greater)*
e do not know 405|:|

*Refer to the last page for Reporting Instructions and Definitions.
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9. What are your organization's perceived benefits of conducting business over the Internet? (Check all that apply)

504

® lower costs I:I
505

® reach new customers D
. . . 506

® Detter co-ordination with suppliers D

. 507D

® reduced time to market

508

® no benefits |:|
500

o none of the above |:|

Section C: Barriers to Internet Commerce

1. If your organization buys and sells goods over the Internet, please go to Section D.
Please identify the reasons why your organization does not buy or sell goods over the Internet (Check all that apply).

® goods or services that you produce or purchase do not 261
lend themselves to conducting Internet transactions D
262
® uncertain about the benefits of using the technology |:|
263
e cost of development and maintenance is too high |:|
. 266 D
® security concerns
. . ) . 268 D
e concern about competitors analyzing company information
(e.g. prices)
. . 270 D
e the Internet available to us is too slow
272 I:‘
® customers are not ready to use Internet Commerce
) 276
® suppliers are not ready to use Internet Commerce D
273
e lack of skilled employees to develop, maintain and use I:I
technology
274

e prefer to maintain current business model (e.g. face-to-face
interaction)

none of the above

information is being shared.

For each of the following items, to whom does your orgapizati dle information online (Internet, Intranet, Extranet,
EDI)? (Check all that apply).

To your To other None of
ppliers customers organizations these

652 |:| 653 |:| 654 |:|
656D 657|:| 658|:| 659|:|
661|:| 662[:| 663|:| 664|:|
GGGD 667|:| 668|:| GGQD
671|:| 672|:| 673|:| 674|:|
676D 677E| 678E| 679E|
681|:‘ GSZD 683|:| 684|:|

Product description or catalogue

Order status

Demand projections
Inventory data
Customer informatigh

Job opportunities

Training &

—Mmployees (check appropriate range):
)J11-9 37 J10-19 3¥[120-49 32[ ]50-99 33[]100-299 33*[]300-499 3%°[ ] 500+

%uch time was spent compiling data and completing this questionnaire? ﬂ I—hrsm M ﬁ”—l

Name of pérson completing this questionnaire: (please print)

First Name Family Name
L PP L PPl
Title:
Telephone No. Ext. Fax No. Date completed:
( YYYY MM DD
BRI B
056 \g
E-mail: Web site: http:// |
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Reporting Instructions

E-mail (electronic mail)

Used to communicate with contacts within or outside of
your organization. This includes electronic mail by
Internet or other computer networks. Both X.400 and
X.500 mail transfer methods are included in E-mail, as
is the more common SMTP method of transferring
messages. Only unformatted text files are included in
E-mail.

Wireless communications

Wireless communications is a term used to describe
communications in which radio waves (rather than a
physical connection such as wires or cables) carry the
signal between users (e.g. mobile phones, wireless
LANSs, wireless data devices (PDA), wireless laptops,
pagers).

Intranet

An internal company communications network using
the same protocol as the Internet allowing
communication within an organization. They are
typically set up behind a firewall to control access to t
corporate information.

Extranet
A secure extension of an Intranet that allo xter|

users to access some parts of a al tions
Intranet.

Electronic Data Interchange (E

A standard format for exchal u ss data. EDI is
based on the use of mess st rds, ensuring that
all participants use a“g language. A message
standard consists of r rmats for business

documents which have b adopted for electronic
transmission purp@ées. EDI may be transmitted on the
Internet or on a cl d computer network.

complete financial transaction over the
IntexQér” This does not include purchases of goods or
services\ordered or requested over the Internet and

Interactive
Two way information flow (e.g. complete forms and
submit, customer service, product ordering).

Electronic Commerce and Technology 2001
If exact numbers are not available, please provide your best estimates.

All dollar values must be reported in Canadian dollars and expressed as thousands of dollars unless
otherwise specified.

Please complete this questionnaire for the operations of your organization only. Exclude transactions

performed on your organization’s behalf by others. Answers to the questions should reflect the operations as
defined by the label on the front of the questionnaire.

Please provide your suggestions for any part of this questionnaire in the Comments section of the survey.

Definitions

*The definitions below refer to the items in the questionnaire marked with *

Digital products or services

The Internet offers a wide variety of goods an
Some goods and services can be ordgged
directly to your computer over the Intexqst.
and services are called digital producte\and 1
products such as music, videos, warey co
software, online newspapers, co ting\savices, etc.

Secure Web site
Policies and technologies to ransactions and/or
ssword or password

signature,  certificate

Wire{pss Ma v
portable wireless device than can be
Mobile devices include

Mobile @evise
u to eSS the Internet.
m hongs, wireless PDAs and wireless laptops.

ross sales conducted over the Internet with or
ut online payment

his includes the value of your organization’s goods or
services that were sold over the Internet by your
organization. This includes all orders that were placed
over the internet and paid for using the following: the
Internet, telephone, facsimile or another technology.
Include only goods and services that were sold directly
by your organization and exclude sales that were done
over the Internet on your behalf by another organization.
Include orders placed: by E-mail, on your website, by
EDI over the Internet, using Extranets on the Internet

and other methods of receiving orders via the Internet.

Cable modem
A modem which uses cable TV lines for connection to
the Internet.

High speed ISDN/DSL line

Integrated Services Digital Network (ISDN) is a
high-speed connections service that uses existing phone
wire, but replaces modems with special digital adapters.
ISDN speeds are roughly 64 kbps (kilobits per second)
to 128 kbps -- up to 5 times faster than a conventional
modem. A Digital Subscriber Line (e.g. ADSL, HDSL,
HDLS2, VDSL) is a technology that provides high-speed
Internet connection over regular telephone lines. The
initial specification provides connections at speeds up to
8 Mbps (Megabits per second) downloading data and
640 kbps for uploading data. However, normally speeds
are about 1Mbps for downloading data, and 100 or 200
Kbps for uploading data.

T1lline
An Internet backbone (high speed) line that carries 1.544
million bits per second (1.544 Mbps).
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