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First Decrease Since January on the
Resale Market

Effective November 2005,
standard electronic reports on
the housing market are now

free.

To view or download these
reports, go to:

www.cmhc.ca/mktinfo/store/

To get specialty publications on
the resale market, go to:

http://www.cmhc.ca/en/Region/
quebec/quebec_004.cfm

Free electronic reports

According to data from the Chambre
immobilière de l’Outaouais (CIO),
sales of existing homes in the Gatineau
area fell by 4 per cent in the third
quarter of 2006. The upward trend
that began at the end of 2005 was
therefore put on hold. Sales decreased
for the first time in three quarters, as
977 transactions were registered on
the Service inter-agences / Multiple
Listing Service (S.I.A. / MLS)® from
July to September 2006, compared
to 1,019 during the same period last
year.

While the number of properties for
sale had posted impressive hikes in
2005, this has no longer been the case
in 2006. In fact, during the first three
quarters of this year, there have been
only small increases in active listings,
with rises of 6 per cent from January
to March and just 2 per cent during

the following six months. In the third
quarter, there were 2,087 active list-
ings.

The decrease in sales observed in the
third quarter affected almost all hous-
ing types, except plexes. Still, the mar-
ket has remained favourable to sell-
ers, with the seller-to-buyer ratio stay-
ing at 6 to 1. In fact, the rather small
decrease in sales, along with relatively
stable listings, did not have a sufficient
impact to give more negotiating
power to buyers. It should be noted
however that, even though sellers still
have the edge, they seem more rea-
sonable in terms of their selling price
expectations. The increase in the av-
erage price therefore continued to
slow down. The rate of growth has
been below 8 per cent for the last
seven quarters and reached 5 per
cent in the third quarter of 2006.



Source: CIO, CMHC compilation

Condominiums Losing
Momentum

In the third quarter, the condominium
market lost some of its brilliance. In fact,
while sales of properties of this type
had been rising very rapidly since the
third quarter of 2005 (average quar-
terly increase of 37 per cent), they fell
for the first time in a year from July to
September, as they registered a de-
crease of 4 per cent. It should be men-
tioned that condominiums had been
contending with a shortage of listings
since the beginning of the year. In the
third quarter, supply declined by 10 per
cent in this market segment, while the
other housing types did not experience
the same problem. Even with the sig-
nificant construction of condominiums
in recent years, supply is no longer suf-
ficient to meet demand on the resale
market. Given this declining supply,
condominiums are the only housing
type for which the seller-to-buyer ra-
tio is decreasing. Having now reached
6 to 1, this ratio is moving away from
the balanced range.

Although the other segments have re-
mained seller’s markets, conditions have
eased slightly for certain property

types. In fact, semi-detached houses and
plexes saw their seller-to-buyer ratios
rise by one point. Contrary to condo-
miniums, plexes recorded an increase
in supply of 5 per cent this past quarter,
while semi-detached and row homes
registered a decrease in supply of 2 per
cent. The only housing type for which
demand declined but supply held up
was single-detached houses, as sales fell
by 3 per cent, while listings rose by 5
per cent.

In general, these statistics seem to indi-
cate that the trend observed on the
new home market is progressively tak-
ing hold on the resale market. Demand
is increasingly moving toward smaller
and less expensive properties and away
from larger homes. However, supply is
limiting growth in the condominium,
semi-detached and row home market
segments, which is causing some buy-
ers to turn to the new home market.
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Economic Overview of the Gatineau Area

3rd Quarter 4th Quarter 1st Quarter 2nd Quarter 3rd Quarter

2005 2005 2006 2006 2006

Mortgage rate – 1-year (1) 5.0 5.6 5.9 6.4 6.5

Mortgage rate – 5-year (1) 5.8 6.2 6.4 6.8 6.8

Change in Consumer Confidence Index (2) -18.7% 9.6% 6.5% 4.1% -1.4%

Good time to make a major outlay for items such as a home 49.8 46.4 53.3 53.8 52.0
   (% of positive replies) (2) (3)

Job creation (or loss) (3) 8,300 12,400 15,100 5,100 3,800

Unemployment rate (3) 6.9 5.6 6.3 5.3 4.3

Personal bankruptcies 378 377 421 329 n.a.

Annual inflation rate (2) 2.9% 2.1% 2.3% 2.4% 1.5%

Sources: Statistics Canada, Conference Board of Canada, Office of the Superintendent of Bankruptcy
Notes: (1) Canada (2) Quebec (3) Seasonally adjusted data



Source: CIO, CMHC compilation

Growth Continues in
Outlying Sectors

In the third quarter, the urban
core of the Gatineau area did not
post the best results on the re-
sale market. Rather, the outskirts
registered the best performances.
In fact, while activity was declining
in the Gatineau (-7 per cent), Hull
(-13 per cent) and Aylmer (-4 per
cent) sectors, the Buckingham
(+13 per cent), Masson (+9 per
cent) and outlying area (+9 per
cent) markets seemed to be
booming.

