Got a Marketing Challenge?
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What to do. How to do it.
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Three keys to good marketing

MEMORIAL
UNIV

IVERSITY

o Strategy
 Target markets

 Creative concept
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Strategy

MORIAL
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ERSITY
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 Define what you want to accomplish
(Objectives)

 Define how you want to accomplish it
(Marketing Strategy)

« Know who you are (Positioning)

e Say It in a consistent way (Personality)
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Target Markets ——

IVERSITY

e Start segmenting your market

« \Who Is most important?

« How easy are they to reach? To
persuade?
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Creative Concept MEMORIAL

IVERSITY

 Has to be compelling

 Create a differentiated message

« Campaign must be relevant
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Example

* | love MUNdays

 Annual event: Celebrate Memorial

* Excellence in teaching, academics, research,
community service, spirit.

e Targeting faculty, staff, students, alumni,
general public, community leaders,
government, and just about everyone
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Strategy Example

MEMORIAL
UNIV

IVERSITY

Objective: Engage this community

Marketing Strategy: Create a Ritual —
something to believe in

Positioning: MUN'’s spirit week

Personality: Young, cool, high energy,
creative
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Example: Target Markets R

IVERSITY

 Narrow the target: so narrow, we can’t
miIss

 Most important: student leaders.
Connect with them; build a ritual

« They want something to believe In.
Something fun to break up semester.
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Example: Creative Concept

MEMORIAL
UNIV

IVERSITY

Ripped from pop culture.

Uses the expression students use:
(11 MUN” :

Memorable, interesting, fun.

Ninety percent the same events: now
more focused and targeted.
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Sunday;, Oeteber 23, T008, 2 g, MUN Gyun
S wha is the myoat creatie faeltyan campus? The mastingenions dub or sadety?
Thes residence horuse that can best think catside the box? The challenge is set to win
the Ingenuity Cup — 5o enter your team of 4 tos & peopla by Otctober 14th, Top tearn

als winsa night for the ieam at The Keg Steak home. And we'll have dravw p rives for
t-ghirts and ceher prives. And an iPod!

To sign up, send your teum roster to MUNdnyvoman.ca De odline Is Odeber 144
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MUNdays

October 19-23, 2005
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MUNdays

are for leaders

Leader Forum

Saturday, Oct. 22

9am.-1pm, 4:30 p.m. - 6 p.m.
at the xxo0?

WWW.mun.ca'm undays

MUNdays

are for readers

Book Exhibition

Thursday, Oct. 20
12 p.m. - 3:30 p.m.
in the University Centre

Www.mun.ca/m un(lays




Some words of wisdom nEvoRAL

IVERSITY

 If you are selling fire extinguishers,
lead with fire.

 If you have big news, put it in the
headline.
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Some words of wisdom nEvoRAL

The only time you put a picture
of the factory in your ad is when
you are selling the factory.

If you have “Books by the inch”
at the library, the poster should
not have a picture of the library
In It.
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Some words of wisdom nEvoRAL

IVERSITY

e The customer Is not a moron. He iIs
you husband. She is your wife.

« Consumers are not dumb. They are
the people around you. Give them
some credit.
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Some words of wisdom nEvoRAL

IVERSITY

e Some people useresearch the way a
drunkard uses a lamppost. More for
support than illumination.

e If you are going to research, do it to
get insight, not to protect your job.
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She'll be shaken

and stirred

Bond for eternity with a brilliant engagement ring.
Shake her up. Starting at $1200.

Terrace on the Square, Churchill Square 754-9497




Andrew Dalton is often seen out standing
in the field. No, really! He is outstanding in the
field: shortstop, the position he played on the
province's Canada Games team. Then there

an accomplished Saint John
responcer. A Biochem and Neuroscience
honours student. An Orientation volunteer.
Andrew likes stepping up to the plate, and
no surprize, he keeps getting a lot of hits.

Amazing Students, a program cffered by Student
Affairs and Services, recognizes Memeorial's
student superheroes. They are outstanding
role models and involved confributors. Thay are
leaders in academics, student societies, and the
community. www.mun.ca/student/amazing.
Contact Amanda Martin at aemartin®mun.ca

stud@iit = :
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| think, therefore | am...a leader, an
honours student, an activist. That's Maghan
Mitchell's view of the world, because she
has a weorld visw. She sesms to split her
time between wondering and doing. The
wonderer contemplates world philosophies
and political science theories as part of her
joint honours degres. The doer has Meghan
invelved with MUNSLW, Residence Lile,
Politics, Orientation, web design, and
Highland dancing.

Because of Maghan's relemless involvernant
and high acacemic standards, she has besn

chosen as one of Memaorial's Amazing Students
Me waonder.

Amazing Students, a program offerad by Student
Affairs and Services, recognizes Memaorial's
student supsrharess. They are outstanding
rale models and imeobeed contrioutors. They ars
lkeaders i academics, student societies, and the

Community. wwwrmun.castudent/amazing
Contact Amarda Martin at aemartingrmun.ca




B Anders Jensen,
GrieeniFantein

Amazing Students, a program “"Green” can mean a lot of things,

w Stuclent &

offered by ‘_E't“ dent ﬂfaus.and and it does mean a lot of things to Anders

Services, recognizes Memorial's o . ) - o
Jenszen. Green means “go”, and Anders goes all

student superheroas. They are
outstanding role modsls and overthe world to green places like Ireland and

invahved cantributars. They are Mewfoundland. He sports a green thumb, he's a
l=aders in @acadermics, student towurism l;llll':l;., HI'IEI an E'I'I'\'II":II'II'I'IE'I'Itc'III'S-t = again,
societies, and the community all things green

Wi ITiLn. ca/student famazing

Contact Amanda Martin at Wouldn't it be, like, totally hilaricus if he was
aemartingrmun.ca from Greenland? Wait, he is?! Freaky.

studgfit
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Jullie
Stratton,
P Little Miss

v Sunshine.

Julie Stratton’s super powers include
o both spontanecus combustion and evapora-
tion. From her glowing skills in the Biochem
Lab to her passion te Pay it Forward, Julia s
always shining a Il light en the situation.

We dread the day when she graduates —
ain‘t no sunshine when she's gone.

Amazing Students, a program offered by Student
Affairs and Services, recognizes Memorial's
student superheroes. They are outstanding
role models and involved contributors. They are
keaders in academics, student societies, and the
community. www.mun.ca/student/amazing.
Contact Amanda Martin at asmartin@mun.ca
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Questions
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