It therefore has to be noted that,
even if remoteness is a deterring
factor, some buyers prefer the dis-
tance to higher mortgage pay-
ments, especially in the eastern
sectors (Masson and Buckingham).
In fact, for a single-detached house,
buyers will pay, on average,
$58,000 less in Masson, and
$64,000 less in Buckingham, than
in Gatineau. Finances are major

argument, especially when the
purse strings are somewhat tight.

Certainly, households got some
respite from the mortgage rates,
which prompted a number of
them to access homeownership.
However, prices have risen so sig-
nificantly in the last three years
that the anticipated small de-
creases in interest rates are not
giving much latitude to buyers.

As for the outlying area, the
motivations of buyers are obvi-
ously not financial, on the contrary.
With single-detached houses sell-
ing for an average of $196,500,
buyers are not seeking affordable
homes. Instead of avoiding the re-
moteness, these buyers appreci-
ate the calm provided by proper-
ties located outside the city and
pay more to live almost in the
country. In some sectors (Chelsea),
the homes are situated on one-
acre lots, which, from the outset,
add to the value of the properties.

However, even if sales are on the
rise, the single-detached home
market in the outlying area is the
only one that is balanced, and has
been so since the end of 2004.

It should be mentioned, though,
that the outlying area includes
Chelsea, Cantley and La Pêche, as
well as Pontiac and Val-des-Monts,
with the latter municipalities be-
ing very different from the former.

As for substitutes to single-de-
tached houses, like condominiums,
semi-detached houses and row
homes, they are scarcer outside
the urban centres. In fact, in the
past, the availability of lands and
the low home prices had not en-
couraged the construction of
these types of housing. It there-
fore comes as no surprise that
these properties are absent from
the resale market in the outlying
area. While in small numbers, there
have been more and more trans-
actions involving semi-detached
houses in Buckingham and
Masson. In the Masson sector, 32
semi-detached and row homes
changed hands, for an increase of
7 per cent. Contrary to Bucking-
ham, this sector had a period, in
the mid-1990s, when the con-
struction of homes of this type
was more vigorous, while the real
estate market was not doing as
well. Today, even if potential buy-
ers more often opt for
townhouses close to the urban
core composed of the Hull, Aylmer
and Gatineau sectors, this trend
could extend to the eastern sec-
tors.
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Source: CIO (CMHC compilation)

NOTES AND DEFINITIONS
Market zones

Aylmer : Gatineau sector corresponding to the former municipality of Aylmer.
Hull : Gatineau sector corresponding to the former municipality of Hull.
Gatineau : Gatineau sector corresponding to the former municipality of Gatineau.
Buckingham : Gatineau sector corresponding to the former municipality of Buckingham.
Masson-Angers : Gatineau sector corresponding to the former municipality of Masson-Angers.
Outlying area : Cantley, Chelsea, La Pêche, Pontiac, Val-des-Monts.
Gatineau CMA : Gatineau census metropolitan area, as defined by Statistics Canada.
Outaouais rural part : Alleyn-et-Cawood, Aumond, Blue Sea, Boileau, Bois-Franc, Bouchette, Bowman, Bristol, Bryson, Campbell’s Bay, Cayamant,
Chénéville, Chichester, Clarendon, Déléage, Denholm, Duhamel, Egan-Sud, Fassett, Fort-Coulonge, Gracefield, Grand-Calumet, Grand-Remous,
Kazabazua, Lac-des-Plages, Lac-Sainte-Marie, Lac-Simon, L’Ange Gardien, Leslie-Clapham-et-Huddersfield, L’Isle-aux-Allumettes, Lochaber, Lochaber-
Partie-Ouest, Low, Maniwaki, Mansfield-et-Pontefract, Mayo, Messines, Montcerf-Lytton, Montebello, Montpellier, Mulgrave-et-Derry, Namur, Northfield,
Notre-Dame-de-Bonsecours, Notre-Dame-de-la-Paix, Notre-Dame-de-la-Salette, Papineauville, Plaisance, Portage-du-Fort, Rapides-des-Joachims,
Ripon, Saint-André-Avellin, Saint-Émile-de-Suffolk, Sainte-Thérèse-de-la-Gatineau, Saint-Sixte, Shawville, Thorne, Thurso, Val-des-Bois, Val-des-Monts,
Waltham, Wright.

Market classification types
BALANCED: Market where neither sellers nor buyers are favoured; sales volume steadily progressing over a long period; prices increasing at or
slightly above inflation.

BUYER’S: Market where buyers are favoured; surplus of listings; few sales; long listing periods; prices decreasing or increasing below inflation.

DECLINING: Extreme buyer’s market; prices down significantly; further price decreases to be expected.

SELLER’S: Market where sellers are favoured; shortage of listings in relation to demand; short listing periods; prices increasing above inflation.

OVERHEATING: Extreme seller’s market; sales and prices up considerably; further price increases to be expected

Indicator definitions
MEDIAN PRICE: The median is the middle value separating a group into two equal parts. For example, a median price of $100,000 means that half of
the properties sell for $100,000 or less and the other half sell for $100,000 or more.

RAW DATA: data observed for the current quarter.

SMOOTHED DATA: average for the last four quarters in order to reduce any major variations from one quarter to the next and provide a clearer
trend.

Notes
1 All data published in this publication is smoothed data, with the exception of sales and active listings.
2 The listing period may be underestimated. In fact, when a property is again listed for sale after the mandate has expired or when the real estate agent changes, the
  calculation does not take into account the previous listing period.

3rd Quarter 
2006

% Chg. from 
3rd Quarter 

2005

Year-to-
Date 2006

% Chg. from 
YTD 2005

Trend
for 2006

(number)

Trend
for 2005

(number)

Trend
for 2006

(number)

Chg. from 
2005 Trend

Total 771 -4 2,710 5 6 6 78 -3
Under $100,000 36 -27 128 -26 4 4 75 -3
$100,000 to $149,999 234 -10 871 -1 4 4 67 0
$150,000 to $199,999 282 -8 958 0 5 5 72 -4
$200,000 or over 219 15 753 31 10 11 97 -7
Total 73 0 239 2 7 6 84 2
Under $100,000 5 25 11 -42 ** ** ** **
$100,000 to $149,999 22 -8 68 -14 4 5 88 9
$150,000 to $199,999 24 41 73 30 6 8 66 -2
$200,000 or over 22 -21 87 9 9 9 93 7
Total 133 -4 426 12 6 8 93 4
Under $100,000 24 -54 95 -14 4 6 103 15
$100,000 to $149,999 91 21 267 13 5 8 83 -2
$150,000 to $199,999 12 0 46 48 10 ** 125 3
$200,000 or over 6 * 18 260 ** ** ** **

Condominium

Resale Market Conditions in the Gatineau CMA - 3rd Quarter 2006
Statistics by Price Range

Intended 
Market

Price Range
Raw Data Smoothed Data (trend for last 4 quarters)

Sales Sellers per Buyer Listing Period        

Freehold
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CMHC – Home to Canadians

Canada Mortgage and Housing Corporation (CMHC) has been Canada’s national housing agency for over 60 years.

Together with other housing stakeholders, we help ensure that Canada maintains one of the best housing systems in the
world. We are committed to helping Canadians access a wide choice of quality, affordable homes, while making vibrant, healthy
communities and cities a reality across the country.

For more information, visit our website at www.cmhc.ca

You can also reach us by phone at 1 800 668-2642 or by fax at 1 800 245-9274.

Outside Canada call (613) 748-2003 or fax to (613) 748-2016.

Canada Mortgage and Housing Corporation supports the Government of Canada policy on access to information for people
with disabilities. If you wish to obtain this publication in alternative formats, call 1 800 668-2642.

The Market Analysis Centre’s (MAC) electronic suite of national standardized products is now available for free on CMHC’s
website. You can now view, print, download or subscribe to future editions and get market information e-mailed automatically
to you the same day it is released. It’s quick and convenient! Go to www.cmhc.ca/housingmarketinformation

For more information on MAC and the wealth of housing market information available to you, visit us today
at www.cmhc.ca/housingmarketinformation

To subscribe to priced, printed editions of the national standardized product suite or regional specialty publications,
call 1 800 668-2642.

©2006 Canada Mortgage and Housing Corporation. All rights reserved. CMHC grants reasonable rights of use of this publica-
tion’s content solely for personal, corporate or public policy research, and educational purposes. This permission consists of
the right to use the content for general reference purposes in written analyses and in the reporting of results, conclusions,
and forecasts including the citation of limited amounts of supporting data extracted from this publication. Reasonable and
limited rights of use are also permitted in commercial publications subject to the above criteria, and CMHC’s right to request
that such use be discontinued for any reason.

Any use of the publication’s content must include the source of the information, including statistical data, acknowledged as follows:

Source: CMHC (or “Adapted from CMHC,” if appropriate), name of product, year and date of publication issue.

Other than as outlined above, the content of the publication cannot be reproduced or transmitted to any person or, if acquired
by an organization, to users outside the organization. Placing the publication, in whole or part, on a website accessible to the
public or on any website accessible to persons not directly employed by the organization is not permitted.  To use the content
of any CMHC Market Analysis publication for any purpose other than the general reference purposes set out above or to
request permission to reproduce large portions of, or entire CMHC Market Analysis publications, please contact: the
Canadian Housing Information Centre (CHIC) at chic@cmhc.gc.ca; (613) 748-2367 or 1 800 668-2642

For permission, please provide CHIC with the following information:
Publication’s name, year and date of issue.

Without limiting the generality of the foregoing, no portion of the content may be translated from English or French into any
other language without the prior written permission of Canada Mortgage and Housing Corporation.

The information, analyses and opinions contained in this publication are based on various sources believed to be reliable, but
their accuracy cannot be guaranteed. The information, analyses and opinions shall not be taken as representations for which
Canada Mortgage and Housing Corporation or any of its employees shall incur responsibility.

www.cmhc.ca
www.cmhc.ca/housingmarketinformation
www.cmhc.ca/housingmarketinformation
Mailto:chic@cmhc.ca


Stay on Top of 
the Housing Market
Enhance your decision-making with the latest information 
on Canadian housing trends and opportunities.

Free reports available on-line include:
� Canadian Housing Statistics 
� Consumer Intentions to Buy or Renovate a Home 
� Housing Information Monthly
� Housing Market Outlook, Canada 
� Housing Market Outlook, Major Centres
� Housing Now, Canada
� Housing Now, Major Centres
� Housing Now, Regional
� Monthly Housing Statistics 
� Preliminary Housing Start Data 
� Rental Market Provincial Highlight Reports 
� Rental Market Reports, Major Centres

Access accurate, comprehensive and current housing data on-line,
through a national suite of publications and a number of other 
statistical reports and tables.

Also available: regional specialty reports
� Analysis of the Resale Market, Québec Centres
� B.C. Seniors’ Housing Market Survey
� Greater Toronto Area (GTA) Condominium Report
� Housing Market Tables: Selected South Central Ontario

Centres
� Market at a Glance, Prairie Centres
� Ontario Retirement Homes Report
� Residential Construction Digest, Prairie Centres
� The Retirement Home Market Study, Québec Centres

Get the market intelligence you need today!
Visit: www.cmhc.ca/housingmarketinformation

This national best-selling guide to constructing a wood-frame house is the ideal learning tool and job-site
manual.The new edition of Canadian Wood-Frame House Construction has been updated to reflect the
residential requirements of the 2005 National Building Code of Canada. In addition, many changes have
been made to bring the book in line with current building science research, construction methods and
construction materials. Order now at www.cmhc.ca or call 1 800 668-2642

CANADIAN WOOD-FRAME

https://www03.cmhc-schl.gc.ca/b2c/b2c/init.do?language=en&z_category=0/0000000055
https://www03.cmhc-schl.gc.ca/b2c/b2c/init.do?language=en&z_category=0/0000000054
http://www.cmhc.ca/od/?pid=61504
http://www.cmhc.ca/od/?pid=61500
https://www03.cmhc-schl.gc.ca/b2c/b2c/init.do?language=en&z_category=0/0000000062
http://www.cmhc.ca/od/?pid=63830
https://www03.cmhc-schl.gc.ca/b2c/b2c/init.do?language=en&z_category=0/0000000061
https://www03.cmhc-schl.gc.ca/b2c/b2c/init.do?language=en&z_category=0/0000000061
http://www.cmhc.ca/od/?pid=61512
http://www.cmhc.ca/od/?pid=64695
https://www03.cmhc-schl.gc.ca/b2c/b2c/init.do?language=en&z_category=0/0000000059
https://www03.cmhc-schl.gc.ca/b2c/b2c/init.do?language=en&z_category=0/0000000060
https://www03.cmhc-schl.gc.ca/b2c/b2c/init.do?language=en&z_category=0/0000000097
https://www03.cmhc-schl.gc.ca/b2c/b2c/init.do?language=en&z_category=0/0000000112
http://www.cmhc.ca/od/?pid=64651
https://www03.cmhc-schl.gc.ca/b2c/b2c/init.do?language=en&z_category=0/0000000113
http://www.cmhc.ca/od/?pid=64679
http://www.cmhc.ca/od/?pid=64647
http://www.cmhc.ca/od/?pid=64663
https://www03.cmhc-schl.gc.ca/b2c/b2c/init.do?language=en&z_category=0/0000000098
www.cmhc.ca/od/?pid=61833
WWW.CMHC.CA/housingmarketinformation
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